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Every  Saturday 


Newspapers  Waging  Persistent  Fight 
to  Reduce  Automobile  Fatalities 

Widespread,  Sustained  Campaigns  In  Hundreds  of  Cities  Seek  to  Halt 
Highway  Death  Toll  Which  Totaled  36,000  Last  Year 


Bv  WARRFN  I  RASSFTT  Times-Union,  Rochester  Democrat  & 

oy  Tvr^i^ivuv  i-  Chronicle.  Albany  News,  Albany  Knick- 

Generally  speaking  the  safety  drives  supervised  by  our  own  Safety  Council  erbocker  Press,  Utica  Observer-Dis- 
11  into  three  categories:  which  has  been  in  operation  for  over  patch,  Plainfield  Courier,  Minneapolis 

1.  Safe  driving  campaigns,  in  which  four  years  and  during  which  time  lost  Star,  Spokesman- Review  of  Spokane, 

ivers  sign  specific  pledges  to  refrain  time  accidents  in  our  industrial  depart-  Wash.,  Detroit  Times,  Albany  Times- 
om  common,  well-known  dangerous  inents  have  been  greatly  reduced.  Union,  Pittsburgh  Post-Gazette,  Wor- 

iving  practices.  Hundreds  of  thou-  “Our  people  signed  the  pledge  so  em-  cester  Post,  San  Diego  Union,  Indian^ 
inds  of  these  have  been  signed.  thusiastically  I  decided  to  reprint  it  in  apolis  News,  and  we  believe  that  the 

2.  Reporting  of  local  accidents  in  the  the  Times  offering  to  print  pledges  for  Honolulu  Star  Bulletin  is  now  running 

_  .  .  .11  ^  the  campaign.  Quite  a  number  of 

^  papers  in  Georgia  cooperated  with  the 

‘ Atlanta  Constitution  and  26  newspapers 
i  Indiana  cooperated  with  the  Indian- 

j|T  1  ^  ^  apolis  News.  We  are  constantly  get- 

t“r  1  f,’  ting  letters  and  telegrams  of  inquiry 

i  -  ''V.  r  and  we  know  of  64  newspapers  which 

A  ■  Jhb  have  taken  on  the  campaign. 

“The  Motor  Vehicle  Commissioner 

for  the  in  Connecticut. 

.  i]|  Over  Labor  Day  weekend  a  year  ago 

Connecticut  drivers  lost  their  lives 

L  ^  and  this  year  one,  and  there  have  been 

*  ip  /j  some  weekends  when  there  have  been 

t  ‘  deaths  in  the  state. 

—  '  “The  Travelers  Insurance  Company 

^  made  a  nation-wide  stirvey  in  September 

announced  deaths  in  Con- 

during  that  month  had  been 
,  reduced  57.8  per 

mm  reductions  in  many  other 

- 9-,  including  the  District  of  Colum- 


tds  have  been  made  in  specific  cities.  *  /  9  “One  of  the  most  striking  develop- 

there  is  no  doubt  but  that  the  9  “n  H  ments  was  the  effort  of  the  Catholic 

age  motorist  today  through  grue-  S  /  B  church  to  help.  Bishop  McAuliffe  re- 

:  nwspaper  stories  and  pictures  is  ^  *  /  H  cently  ordered  the  pastors  of  the  245 

a-  informed  on  the  perils  of  the  •  -  --  ■- r  ai|  churches  throughout  Connecticut  to 

and  his  own  carelessness  than  at,p  j-.  r  iij  •.  l  l-il  make  a  drive  on  safety  and  particularly 

time  since  automobiles  became  a  T.®®  e^fsome,  editors  formerly  ruled  on  pictures  such  as  this,  but  the  past  signing  of  our  pledge.  We 

wn  toy.  “.®®‘**.«  reproduced  in  scores  of  newspapers.  jg40(^  ^^^ious 

it  no  one  can  control  the  acts  of  a  ^®*:®.‘*  columns  wide  showing  surgeons  churches  for  the  use  of  the  members, 

er  at  the  wheel.  working  on  a  IS-year-old  youth  injured  when  an  automobile  and  motorcycle  -Another  interesting  angle  has  de- 

ben  the  open  road  beckons,  and  crushed.  The  hoys  mother  embraces  him.  veloped  recently.  The  7o/^  Vewj  took 

a  jx)wer  plant  under  him  capable  most  gruesome  words  and  pictures  any  concern  which  would  use  them  in  on  the  campaign  and  has  been  making 
urtimg  nrarly  two  tons  of  steel  and  available,  coupled  with  editorial  safety  securing  pledges  of  their  own  employes,  ^it  aggressive  drive  to  secure  the  sign- 

>  through  space  at  80  or  90  miles  appeals.  This  method  stems  from  "And  thinking  that  possibly  five  or  six  other  ing  of  the  pledge.  It  is  receiving  fine 

iiour,  who  can  reach  the  ear  of  Sudden  Death — ”,  the  Readers’  Digest  concerns  might  pick  it  up.  The  re-  response.” 

leuM  h^re  at  the  wheel  and  shout  article  which  has  been  reprinted  by  sponse  to  this  suggestion  was  tremend-  The  Harvard  Crimson  asked  for  2,000 

ion.  Who  can  unroll  before  his  newspapers  in  hundreds  of  cities.  ous  and  within  an  hour  the  calls  be-  pledges,  the  Dartmouth  for  2,000,  and 

a  gruesome  strip  of  the  maimed  3.  Directing  editorial  fire  at  local  gan  to  come  in.  TTie  Travelers  In-  other  colleges  and  universities  have  fol- 

dying  as  recorded  on  the  films  of  traffic  enforcement  by  responsible  surance  Company  asked  for  5,000,  the  lowed  suit. 

^ds  of  news  cameras?  officials,  exposing  laxity  and  bringing  Pratt  &  Whitney  Aircraft  2,500,  the  The  pledge,  which  covers  most  bad 

I  naught  all  the  educa-  pressure  on  the  courts;  a  method  guar-  Chance-Vought  Company  1,500,  the  driving  practices,  as  offered  by  the 

u  work  of  the  hundreds  of  news-  anteed  to  make  powerful  local  enemies,  Aetna  Life  Insurance  Company  3,000,  Hartford  Times,  says : 
rs  stands  the  figure  of  the  drunken  but  having  salubrious  effects  in  many  the  Royal  Typewriter  Company  2,000  “In  the  interest  of  accident  prevention 

^  growing  menace  amenable^  to  cases.  and  we  had  requests  from  department  and  safer  motor  car  driving^  on  Hart'* 

word  of  advice  or  exhortation.  Because  its  campaign  was  so  well  stores,  retail  stores,  dozens  of  industrial  ford  highways  (city  name  is  changed 
nkp  driving  has  increas^  45  per  conceived  that  64  U.  S.  newspapers  plants,  service  clubs,  church  organiza-  by  those  adopting  this  plan)  and  in 

the  end  of  prohibition.  Dr.  adopted  it  in  toto  or  in  part,  we  will  tions  boy  scouts,  etc.,  for  pledges.  cooperation  with  the  Hartford  Times,  I 

^Wendell  Kilmer,  police  surgeon  first  mention  the  Safe  Driving  Pledge  “In  two  days  it  was  apparent  that  am  making  the  following  pledge; 
ntopstead,  L.  I.,  told  a  national  Campaign  of  the  Hartford  (Conn.)  driving  conditions  on  Hartford  streets  “1.  To  drive  at  moderate  speed  in  my 

V*  surgeons  Times,  a  Gannett  newspaper  of  which  had  l^n  greatly  improved.  The  en-  proper  traffic  lane  or  on  my  own  side 

**  u  I  week-end.  C.  C.  Hemenway  is  editor,  and  Francis  tire  community  seemed  to  rise  en  masse  of  the  road. 

rttrt^ss  the  newspaper  effort  has  S.  Murphy,  business  manager.  to  cooperate  in  this  effort.  “2.  Not  to  pass  cars  or  other  vehicles 

‘  “®^dous.  One  speculates  on  The  campaign  was  started  by  the  “We  passed  the  word  on  to  Con-  on  curves  or  hills, 
t  would  lave  happened  if  this  huge  Times  Aug.  13,  1935.  The  story,  told  necticut  papers,  both  daily  and  weekly,  “3.  To  stop  at  stop  signs, 

t  enort  had  been  expended  in  a  by  Mr.  Murphy,  follows:  including  the  foreign  language  papers  “4.  Not  to  jump  traffic  signals. 

^  or  economic  cause.  “It  came  about  not  through  any  effort  and  Editor  &  Publisher  carried  a  “5.  To  be  particularly  watchful  for 

)  niai^ outstanding  campaigns  have  to  work  up  a  newspaper  promotion,  but  story  on  Aug.  24.  Immediately  after  pedestrians  stepping  into  traffic  from 

[  1^*®’  ®®  many  unusual  attacks  through  a  sincere  desire  on  the  part  of  the  publication  of  the  story  in  Editor  parked  cars  or  from  behind  parked  cars. 

■  made  on  the  automobile  death  the  writer  to  try  and  contribute  some-  &  Publisher  letters  of  inquiry  began  “6.  Always  to  hand  signal  showing 
Prwlem,  it  is  difficult  to  make  a  thing  definite  to  help.  Twelve  Con-  to  come  in  from  many  sections  of  the  intention  of  turning  left,  right,  or  stbp- 

w  in  describing  them.  Editor  &  necticut  drivers  lost  their  lives  over  the  country  and  many  outstanding  news-  ping,  and  not  to  leave  curb  without 


6 


Editor  &  Publisher  for  November  3  0,  1  9  35 


Safe  Driving  'Pledge 


In  the  uitTTCst  of  prrventKm  >nd  ufer  bonditiom 

on  iSc  hiithwayt  and  in  cooprration  with  the  Safety  Coitncd  of 
The  Hanford  Timet.  I  a«i  maktny  the  foUowiAf  pledge: 
i.  To  drive  at  moderate  ipeed  and  on  own  aide 


Not  I 


r  hilli. 


5.  To  atop  at  >top  ugna. 

4.  N<e  to  jump  traffic  Iighti. 

t.  In  city  traffic  to  be  parucularlv  watchful  for 
pedettraim  itrppmg  into  the  line  of  traffic 
from  parked  cart. 

d.  Alwavt  to  give  hand  Mgnak  thowtog  my  in* 
irntioo  of  turning  to  the  left,  to  the  riglM,  or 
itopptng.  and  not  to  leave  the  curb  from  a 
parked  petition  without  giving  a  aignal. 

7.  To  be  fair  to  ocher  driver*  in  all  rcapccti  and 
to  refrain  from  recklew  driving. 


The  Safety  Council  of 


Hundreds  of  thoui^ands  of  these  pledge 
cards  have  been  signed.  The  original 
card  measures  5%"  by  IVi". 


vidual,  and  there  is  no  count  of  the 
thousands  that  have  read  and  signed 
these  sobering  words  in  many  cities  of 
the  country.  In  addition  to  the  pledge 
the  papers  give  a  windshield  sticker  to 
those  signing,  printed  in  red. 

The  Detroit  Times  is  an  example  of 
a  paper  which  has  used  the  safe  driving 
pledge  in  connection  with  graphic  news 
and  picture  coverage,  aided  by  streamer 
headlines. 

Few  pictures  are  too  gruesome  for  the 
Times  to  print  in  its  drive  to  make  the 
average  driver  conscious  of  his  respon¬ 
sibility  at  the  wheel. 

But  the  Detroit  story  involves  the 
motor  manufacturer  as  well  as  the 
driver. 

Although  traffc  drives  by  the  Detroit 
police  department  had  been  held  at  va¬ 
rious  times  during  the  year,  with  the 
thtee  Detroit  dailies  playing  up  the  ac¬ 
tivities  of  the  police  and  traffic  courts, 
it  wasn’t  until  October  that  the  various 
opinions  of  traffic  problems  and  solu¬ 
tions  openly  clashed  and  flared  out  into 
the  open. 

Co-incident  with  the  flareup  came  the 
inauguaration  of  a  safe-driving  cam¬ 
paign  sponsored  by  the  Detroit  Times, 
the  only  daily  in  Detroit  to  start  such  a 
drive.  This  was  on  Oct.  23.  On  this 
same  date  Gov.  Frank  Fitzgerald  an¬ 
nounced  a  statewide  traffic  safety  cam¬ 
paign,  with  the  state  appropriating 
$5,000  for  pamphlets  and  advertising  to 
promote  careful  driving.  Henry  T. 
Ewald,  of  Campbell-Ewald,  was  selected 
to  serve  the  state  without  salary  as  pub¬ 
licity  director. 

Within  a  week  the  newspaper  editors 
of  the  state,  both  daily  and  weekly,  had 
pledged  their  wholehearted  cooperation 
to  the  Governor  and  Mr.  Ewald.  Edi¬ 
torials  were  run  by  all  the  papers  en¬ 
dorsing  the  Uiovement  and  offering  sug¬ 
gestions  as  to  solutions  to  the  problems 
of  the  mounting  traffic  toll  of  the  state 
and  nation. 

On  the  same  day  of  the  Governor’s 
announcement,  the  Detroit  Nervs  ran  a 
page-one  editorial,  headed,  “Stop  the 
Automobile  Slaughter,’’  which  read  as 
follows : 

“Newspapers  and  magazines  from  all 
parts  of  the  country  report  a  fast-grow¬ 
ing  feeling  of  alarm  at  the  rising  toll 
of  automobile  accidents. 

“More  and  more  the  automobile  is 
pictured  with  Death  at  the  wheel ;  Mars 
and  the  Motor  are  presented  as  rivals 
in  compiling  dead  and  injured  lists;  last 
week  a  public  speaker  advocated  limit¬ 
ing  the  potential  speed  of  automobiles; 
Police  Commissioner  Pickert  lifts  his 
hands  in  despair  at  the  size  of  the  week¬ 
end  traffic  toll;  1934’s  national  toll  ex¬ 
ceeded  that  of  1933,  and  1935’s  is  above 
that  of  last  year. 

“And  Nothing  Worthwhile  Is 
Being  Done  to  Stop  the  Slaughter! 

“The  police  educate  the  school  chil¬ 
dren  in  traffic  safety,  but  the  children 
are  not  the  drivers  of  cars  today,  and 
the  accidents  continue. 

“The  police  announce  drives  during 


which  the  ineffective  traffic  ordinances 
are  enforced  with  extra  vigor  and 
drivers  are  temporarily  cautions ;  but  in 
a  week  or  so  the  extra  vigor  dies  and 

so  does  the  caution . 

“Let  the  industry  which  has  given  us 
the  cars — so  necessary  in  .\merican  life 
today — establish  the  rules  by  which 
those  same  useful  cars  will  cease  to  be 
weapons  of  death  and  injury. 

“Let  the  automobile  industry  assign 
engineers  to  go  into  the  city  govern¬ 
ment  of  Detroit  and,  at  the  expense  of 
the  industry,  become  a  part  of  the  city 
government  until  they  solve  the  whole 
question  of  who  shall  drive,  how  fast  he 
shall  drive  and  all  the  other  thousand 
and  one  ramifications  of  the  traffic  safety 
problem . 

"The  .\utomobile  Industry  Must 
.\oT  Let  the  Automobile  Come  to  be 
Known  As  A  Kili£r!’’ 

Three  days  later,  on  Oct.  26,  the 
Detroit  Free  Press  carried  a  page-one 
announcement;  “Motor  Industry  An¬ 
swers  the  Detroit  News  Attack.’’ 

Prefacing  the  statement  by  the  manu¬ 
facturers,  the  Free  Press  said:  “The 
.Automobile  Manufacturers  .Association 
has  requested  the  Detroit  Free  Press  to 
give  to  the  citizens  of  Detroit  its  pre¬ 
pared  statement  in  answer  to  a  bitter 
criticism  of  the  industry’s  leaders  in  the 
Detroit  News.’’ 

The  statement  follows: 

“To  The  People  of  Detroit: 

“On  Wednesday, 
an  editorial  appear¬ 
ing  on  the  front 
IMige  of  the  Detroit 
News  called  upon 
the  automobile  in¬ 
dustry  to  provide 
technical  aid  to  the 
city  government  of 
Detroit  in  finding 
solutions  to  its  local 
traffic  problems. 

“The  writer  of 
the  editorial  stated 
that  ‘nothing  worth 
while  is  being 
done  to  stop  the 
slaughter.’ 

“A  long  continu¬ 
ed  investigation  of 


sion  a  year  ago  to  sponsor  the  Bureau 
for  Street  Traffic  Research  at  Harvard 
University  which,  investigation  showed, 
was  probably  the  most  competent  or¬ 
ganization  in  the  United  States  for  sol¬ 
ving  street  traffic  problems. 

“The  support  of  the  Harvard  Bureau 
by  the  Association  is  for  the  express 
purpose  of  making  available  to  respon¬ 
sible  government  officials  and  civic  or¬ 
ganizations  in  any  state  or  city  through¬ 
out  the  United  States  precisely  the  same 
kind  of  assistance  called  for  in  the  edi¬ 
torial  of  the  Detroit  News,’’  etc.  It 
was  signed  by  Alvin  Macauley,  prcsi 
dent.  Automobile  Manufacturers  Assn. 

This  announcement  later  also  was  pub¬ 
lished  by  the  News,  which  did  not  com¬ 
ment  on  it. 

The  Detroit  Times’  safety  campaign, 
with  its  appeal  to  the  motorist  and 
pedestrian,  concentrated  on  the  personal 
responsibility  factor  that  underlies  every 
accident.  Throwing  its  editorial  and 
news  columns  wide  open,  pages  were 
devoted  each  day  to  the  plea  for  motor¬ 
ists  to  sign  the  Times  Safe  Driving 
pledge;  pictures  and  stories  of  fatal  and 
the  more  serious  accidents,  and  features 
on  grief-stricken  families,  court  sen¬ 
tences  and  “don’ts”  for  drivers  and 
pedestrians. 

One  hundred  thousand  pledges  and 
windshield  stickers  w'ere  first  ordered 
but  were  exhausted  by  the  third  day. 
To  date  more  than  550,000  pledges  and 
Istickers  have  been 


SAF€ 
l>RIVtNG 
PLEDGE 
SIGNER 


Campaign,  Sponsored ly 

THE  HARTFORD  TIMES 


Windshield  Sticker 


[distributed  through- 
I  out  Detroit  and  the 
state  and  more  than 
450,000  pledges 
have  been  sign^. 

Tlie  Times  treat¬ 
ment  of  traffic  ac¬ 
cidents  followed  in 
general  principle 
the  article  “and 
Sudden  Death — ’’ 
A  shift  of  reporters 
and  photographers 
was  assigned  to 
Receiving  Hospital, 
where  all  Detroit 
accident  cases  are 
brought  for  first 
treatment  and  de¬ 


traffic  accidents  shows  they  are  due  to 
a  great  diversity  of  causes  chief  of 
which  is  the  fact  that  our  cities  were 
laid  out  for  horse-drawn  traffic  at  a 
time  when  (the  automobile  was  not 
dreamed  of,  and  when  the  present  con¬ 
gestion  of  street  traffic  was  beyond  the 
imagination  of  anyone.  But  there  arc 
many  other  existing  causes,  some  of 
them  more  readily  curable  than  by  the 
rearrangement  and  widening  of  the 
streets  of  a  great  city. 

“For  many  years  autmobile  manu¬ 
facturers  have  been  gravely  concerned 
by  the  problems  of  traffic  accidents. 
They  have  first  of  all  made  the  auto¬ 
mobile  inherently  safe.  Few,  if  any, 
accidents  are  due  to  failure  of  new  or 
properly  maintained  cars.  They  have 
cooperated  on  legislative  and  educational 
efforts  to  control  the  situation. 

“Not  least  important  was  their  deci- 


ASSIGNED  TO  BREAK  TRAFFIC  LAWS— 
SCORE:  39  OFFENSES;  NO  ARRESTS 

(.special  to  Editor  &  Publishir) 

SPRINGFIELD,  Mo.,  Nov.  25 — To  determine  whether  the  police  depart¬ 
ment  really  meant  business  when  it  announced  a  vigorous  drive  on 
traffic  law  violators,  the  Springfield  Leader-Press  recently  sent  Reporter 
James  H.  Billings,  Jr.,  out  to  “violate  all  the  traflSc  laws  you  can.” 

With  a  cash  voucher  at  hand.  Managing  Editor  George  Olds  dis¬ 
patched  the  reporter— unknown  to  officers  of  the  city — at  3  p.  m.  and 
prepared  to  rush  to  the  jail  with  bail  within  15  minutes.  One  hour  later 
Billings  returned  and  said  he  had  committed  39  traffic  law  violations  in 
an  hour  and  was  scarcely  able  to  get  officers  to  look  at  him — much  less 
arrest  him.  His  violations,  he  said  in  a  special  story,  incloded:  “Pass¬ 
ing  all  major  stop  signs  without  even  hesitating,  exceeding  the  speed 
limit,  in  short,  breaking  about  every  traffic  ordinance  the  city  council 
has  been  able  to  think  up.” 

His  closing  effort  was  to  speed  past  a  school  where  children  were 
crossing  the  street,  and  barely  miss  a  strapping  policeman  who  was  busy 
setting  up  a  stop  sign.  Nothing  happened. 

Next  day,  the  police  department  officially  expressed  an  opinion  the 
story  was  “faked.”  However,  the  Leader-Press  learned  several  officers 
were  put  “on  the  carpet.”  Moreover,  there  has  been  a  noted  swelling  of 
cases  involving  traffic  violations  since  the  appearance  of  the  story. 


DAY  VnTHOUT  FATAL  ACllS  Mi 

AS  100,000  MW  SAFny  ml  Qoie 

uOBH  DETROIT  4*  TIMES  ! 


Detroit  Cong  Leaders  on  I 


tailed  stories  were  written  about  the  vic¬ 
tims  who  went  through  the  admitting 
rooms  there.  The  injuries  were  de¬ 
scribed  in  detail  and  pictures  taken  to 
show  the  horrible  details.  Both  were 
shocking  and,  officials  of  the  Times  say, 
“were  meant  to  be  shocking.” 

Neither  the  News  nor  the  Free  Press 
attempted  to  carry  gruesome  stories  or 
art.  Traffic  stories  received  “top-head” 
plays  on  page  one  and  extensive  edi¬ 
torial  comment,  as  well  as  being  the 
subject  of  feature  stories.  The  Free 
Press  is  running  a  series  of  stories 
dealing  with  the  failure  to  punish  sev¬ 
erely  serious  offenders  in  court,  es¬ 
pecially  drunk  and  reckless  drivers. 

In  attitude  toward  the  traffic  prob¬ 
lems  the  editors  of  the  three  papers 
are  practically  in  accord. 

Malcolm  W  Bingay,  editorial  direc¬ 
tor  of  the  Free  Press,  when  asked  for 


Day  afler  day  Detroit  Times  IniAd 
front  page  space  on  its  »afeiy  (hit 
Photo  on  page  shows  seven  yew  lU 
boy  with  shattered  leg  being  reasn^ 
from  ambulance.  At  lower  rigk  ■ 
safe  driving  pledge, 
his  attitude  by  Editor  &  PuBuam 
said  that  his  editorial  in  the  Free  Pns 
on  Oct  27  covered  the  situation  tlw 
oughly.  Therein  he  said  in  part: 

“Hysteria  will  not  solve  our  tnfk 
problems. 

“Rigid  law  enforcement  will. 

“Auto  accidents  are  not  premediatK 
nobody  deliberately  goes  out  to  get  Wt 
one.  Nobody  approves  of  airidetts 
Quiet,  persistent,  day-after-day  enfora- 
ment  of  the  law  is  the  only  way.  Tkot 
sporadic  drivers  with  pages  of  balljiiM 
get  us  nowhere.” 

Mr.  Bingay  does  not  favor  grwKw 
pictures  or  stories. 

\V.  S.  Gilmore,  editor  of  the  News, 
in  a  statement  to  Editor  &  Pubushu 
says : 

“It  is  the  belief  of  the  Detroit  Ne»i 
that  the  handling  of  modern  street  aid 
highway  traffic  is  an  engineering,  nt 
a  police,  problem.  Hurrah  drives  fcr 
traffic  safety  will  never  make  the  art¬ 
less  men  careful.  They  will  makeil 
drivers  more  thoughtful  for  the  mo¬ 
ment,  but  as  soon  as  the  campaigi  b 
over,  all  drivers  will  drop  back  ido 
their  former  practices. 

“We  believe  that  if  engineers  tackW 
the  problem  they  could  recommend  nj- 
ulations,  such  as  changes  in  stittt 
widths,  separation  of  grades  at  irngit- 
ant  intersections,  more  rigid  enmin 
ation  of  applicants  for  driver's  lioeats. 
lietter  coordination  of  traffic  light, 
provide  for  more  rigid  inspeetkn  o( 
cars,  with  especial  reference  to  brate 
determine  the  value  of  one-way  stntts. 
of  elevated  drives,  and  lay  down  hr 
for  the  pedestrian  whose  carelessnoi "( 
defiance  often  leads  to  accidents. 

“It  is  possible  that  such  enginan 
recommendations  would  be  too  costly  to 
lie  carried  out  by  most  cities  at  art 
but  even  so,  such  recommendaiw 
could  be  followed  eventually,  and  h  .  . 
the  meantime  the  city  governments  ad  ‘ 
the  public  would  know  where  they  eat  j.  '** 
going  with  traffic  regulation. 

“It  has  been  our  hope  that  Detrot 
since  it  put  the  world  on  wheels,  wow 
l)e  the  city  to  apply  engineering 
to  traffic  and  produce  a  model 
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nance  which  could  then  be  adopted  b* I 


em  ( 


other  cities.  , 

“The  Detroit  Common  Council  t* 
recently  appropriated  a  sum  of  nw*'  ^ 
for  this  purpose  and  has  engagrf  ’ 
engineers  from  the  University 
Michigan  to  make  a  survey  which  *■ 
determine  what  traffic  regulations 
required.”  . cove 


Albert  E.  Dale,  editor  of  the  Tiao-j 


Ri 


“It  always  has  seemed  to  n*  tw  POin 
the  place  to  start  avoiding  t**®*  “ 
cidents  is  with  the  driver.  If#  hc^  * 
he  gets  a  license,  he  is  made  toW 
that  the  safety  of  himself,  his  passes^  ^ 
and  the  peojfle  in  cither  cars  r^ 
solely  with  him,  he  may  become  a  saw  ora 
conscious  driver.  If  we  fail  to  go*  ^ 
at  the  start,  it  will  take  longer  to^ 

for  saK]  -il 

1  colt 


press  upon  him  the  necessity 


(Continued  on  page  16) 
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MILTON  VISUALIZES  TOMORROW’S  PAPER 


Quickened  Coverage  Technique  Developed  by  News-Minded  Chief  of  Chattanooga  Daily — He 
Finds  **Bright  Young  Men”  Most  Adaptable  Under  New  Plan 

Plenty  of  publishers  visualize  the  nipp  n  PMrtW  teach  them  that  there  are  no  what,  why, 

oaper  of  tomorrow  as  drastically  ,  ^  where,  when  who  and  how  rules.  He 


aifcrent  from  the  daily  publication  of 
George  Fort  Milton,  president 
md  editor  of  the  Chattanooga  News,  is 
ooe  newspaperman  who  has  some  for* 
yjrd-looking  ideas  on  the  subject  and 
is  doing  something  about  it. 

Mr.  Milton,  in  New  York  this  week, 
ns  interviewed  by  Ewtob  &  Pub- 
USHO  regarding  a  lecture  he  is  giving 
ow  the  country  on  “The  Newspaper  of 
Tomorrow,"  a  lecture  put  into  article 
form  for  a  forthcoming  issue  of  the 
-J  /IwmcoK  Scholar,  Phi  Beta  Kappa’s 
literary  magazine.  Mr.  Milton  is  an 
JT  honorary  member  of  this  national  group. 
^  Although  his  approach  to  the  paper 
^  of  tomorrow  is  scholarly,  it  is  nonethe¬ 
less  tempered  with  years  of  practical 
experience  during  which  he  was  man- 
jjing  editor  of  the  News  from  1919  to 
1924  and  president  and  editor  since 
time.  Mr.  Milton  has  contributed, 
is  that  time,  to  many  of  the  liberal, 
interpretive  magazines  and  has  written 
biographies  of  Andrew  Johnson  and 
Stephen  Douglas. 

Professing  no  proirfietic  judgment, 
Ur.  Milton  regards  as  obvious  the  trend 
,  of  present  newspapering,  driven  in  com- 
polsory  directions  by  the  exigencies  of 
4e  present  economic  struggle  for  dis- 
^  pensing  news.  While  suggesting  that 
^  dK  present  treatment  of  news  by  radio 
hu  nullified  the  benefits  of  extras  and 
multiple  editions  by  daily  newspapers, 

.  be  expresses  the  definite  opinion  that 
tbere  are  characteristics  of  newspapers 
-namely  constant  availability  and  con¬ 
tinuing  content — which  cannot  be 
matcM  by  radio  news  broadcasts  only 
^  ™  at  certain  intervals  and  with  no  stand- 
•  “•  ard  features. 

V  So  strongly  does  he  believe  this  that 
he  has  never  owned  or  affiliated,  even 
in  a  newscasting  way,  with  a  radio  sta- 
.  tkxi.  He  believes  the  newspaper  has  an 
individual  fraction  which,  if  intelli- 
lently  exercised,  cannot  be  etKroached 

ckU 

I  Mr.  Milton  points  out,  in  effect,  that 
tomorrow  for  the  newspaper  business 
ipgg.  is  already  here,  and  that  actually  the 
inis,  newspaper  of  today  is,  on  the  average, 
the  new^per  of  yesterday. 
i|lx^  Graphimlly  he  plots  the  sphere  of  hu- 
M  of  activity  in  1910  as  a  parallelogram. 
]ln,  The  pattern  of  human  activity  today 
ntts,  sees  not  as  an  enlarged  rectangle, 
hr  ns  another  parallelogram,  the  same 
ssnr  *>«  as  that  of  1910,  but  moved  consid¬ 
erably  to  the  right,  partly  overlapping 
BOOS  extending  beyond  the  pattern 

of  2S  years  ago. 

Now,  he  says,  the  newspapers  are  re¬ 
port!^  pretty  much  within  that  earlier 
^llelogram,  covering  in  unjustified 
netail  that  which  has  been  left  b^ind 
as  the  pattern  moves  to  the  right  and 
tailing  to  cover  that  new  field  of  hu¬ 
man  activity  which  represents  new  oc- 
cu^tional  and  entertainment  interests. 

For  example,  he  says :  There  are  sev- 
wl  hundred  thousand  bus  drivers  in  the 


Rv  RlfF  PI  PMnw  teach  them  that  there  are  no  what,  why, 

,  „  “y  CLEMOW  rules.  He 

what  Mr.  Milton  means  when  he  says  and  sought  to  translate  them  into  new  impresses  that  the  only  key  to  the  magic 
that  today’s  newspaper  is  the  newspaper  techniques  and  accomplishments.  door  of  the  reader’s  attention  is  interest, 

of  yesterday  in  news  technique.  He  emphasized  that  his  experiment  Importance  is  necessary,  of  course,  but 


techniques  and  accomplishments. 

He  emphasized  that  his  experiment 


Asked,  as  a  consequence,  what  he  is  not  a  matter  of  new  emphasis,  it  is  he  wants  them  to  put  into  things  of  im- 

intends  to  do  about  meeting  this  prob-  a  matter  of  philosophy.  He  is  trying  portance  the  quality  of  interest  which 

to  make  his  newspaper  three  dimen-  will  make  them  read.  He  deplores  the 
sional,  as  life  is  three  dimensional.  He  easier  reverse  endeavor  to  give  the  inter- 
is  trying  to  give  it  depth  and  content  esting  a  fictitious  consequence. 

This  is  being  partially  accomplished,  as  Qn  many  occasions  Mr.  Milton  goes 
fast  as  the  limits  of  practicality  will  over  the  day’s  paper  with  a  pencil  and 

allow,  not  by  interpretive  emphasis  rates  each  story  as  it  interested  him — A, 

alone,  but  by  fairly  blasting  out  of  the  c  and  D. 

News’  office  the  long-lived  shibboleths  “Sometimes,”  he  told  Editor  &  Pub- 
of  newspapering,  not  the  least  of  which  usher,  “I  see  a  two-paragraph  story 

he  classified  as  “dull  and  deadly”  detail,  written  brightly,  and  I  put  a  dollar 

“Importance  and  interest,”  he  ex-  sign  through  it” 

plained,  “have  been  made  the  sole  cri-  That  is  his  method  of  stimulating  in- 
teria  for  news  judgment.  Perhaps  you  terest  in  the  new  technique  which  he  U 


think  that  lias  always  been  the  basis  for  trying  to  get  across.  He  says  that  it  is 
news  judgment,  but  when  I  look  at  the  harder  to  write  a  two-paragraph  story 
most  papers,  including  my  own,  I  won-  interestingly  than  a  column  one. 
der  how  much  of  the  stuff  met  these  Although  he  did  not  say  he  thought 
standards.”  it  impossible  to  so  revise  the  sUndarda 

Personnel,  Mr.  Milton  holds,  will  be  of  seasoned  newspapermen  so  that  to- 
the  main  key  to  editing  a  successful  niorrow’s  newspaper  may  be  attuned  to 


paper  for  tomorrow. 


the  minds  of  the  readers,  Mr.  Milton 


“We  are  trying  to  do  it  by  building  a  lias  preferred  to  hire  young  men  wiA- 


staff  of  bright,  young  men — those  not 
bound  by  antiquated  newspaper  practice. 


out  set  methods  and  writing  habits. 
His  feeling  is  that  if  a  man  is  an  ex- 


Many  of  these  boys  are  university  men  perienced  newspaperman  and  is  out 
who  are  adaptable  to  a  new  coverage  looking  for  a  jc5)  there  must  be  a  rea- 


technique.  We  want  them  to  go  beyond 
the  present  methods,  follow^  for  20 


son  for  it.  He  prefers,  as  it  were,  to 
place  his  money  on  the  youngsters  who 

.  .  •  1  _ ..I _ r.-it  i: _ 


Georpe  Fort  Milton 


lem,  his  reply  was  in  the  form  of  what  leases  from  relief  headquarter 
lie  is  trying  to  do  about  it  today  and  ministration  men,  but  the  i 
every  day  on  the  Chattanooga  News.  things  behind  relief,  its  admii 
One  of  the  most  encouraging  aspects  its  failures  and  its  successes.” 
of  the  experiment,  be  added,  was  the  en-  Mr.  Milton  does  not  pick  y 


years,  of  having  all  news  come  through  can  be  trained  to  write  to  the  full  lim- 
centralized  points.  My  best  reporter,  its  of  human  activity  in  an  inquiring 
what  do  you  think  we  have  him  cover-  fashion  and  not  merely  load  columns 
ing?  Relief.  Not  the  handouts  and  re-  with  deadly  detail, 
leases  from  relief  headquarters  and  ad-  He  believes,  and  this  follows,  that  to- 


ministration  men,  but  the  interesting  morrow’s  newspaper  will  be  smaller, 
things  behind  relief,  its  administration,  from  the  standpoint  of  editorial  content. 


than  the  type  of  paper  prevalent  today, 
of  the  experiment,  he  added,  was  the  en-  Mr.  Milton  does  not  pick  young  men  Unnecessary  detail  will  be  eliminated, 
thusiastic.  intelligent  and  resultant  way  so  that  he  can  cut  down  editorial  costs  Already  he  is  trying  to  insist  on  a  con- 
news  staff  executives  took  the  new  ideas  — he  pays  them  well — but  so  that  he  can  versation  style.  He  asks  his  reporters 

■"  _  ~  to  write  their  stories  in  the  same  fasb- 

PRINTED  BACKGROUND  PROVES  HELP  and  often  the  same  words,  they  use 
TO  WASHINGTON  READERS  ""  “  ""  ~ 

- ; -  .  “They  tell  him  when  they  think  it’s 

Outitanding  Reporter  on  Star  Write*  Short  “Precede*”  to  Brnig  a  great  yarn.  They  get  all  enthused 

Reader  Up-to-Date  on  Lead  Storie*— Innovation  Bring*  abo«t  it  We  want  them  to  tell  tlat 

....  to  the  readers  m  the  same  lively, 

Quick,  Favorable  Action,  Kuhn  Report*  vivid  manner.” 


ion,  and  often  the  same  words,  they  use 
in  “selling  the  story  to  the  managing 
editor.” 

“They  tell  him  when  they  think  it’s 
a  great  yarn.  They  get  all  enthused 
about  it.  We  want  them  to  tell  that 
yarn  to  the  readers  in  the  same  lively, 
vivid  manner.” 

This  is  not  radio  technique,  neces¬ 
sarily,  but  it  is  Mr.  Milton’s  way  of 
interesting  the  mass  mind  as  success- 


By  JAMES  J.  BUTLER  sarily,  but  it  is  Mr.  Milton’s  way  of 

Editor  and  Publisher  Washington  Correspondent  interesting  the  mass  mind  as  success- 

W.ASHINGTON,  D.  C.,  Nov.  25 —  the  average  newspaper’s  hesitancy  to  fully  news  has  done. 

The  innovation  in  modern  news-  give  enough  background  detail  to  make  M*"-  Miltons  newspaper  of  the  future 
paper  style  undertaken  by  the  IVashing-  each  day’s  stories  comprehensive.  will  not  be  merely  an  mtertammrat 

ton  Star,  in  the  form  of  “background”  “Although  the  Star  has  only  been  have  leadership.  To  to 

precedes  placed  at  the  head  of  important  using  ‘backgrounds’  for  a  week,”  said  belief  that  even  the  newspaper  ot  the 
stories  on  the  main  pages  of  the  paper,  Mr.  Kuhn,  “there  has  been  a  tremend-  future  uiust  giw  the  readers  what  th^ 
has  proven  an  immediate  success.  ously  interesting  reaction  among  its  u^sire,  Mr.  Milton  replies  that  the 

In  purpose,  the  precedes  are  designed  readers.  Commendations  have  come  newspaper  can  stimulate  ana  guide 
principally  to  help  readers  understand  from  the  highest  quarters  and  readers  '“^e  desires  in  a  definite  way. 
more  clearly  the  circumstances  leading  generally  express  their  appreciation  of  example,  he  said  there  has  been 

up  to  ea^  day’s  story  developments,  the  innovation.  Not  a  single  complaint  tangible  reader  reaction  to  the  News 
('ondensed  to  7.S  or  100  words,  their  has  been  rendered.  development  of  a  new  coverage  tcch- 


Condensed  to  75  or  100  words,  their  has  been  rendered.  development  oi  a  new  coverage  iccn- 

“punch”  also  is  expected  to  attract  “Our  experiments  at  the  present  time  uique.  readers  find  more  raj 

reader  interest.  are  limited  to  the  outstanding  lead 

On  the  first  day  of  the  experiment,  stories  of  the  day,  and  may  continue  so. 

Wednesday,  Nov.  20,  six  front  page  However,  if  the  demand  should  be  great 

_ u  u _ i..  _ iki-  ,u_f  _  Mr.  Milton  feels  will  have  the  most 


stories  carried  the  precedes,  set  in  light  enough  it  is  barely  possible  that  we 


united  States  today.  They  are  the  mod-  italics  and  labeled  “background.”  Briefly,  might  go  farther 


telling  effect  in  educating  people  to  ex- 


^’*•*1'*  luuay.  iiicy  arc  me  moa-  uacivi^iuunu.  1111^111  Ku  idiiiici.  ^ 

^  Joneses  but  we  hear  nothing  they  set  the  day’s  stage  for :  Italy-  “The  practical  working  of  this  plan  ^  ^ 

®t  their  story.  Radio  is  a  new  it^us-  Ethiopia  war,  Chinese- Japanese  contro-  requires  additional  effort,  of  course.  We  **  v.  '  Milinn  loM 

^  with  hundreds  of  thousands  of  em-  'crsy,  Lincoln  Ellsworth’s  Antartic  have  taken  one  of  our  outstanding  re-  .  .  ..  recent  successful  camoainn  br 

b  twfVoc^^ories  Conference  and  porters  for  the  job  and  his  sole  duty  is  tiJe  Nets  firmly  to  establish  rauniciS 

M  mm  about  it.  Other  factors  are  two  local  stories.  to  prepare  background.’  He  keeps  nvimershin  in  Chattanooira  The 

^tantly,  and  quietly,  encroaching  The  precedes  are  prepared  by  a  staff  constantly  in  touch  with  the  city  and  largest  ^e  in*the  history  of^he  city 

“W"  the  Amencan  scene— unreported  writer,  those  on  local  stories  being  writ-  telegraph  desks,  and  with  the  coopera-  f  hmuizht  out  deraite  advert 

we  are  using  an  outmoded  news  ten  from  memoranda  submitted  by  re-  tion  of  the  news  editor  determines  which  nn^nnlUna  dav  Prom  this  the 

co^ge  technique,  in  his  opinion.  porters  on  each  story  while  those  on  are  to  be  the  lead  stories  Preparation  S^^^^de^S  &  pr^rly  a^! 


j^lief  for  unemployed  is  a  case  in  P.^ess  service  stories  are  c^piled  after  immediately  follows  and  frequratly  the  J”;  "nd  stimulated,  ’the  p^lic  will 
wt.  he  enlarges.  “Dole  was  a  horrid  I'brary  or  file  references.  Copy  readers  ‘background  is  ready  when  the  story  ^on,e  more  aroused  over  issues  than 


■ord  ten  years  ago”  in  this  country _  instructed  to  guard  against  duplica-  is  forwarded  to  the  composing  room. 

^•(17'*  Ik  ®tit  it  has  ar-  f'ott  *be  body  of  the  stories.  “Special  preparation  for  handling  “What  is  the  average  star  reporter 

TO  with  all  too  little  critical  report-  Oliver  Owen  Kuhn,  managing  editor  these  ‘backgrounds’  have  been  made  in  covering  today  ?”  Mr.  Milton  asked, 
jjx  01  how  and  what  it  really  is  and  of  the  Star,  in  commenting  on  the  our  composing  room,  so  the  decks  are  The  reply  was  ventured:  “Politics.” 

lU  meaning  in  the  life  of  the  innovation,  declared  that  many  readers  always  clear  and  there  is  no  delay  in  “Yes,”  he  said,  vigorously,  "and  I 

"ow  and  may  be  in  the  fu-  of  newspapers  in  years  past  have  been  that  quarter.  The  make-up  editor  is  think  politics  is  the  dullest,  one  of  the 
uressintT ,  manifestations  of  the  de-  thoroughly  exasperated  at  their  failure  always  apprised  of  the  stories  which  least  interesting  phases  of  human  activ- 
-ikimn#^*'  “‘**°"’*  Judgment  to  grasp  the  full  significance  of  news  will  have  ‘backgrounds.’  As  a  result  ity  today.” 

make  room  for  vast  developments.  This,  he  _  pointed  out,  of  the  system  we  have  worked  out,  there  Endlessly  repetitious  political  cover- 

ot  news  tnvia.  may  have  been  due  to  their  own  failure  is  oracticallv  no  delav  and  no  con ' 


p  tnvia,  may  have  been  due  to  their  own  failure  is  practically  no  delay  and  no  confu-  age,  he  said,  is  a  manifestation  of  a  lazy 

these  tew  •rumples  it  is  clear  to  keep  abreast  of  events  or,  perhaps,  sion.”  (Continued  on  p(ige  42) 
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DUCE’S  ORDERS  TO  PRESS  REVEALED 
BY  N.  Y.  ANTI-FASCIST  EDITOR 


Releaio  Allegedly  Secret  OocumenU  Which  Told  Italian  Papers 
How  to  Handle  News  Stories — Caution  Urged  on 
U.  S.  Neutrality  Stand 


Allegedly  secret  documents, 
showing  si)ecific  instances  of  Mus¬ 
solini's  control  over  the  Italian  press, 
and  which  were  said  to  have  been 
smuggled  out  of  Italy,  were  released 
in  translation  in  New  York,  Nov.  27 
by  Girolamo  Valenti,  editor  of  La 
Stampa  Libera,  Italian  anti-Eascist 
daily  of  New  York. 

Mr.  Valenti  said  such  documents  have 
frecjuently  come  into  his  hands,  but  that 
the  latest  "'is  very  illuminating  as  it  deals 
with  the  Italo-Ethiopian  war  and  tells 
you  that  Signor  Mussolini  is  becoming 
jealous  of  his  own  son-in-law’s  (Count 
Ci.mo)  popularity.”  This  statement  is 
based  on  the  instructions  by  the  press 
and  propaganda  ministry  to  newspapers 
that  “news  of  Count  Ciano’s  activity  on 
the  war  front  must  be  quenched.” 

The  document,  as  translated  for  re¬ 
lease,  and  with  Mr.  Valenti’s  explana¬ 
tory  notes,  follows: 

October  23 

“Do  not  comment  on  Hoare’s  speech. 
(The  speech  delivered  by  Sir  Samuel 
Hoare,  British  Foreign  Secretary  to 
Commons  on  October  22.) 

“Do  comment  on  the  communication 
of  the  Italian  plans  in  Ethiopia. 

“Give  space  from  ‘La  Stefan’  on  Bra¬ 
zil’s  attitude  toward  sanctions. 

“Reproduce — you  must  reproduce — 
news  from  Agenzia  Roma  (an  Italian 
news  agency)  regarding  sanctions  and 
France’s  position.  (This  news  gathered 
by  Agenzia  Roma  in  Paris  revealed  sig¬ 
nificant  movements  which  were  begin¬ 
ning  to  appear  in  French  business  cir¬ 
cles  concerning  the  fear  of  hurting  busi¬ 
ness  by  sanctions.) 

October  24 

“The  account  of  the  Fascist  accom¬ 
plishments  in  the  year  XIII  (of  the 
Fascist  regime)  must  appear  with  em¬ 
phasis  in  all  newspapers. 

“Quench  the  correspondence  from 
Asmara  regarding  Count  Ciano,  espe¬ 
cially  the  headlines — cut  down  em¬ 
phasis  of  the  air  squadron  ‘La  Desper- 
ata.’  (Mussolini’s  two  sons  also  are 
members  of  this  organization.) 

“In  the  speech  by  Mussolini  to  the 
press,  there  must  be  taken  out  in  the 
third  paragraph  the  word  ‘profound’ 
which  follows  the  word  ‘justice.’ 

“In  the  message  to  the  Black  Sliirts, 
in  the  sentence  which  starts  with  ‘Le- 
gionair  della  Rivoluzione’  the  word  ‘you 
must’  must  be  corrected  as  follows :  ‘you 
shall and  the  word  ‘you  must’  which 
comes  next  must  be  corrected  as  fol¬ 
lows:  ‘you  can.’ 

October  29 

‘  As  regards  England  as  well  as 
France  and  Germany,  keep  an  attitude 
of  reserve.  Instead,  give  much  em¬ 
phasis  to  our  internal  activities.  Put 
into  relief  the  inauguration  of  our  public 
works  and  especially  of  our  University 
City. 

_  “Give  space  to  the  bulletins  regard¬ 
ing  limitations  and  economies  on  the 
consumers’  needs,  putting  into  relief 
that  Fascist  Italy  answers  with  self- 
denial  and  a  spirit  of  sacrifice  to  the 
iniquitous  sanctions. 

October  31 

“Comment  on  the  telegram  which  the 
rabbit  and  poultry  raisers  sent  II  Duce. 

“Devote  entire  front  page  to  the  cere¬ 
mony  at  the  inauguration  of  University 
City.  Give  it  much  prominence.  Com¬ 
ment  on  II  Duce’s  speech. 

“In  reference  to  the  answer  of  the 
United  States  government  to  the  League 
of  Nations,  it  is  opportune  that  the 
comments  of  the  Italian  press  be  gen¬ 
erally  limited  to  the  noted  substantial 
confirmation  of  the  neutrality  stand  by 
the,  United  States.  On  the  other  hand, 
u  regards  the  maintenance  of  the  peace 
in  Europe,  put  into  relief  the  illusions 
of  indirect  encouragement  to  the  action 
of  the  League  that  may  be  caused  by 
Ae  reading  of  the  note  of  the  Amer¬ 
ican  Secretary  of  State.  Comment  with 


the  utmost  reserve  without  appreciations 
that  could  reveal  satisfaction  for  the 
American  note  to  Geneva.” 

Mr.  Valenti  also  released  a  transla¬ 
tion  of  a  circular  distributed  by  a  F'as- 
cist  organization  showing  how  the  citi¬ 
zens  of  Italy  are  forced  to  participate  in 
Mussolini’s  rallies.  One  paragraph 
read ;  "We  consider  it  necessary  to 
inform  you  that  at  the  rally  a  general 
roll  call  will  be  made,  and  the  absen¬ 
tees  without  justified  reason  shall  be  re¬ 
ported  to  the  commissary  of  the  Fascio.” 
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Dec.  2-3 — Associated  Business 
Papers,  Inc.,  national  conference, 
Waldorf-Astoria  Hotel.  N.  Y. 

Dec.  2— Massachusetts  Press 
Assn.,  meeting.  Hotel  Kenmore, 
Boston. 

Dec.  3 — Insurance  .Advertising 
Conference,  Waldorf  -  Astoria 
Hotel,  New  York. 

Dec.  6 — Audit  Bureau  of  Cir¬ 
culations,  board  of  directors 
meeting.  Hotel  Astor,  N,  Y. 

Dec.  27-30 — .American  Associa¬ 
tion  of  Schools  and  Departments' 
of  Journalism  meeting  in  con¬ 
nection  with  American  Associa¬ 
tion  of  Teachers  in  Journalism, 
National  Press  Club,  Washing¬ 
ton,  D.  C. 


A.  F.  HALL  WINS  PROMOTION 


COLOR  IN  SCRIPPS-HOWARD 


Made  Manager  of  National  Advertis¬ 
ing  by  Milwaukee  Journal 

-A.  F.  Hall,  for  six  years  assistant 
manager,  national  advertising,  has 
Iteen  appointed  manager,  national  ad¬ 


vertising  of  the 
Milwaukee  Jour- 
tial. 

Mr.  Hall  was 
formerly  connect¬ 
ed  with  the  Jour¬ 
nal’s  merchandis¬ 
ing  service  de¬ 
partment.  He 
joined  the  Jour¬ 
nal  in  1923,  go¬ 
ing  from  Akron, 
Ohio,  where  he 
had  been  an  ex- 


F.  Hall 


ecutive  with  the 
Outdoor  Adver¬ 
tising  Company 


of  that  city.  Other  past  business  con¬ 
nections  include  the  National  Railroad 
-Advertising  Company,  the  Akron  Ad¬ 
vertising  Agency,  and  service  with 
various  retail  stores  and  small  news¬ 
papers. 

Mr.  Hall  served  with  the  transport 
division  of  naval  radio  operations  dur¬ 
ing  the  world  war.  He  is  35,  married, 
and  the  father  of  two  children. 


Special  “Baby”  Section  Well  Sup¬ 
ported — Circulation  Builder 

A  special  “one-shot”  colorgravure  sec¬ 
tion  was  tried  this  week  by  Scripps- 
Howard  Newspapers  throughout  the 
country.  Devoted  to  “Famous  Babies” 
and  originally  projected  as  a  four-page 
circulation  stimulant  and  designed  to  take 
advantage  of  the  group’s  contract  with 
NE.A  on  the  Dionne  quintuplet  pictures, 
the  idea  found  such  wide  advertiser  ac¬ 
ceptance  that  it  was  expanded  to  a  six- 
I>age  section  in  two  cities. 

The  section,  'inserted  with  regular 
editions  on  either  Wednesday  or  Thurs¬ 
day,  depending  on  the  city,  was  super¬ 
vised  by  the  national  advertising  office, 
of  which  J.  M.  Peterson  is  director,  and 
was  printed  by  Neo-Gravure. 

Mr.  Peterson  said  that  advance  promo¬ 
tion  was  expected  to  boost  the  national 
Scripps-Howard  circulation  for  the  day 
by  ten  per  cent,  and  the  success  of  this 
v'enture  may  determine  the  future  policy 
of  the  group  on  such  sections.  Although 
there  have  been  no  decisions  for  1936, 
there  has  been  talk  of  a  monthly  gra¬ 
vure  section  along  these  lines. 


MORNING  PAPER  IN  DAVENPORT 

The  survey  of  Davenport,  la.,  printed 
on  page  77  of  the  International  Market 
Guide  Number  issued  last  week,  omit¬ 
ted  the  listing  of  one  morning  newspa¬ 
per.  This  newspaper,  the  Tri-City  Star. 
is  a  new  six-day  morning  paper,  estab¬ 
lished  last  summer,  and  the  appropriate 
notation  should  be  added  to  the  end  of 
the  Davenport  survey,  at  the  foot  of 
column  3,  page  77,  of  the  Market  Guide. 


WILL  ARGUE  HUEY’S  TAX 

{Special  to  Editor  &  Poblisxei) 

VVashington,  D.  C,  Nov.  20— The 
United  States  Supreme  Court  will  hear 
the  arguments  Dec.  16  on  the  case  in¬ 
volving  the  constitutionality  of  the  Huey 
Long  tax  on  newspaper  advertising  in 
the  .state  of  Louisiana.  The  plaintiff, 
the  American  Press  Company,  Inc.,  will 
probably  be  represented  by  Elisha  Han¬ 
son,  counsel  for  the  AN  PA,  and  Esmond 
Phelps._  Alice  Lee  Grosjean,  supervisor 
of  Public  accounts  in  Louisiana,  is  named 
as  defendant  in  the  action. 


X-RAY  SALES  TO  RICKERD 

C.  _E.  Rickerd  Advertising  Agency, 
Detroit,  has  been  named  by  Detroit  X-ray 
Sales  Company  to  handle  a  campaign 
to  reach  the  medical  profession,  hos- 
I'.itals  and  industries  using  shock-proof 
equipment. 


GUILD  NEGOTIATING 

The  Cleveland  Newspaper  Guild  is 
still  negotiating  with  the  publishers  of 
the  N ews  unit  for  a  new  contract.  Sev¬ 
eral  meetings  have  been  held.  Negoti¬ 
ations  with  the  Press,  which  were  dis¬ 
continued  four  and  a  half  months  ago, 
have  been  resumed.  • 
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HUGH  BAILLIE  GET( 
HITLER  INTERVIEW/ 

Reichfuehrer 


Explain.  Hi.  Druti, 
Policies  to  Visiting  Preside,!  ei 
United  Press — Chancellory 
Studies  Written  Story 


An  important  interview  in  which  rt, 
German  Reichsfuehrcr  revealed  fmm 
IHjIicies  was  obtained  from  Adolf  Hhu 
by  Hugh  Baillie,  president  of  the  UiS 
Press  .Associations,  in  Berlin  this  wT 
In  .New  York  City  the  U'orld-Telti^ 
and  .Sim  gave  it  play  second  onlyT 
the  spot  news  of  the  day  and  thro^ 
out  the  country  the  interview  foS 
equally  enthusiastic  reception  by  ^ 
graph  editors. 

‘s  in  Europe  onatowd 
L  lilted  Press  bureaus.  He  is  expecte 
back  in  New  York  City  by  Christnas 
time.  ^ 

The  interview  revealed  Hitler’s  rim, 
for  combating  Bolshevism  and  Geri^ 
was  expressed  as  ready  to  “meet  proia’ 
gaiida  with  propaganda,  terror  with  to- 
ror,  and  violence  with  violence.”  H,. 
necessity  for  combating  Bolshevism  wt 
also  given  as  one  of  the  fundamenai 
reasons  for  Jewish  legislation  in  Ger¬ 
many,  termed  by  Hitler  not  anti-IewW 
“but  pro-German.” 

Hitler  said  that  Jews  have  been  prom, 
inent  in  Communist  party  rosters  duriiif 
past  years. 

Queried  in  London  by  Editor  &  tti- 
USHER,  Mr.  Baillie  emphasized  the  ex¬ 
treme  care  exercised  by  the  Reichfuehrer 
in  giving  the  interview. 

Mr.  Baillie  had  first  requested  a  for. 
mal  interview  which  was  first 
Later,  upon  intervention  of  Joseph  Goeb- 
bels  and  Joachim  von  Ribbentrop,  to 
both  of  whom  Mr.  Baillie  had  trilced, 
Hitler  consented  tc)  an  informal  meet¬ 
ing.  Mr.  Baillie,  with  Frederick  ci^ 
ner,  Berlin  bureau  manager,  prepared j 
number  of  questions  which  the  Unittd 
Press  head  verbally  propounded  to  the 
German  chancellor  “for  my  own  infor¬ 
mation”  regarding  Germany’s  purposes 

Hitler  answered  all  the  questions 
freely  and  unhesitatingly  through  Dr. 
Paul  Schmidt,  official  translator  to  the 
Fuehrer  and  the  foreign  office.  At  the 
conclusion  of  a  half  hour  talk,  Mr.  Bail- 
lie  suggested  that  Hitler  release  his  an¬ 
swers  as  an  interview. 

Hitler  first  demurred,  then  consented 
to  inspect  the  written  interview.  It  was 
thereupon  submitted  to  the  chanedker 
for  authorization,  given  upon  potpal 
by  chancellory  and  von  Ribbentrop  who 
is  Hitler’s  “flying  ambassador”  and  a 
comparison  with  the  official  interpreter's 
notes  to  insure  accuracy.” 


A.P.  COMMITTEE  MEETS 


Continues  Discussion  of  Greater 
Small-City  Representation  on  Board 

T'he  executive  committee  of  the  As¬ 
sociated  Press  met  in  New  York  Nor. 
26  for  further  discussion  of  the  pro¬ 
posed  plan  to  increase  representation  of 
small-city  dailies  on  the  A.P.  board  of 
directors. 

The  matter  was  discussed  at  the  Oc¬ 
tober  meeting  of  the  board,  and  the 
executive  committee  was  authorized  to 
meet  to  take  up  some  details  of  the 
discussion.  A  report  will  be  made  hf 
the  executive  committee  to  the  boaid 
at  its  next  meeting  in  January. 

The  A.P.  directors  were  authorized 
to  consider  and  devise  plans  for  greater 
representation  of  small-city  dailies  oa 
the  board  at  the  A.  P.’s  annual  meetini 
last  April. 

Frank  B.  Noyes,  Washington  Sl<r, 
A.P.  president;  Stuart  H.  Vtxrj, 
Adrian  (MicJi.)  Telegram;  Robert  M^ 
Lean,  Philadelphia  Bulletin;  Paul  W" 
terson,  Baltimore  Sun,  and  E.  Lansiaf 
Ray,  St.  Louis  Globe-Democrot, 
tended  the  meeting. 


JOINS  OKLAHOMA  TIMES 

R.  S.  Erwin,  former  Des 
Register  &  Tribune  district  circulal** 
manager  under  C.  K.  Jefferson,  1* 
joined  the  Oklahoma  City  Okldunef* 
and  Times  as  field  supervisor  of  OF 
trict  managers. 
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HOW  ‘COOPERATIVE’  AD  PLANS  WORK 

Actual  Experience  Shows  They  Waste  Manufacturer’s  Money,  Kill  Tie-Up  Copy,  Irritate  Dealers 

— Let  the  Agency  Do  It,  Urges  Newspaperman 


By  H.  R.  KESTER 

National  Advertising  Department,  Miles  City  (Mont.)  Star 


SO  much  has  been  written  about  co¬ 
operative  advertising:,  retail-general 
fjtes  their  evil,  etc.,  that  one  seems 
justified  in  assuming  that  it  is  a  matter 
of  viul  concern  to  both  publishers  and 
uanuiacturcrs :  also,  that  there  must 
be  more  to  the  motives  of  manufacturers 
,f,o  ffiace  their  advertising  through 
dealers  tlian  the  mere  matter  of  the 
rate  differential.  While  the  latter  may 
be  the  principal  consideration  in  radio, 
vashine  machine,  refrigerator  and  tire 
advertising,  etc.,  it  seems  certain  in  the 
use  of  fo^stuffs,  generally,  this  does 
not  embrace  the  whole  story,  or  reason. 

It  may  be  interesting,  therefore,  to  read 
this  comment  from  a  representative  mar¬ 
ket  in  the  smaller  brackets,  to  learn 
how  this  practice  works  out  under  ac- 
lual  conditions. 

When  food  manufacturers  place  ad¬ 
vertising  in  dealers’  hands,  through 
salesmen,  special  contracts,  etc.,  they  do 
it  for  more  reasons  than  mere  local 
rate  advantage— they  do  it  because  they 
believe  it  helps  them  to  sell  merchandise 
and  fight  competition.  This  sort  of  ad¬ 
vertising,  while  it  buys  space  and  gets 
fo^  items  featured,  is  primarily  bait 
for  the  dealer — a  selling  aid  to  the 
salesman.  In  a  big  way  wasn’t  this 
just  the  case  with  the  A  &  P?  Manu¬ 
facturers  were  furnishing  the  big  chain 
money  (advertising  discounts  and  sales 
promotion)  with  which  to  advertise 
their  merchandise,  but  no  proof  had  to 
be  shown  as  to  how  the  money  was 
spent!  The  manufacturers  were  not 
after  advertising  rates.  It  was  a  selling 
aid! 

But  to  get  back  to  a  local  instance 
about  which  the  writer  may  speak  from 
actual  experience.  A  certain  large 
canned  goods  jtacking  concern  sent 
salesmen  into  the  market  with  a  co¬ 
operative  advertising  deal.  Merchants 
were  signed  up  for  various-sized  coop¬ 
erative  contracts,  on  the  assumption,  it 
is  to  be  supposed,  that  the  retailer 
would  appreciate  this  sort  of  point-of- 
sale  advertising  cooperation  and  push 
the  manufacturer’s  brand.  Tlie  fre¬ 
quency  of  insertion  was  specified  and  it 
was  assumed,  apparently,  that  the  local 
retailer  would  go  right  aliead  and  con¬ 
scientiously  use  the  advertising,  featur¬ 
ing  so  many  items  in  the  agreed  space 
at  special  prices,  then  render  statements 
and  tear  sheets  faithfully  and,  all  in  all, 
sell  a  lot  of  canned  goods.  But  nothing 
of  the  kind  really  happened!  Many 
a  retailer  didn’t  use  any  spaee  at  all! 
He  ran  his  regular  copy  and  refused  to 
be  bothered  about  the  cooperative  pro¬ 
gram.  The  dealers  wanted  to  select 
their  own  specials  to  fit  in  with  their 
own  peculiar  competitive  problems  at 
the  particular  moment. 

Do  I  know  ?  I  had  first-rate  con¬ 
firmation.  A  salesman  read  me  a  letter 
fits  branch  manager  had  sent  him  de¬ 
nuding  to  know  why  this  particular 
salesman  had  more  “retailer  cooperative 
contracts  signed  and  turned  in  but  with 
fewer  retailers  taking  advantage  of  them 
any  other  salesman  on  the  force!” 
Apparently  there  was  a  degree  of 
htmble  in  the  case  of  each  salesman? 

Nor  was  this  all.  Many  of  the  re¬ 
tailers,  when  they  did  use  the  contract 
'pace,  cither  forgot  or  neglected  to  turn 
"'J^®fctnents  and  tear-sheets  for  their 
credits,  thus  creating  confusion,  and,  in 
t^y  cases,  real  antagonism  on  the  part 
°na  u-  against  the  manufacturer 

and  his  salesman  when  checks  or  credit 
ptemoranda  were  not  received.  If  ther^ 
ts  Mything  a  food  retailer,  with  all  his 
mulutudirious  detail,  hates  to  do,  it  is  to 
oother  with  fixing  up  statements  and 
worry^ing  the  newspaper  for  tear-sheets 
®  order  to  get  his  credit.  If  the  head 
*  Mr.  Manufacturer’s  advertising  de- 
^ctment  wants  to  probe  the  real  depths 
®  resentment  the  system  can  produce, 
at  should  be  around  when  Mr.  Retailer 

_ 


gets  a  bland  letter  saying  that  the  tear- 
sheets  have  been  lost  and  won’t  he 
please  chase  down  to  the  newspaper 
office  for  duplicate  tear-sheets  in  order 
that  he  may  get  his  cooperative  adver¬ 
tising  credit. 

If  this  cooperative  system  is  of  any 
real  value  and  is  to  continue,  if  it  is  to 
serve  the  manufacturer  as  he  has  im¬ 
agined  it  will  serve  him,  how  much 
better  it  would  lie  to  have  it  handled  by 
advertising  agencies  who  have  the  fa¬ 
cilities  and  experience  necessary. 

Despite  the  foregoing  remarks,  the 
program  mentioned  above  seemed  to 
work  better  than  some  others.  It  was, 
at  least,  held  down  to  earth  by  pro¬ 
viding  a  contract  that  specified  definite 
insertions  of  a  certain  size  and  an 
agreed  frequency.  Several  other  manu¬ 
facturers  have  contracts  worded  to  allow 
the  retailer  reimbursement  for  a  “rea¬ 
sonable  amount”  of  space.  These  con¬ 
tracts  restrict  the  space  to  a  certain  size 
in  each  advertisement  but  do  not  set 
any  limit  on  the  number  and  frequency 
of  insertions.  These  programs — which 
seem  to  have  been  set  up  without  any 
great  regard  for  the  size  or  importance 
of  the  retailer,  to  be  perfectly  frank — 
furnish  the  most  shining  examples  of 
exorbitant  waste  of  space.  Under  the 
flexible  provisions  of  these  programs 
little  advertisers  and  spasmodic  adver¬ 
tisers  become  steady,  consistent  adver¬ 
tisers,  as  long  as  the  manufacturers  pay 
the  bill,  and  ther»  drop  out.  Most  of 
them  disappoint  the  manufacturer  by 
their  tendency  to  feature  special  prices 
just  as  high  as  possible,  rather  than  just 
as  low  as  possible  consistent  with  a 
small  profit. 

One  manufacturer’s  representative 
found,  when  he  began  to  check  the  re¬ 
sults  of  the  program,  that  retailers  were 
featuring  the  same  items  in  the  same 
space,  over  and  over,  without  change  of 
price;  that  insertions  were  too  fre¬ 
quent;  that  small  retailers  who  had 
never  advertised  in  any  medium,  sud¬ 
denly  became  regular  advertisers  by 
using  the  space  paid  for  by  his  firm 
through  the  cooperative  program;  and 
that  the  cost  of  the  program  was  out 
of  all  proportion  compared  with  the 
volume  of  business  belong  produced. 
His  advertising  department  then  be¬ 
gan  to  set  up  a  maximum  allowance  for 
each  case.  Under  the  new  plan  one 
small  retailer  was  allotted  $1.25  an¬ 


nually  (!)  to  be  used  to  pay  for  space 
featuring  the  manufacturer’s  products ! 
Think  of  it !  The  amount  was  ab¬ 
surdly  small  to  be  of  any  benefit  to 
the  retailer.  He  laughed  and  proceeded 
to  forget  the  advertising  allowance. 
Other  retailers  were  allotted  $4.40, 
$10.00,  etc.  Such  small  sums  were 
likewise  immediately  forgotten  and 
never  used.  A  waste?  Think  of  add¬ 
ing  the  administrative  cost  to  such  a 
program  spread  over  the  country ! 

Reading  this,  many  may  conclude 
that  there  exists  an  advertising  person 
who  condemns  a  system  that  is  bring¬ 
ing  him  extra  business.  But  is  it? 
Examination  of  the  general  run  of  re¬ 
tail  food  advertising  will  disclose  that 
tie-ups  are  not  bringing  any  extra  ad¬ 
vertising  to  the  newspaper  if  the  loss 
of  national  advertising,  which  cooper¬ 
ative  advertising  really  represents,  is 
considered.  Besides  it  can  be  easily 
shown  that  cooperative  advertising  and 
advertising  placed  through  dealers 
really  kills  off  much  local  advertising. 

What  then,  getting  back  to  the  manu¬ 
facturer’s  angle,  in  the  solution?  If 
manufacturers  want  and  need  these  co¬ 
operative  programs,  why  not  put  their 
advertising  agencies  to  work.  Make 
them  earn  their  salt.  They  like  it. 
Let  the  salesman  sign  his  contracts, 
specify  the  space  and  frequency  of  in¬ 
sertions,  or  dates,  and  send  in  his  forms. 
Then  let  the  agency  draw  up  special 
copy  to  be  sent  to  the  newspaper  on 
regular  insertion  orders  specifying  the 
condition  tinder  which  it  may  be  in¬ 
serted  inside  the  borders  of  the  re¬ 
tailer’s  advertisements  after  securing 
his  athuorization  and  prices.  This 
would  be  no  great  trouble  to  the  news¬ 
paper  but  what  a  whale  of  a  lot  of 
responsibility  it  takes  off  the  manu¬ 
facturer’s  advertising  department !  The 
agency. can  then  pay  the  bills  on  receipt 
of  the  newspapers’  statements  and  tear- 
sheets  in  the  regular  manner. 

This  suggestion  was  presented  to  a 
branch  manager  of  a  large  concern  re¬ 
cently  and  his  answer  was  that  the  idea, 
while  good,  would  not  fit  in  with  his 
company’s  program.  Yet  he  was  com¬ 
plaining  of  the  faults  outlined  above. 

The  trouble  is  the  lack  of  understand¬ 
ing,  by  the  home  office  advertising  de¬ 
partment,  of  conditions  at  the  point  of 
sale  and  the  manner  in  which  the  plan 
will  be  received  by  the  retailer.  It  is 


further  complicated  by  efforts  to  buy 
cooperative  advertising  at  retail  rates 
and  attempt  to  handle  it  in  the  man¬ 
ner  of  national  advertising.  Some  news¬ 
papers,  sensing  the  influence  upon  their 
national  rate  structure  of  these  cooper¬ 
ative  deals,  have  gone  to  their  retailers 
and  frankly  asked  the  latter  not  to 
extend  the  benefit  of  their  contract 
rates  to  outside  manufacturers.  Re¬ 
tailers  are  quick  to  get  the  profit  idea 
and  charge  the  manufacturer  the  full 
rate  rather  than  extend  the  local  con¬ 
tract  rate.  Other  instances  are  extant 
where  newspapers  have  placed  a  gen¬ 
eral  classification  on  all  tie-up  adver¬ 
tising  which  is  paid  for  by  the  manu¬ 
facturer  and  have  made  it  stick. 

Summing  up,  it  is  found  on  examin¬ 
ation  that  cooperative  advertising  pro¬ 
grams  as  they  are  now  handled  fre¬ 
quently  result  in  confusion,  waste  and 
antagonizing  of  dealers,  without  a  cor¬ 
respondingly  good  result.  Some  manu¬ 
facturers  have  consoled  themselves,  ac¬ 
cording  to  some  representatives,  by 
thinking  of  the  “free”  space  obtained 
when  retailers  fail  or  delay  to  send  in 
tear-sheets  and  statements  for  refund. 
But  the  retailer,  it  is  found  through  ac¬ 
tual  contact,  doesn’t  forget  that  a  re¬ 
fund  is  due  him.  Not  by  a  long  shot. 
He  remembers  and  resents  the  fact, 
and  at  the  next  call  the  salesman  finds 
a  cool  customer  to  deal  with. 

Advertising  agencies  understand  how 
to  handle  these  things  if  they  are  given 
the  chance,  but  agencies  will  not  be 
given  the  chance  unless  they  contribute, 
in  cooperation  with  the  newspapers,  a 
sincere  effort  to  remedy  the  situation. 
And  here  it  may  be  said  that  with 
all  the  faults  of  cooperative  advertising 
and  the  undisputed  waste  it  entails, 
manufacturers  will  never  abandon  it  as 
long  as  it  helps  in  the  long  run  to  get 
point-of-sale  action  in  tie-ups  with  na¬ 
tional  programs.  The  agencies,  then, 
should  interest  themselves  in  seeing  how 
they  may  serve  the  manufacturer  in 
these  programs  because  lots  of  good 
commissions  are  going  to  waste  in  co¬ 
operative  appropriations.  The  agencies 
ought  to  have  it,  too,  because  with  their 
facilities  and  experience  many  of  the 
evils  might  be  cleaned  up. 

While  this  article  treats  principally 
with  cooperative  advertising  on  foods 
it  is  apparent  that  a  far  greater  volume 
of  cooperative  advertising  is  being 
bought  through  retailers  of  tires, 
radios,  washing  machines,  refrigera¬ 
tors,  etc.  Here  the  big  advantage  to 
the  manufacturer  lies  in  the  local  rates 
sometimes  extended  him. 

Even  here  the  manufacturer  does  not 
save  as  much  as  he  thinks,  and  there 
are  evils  aplenty.  For  instance  the 
manufacturer  of  radios  who  places  his 
advertising  through  the  dealers  robs 
himself  of  the  benefit  of  additional  ad¬ 
vertising  he  would  get  as  a  result  of 
the  dealers’  own  advertising,  which 
would  be  used  to  fulfill  local  contracts 
if  the  manufacturer  didn’t  force  co¬ 
operative  contracts  upon  them. 

Likewise  the  manufacturer  loses  con¬ 
trol  of  his  advertising  since  the  dealer 
will  exercise  his  right  to  alter,  change 
or  eliminate  insertions  altogether. 
Again,  the  manufacturer  does  not  al¬ 
ways  get  local  rates  through  the  local 
dealer.  Some  newspapers  have  been 
successful  in  applying  the  general  class¬ 
ification  to  the  last  degree,  and  in  other 
instances  dealers  have  been  smart 
enough  to  quote  general  rates  to  the 
manufacturer,  usually  maintaining  they 
have  no  local  contracts. 

Any  advertising  man  who  has  in  ac¬ 
tual  experience  seen  the  inner  workings 
of  cooperative  advertising  as  against 
the  efficiency  of  the  agencies  in  buying 
and  placing  national  advertising,  will 
readily  admit  the  truth  of  the  above 
assertions.  The  agency  well  earns  its 
commissions. 


YOUATTS  ON  SOUTHERN  CRUISE 


J.  R.  Youatt,  retired  treasurer  of  the  Associated  Press  photographed  recently 
with  Mrs.  Youatt  on  board  the  S.S.  President  Johnson  in  Havana.  They  are  on 
a  pleasure  cruise. 
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SIX  SMALLER  DAILIES  BAND  TO  END 
WASTEFUL  CIRCULATION  PRACTICES 


Establuhed  Price,  Elimination  of  Commiuions  to  Postmasters, 
Rural  Carriers,  Dealers,  Etc.,  End  of  ‘Tree-Time”  Offers  Are 
Some  of  Means  Agreed  Upon  For  Cutting  Costs 


IN  line  with  a  policy  of  eliminating 
costly  competitive  circulation  prac¬ 
tices,  representatives  of  South  Dakota 
and  Sioux  City,  la.,  newspapers  met  re¬ 
cently  at  Sioux  Falls,  S.  D.,  and 
adopted  the  motion  that  effective  Jan. 
1,  1936,  newspapers  represented  estab¬ 
lish  a  subscription  price  of  not  less 
than  $5.00  per  year  by  mail  for  a  six- 
day  paper  and  IS  cents  per  week  by 
carrier  in  South  Dakota. 

It  was  further  recommended  that  not 
less  than  $6.00  per  year  by  mail  and 
nyi  cents  per  week  by  carrier  be 
charged  for  a  seven-day  paper.  The 
rate  to  carriers  was  suggested  as  not 
less  than  V/i  cents  per  copy  and  the 
rate  to  newsdealers  not  less  than  two 
cents  per  copy,  with  no  returns  to  be 
allowed  to  either  carrier  or  newsdealer. 

At  this  same  meeting  held  it  was 
agreed  that  all  papers  represented 
should  hie  a  schedule  of  rates  and 
practices,  as  they  apply  to  South  Da¬ 
kota  circulation.  J.  C.  Bacon,  IVatcr- 
town  .(S.  D.)  Public  Opinion,  was 
elected  chairman  of  the  committee  on 
agreements.  Charles  H.  J.  Mitchell, 
Huron  (S.  D.)  Huronite,  was  chosen 
secretary. 

Those  present  voted  to  eliminate  all 


commissions  to  postmasters,  rural  car¬ 
riers,  newsstand  dealers,  publishers  or 
other  resident  agencies.  It  was  also 
agreed  to  eliminate  all  free-time  prizes, 
lx)nuses,  prizes  to  carriers,  subscription 
contests  or  other  inducements  for  cir¬ 
culation.  It  was  noted  for  the  purpose 
of  the  agreement,  that  free-time  was 
not  to  exceed  seven  days  within  any 
six  month  period.  None  of  the  fore¬ 
going,  however,  was  to  apply  to  circu¬ 
lation  in  the  city  of  publication.  It 
was  further  agreed  that  commission 
paid  to  held  men  shall  not  exceed  50 
per  cent  of  his  collections  and  that 
all  subscriptions  shall  be  stopped  within 
one  week  of  expiration. 

Newspapers  represented  at  the  Sioux 
Falls  meeting  were:  Eugene  Kelley, 
J.  T.  Burggman,  Sioux  City  (la.) 
Tribune;  W.  H.  Sammons,  Sioux  City 
(la.)  Journal;  B.  C.  Dow,  E.  J. 
Kahler,  Sioux  Falls  (S.  D.)  Argus- 
Leader;  B.  J.  Bidder,  R.  L.  Owens, 
H.  J.  Schmitt,  F.  R.  Campbell,  Aber¬ 
deen  (S.  D.)  American-N  ews ;  Mr. 
Bacon,  K.  B.  Way,  Watertown  Public 
Opinion ;  W.  R.  Ronald,  Mitchell 
(S.  D.)  Republic;  E.  F.  Lusk,  Rapid 
City  (S.  D.)  Journal;  and  Mr. 

Mitchell,  Huron  Huronite. 


COTY  LOSES  PRICE  SUIT 


WRITERS’  FEUD  IN  HARAR 


N.  Y.  Fair-Trade  Law  Again  Upzet — 
Appellate  Decision  Awaited 

.\n  attempt  by  Coty,  Inc.,  perfumer, 
to  prevent  sale  of  its  products  at  cut 
prices  by  Hearn’s  department  store. 
New  York,  failed  this  week  when  Su¬ 
preme  Court  Justice  Samuel  I.  Rosen- 
man  declared  the  New  York  fair-trade 
law  unconstitutional.  In  other  cases 
brought  under  this  law,  it  had  previ¬ 
ously  been  held  unconstitutional  by  a 
Westchester  County  judge,  but  held 
constitutional  by  a  Brooklyn  judge.  A 
ruling  by  the  (Tourt  of  Appeals  will  ^ 
sought  to  end  the  confusion. 

The  Coty  complaint  stated  that  3,(X)0 
retailers  in  the  state  had  contracted,  in 
accordance  with  the  law,  to  maintain 
prices  but  that  Hearn  had  refused  to 
comply. 

Justice  Rosenman  held  that  the  law 
delegated  legislative  power  in  violation 
of  the  state  constitution,  giving  private 
individuals  power  to  fix  prices  without 
consultation  with  retailers  affected  or 
with  consumers,  and  without  any  pro¬ 
vision  for  court  review.  The  cosmetics 
involved,  he  ruled,  were  not  tied  up 
with  the  public  welfare  “in  the  remot¬ 
est  degree.” 


SEES  CHRISTMAS  BOOM 


Biggest  Sales  in  10  Years  Expected 
in  Philadelphia 
{Special  to  Editor  &  Publisher) 
Philadelphia,  Nov.  25— Philadelphia 
retail  merchants  expect  the  greatest 
Christmas  shopping  business  within  a 
10-year  period,  Rowe  Stewart,  head  of 
the  Stewart-Jordan  advertising  agency 
and  chairman  of  the  Chamber  of  Com¬ 
merce  Retail  Merchants  Committee,  said 
today. 

Some  reports,  he  said,  show  merchants 
anticipate  the  biggest  volume  of  retail 
trade  in  their  history.  He  based  the 
prediction  on  check-ups  with  leading 
merchants,  records  of  business  of  the 
Philadelphia  Credit  Bureau  and  the 
rapid  movement  of  Christmas  stocks 
from  wholesale  centers. 


Denny  Say*  American*  “Run  Show’’ 
at  British  Consulate 

.\  feud  between  .\merican  and  British 
correspondents  in  Harar,  Ethiopia,  was 
reported  by  Harold  Denny,  Nciv  York 
Times  corrcs|X)ndeiit  in  Harar  Nov.  26. 
.\  disjiatch  to  the  Times  stated  that 
three  of  the  most  important  British  cor¬ 
respondents  in  Harar  have  made  strong 
oral  protests  to  their  consul  against 
what  they  describe  as  the  virtual  taking 
over  of  the  British  consulate  by  two 
American  correspondents. 

English-speaking  correspondents  were 
offered  asylum  in  the  consulate  six  weeks 
ago  at  the  time  of  the  first  bombing 
scare,  the  dispatch  said,  and  the  two 
.\mericans  and  a  number  of  British 
photographers  moved  in  and  made  them¬ 
selves  at  home.  In  the  frequent  ab¬ 
sence  of  the  British  consul,  E.  .\.  Chap- 
man-Andrews,  it  was  stated,  a  British 
photographer  is  placed  in  charge.  The 
British  correspondents  protest,  however, 
that  the  two  .\merican  correspondents, 
by  their  dominating  personalities,  over¬ 
ride  the  photographer  and  “run  the 
show”. 

It  is  claimed  that  the  “insiders”  are 
using  unfair  tactics  to  get  news  beats, 
the  dispatch  said. 

Mr.  Denny  did  not  identify  any  of  the 
news  men  in  the  controversy. 


SMALLER  PAPER  FORECAST 
BY  O.  J.  KELLER 

Making  the  conjecture  that 
newspapers  of  the  future 
will  reduce  advertising  space,  re¬ 
strict  their  number  of  pages 
to  24  or  32  and  ask  the  reader 
“to  pay  a  fairer  share  of  produc¬ 
tion  costs,”  Oliver  J.  Keller, 
editor  and  general  manager  of 
the  Pittsburgh  Post-Gazette,  ad¬ 
dressed  journalism  students  at 
the  Pennsylvania  State  College 
recently.  He  was  a  guest  speaker 
at  the  forum  conducted  by  Fted 
Fuller  Shedd,  editor  of  the  Phila¬ 
delphia  Evening  Bulletin. 

In  addition,  Mr.  Keller  belie\'e8 
that  the  newspaper  of  the  future 
wall  seek  not  only  to  cover  news 
but  to  establish  itself  as  an 
authority  in  the  public  mind  in 
specialized  fields.  While  the 
number  of  people  in  newspaper 
work  will  not  increase,  he  said, 
there  will  undoubtedly  be  a 
broader  demand  for  higher  stand¬ 
ards. 


STANDARD 
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RALPH  NEUSITZ  PROMOTED 


Succeeds  R.  J.  Seeman  As  St.  Louis 
Globe-Democrat  Circulation  Chief 

{By  telegraph  to  Editor  &  Publisher) 

St.  Louis,  Nov.  27 — Ralph  E.  Neu- 
sitz,  for  the  last  12  years  director  of 
research  for  the  St.  Louis  Globe-Dem¬ 
ocrat,  has  been  appointed  circulation 
manager  to  succeed  Ralph  J.  Seeman, 
effective  Dec.  1. 

Mr.  Neusitz  was  graduated  from  the 
University  of  Missouri,  and  came  to 
the  Globe-Democrat  from  the  D’.Arcy 
.Advertising  Co.,  where  he  worked  on 
the  first  of  the  notable  reader  surveys 
conducted  for  that  paper.  With  the 
experience  gained  in  this  survey  he 
formed  the  Globe-Democrat  research 
department,  where  he  has  carried  out 
other  surveys,  notably  the  nine-city  sur¬ 
vey  conducted  early  this  year  that 
showed  the  trend  in  department  store 
advertising  linage. 

He  will  be  succeeded  as  director  of 
research  by  Russell  Holbrook,  for  the 
last  six  years  his  assistant. 

Mr.  Seeman  has  had  experience  on 
newspapers  in  Des  Moines,  St.  Paul, 
Kansas  City,  Mo.,  and  Chicago.  Has 
served  on  the  directorate  of  the  I.  C. 
M.  A. 
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Says  Newspaper  AdTertisiag  Hs* 
opened  Two  of  Its  Plants  «a4 
Speeded  Production 
In  Others 
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Newspaper  advertising  of  StandjrtlT^^ 
Sanitary  Mfg.  C^.,  a  division  of  Ameri.  I  ^  u  t 
can  Radiator  &  Standard  Sanitary  d,.  |  ' 

poration,  “has  been  an  important  iackt ' "  * 
in  the  great  progress  Standard  has  nadi 
during  the  past  year,”  according  to  C 
B.  Nash,  vice-president,  who  is 
a  letter  of  appreciation  to  newsoMm 
on  the  schedule.  As  evidence  of  tk  I  *  *^^ur 
company’s  progress,  Mr.  Nash  repotki  li 

that  plants  at  Baltimore  and  Pittsbw|h  I  ^  I 
have  been  reopened  after  being  ckM  I y 
three  years,  and  that  plants  at  Trentot,  *  **  ' 

N.  J.,  Louisville,  Tiffin,  O.,  Kokooo, 

Ind.,  and  Richmond,  Cal.,  have  all  taka 
on  increased  numbers  of  employees. 

“During  the  past  two  years,"  Ui 
Nash  wrote,  “the  major  portion  of  ti* 
Standard  Sanitary  Mfg.  Co.’s  advertis¬ 
ing  appropriation  has  been  spent  h 
newspapers.  The  purpose,  of  course,  has 
been  to  stimulate  the  sale  of  Standard 
plumbing  fixtures  through  the  loo! 
licensed  master  plumbers. 

“To  accomplish  this  purpose,  le 
turned  to  the  newspapers.  Th^ 
newspaper  advertising,  we  could  work 
speedily,  reaching  the  various  sectioB 
of  the  country  at  exactly  the  time  most 
appropriate.  We  could  also  pick  exacthr 
the  territories  we  wanted  to  cover,  crote 
local  interest  on  the  part  of  the  licenstd 
master  plumbers,  give  the  exact  adte 
of  our  distributors  where  Standard 
plumbing  fixtures  were  on  display,  and 
of  course,  take  advantage  of  the  local 
confidence  enjoyed  by  advertisers  in  local 
newspapers.” 
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JAPAN  AGENCY  “PURE” 


REJOINS  PICTURE  FIRM 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  26 — An¬ 
drew  J.  May,  who  was  given  the  title 
of  honorary  president  for  life  of  the 
White  House  Photographers’  Asscxiia- 
tion  when  he  retired  from  the  photo¬ 
graphic  field  several  months  ago  to  en¬ 
ter  another  line  of  business,  has  re¬ 
turned  to  the  employ  of  Harris  & 
Ewing  and  this  week  went  back  on 
the  White  House  “beat.”  May  has 
photographed  Presidents,  Kings,  Amer¬ 
ican  and  foreign  dignitaries  by  the  hun¬ 
dred.  He  served  three  terms  as  presi¬ 
dent  of  the  White  House  association. 


COLLINS  URGES  INCREASES 

Doubling  of  normal  advertising  per¬ 
centages  next  year  will  be  justified  for 
any  business  which  can  thus  increase 
its  “marginal  business,”  the  Advertising 
Club  of  Washington  was  told  Nov.  26 
by  Kenneth  Collins,  assistant  to  the 
president  of  Gimbel  Bros.,  New  York. 
Marginal  business,  be  said,  was  that 
above  the  volume  for  which  fixed  ex¬ 
penses  are  budgeted.  Small  gains  in 
marginal  business,  he  pointed  out,  may 
cause  big  increases  in  profits,  and  in¬ 
creases  in  advertising  may  thus  “buy- 
profits.” 


Saito  Assures  Gowernment  Not  Sstk- 
ing  Publicity  Avenue 

(Special  to  Editor  &  Publiihrr) 

Washington,  D.  C.,  Nov.  27— Tlr 
new  national  Japanese  news  agency, 
while  it  has  the  benediction  and  speciil 
news  privileges  of  the  Nippon  govern 
ment,  is  not  subsidized.  Ambassador 
Hirosi  Saito  told  Editor  &  Pubushb 
here. 

While  professing  ignorance  of  the  de¬ 
tails  of  the  recently  formed  Dona 
Tsushun  Sha,  or  the  Alliance  News^ 
sociation  of  Japan,  Ambassador  Saho 
said  that  the  organization  is  non-profit- 
making  and  there  is  no  financial  control 
vested  in  the  government. 

He  said  that  unlike  other  news 
agencies  of  the  European  countries,  the 
government  has  pledged  it  will  respect 
the  editorial  integrity  of  the  Domo 
Tsushun  Sha,  which  is  established  for 
the  purpose  of  public  service  to  the 
Japanese  empire. 

Ambassador  Saito  was  of  the  opinioe 
that  the  news  organization  would  not  be 
extended  to  Manchukuo,  or  other  proi- 
inces  of  China  to  come  under  the  con¬ 
trol  of  the  Nippon  government. 


BUD  FISHER  INJURED 

The  condition  of  H.  C.  (Pud)  Fisher, 
the  cartoonist,  was  rep-jrted  as  “very 
satisfactory”  at  the  Lenox  Hill  Hospital, 
New  York,  Nov.  26,  a  short  while  after 
his  removal  there  from  the  Gotham  Hos¬ 
pital.  Mr.  Fisher  suffered  injuries  in  a 
fall  Nov.  23  at  the  Harvard-Yale  fcxit- 
ball  game  in  Boston. 


NO  PAGE  ONE  “BREAKS” 

The  Madison  Wisconsin  State  Jounutl 
has  anonunced  a  new  policy  whereby  no 
news  stories  are  carried  over  from  the 
front  page  to  other  pages,  all  stories 
being  produced  in  their  entirety  on  page 
1.  Inside  news  stories  are  being  con¬ 
tinued  on  other  pages  as  before. 


HINDLEY  TO  CLOVIS,  N.  M. 

Richard  Hindley  for  the  past  five 
year  classified  and  circulation  manager 
of  the  East  Liverpool  (O.)  Review, 
has  resigned  to  join  the  Clovis  (N.  M.) 
News-Journal  as  business  manager. 
Prior  to  joining  the  Review  Mr.  Hind¬ 
ley  was  with  the  Mansfield  (O.)  News, 
Canton  Repository  and  the  Lorain 
Times-Herald  in  executive  capacities. 


HALSTED  IN  HOSPITAL 

Herman  G.  Halsted,  vice-president  of 
Paul  Block  and  Associates,  is  recuper¬ 
ating  in  Flower  Hospital,  New  York, 
from  an  operation  for  appendicitis.  He 
was  operated  upon  Nov.  11  and  is  ex¬ 
pected  lo  be  discharged  from  the  hos¬ 
pital  in  about  two  weeks. 


LASKER  HEADS  COMMITTEE 
•Albert  D.  Lasker,  president  of  Lori 
&  Thomas,  has  been  appointed  co-chair¬ 
man  of  the  Chicago  Ass(x:iation  of  On- 
merce  committee  to  bring  both  tht 
Democratic  and  Republican  natwnil 
conventions  to  Chicago  in  1936.  Ofliw 
members  include :  Homer  Guck,  Chica^ 
Herald  and  Examiner;  Col.  Fra* 
Knox,  Chicago  Daily  News',  Col.  R-  J- 
McCormick,  Chicago  Tribune;  John  T. 
McCutcheon,  Tribune  cartoonist;  M.  C 
Meigs,  Chicago  American,  and  S.  E- 
Thomason,  Chicago  Daily  Times. 


ASHLAND  PRESS  APPOINTS 

The  Ashland  (Wis.)  Press  has  ap¬ 
pointed  Howland  &  Howland,  Inc.,  New 
York,  as  national  advertising  represent¬ 
atives,  effective  Jan.  1,  1936. 


WAGE  INCREASE  ALLOWED 

Bishop  Jos.  P.  Lynch,  acting  as  « 
impartial  chairman  whose  ti**^*®**'/^ 
previously  been  decided  upon  as  nnit 
has  granted  a  union  wage  incre^  “ 
2.2%  in  the  case  of  the  Dallas  Tyj^ 
graphical  Union  against  the 
newspaper  publishers.  The  hourly  ^ 
under  the  award  is  $1.13  day  and  ai-*' 
night.  6.6%  above  1929  levels. 
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MARK  TWAIN’S  DAYS  AS  A  REPORTER 

1913  Book  Tells  Amusing  Tales  of  Humorist^  Nevada  Experiences  When  He  Worked  for  the  Ter¬ 
ritorial  Enterprise - Centennial  Nov.  30 


The  first  I  lieard  of  him  was  when 
be  began  to  write  communications 
(or  the  Territorial  Enterprise,  published 
”  Virginia  City,  and  his  communica- 
M05  were  signed  “Mark  Twain.”  There 
^little  interim  between  the  time  that 
he  ceased  to  be  a  pilot  and  the  time 
then  he  became  a  miner  in  Nevada  that 
I  cannot  connect  by  any  data  that  I 
can  secure.  It  was  whisper^  that  early 
in  1861  he  was  for  a  time  in  the  Rebel 
anny.  It  is  possible  that  he  was  one 
of  the  Missouri  State  guards. 

The  first  I  ever  heard  of  him  in 
Nevada  was  after  the  territory  was 
organized.  James  W.  Nye  of  New 
York  (the  famous  Nye)  was  appointed 
lovemor  and  Orion  Clemens,  a  brother 
of  Mark  Twain,  was  appointed  secre- 
Biy  of  the  territory.  .At  that  time  Car- 
son,  the  capitol,  was  a  young  town.  The 
iscrease  in  houses  did  not  keep  up  with 
the  increase  in  [reople.  Most  of  the 
houses  were  of  the  original  California 
style— rude  boards  outside,  and  the  par¬ 
titions  made,  not  out  of  studding  and 
lath  and  plaster,  but  of  canvas  covered 
with  paper,  which  houses  had  the  dis¬ 
advantage  of  taking  all  privacy  away 
from  the  occupants. 

It  was  in  one  of  these  houses  that 
Orion  Clemens  was  installed  on  his  ar¬ 
rival  in  Carson.  His  rcxsm  was  fitted 
igi  with  mahogany  or  black  walnut 
firniture— black  walnut  was  the  rage  in 
those  days— and  there  one  day  the  oc¬ 
cupants  in  the  next  room  heard  a  man 
come  into  the  secretary’s  office,  heard 
him  push  a  chair  to  one  side,  heard 
something  very  much  like  what  is  heard 
when  a  man  puts  his  feet  on  the  table, 
ud  then  they  heard  a  drawling  voice 
ay: 

"You’re  playin'  Hades  out  here. 
Brother  Orion,  arc  you  not?  Fine  furni¬ 
ture,  fine  office,  everything.  But  they'll 
drop  on  you  after  a  while.  Brother 
Orion.  They  will  find  out  about  you, 
about  half  as  much  as  1  know  now,  and 
you’d  better  go  Ivack  to  your  oxen. 
Oxen  are  your  strong  suit.  Brother 
Orion.” 

As  the  Fourth  of  July  drew  near, 
Mark  wrote  a  Fourth  of  July  oration, 
signed  it  “Mark  Twain,”  and  sent  it 
to  the  local  paper,  in  which  it  was 
printed.  It  began  with  the  words,  “I 
was  sired  by  the  great  American  Eagle 
and  born  by  a  continental  dam.”  This 
struck  the  fancy  of  Joseph  T.  Goodman, 
the  owner  and  editor  of  the  Territorial 
Enterprise  in  Virginia  City,  and  he 
wrote  to  Mark  that  if  he  was  not  mak¬ 
ing  more  money  mining  than  he  would 
as  local  reporter  on  the  Enterprise,  he 
would  hold  a  place  for  him.  A  few  days 
later,  when  Mr.  Goodman  was  enter- 
•sming  some  friends  in  the  sanctum,  a 
man  walked  in,  shod  in  stogy  shoes, 
swing  Kentucky  jean  pants,  a  hickory 
shirt  and  a  straw  hat,  all  very  much 
travel  worn,  and  in  addition  had  a  roll 
of  ancient  blankets  on  one  shoulder. 
He  shrugged  that  shoulder,  droppsed  the 
blankets,  and  staring  from  one  man  to 
znomer,  finally  drawled  out,  “My  name 
B  Uemens.”  That  was  Mark’s  intro- 
bo  real  journalism  in  Nevada. 

,  ootning  to  the  Enterprise  was 
the  making  of  Mark  Twain.  I  doubt 
much  whether  he  ever  would  have 
been  famous  at  all  except  for  his  ex- 
^ttnce  there.  He  found  an  atmosphere 
snerent  from  what  he  ever  dreamed  of 
«|ng  in.  The  office  was  filled  with 
nght  men,  the  town  was  filled  with 
i”?“b  men.  There  he  saw  men  who 
tf^tle  fortunes  quickly,  and  he  saw 
"W  men  who  never  had  fortunes  and 
**P*cted  them.  And  he  would 
f3il  at  the  millionaires  and 
^  that  the  fact  that  they  had  money 
thnn»k.  *’btle  God 

*’^ve  k  by  the  men 

R.  M.  Daggett  was  on  the  Enterprise, 
from  his  example  he  learned  that 


The  100th  anniversary  of  Mark  Twain’s  birth  was  celebrated  Nov.  30.  Much 
of  his  life  has  been  carefully  recorded  but  there  is  little  mention  of  his  reporting 
days  in  Nevada.  A.  L.  Higginbotham  of  the  University  of  Nevada  journalism 
section  has  suggested  as  timely  a  chapter  on  Twain  in  a  book  written  in 
1913  by  C.  C.  Goodwin.  The  book,  full  of  character  sketches  made  from  personal 
cofitact,  gives  many  otherwise  unrecorded  sidelights  on  Mark  Twain's  life  in 
Nevada.  This  artxcle  is  a  condensation  of  a  cfMpter  from  “.4s  I  Remember 
Them”  written  by  Mr.  Goodwin. 

week  later  some  of  the  wild  chaps  in 
Virginia  City  held  up  Mark  Twain  on 
the  divide  between  Virginia  City  and 
Gold  Hill  and  took  his  watch  and 
money.  He  thought  it  was  a  genuine 
hold-up,  and  decided  to  go  the  next  eve¬ 
ning  to  San  F'rancisco  for  a  brief  vaca¬ 
tion.  As  he  was  sitting  in  the  coach  in 
front  of  the  International  Hotel  waiting 
for  the  hour  of  departure,  the  same 
gang,  headed  by  George  Birdsall,  ap¬ 
proached  the  stage  and  passed  him  a 
package  done  up  in  paper.  He  tore  the 
paper  open  and  saw  inside  his  watch, 
and  realized  that  the  robbery  was  all  a 
fake,  and  with  his  drawl  said : 

“It  is  all  right,  gentlemen,  but  you 
did  it  a  damn  sight  too  well  for  ama¬ 
teurs.  Never  mind  this  little  dab  of 
mine,  but  what  did  you  do  with  the 
$25,000  that  you  took  from  Wells  Fargo 
last  week?” 

He  was  in  San  Francisco  when  that 
city  suffered  a  severe  shock  of  earth- 
((uake.  It  happened  one  Sabbath  morn¬ 
ing  about  ten  o’clock  and  Mark  wrote 
a  description  of  it  to  the  Enterprise. 
The  files  of  the  Enterprise  were  burned 
and  the  letter,  I  believe,  is  lost  to  all 
the  world ;  but  some  things  about  it 
>eemed  to  me  at  the  time  about  the 
jolliest  writing  that  ever  Mark  Twain 
did.  I  believe  I  can  recall  a  few  para¬ 
graphs  of  it  from  memory  almost  word 
for  word.  He  said : 

“When  that  earthquake  came  on  Sun¬ 
day  morning  last  there  was  but  one  man 
in  San  F'rancisco  that  showed  any  pres¬ 
ence  of  mind,  and  he  was  over  in  Oak¬ 
land.  He  did  just  wliat  I  thought  of 
doing,  what  I  would  have  done  had  I 
had  any  opportunity — he  went  down  out 
of  his  pulpit  and  embraced  a  woman. 
The  newspapers  said  it  was  his  wife. 


when  it  was  necessary  to  call  a  man 
names,  there  were  no  expletives  too 
long  or  too  expressive  to  be  hurled  in 
rapid  succession  to  emphasize  the  utter 
want  of  character  of  the  man  assailed. 
Dan  De  Quille  was  working  with  him, 
too.  He  used  to  write  famous  stories 
on  almost  any  subject,  and  he  knew  all 
about  the  gift  of  using  adjectives.  It 
was  contagious  in  that  office.  It 
reached  to  the  composing  room.  There 
were  typesetters  there  who  could  hurl 
anathemas  at  bad  copy  which  would 
have  frightened  a  Bengal  tiger.  The  news 
editor  could  damn  a  mutilated  dispatch 
in  twenty-four  languages. 

That  was  the  character  of  society 
that  Mark  was  introduced  to,  and  out¬ 
side  there  were  the  brightest  lawyers, 
doctors  and  the  shrewdest  men  of  af¬ 
fairs  in  the  world,  and  Mark  got  point¬ 
ers  from  them  all.  If  he  wrote  a  good 
thing  they  would  praise  him  and  tell 
him  to  keep  on,  that  there  was  some¬ 
thing  in  him  sure.  If  Flomer  nodded 
with  him  sometimes  they  would  hold 
him  up  to  scorn  the  next  day;  but  he 
noticed  through  all  that  nothing  was  too 
e.xtravagant  for  them  in  the  way  of  de¬ 
scription,  and  nothing  too  fine. 

.\lark  Twain  did  not  like  a  joke  a 
bit  if  he  was  the  victim.  The  boys  of 
the  Enterprise  office  made  him  a  formal 
presentation  of  a  meerschaum  pipe.  He 
was  exceedingly  pleased,  but  when  he 
found  next  day  that  he  could  buy  any 
number  of  such  pipes  at  $1.50  each,  it 
filled  his  soul  with  a  desire  to  murder 
somebody,  and  he  did  not  outgrow  the 
feeling  for  a  month. 

Wells  I'argo’s  coach  was  robbed  of 
$25,000  at  the  Mound  House,  half  way 
between  X’irginia  City  and  Carson.  A 


REPORTERS  MOURN  MEN’S  HAVEN 


Maybe  it  was,  but  if  it  was  it  was  a 
pity.  It  would  have  shown  so  much 
more  presence  of  mind  to  have  embraced 
some  other  gentleman’s  wife. 

“A  young  man  came  down  from  the 
fifth  story  of  a  house  on  Stockton  street, 
with  no  clothing  on  except  a  knitted 
undershirt,  which  came  about  as  near 
concealing  his  person  as  the  tin  foil  does 
a  champagne  bottle.  Men  shouted  to 
him,  little  boys  yelled  at  him,  and 
women  besought  him  to  take  their  sun- 
bonnets,  their  aprons,  their  hoop  skirts, 
anything  in  the  world  and  cover  himself 
up  and  not  stand  there  distracting  peo¬ 
ple’s  attention  from  the  earthquake.  He 
loked  all  around  and  then  he  looked 
down  at  himself,  and  then  he  went  up¬ 
stairs. 

“I  am  told  he  went  up  lively. 

“Pete  Hopkins  was  shaken  off  of 
Telegraph  Hill,  and  on  his  way  down 
landed  on  a  three-story  brick  house 
(Hopkins  weighed  lour  hundred  and 
thirty  pounds),  and  the  papers,  always 
misrepresenting  things,  ascribed  the  de¬ 
struction  of  the  house  to  the  earth¬ 
quake.” 

And  so  the  letter  ran  on  and  on  for 
a  column  and  a  half  of  the  old,  long, 
wide  columns,  of  the  Enterprise,  and 
every  line  was  punctuated  with  fun. 

He  finally  went  to  Honolulu  for  a 
vacation.  There  he  completed  a  lecture 
which  he  had  been  preparing,  and  re¬ 
turning  to  San  Francisco,  delivered  it, 
A  great  hit  was  in  the  advertising, 
which  announced  that  the  doors  would 
be  open  at  7 :30  o’clock  and  the  trouble 
would  begin  at  eight.  .A  little  later  he 
joined  an  excursion  party  to  the  Medi¬ 
terranean  and  its  shores,  from  which  he 
wrote  the  famous  “Innocents  Abroad.” 

He  took  the  manuscript  to  a  portly 
publisher  in  New  York,  and,  throw¬ 
ing  it  down  on  his  desk  with  his  card, 
said : 

“I’d  like  to  get  that  stuck  into  anti¬ 
mony.”  (Types  are  made  of  antimony.) 
The  publisher  looked  at  the  manuscript, 
then  glanced  at  the  card,  then  looking 
up  to  Mark,  said: 

“Who  are  your  references,  Mr. 
Clemens?” 

He  replied :  “I  haven't  any  in  the 
world.  There  are  only  two  men  I  could 
apply  to.  One  is  Joe  (joodman,  the 
other  is  Jerry  Driscoll,  and  they  would 
not  count,  liecause  they'd  lie  for  me  just 
as  I’d  lie  for  them.” 

Since  then  the  world  has  known  the 
historv  of  .Mark  Twain. 


Some  of  “the  boys”  gather  for  the  Annual  New  York  City  Reporters’  Match 
Championships  at  Jack  Bleeck’s,  near  the  offices  of  the  Herald  Tribune.  The 
event,  championship  “bouts”  in  the  how-many-matches-do-I-hold-in-my-hand? 
game,  decides  who  will  pay  for  the  drinks.  The  occasion  this  year  served  also 
as  a  “wake”  for  Jack  Bleeck’s,  long  a  men’s  haven,  which  is  now  the  Artists 
&  Writers  Restaurant,  Inc.,  and  to  which  women  and  the  general  public  are 
now  admitted.  At  the  left  of  the  table  are,  left  to  right,  the  arm  of  Heywood 
Broun.  Don  Skene,  author;  John  Lardner,  NANA,  Walter  Kerr,  Herald  Tribune. 
Seated,  left  to  right,  on  the  opposite  side  of  the  table:  James  Lardner,  Richard 
Watts.  Jr.,  and  Bruce  Pinter,  all  of  the  Herald  Tribune,  and  Stanley  Walker, 
of  the  editorial  staff.  New  Yorker  Magazine;  seated  behind  these:  Frank  Getty, 
Washington  correspondent,  and  Alva  Johnson,  writer;  standing:  “Frits”  and 

Jack  Bleeck. 


DENTAL  SUIT  COMPROMISED 

Following  a  long  legal  battle  from 
the  lower  to  the  state  supreme  court. 
Dr.  J.  E.  Owen,  Asheville,  N.  C.,  den¬ 
tist,  has  agreed  to  confine  his  future 
advertising  to  a  card  three  by  four 
inches  with  specified  wording,  and  a 
window  sign.  On  this  basis,  a  consent 
judgment  was  signed  in  superior  court 
dismissing  the  suit  of  Dr.  Owen  and 
ether  dentls*’s  against  the  North  Car¬ 
olina  state  board  of  dental  examiners. 
altacKing  the  new  state  dental  law. 
The  judgment,  however,  is  only  effec¬ 
tive  as  to  Dr.  Owen  and  not  to  the 
other  plaintiffs.  Tir.  Owen  mav  insert 
the  described  card  in  either  daily  or 
weeklv  newspapers.  For  more  than  a 
vear  Dr.  Owen  waged  his  fight  over 
his  right  to  advertue  in  newspapers, 
meanwhile  running  a*  much  as  a  quar¬ 
ter  page  on  some  days. 


JOINS  ANTI-WAR  COUNCIL 

(Special  to  EntTOR  &  Pitbliswrr) 

Washington,  D.  C..  Nov.  26 — Frank 
Gannett,  publisher  of  the  Gannett  news¬ 
papers.  has  been  elected  to  the  executive 
hoard  of  the  National  Council  for 
Prevention  of  War,  it  has  been  an¬ 
nounced  here.  The  Council  recently 
launched  a  $1.000,(X)0  neace  bond  cam¬ 
paign  to  further  its  efforts  to  keep  the 
Uni'.ed  States  out  of  future  wars. 
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CONGRESSIONAL  GROUP  TO  STUDY 
EMPLOYERS’  PENSION  PLANS 

Committee  to  Draft  Recommendations  in  Respect  to  Social  Se¬ 
curity  Act  and  Private  Pensions — Mass.  Publishers  Meet 
With  State  Commission 


Newspaper  publishers,  as  well 

as  other  employers,  who  see  their 
private  i^nsion  plans  adversely  affected 
by  the  Social  Security  Act,  have  been 
informed  by  the  American  Newspai)er 
Publishers  Association’s  committee  on 
social  security  that  a  joint  Congres¬ 
sional  committee  has  been  authorized  to 
study  the  private  pension  problem  in 
its  relation  to  the  Act. 

Specifically  the  Congressional  com¬ 
mittee,  which  is  to  report  to  the  next 
session  of  Congress,  is  to  study  and 
draft  a  report  making  definite  recom¬ 
mendations  with  respect  to  the  exemp¬ 
tion  of  private  pension  plans  from  the 
application  of  the  pension  provisions  of 
the  Federal  act.  The  next  session  of 
Congress  opens  Jan.  1. 

The  first  meeting  of  the  committee  is 
expected  to  be  held  in  three  or  four 
weeks.  Senator  William  H.  King  of 
Utah  is  chairman. 

A.  V.  Miller,  New  York  Herald 
Tribune,  chairman  of  the  A.  N.  P.  A. 
committee  on  social  security,  suggested 
this  week  that  interested  publishers 
communicate  with  members  of  this  com¬ 
mittee  the  personnel  of  which  fol¬ 
lows  : 

Senators  King,  Walter  F.  George  of 
Georgia,  Robert  LaFollette  of  Wis¬ 
consin,  Henry  W.  Keyes  of  New 
Hampshire,  Bennett  C.  Clark  of  Mis¬ 
souri  and  Representatives  Robert  L. 
Doughton  of  North  Carolina,  Samuel 
B.  Hill  of  Washington.  Thomas  H. 
Cullen  of  New  York,  Allen  T.  Tread¬ 
well  of  Massachusetts,  and  Isaac 
Bacharach  of  New  Jersey. 

Mr.  Miller  also  said  it  was  under¬ 
stood  that  state  administrations  of  un¬ 
employment  insurance  laws  are  anxious 
to  learn  the  practical  viewpoint  of  em¬ 
ployers,  and  suggested  that  publishers 
and  other  employers  cooperate  with 
them  in  the  formulation  of  procedure 
and  regulations  in  order  to  aid  in  set¬ 
ting  up  administrative  machinery  that 
may  prove  economical  both  to  employers 
and  the  state. 

An  example  of  cooperation  between 
publishers  and  state  adminstrations  is 
reported  this  week  by  Editor  &  Pub- 
i.isher’s  Boston  corresixindent.  At  a 
meeting  in  Boston  with  the  newly 
established  advisory  board  for  the  state 
unemployment  compensation  commis¬ 
sion,  the  publishers  sought  to  establish 
the  exact  status  of  various  classifications 
of  their  employes  under  the  state  law. 
J.  D.  Bogart,  spokesman  for  the  pub¬ 
lishers,  agreed  to  submit  a  brief  to  the 
commission  outlining  the  employment 
conditions  peculiar  to  the  newspaper  in¬ 
dustry.  Judge  Emil  E.  Fuchs,  chair¬ 
man  of  the  commission,  pointed  out 
that  regulations  for  enforcement  of  the 
law  will  not  be  drafted  until  January 
and  contributions  from  employers  will 
not  be  required  until  next  May. 

Newspapermen  who  attended  were 
P.  J.  Flaherty  and  W.  C.  Wenderoth, 
Boston  Herald-Traveler ;  C.  E.  L. 
Wingate  and  W,  F.  Carley,  Boston 
Post;  Charles  H.-  Taylor,  Charles  H. 
Taylor,  Jr.,  and  Davis  Taylor,  Boston 
Globe;  Carl  Dreyfus  and  E.  J.  Rhati- 
gan,  Boston  American  and  Advertiser; 
J.  T.  Cushing,  Boston  Record;  L.  M. 
Hammond  and  C.  A.  Colton,  Boston 
Transcript;  (Mr.  Colton  is  a  member 
of  the  A.  N.  P.  A.  committee  on  social 
security)  ;  J.  D.  Bogart,  W.  C.  Spence, 
Lowell  Courier-Citicen;  W.  H.  Reed, 
Taunt  mi  Gazette;  C.  L.  Fuller,  Brock¬ 
ton  Enterprise-Times  and  F.  E.  Phillips, 
executive  secretary.  New  England  Daily 
Newspaper  Association. 

Elisha  Hanson,  general  counsel  for 
the  A.  N.  P.  A.,  recently  filed  a  mem¬ 
orandum  brief  with  the  unemployment 
compensation  board  in  the  District  of 
(Columbia,  whose  law  covers  all  employ¬ 
ers  of  one  or  more.  Mr.  Hanson  sug¬ 
gested  that  the  regulation  be  amend^ 
so  that  employers  outside  of  the  District 


of  Columbia  may  not  have  to  pay  a 
tax  on  their  correspondents  in  their 
home  state  and  in  Washington. 


(Special  to  Euitok  &  Publisher) 

Los  Angeles,  Nov.  25  —  California 
publishers  will  recommend  to  the  newly- 
appointed  state  commission  to  adminis¬ 
ter  California's  unemployment  insurance 
act  that  individual  insurance  be  car¬ 
ried  for  the  newspaper  industry,  rather 
tiian  pool  all  industries  together,  accord¬ 
ing  to  John  B.  Long,  general  manager 
of  the  C.N.P.A.  A  special  social  se¬ 
curities  committee  of  the  C.N.P.A.  has 
been  formed,  with  Samuel  G.  McQure, 
jiublisher  of  the  Santa  Monica  Outlook 
as  chairman,  and  members  including 
F.  M.  James,  Southern  California  As¬ 
sociated  Newspapers;  Frank  L  Vicker, 
San  Jose  Mercury-Herald;  Henry  R. 
Judah,  Santa  Cruz  News,  and  Harry 
S.  Webster,  San  Bernardino  Stm-Tele- 
f/ram.  Publishers  will  be  recommended 
to  prepare  to  set  up  the  machinery  at 
once  for  the  keeping  of  records  re- 
f|uir(.d  under  the  social  security’s  legis¬ 
lation.  including  individual  records  for 
each  emphiye. 

Last  week  Gov.  Frank  F.  Merriam 
at  Sacramento  announced  the  personnel 
of  the  state  commission  which  will  ad¬ 
minister  the  California  act.  The  com¬ 
mission  includes  one  publisher,  J.  L. 
Matthews,  of  the  CoHna  Argus,  as  the 
fifth  member,  representing  the  interests 
of  the  public. 

SELLING  GREETING  COPY 

1,000  Lines  of  Christmas  Advertising 

Already  Sold  by  Lodi  News 

More  than  one  thousand  lines  of 
Christmas  greeting  advertising  copy 
were  already  in  type  in  offices  of  the 
Lodi  (Cal.)  Neics  and  Sentinel,  a  week 
before  Thanksgiving,  F.  P.  Roper, 
co-owner,  revealed  in  discussing  the  re¬ 
sults  of  cultivation  of  this  type  of  copy 
over  a  10-year  period.  The  advertising 
will  be  used  in  the  Dec.  24  issue. 

Last  year,  before  merger  of  the  Lodi 
papers,  the  two  dailies  carried  2,400 
lines  of  greeting  copy.  Mr.  Roper 
expects  a  similiar  total  this  year  and  is 
planning  a  special  holiday  section  in 
color. 

Virtually  every  Lodi  merchant  will  be 
represented,  he  said.  The  Christmas 
card  copy,  opposed  in  some  quarters,  is 
readily  acceptable  at  regular  rates  if 
developed  slowly  over  a  period  of  time, 
he  asserts.  This  year’s  showing  com¬ 
pares  with  a  mere  500  lines  obtained 
in  the  first  attempt  at  that  type  of 
copy.  Once  established,  the  feature 
sells  itself,  Mr.  Roper  said. 


REFUSED  TRACK  PUBUCITY 


David  MrK.  Key,  assistant  chief  of  the 
Division  of  Current  Information.  U.  S. 
State  Department,  has  been  named  press 
relations  officer  of  the  American  dele¬ 
gation  to  the  London  Naval  Arms  con¬ 
ference  next  month.  The  delegation 
will  leave  early  next  week  from  New 
York  City. 


Memphis  Dailies  Vetoed  Dog  Race 
Advertising  and  News 

Both  Memphis,  Tenn.,  dailies,  the 
Commercial  Appeal  and  Press-Scimitar, 
refused  this  year  to  carry  news  or  ad¬ 
vertising  of  dog  races  at  West  Memphis, 
Ark.,  just  across  the  Mississippi  River 
from  Memphis,  on  the  grounds  that  the 
dog  track  was  unfairly  in  competition 
with  Memphis  amusements  and  busi¬ 
nesses  and  that  all  its  profits  were 
drained  from  Memphis  pocketbooks 
while  Arkansas  got  the  benefit  of  its 
revenue.  The  advertising  rejected 
amounted  to  many  thousands  of  dollars. 

The  dog  track’s  promoters  resorted 
to  an  extensive  radio  advertising  cam¬ 
paign  which  brought  scant  patronage. 


CHICAGO  AUTO  SHOW 
BROKE  RECORD 

Attendance  Third  Larger  Than  at 
1 929  Exhibition — Newspaper 
Space  Up  35,615  Lines 
Over  Last  January 

(Special  to  Editor  &  Publisher) 

Chicago,  Nov.  25 — The  36th  annual 
CJiicago  Automobile  Show  closed  here 
Saturday  night  with  a  total  attendance 
of  424,000  during  the  eight  days,  the 
largest  in  the  history  of  the  local  event, 
double  that  of  last  winter’s  show  and 
a  third  again  as  large  as  in  1929. 

Of  equal  significance  was  the  total 
gain  of  35,615  lines  of  automobile  show 
advertising  in  the  six  local  daily  news¬ 
papers.  Total  newspaper  advertising 
linage  for  the  period  of  show,  Nov. 
16  to  23  inclusive,  was  188,404  lines  as 
compared  with  152,789  lines  during  the 
January-February  show. 

Sales  at  the  show  were  45  per  cent 
higher  than  last  winter’s  event,  with 
retail  orders  signed  in  display  booths 
and  in  Cook  county  dealers’  show 
rooms  during  the  eight  days  totaling 
approximately  $2,125,000  for  2,500  cars. 

The  (Thicago  show,  according  to  those 
in  charge,  gave  definite  assurance  of  a 
moderate  degree  of  success  in  the  at¬ 
tempt  to  level  seasonal  employment  in 
the  automobile  industry  by  advancing 
new  model  announcements  to  the  fall 
season  in  place  of  mid-winter  open¬ 
ings. 

Following  are  the  comparative  auto¬ 
motive  linage  figures  for  six  Chicago 
dailies  for  the  January  show  period  and 
'  r,  16-23,  ir  ■ 


from  Nov. 


inclusive : 


Paper 

Chicago  Tribune  (d) 

Sunday  Tribune  . 

Chicago  Herald  &  Ex¬ 
aminer  .(d) . 

Sunday  Herald  &  Ex¬ 
aminer  . 

Chicago  Daily  News. 
Chicago  American  . . . 
(Chicago  Daily  Times. 
Chicago  Sunday  Times 
Chicago  Journal  of 


Jan. 

Nov. 

Show 

16-23 

8,529 

11,651 

26,121 

31,787 

3,468 

9,301 

24,133 

25,4% 

33,011 

38,825 

30,265 

34,184 

603 

300 

6,898 

7,954 

19,761 

28,906 

152,789 

188,404 

35,615 

ISSUES  ANNUAL  RATEBOOK 

The  tenth  annual  C.N.P.A.  ratebook, 
containing  a  complete  daily  and  weekly 
newspaper  directory  of  California, 
market  information  and  rates,  was  pub¬ 
lished  last  week.  The  volume  contains 
120  pages. 


NAMED  TRAFHC  MANAGER 
John  B.  Walker,  formerly  of  Beau¬ 
mont  and  Hohman  advertising  agency. 
Chic^o,  has  been  appointed  general 
traffic  manager  at  Kiuisas  City  for 
Transcontinental  and  Western  Air,  Inc. 


KNOX  SEEKS  ‘SUPREMf 
PRIZE’  SAYS  tribune 

Arthur  Sears  Henning  Interviews'^ 
cago  Publisher — Finds  Presides, 
tial  Candidacy  Strongly 
Advanced 


.\n  interview  by  Arthur  Sears  Htn- 
ning  with  Col.  Frank  Knox,  Ckicut 
Daily  News  editor  and  publisher,  dj 
cussing  the  latter’s  political  aims  md 
views  as  one  of  the  leading  contend^ 
for  the  Republican  nomination  f* 
president,  appeared  in  the  CWcsa, 
Tribune  Nov.  22. 

The  article  occupied  a  column  on  the  i 
front  page  and  extended  over  inside  tl* 
paper  for  several  columns,  revealiigj 
is  the  first  time  in  history  that  the  pgb. 
lisher  of  a  Chicago  newspaper  has  l)^ 
come  a  candidate  for  President.  Col 
Knox,  however,  was  not  quoted  as  seek¬ 
ing  the  nomination,  although  the  same 
day  he  was  quoted  at  Kearney,  Nek, 
as  stating  the  Presidency  “is  an  honor 
that  no  man  could  refuse.’’  In  his  same 
statement  made  at  Kearney,  where  he 
addressed  a  state  rally,  (^1.  Kjm 
said : 

“I  know  of  no  man  who  could  refo# 
the  tender  of  the  nomination,  I 
know  of  no  man  who  is  an  avowed  can¬ 
didate  for  the  nomination.” 

Mr.  Henning,  in  his  introducton 
paragraphs  concerning  his  interview 
with  the  Daily  News  publisher,  stated: 

‘‘The  influence  of  the  candidate's 
newspaper  has  become  an  importaa 
political  factor  in  the  processes  d 
choosing  the  party  nominee.  The  cir¬ 
cumstances  has  produced  a  situation  no 
less  novel  for  the  candidate  and  Ws 
newspaper  than  for  other  Chicago  news¬ 
papers. 

“Thus  it  was  that  the  editor  of  the 
Tribune  called  me  from  Washington  to 
write  an  article  on  the  Knox  candidacy 
with  the  detachment  and  independent 
viewpoint  that  I  could  bring  to  the 
assignment — ‘without  prejudice  or  parti¬ 
ality’  were  the  editor’s  words. 

‘‘I  find  that  the  Knox  candidacy  is 
already  far  advanced,  already  being  or¬ 
ganized  and  promoted  with  all  the  higi 
pressure  arts  of  practical  politics  oi 
which  Frank  Knox,  as  editor,  patty 
worker,  candidate,  and  campaign  man¬ 
ager,  has  been  an  accomplished  practi¬ 
tioner  for  more  than  25  years.  In  that 
generation  of  time  he  has  fought  mam 
political  battles  in  behalf  of  others. 
Now  he  is  fighting  for  the  supreme 
prize  for  himself.” 

It  was  noted,  also,  that  a  “Knox  for 
President”  campaign  committ^  headed 
by  Edward  A.  Hayes  of  Peoria,  former 
national  commander  of  the  Amencan 
Legion,  has  been  organized,  with  head¬ 
quarters  at  the  Hotel  La  Salle,  Chi¬ 
cago. 

The  Henning  article  went  into  con¬ 
siderable  detail  concerning  Col.  Knoxi 
political  and  newspaper  background  w 
concluded  with  a  brief  recital  of  os 
views  regarding  outstaiiding  issno 
of  the  forthcoming  Presidential  cam¬ 
paign. 

Howard  Vincent  O’Brien,  Chicajo 
Daily  News  columnist,  receiitly  s® 
marized  impressions  of  his  chief  in  w 
column  “All  Things  Considered"  H' 
referred  to  Col.  Knox  as  a  man  “es^ 
tially  and  permanently  democratic  and 
as  devoid  of  guile  as  any  man  I  hi« 
ever  known.”  His  valuation  of  the  ptf 
the  Daily  News  publisher  would  pW 
as  President  was: 

“He  believes  sincerely  that,  as  Prts- 
dent,  he  could  alter  the  course  of  gW' 
ernment.  I  do  not.  I  believe  that  ® 
present  trend  of  government  results  f^ 
vast  and  complex  forces,  and  that  tho« 
forces  will  drive  our  next  president  • 
substantially  the  same  direction  as  ^ 
by  his  predecessor.  I  believe  that,  w*® 
put  to  the  test  of  use,  Mr.  Knox’s  pw* 
form  would  remain  as  shiny  and  * 
marred  as  the  Democratic  platform  » 
been.  I  believe  that  a  new  hat  on  ® 
White  House  hatrack  will  change  ® 
flow  of  events  little  more  than  a  *• 
president  of  Tel.  and  Tel,  would  an® 
our  use  of  the  telephone." 


Recovery! 


OrtCr  reports  on 


^^^ecovery  has  reached  the  point  at  ivhich  this  department  feels  it 
can  no  longer  mention  a  gal  who  appears  in  public  after  8  p.  m.  minus 
a  diamond  necklace^ — Nancy  Randolph  in  The  News,  Nov.  i. 


3)  (iardenia  peddlers  on  the  Avenue  are 
asking  two  hits  a  blossom  instead  of  a  dime. 

4)  CJents  arc  wearing  white  ties  and  tails 
again.  As  stocks  go  up,  tails  go  down. 

5)  The  expensive  shops  are  getting  a  break. 
The  second  maid  can  now  go  to  Klein’s  for  an 
evening  dress  without  bumping  into  Moddom. 

6)  The  depression  sent  a  lot  of  society  men 
home  to  their  wives,  but  beyootiful  blondes  are 
again  appearing  in  certain  private  lives. 

7)  Society  weddings  once  more  tie  up  traffic 
on  Park  Avenue. 

8)  Swank  affairs  show  enough  orchids  to  give 
a  horse  hay  fever. 

9)  Cooks  are  no  longer  asked  to  save  flour 
sacks  to  make  underwear  for  the  Mrs. 

to)  The  swell  hotels  and  restaurants  are 
S.R.O.  much  of  the  time. 

1 1 )  Debs  are  switching  stenography  for 
domestic  science.  Object,  matrimony. 

12)  Rolls  Royces  are  no  longer  ashamed  of 
showing  up  in  the  daytime. 

13)  And  in  general,  the  fine  odor  of  fatted 
calf  au  jus  perv'ades  the  social  scene. 

W ELL,  that  seems  to  make  everything  almost 
practically  perl’ect,  if  you  discount  the  regular 
Republicans.  For  two  years  we  have  watched 
recovery  growing  like  a  prairie  fire  among  the 
rank  and  file  of  this  here  great  nation.  Now  that 
the  upper  crust  is  giving  vent  to  similar  evi¬ 
dences,  we  can  take  for  granted  that  Recovery  is 
comprehensive  and  universal. 

And  whether  you  are  selling  violets  or  pork 
sausages,  this  New  York  market  is  definitely  the 
place  to  sell  things.  And  The  News  is  definitely 
the  medium  to  help  your  sales.  The  News  can  do 
the  best  job  for  you  in  the  high  hat  circles  simply 
because  it  stands  higher  in  those  circles  than  any 
other  New  York  paper,  covers  a  majority  of  the 
families  in  the  top  income  districts.  But  the  bulk 
of  your  business  and  ours  comes  from  a  less 
distingue  clientele,  whom  we  are  still  serving  at 
the  old  stand.  Recovery  may  be  more  spectacular 
at  the  top  but  it  is  more  substantial  in  the  middle. 
If  you  want  to  cash  in  on  Recovery  anywhere  up 
or  down  the  scale,  better  cover  and  recover  the 
most  and  best  of  New  York  with  The  News! 


XnE  above  paragraph  smacked  us  in  the 
eye  with  all  the  lush  impact  of  a  mature  tomato. 
Preoccupied  as  we  are  in  observing  the  great 
Cleneral  Public,  we  rarely  give  a  thought  to  the 
social  stratosphere.  So  we  galloped  off  to  inter¬ 
view  Nancy  Randolph,  News  society  reporter 
and  author  of  the  aforesaid  paragraph. 

Nancy  is  a  young  woman  indigenous  to  a 
town  in  Idaho  where  social  boundaries  were 
defined  by  the  railroad  tracks.  At  a  tender  age 
she  began  inditing  personals  for  the  local  rag, 
later  went  to  the  Missouri  School  of  Journalism, 
reported  for  a  Tulsa  paper,  and  later  landed  on 
the  News  staff. 

The  editors  of  The  News  at  the  time  were 
pretty  much  discouraged  over  the  society  news 
situation.  The  society  editor,  ordinarily,  belongs 
to  a  social  clique  which  he  or  she  ballyhoos, 
making  all  the  other  cliques  sore  at  the  paper. 
The  News  decided  to  start  over  with  an  outsider. 
Nancy  was  told  to  report,  and  the  hell  with  the 
incidentals.  I'he  job  was  very  tough  at  first,  but 
whether  the  reception  she  got  was  snooty  or 
saccharine,  Nancy  got  the  story,  and  began  to  be 
seen  in  flossy  places  with  the  flossiest  people. 
Today  her  mail  is  lousy  with  Social  Register 
signatures — and  publicity  from  the  prominent 
advertising  agencies.  And  although  her  job  is 
Society,  Nancy  like  a  good  bartender  never 
touches  the  stuff.  She  writes  with  a  lot  of  eclat 
and  whoosh,  and  can  be  flip  as  a  flapjack  turner 
in  Childs.  But  her  following  both  inside  and 
outside  Society  likes  her  stuff. 

When  queried  as  to  evidences  of  Recovery  in 
the  upper  circles.  Prof.  Randolph  released  the 
following  significant  observations: 

^  I )  Champagne  is  being  served  from 

C-r  magnums  nowadays.  Quarts  are  out. 

Society  folks  are 
K  taking  jools  out  of  safe 

- - deposit  and  putting 

securities  in. 


Nancy  Randolph, 
who  reports  Society  for 
the  largest  newspaper 
dradation  in  America. 
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NEWSMEN  UNDERPAID 
ETHRIDGE  SAYS 

Surreyinc  DeTelopmcnU  in  Editorial 

Tecliniquo,  Richmoncl  Publisher 
Notes  Inadequacies  of  Modern 
News  Reporting 

In  an  address  Nov.  23  before  the 
Southern  Interscholastic  Press  Associ¬ 
ation  at  Washington  and  Lee  Univer¬ 
sity,  Lexington,  Mark  Ethridge,  pub¬ 
lisher  of  the  Richmond  (Va.)  Titnes- 
Dispatck,  spoke  pointedly  on  the  failure 
•of  newspaper  reporting  to  keep  pace 
with  social  development. 

After  tracing  the  history  of  several 
phases  of  journalism  during  the  many 
years  he  has  been  in  American  newspa¬ 
per  work,  Mr.  Ethridge  said; 

“I  am  afraid  that  1  must  confess  to 
the  feeling  that  reporting  has  not  kept 
pace  with  mechanical  or  feature  changes 
in  newspapers.  There  has  been  a  big 
advance  from  the  old  days,  to  be  sure, 
but  there  is  still  an  inadequacy  in  re¬ 
porting.  Schools  of  journalism,  on  the 
one  hand,  and  the  growth  of  self-respect 
among  publishers,  on  the  other,  have 
contributed  to  the  advance,  but  the  mark 
is  still  far  from  what  I  should  like  to 
see  it. 

“The  inadequacy  of  news  reports  out 
of  Washington,  for  instance,  has  given 
rise  to  the  necessity  for  so-called  ‘back¬ 
ground’  columns  which  have  sprung  up, 
or  flourished  with  the  present  adminis¬ 
tration.  There  is  a  demand  on  the  part 
of  the  intelligent  reader  these  days  to 
know  not  only  what  is  happening,  but 
why  it  is  happening. 

“I  hope,  and  believe,  there  will  be  a 
relaxation  of  the  rigid  standards  which 
have  placed  reporting  in  a  stuffy  mold — 
a  relaxation  which  will  permit  newspa¬ 
per  men  to  give  a  rounded,  rather  than 
a  lopsided  picture  of  what  is  going  on. 
That  will  not  be  possible,  however,  until 
the  level  of  intelligence  of  the  profes¬ 
sion  itself  is  raised,’’  Mr.  Ethridge  con¬ 
tinued. 

“The  publishers  themselves  must  as¬ 
sume  the  blame  for  past  and  present 
standards  in  the  newsrooms.  I  do  not 
believe  that  most  of  them  realize  what 
transition  has  been  effected  already;  if 
they  have,  it  is  not  apoarent  in  the  pay 
envelopes  of  the  men  who  make  the  per¬ 
sonality,  and  to  a  large  extent,  fix  the 
character  of  their  papers. 

“It  is  incomprehensible  to  me  how 
publishers  can  so  underrate  the  impor¬ 
tance  of  their  news  forces,  who  arc, 
after  all,  their  personal  emissaries  in 
many  cases,  as  to  be  willing  to  pay 
them  street  sweeper  salaries  while  re¬ 
quiring  of  them  an  education  the  equiva¬ 
lent  of  which  is  represented  by  a  Master 
of  Arts  degree.  'There  is  no  substitute 
for  intelligence  in  the  news  room  and 
there  is  no  way  of  securing  it  without 
paying  for  it. 

“I  long  ago  gave  up  the  notion  of 
filling  a  staff  with  brilliant  drunks,  and 
cheap  transients.  We  now  do  it  very 
differently :  by  selection.  We  seek,  first, 
university  men.  Secondly,  if  they  have 
had  school  of  journalism  training,  we 


61st 

to 

M3  th 


Philadelphi*  ha*  an  iin* 
portant  audienoe  for  a 
libaral  newspaper.  Pro<tfs 
The  Philadelphia  Record 
in  1928,  with  Sunday  oir* 
calation  99,S38,  ranked 
61at  among  Sunday  papers 
in  the  United  States. 
Sept.,  1925,  Sunday  oircsu- 
lation  260,3  i7,  and  the 
Record  hat  climbed  to 
13th  place; 


consider  that  so  much  the  more  fortu¬ 
nate  for  both  of  us. 

“We  do  not  expect  men  to  come  to 
us  from  schools  of  journalism  already 
full-fledged  newspapermen ;  we  expect 
only  that  they  shall  have  manifested  cm 
interest  in  and  a  devotion  to  newspaper 
work;  that  they  shall  have  a  flair  for 
writing,  and  that  they  shall  be  willing 
to  learn  our  ways.  We  do  not  bridle 
and  harness  them  and  say  you  must 
travel  this  rut.  They  may  tell  the  story 
as  they  please,  provided  it  contains  all 
essential  information.  By  that  method, 
I  believe,  newspapers  can  vastly  improve 
their  news  writing  and  bring  freshness 
and  color  to  the  narration  of  ordinary 
events.’’ 


UPHELD  IN  QUOTING  POLICE 

Federal  Judge,  Dismitsing  Memphis 
Libel  Suit,  Exonerates  Daily 

Federal  Judge  John  D.  Martin  in 
Memphis  Nov.  23  held  that  a  newspa- 
l)er  is  “quasi  priviledged”  in  quoting 
IKjlice  officers  in  the  investigation  of  a 
crime,  in  an  opinion  dismissing  a 
$15,000  libel  suit  brought  against  the 
Memphis  Commercial  Appeal. 

The  paper  was  sued  on  an  article 
published  last  April  which  cjuoted  an 
officer  as  saying  that  the  police  were 
seeking  a  man  for  questioning  in  con¬ 
nection  with  the  death  of  a  transient. 

The  plaintiff  charged  that  he  had  no 
connection  with  the  crime  and  had  been 
damaged  as  a  result  of  the  published 
story. 

“’The  article  itself  was  quasi  privi¬ 
leged  in  that  it  was  the  quotation  of  a 
police  officer  in  the  performance  of  his 
fluty  in  investigating  a  crime,”  Judge 
Martin  said.  “It  is  not  libelous  for 
newspapers  to  print  the  news  of  a  police 
investigation  of  murder  or  any  other 
crime.” 

He  said  that  newspai>ers  also  might 
— and  should — publish  the  names  of 
persons  police  were  seeking  in  connec¬ 
tion  with  crime  so  long  as  they  did 
not  wrongfully  impute  the  crime  to  the 
person  sought. 


It  had  to 
be  done! 


“Report  on  every  store 
in  Ohio  in  this  classi¬ 
fication.  It  must  be 
done  in  the  next  24 
hours!  ”...  said 
The  Cleveland  Press. 

It  was  done  by  Ross 
Federal  -  per  schedule! 

We  can  do  it  for  you. 

• 

ROSS 

FEDERAL 

RESEARCH 

CORPORATION 

6  East  45th  St. 

New  York, 

N.  Y. 


PUBUC  NOW  UKES  POUTICS 

U.P.  Executive  Say,  Interett  Ha* 
Swung  Away  from  Ethiopia 

A  sensational  swing  in  public  interest 
from  the  Italo-Ethiopian  conflict  to  do¬ 
mestic  politics  is  seen  by  Earl  J.  John¬ 
son,  news  director  of  the  United  Press. 

Mr.  Johnson’s  view  is  based  on  the 
display  being  given  to  dispatches  b.v 
Lyle  C.  Wilson,  manager  of  the  U.  P. 
bureau  in  Washington,  who  has  been 
travelling  throughout  the  country  in¬ 
terviewing  persons  in  all  walks  of  life 
and  interpreting  political  sentiment  in 
various  localities.  Many  newspapers, 
Mr.  Johnson  said,  are  displaying  the 
Wilson  dispatches  on  Page  One.  Mr. 
Wilson,  who  is  now  on  the  West  Coast, 
is  writing  about  three  stories  a  week. 

Mr.  Johnson  said  the  Ethiopian  war 
is  becoming  “routinish,”  and  that  unless 
there  are  sensational  developments, 
I>ublic  interest  in  the  conflict  will  con¬ 
tinue  to  wane. 


RELIEF  GUIDE  COPY  STARTS 

(Special  to  Editok  &  Publisher) 
W.\SHiNGTON,  13.  C.,  Nov.  26 — The 
first  copy  for  the  American  Guide,  being 
prepar^  as  a  Federal  Writers’  Project 
reached  Washington  this  week.  It  is  a 
descriptive  article  on  Alabama,  prepared 
by  Achmed  H.  Mundro,  one  time  man¬ 
aging  editor  of  the  Nezv  Orleans  Times- 
Picayune,  and  prior  to  that  a  brigadier 
general  in  the  Honduras  revolutionary 
campaigns.  The  American  Guide  will 
consist  of  five  columns,  600  pages  each, 
giving  the  essential  facts  about  every 
city  and  section  in  the  country.  Pre¬ 
paring  it  are  4,500  relief  roll  writers. 


RODEMEYER  HONORED 

Greenvrich,  Conn.,  Editor  Bogu^H^ 
Year  in  Joumaliin 

John  Rodemeyer,  78,  editor  of 
Greenunch  (Conn.)  News  and  GntL 
and  dean  of  Connecticut  newspapers^ 
was  honored  at  a  testimonial  diist 
at  Greenwich  Saturday  evening, 

The  occasion  was  the  beginning  of  b 
60th  year  as  a  newspaperman. 

He  received  a  purse  of  $150. 

President  Roosevelt  and  AttoriB 
General  Homer  S.  Cummings,  the  lade 
a  friend  of  Mr.  Rodemeyer,  sent  teb 
grams  of  congratulations. 

James  L.  McGovern,  editor  of  th 
Bridgeport  Times-Star.vns  toastmade 
Speakers  were  William  J.  Pape,  6q 
vice-president  of  the  Associated  Pi* 
and  publisher  of  the  IV aterbury  Rtpdt- 
lican  and  American;  E.  Robert  Stn* 
son,  editor-in-chief  of  the  RepubBcai 
and  .American ;  Martin  T.  Kane,  niana( 
ing  editor,  Stamford  Advocate;  IMwrt 
Haggerty,  managing  editor  of  tk 
News-Graphic;  Harold  L.  Knapp,  ptt, 
dent  of  the  (Greenwich  Rotary  Qd; 
Judge  L.  Paul  Burke,  of  the  Greenvidl 
IKjlice  court. 


CAMPAIGN  FOLLOWS  TRACED] 

(By  telegraph  to  Editob  &  Pvblishii) 
San  Francisco,  Nov.  27— Followiq 
the  recent  “poisoned  soda”  tragedy,  fti 
San  Francisco  Chronicle  is  conduttiq 
a  campaign  for  closer  regulation  of  wha 
it  terms  “food  and  drug  junk  deakn’ 
"rhe  move  has  received  support  of  di 
Retail  Grocers  Association  and  the  Fool 
Trades  Institute. 


WORCESTER,  MASSACHUSETTS 


WORCESTER  PAYROLLS 
ARE  UP  31% 

Increasing  activity  in  Worcester’s  diversified  industries  swells  Worcester! 
industrial  payrolls  and  greatly  augments  Worcester’s  buying  power. 

Comparins  Oetotar  1935  iMth  Octoher  1934 
thoiet  the  faUotelns  toln*  in  WoreeMer  InJuatrtm 

Number  ‘  (jp  3%  Production  yp  29% 

Employed  -  ^ —  Hours 

Industrial  UP  31% 

Payrolls 

These  gains  are  [solid.  Comparing  the  first  10  months  of  1935  with  the 
same  period  in  1934  shows  Worcester  industrial  payrolls  up  approxi¬ 
mately  20  per  cent  for  the  entire  period. 

Of  mor€  than  tocai  interest  is  the  /od  that  these  i«Uns  are  larg^y  in  the 
hasie-goods  industries  (^machine  ioids,  meiais)  whose  prosperity  foreshadows 
aetieity  in  many  other  Unes. 

Second  city  in  Massachusetts  in  number  of  industrial  wage-earners  (only 
Boston  exceeds  it),  Worcester  presents  a  rich  and  stable  market  easily 
cultivated  by  advertisers.  The  entire  Worcester  Market,  city  and 
suburbtm,  concentrating  a  population  of  more  than  433,000  in  the  city 
and  average  18-mile  suburban  trading  area,  is  effectively  covered  througli 
these  newspapers  ALONE. 

Average  Net  Paid  Daily  Circulation 


THE 


MORE 

THAN 


100,000 


FOR  OVER 
8  YEARS 


TELEGRAM -GAZETTE 


Worcester,  Massachusetts 


George  F.  Booth,  Publisher 


Paul  Block  and  Auociatc,  National  Repicseotativei 
NewYeefc  ChkafD  D«mMt  Baton  PMU(Mptii>  S«i  Fnacueo  LaAa,«t«  Cincinatii 
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WALTER  LII'PMANN’s  column 
''Today  and  Tomorrow”  is 
notv  syndicated  to  an  in¬ 
creased  list  of  netvspapers. 


WALTER  LIPPMANN 

resumes  his  brilliant  articles 

TUESDAY,  DEC.  3 


As  memorable  events  march  on  the 
world’s  news  fronts  and  pre-Presi- 
dential  talk  runs  high,  Walter 
Lippmann  returns  to  his  writing 
—refreshed,  rested,  eager  to  tackle 
problems  in  the  news  and  to 
clarify  them. 

He  has  many  exciting  things  to 
discuss,  of  vital  interest  to  Demo¬ 


crats  and  Republicans  alike,  to 
bankers,  to  international  diplo¬ 
mats,  to  men  with  money  or  the 
man  in  the  street. 

For  clear  independent  straight¬ 
thinking  on  world  issues,  give 
your  readers  Walter  Lippmann 
three  times  a  week.  Write  or  wire 
for  territory. 


NEW  YORK 


lUeralb  tribune 


NEW  YORK 
230  West  -tlst  Street 


^vnlittate 


CANADA 
Miller  Service  Ltd. 
302*303  McKinnon  Building, 
Toronto  2,  Ontario 
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AMENDMENTS 


SAVE  ADVERTISING 


Eal  Bri^acher  Propose*  Resort  to 
State  -Constitution*  to  Halt 
..  Unending  Drive  for 
^  ftestrictions 


ISpecial  to  Boitob  &  Publishes) 

San  Francisco,  Nov.  25 — Protesting 
what  he  termed  attacks  on  advertising 
■’by  racketeers  and  by  those  with  per¬ 
sonal  gains  to  achieve,"  Ennl  Brisacher, 
president,  Emfl  Brisacher  &  Staff,  ad¬ 
vertising  agency  of  San  Francisco,  has 
proposed  to  Editor  &  Publisher  that 
state  constitutional  amendments  pro¬ 
tecting  advertising  be  sought. 

"During  the  past  several  years,”  wrote 
Mr.  Brisacher  to  Editor  4c  Publisher, 
“I,  like  everyone  connected  with  the  ad¬ 
vertising  business,  have  been  constant¬ 
ly  on  the  defensive — endeavoring  to 
nullify  the  attack  on  advertising  by 
racketeers  and  by  those  with  i>ersonal 
gains  to  achieve. 

"We  in  the  business  have  been  scam¬ 
pering  about  from  one  legislative  body 
to  another,  endeavoring  to  prevent  the 
minions  of  the  medical  associations  and 
like  bodies  from  foisting  gag  laws  that 
would  react  to  their  personal  benefits 
by  banishing  advertising  that  interferes 
with  their  profits. 

“Unfortunately,  they  have  been  too 
adept  in  their  handling  of  legislators 
for  those  in  the  advertising  busings, 
and  state  after  state  has  been  passing 
restrictive  advertising  legislation  that 
virtually  prohibits  the  advertising  of 
dentistry,  of  optometrists,  and  of  the 
like. 

‘The  thinking  publishers  and  agen¬ 
cies  realize  that  the  real  loss  is  not  in 
the  small  linage  that  has  been  taken 
away  to  date,  but  that  these  precedents 
make  it  easier  for  such  prohibitory  leg¬ 
islation  to  be  extended  to  include  cos¬ 
metics,  drugs,  foods,  etc.  The  recent 
debates  in  Congress  on  this  subject  in¬ 
dicate  how  all-inclusive  potential  legis¬ 
lation  is  ant  to  be. 

"Those  in  the  advertising  business 
who  have  not  had  clients  affected  by 
potential  and  actual  legislation  cannot 
possibly  realize  the  power  and  determ¬ 
ination  of  these  well-financed  organi¬ 
zations  that  are  endeavoring  to  throttle 
all  advertising,  and  who  are  doing  their 
utmost  to  cause  the  public  to  disbelieve 
in  all  of  it. 

“It  is  for  this  reason  that  the  writer 
calls  your  attention  to  a  well-conceived 
plan  which  he  believes  is  worthy  of  the 
united  support  of  the  advertising  fra¬ 
ternity  in  every  state.  Its  passage 
would  restore  legitimate  advertisers  to 
their  true  positions  in  the  public  eye, 
and  not  penalize  them  for  the  extrava¬ 
gant  statements  of  the  few.  Further¬ 
more,  it  would  expose  the  selfish  in¬ 
terests  of  those  who,  under  the  guise  of 
public  protection,  are  seeking  vicious 
laws  for  their  own  personal  benefits.” 

Following  is  text  of  an  initiative 
petition  for  an  “amendment  forbidding 
prevention  or  regulation  of  certain  ad¬ 
vertising  if  truthful”  as  written  for  the 
state  of  Oregon : 

“PURPOSE:  To  forbid  by  constitutional 
amendment  the  prohibition  or  regulation  of 
any  advertisement  of  any  business,  vocation, 
profession,  service  or  of  the  sale  of  any 
goods  or  other  property,  or  of  any  quality, 
price  or  other  detail  in  connection  therewith, 
provided  the  advertisement  states  the  truth; 
and  repealing  all  provisions  of  existing  laws 
making  such  regulation  or  prohibition. 

“BE  IT  ENACTED  BY  THE  PEOPLE 
OF  THE  STATE  OF  OREGON: 

“That  Article  1,  which  is  the  Bill  of 
Rights,  of  the  Constitution  of  the  State 
of  Oregon  be  and  the  same  is  hereby 
amended  by  adding  thereto  Section  39,  which 
is  as  follows: 

“SECTION  39.  No  advertisement  of  any 
business,  vocation,  profession,  service,  or  of 
the  sale  of  any  goods  or  other  property,  or 
of  any  quality,  price,  or  other  detail  in  con¬ 
nection  therewith,  ever  shall  be  prohibited 
or  regulated;  provided  that  the  advertise¬ 
ment  states  the  truth. 

“.Ml  provisions  of  the  constitution  and 
statutes  of  this  state  and  of  the  common  law 
in  conflict  with  the  provisions  of  this  section 
are  hereby  repealed.” 


ASK  FOR  RADIO  UCENSES 

{Special  to  Editok  &  Publisher) 
Washington,  D.  C.,  Nov.  26—The 
F'cderal  Communications  Commission 
has  received  an  application  from  the 
Santa  Rosa  (Cal.)  Press  Democrat  to 
build  and  operate  a  radio  station,  on 
1310  kilocycles  and  250  watts.  The  h'CC 
has  also  received  an  application  from 
the  Lexifiston  (Mont.)  Democrat  Nezvs 
to  build  and  operate  a  radio  station  on 
1200  kilocycles  and  250  watts. 


Creat  Northern’s.  A  statement  to  cus¬ 
tomers  follows : 

"Effective  Jan.  1,  1936,  and  continu¬ 
ing  throughout  the  year  1936  our  news¬ 
print  paper,  under  the  terms  and  condi¬ 
tions  of  your  contract,  will  be  priced 
so  that  the  net  cost  to  you  will  be  in¬ 
creased  $1  per  ton  over  its  present  net 
cost." 

Powell  River  Paiier  Company  re¬ 
cently  made  a  similar  announcement. 


PAPER  PRICE  CRISIS 
AVERTED  IN  CANADA 


Great  Lake*  Company  Say*  It  Ha* 
No  Immediate  Intention  of  Up*et- 
ting  $41  Price — Indu*try  Op- 
timi*tic  a*  Production  Gain* 


FACSIMILE  BROADCASTS 

iSpecial  to  Editor  &  Publisher) 
Milwaukkf,,  Nov.  26 — The  Miltvau- 
kee  Journal  has  started  a  series  of 
neighborhood  demonstrations  of  fac¬ 
simile  broadcasting  and  reception. 
Broadcasts  will  be  from  the  Journal’s 
short-wave  transmitter  W9XAC,  on  the 
roof  of  Hotel  Schroeder. 


liersons  killed  and  129  iicrsons  ini»^ 
in  a  total  of  324  accidents.  Also 
others  were  killed  in  Wayne 
in  which  Detroit  is  located,  and^.' 
others  killed  in  the  rest  of  the  st^ 
The  four  dead  during  that 
brought  the  total  auto  fatalities  in^ 
troit  this  year  up  to  275  as  comww 
with  304  for  the  same  jieriod  last  ya 
Total  accidents  for  November  to  da. 
are  1,751  in  which  642  iiersons  ^ 
injured,  the  same  period  last  year  hid 
only  1,37H  accidents  with  539  inja,^ 


Total  accidents  to  date  this 


{Special  to  Editor  &  Publisher) 
Montreal,  Nov.  23 — A  new  price  crisis 
in  the  newsprint  industry  was  staved 
off,  for  the  time  being  at  least,  during 
the  past  week  when  the  National  Trust 
Company,  in  its  capacity  as  receiver 
and  manager  of  the  Great  Lakes  Paper 
Comiiany,  intimated  that  while  it  re¬ 
serve  the  right  to  pursue  an  indepen¬ 
dent  sales  policy,  following  its  resigna¬ 
tion  from  the  Newsprint  Export  Manu¬ 
facturers’  Association,  it  had  no  im¬ 
mediate  intention  of  breaking  the  mar¬ 
ket  for  newsprint,  which  has  been  fixed 
at  $41  a  ton  for  1936  by  the  Great 
Northern  Paper  Company. 

With  production  and  sale  of  news¬ 
print  at  the  highest  level  in  the  history 
of  the  industry  in  Canada  during  Octo¬ 
ber,  thus  indicating  the  wide  improve¬ 
ment  in  ihe  statistical  position  that  has 
develoiied  in  the  past  year,  the  financial 
community  is  optimistic  on  the  outlook 
for  the  industry,  provided  a  renewal  of 
price-cutting  tactics  can  be  avoided. 
Outside  of  Great  Lakes,  whose  defec¬ 
tion  from  N.E.M.A.C.  was  occasioned 
by  N.E.M.A.C.’s  opposition  to  the 
Gefaell  plan,  the  industry  is  in  better 
shape  today  than  for  some  years. 

The  maintaining  of  newsprint  and 
pulp  on  the  United  States  free  list  for 
the  next  few  years,  under  the  terms  of 
the  Canada-U.  S.  reciprocity  pact,  has 
mnoved  any  opportunity  that  may  have 
existed  of  U.  S.  publishers  using  the 
tariff  as  a  weajion  against  Canadian 
newsprint  producers. 


Advertisement 


l^ells  $4,000  in 


Coal  Burners 


“From  our  375-Iine  adver¬ 
tisement  in  the  Review  of 
the  Week  Section  of  The 
New  York  Times  on  Sun¬ 
day,  September  8,  we  had 
214  inquiries,”  writes 
George  Auslander,  presi¬ 
dent  of  the  Public  Service 
Heat  and  Power  Company, 
Richmond  Hill,  Long 
Island,  N.  Y.  “Seventy-five 
per  cent  were  from  New 
York.  New  Jersey  and 
New  England.  The  rest 
came  from  a  territory  em¬ 
bracing  Surrey,  England; 
Galveston,  Texas,  and  Se¬ 
attle,  Washington. 


KLEIN  AGENCY  WITHDRAWS 

Philip  Klein,  Inc.,  Philadelphia 
agency,  has  withdrawn  as  advertising 
counsel  for  C.  H.  Graves  &  Sons  Com¬ 
pany,  of  Boston,  effective  Nov.  21. 


“Directly,  we  had  about 
$4,000  worth  of  business 
from  this  advertisement, 
and  considerable  more  not 
directly  traceable.  Need¬ 
less  to  say.  we  are  more 
than  plea^.” 


Nrtu  Hork  ^impB 


PRESS  WAGING  BATTLE  TO 
REDUCE  AUTO  DEATHS 


(Continued  from  page  6) 


and  careful  driving  in  the  interest  of 
humanity. 

“Careless  driver  must  learn  that  the 
law  will  be  quick  to  get  them  when 
they  endanger  their  own  or  other  lives ; 
that  punishment  is  certain. 

“It  is  just  as  necessary  to  impress 
the  need  for  care  upon  pedestrians,  and 
the  place  to  start  this  in  the  scpools. 
where  good  progress  is  being  made. 
But  it  will  not  do  to  stop  this  safety 
instruction  when  the  Ixiys  and  girls  get 
out  of  school,  because  they  soon  for¬ 
get. 

“What  we  need  is  i  permanent  type 
of  safety  campaign  for  drivers  and 
p^estrians.  with  severe  punishment  for 
violators  of  safety  laws.” 

That  the  traffic  drive  by  the  police 
and  the  co-operation  of  the  iiewsi>ai)ers, 
has  made  little  headway  is  indicated 
I  y  the  number  of  accidents  in  Detroit 
for  t’le  Nov.  16  week-end. 

During  the  48  hours  ending  at  7 
a.  m.  Monday,  Nov.  18,  there  were  four 


30,415  as  compared  with  25,938 
the  same  period  last  year. 

One  result  of  the  traffic  drive,  «hct 
can  be  attributed  to  quite  an  exter 
to  the  pressure  of  public  opin  on  pt 
crated  by  the  three  Detroit  dailies,  j 
evidence  of  increasing  stringency  i 
the  courts.  On  Monday,  Nov.  18,trai. 
fic  court  judges  sent  16  drivers  to  jaj 
without  an  option  of  a  fine. 

The  Detroit  Times  has  ample  typo¬ 
graphic  and  picture  style  for  page  oat 
and  the  whole  battery  was  used  in  its 
safety  campaign. 

Double-decked  black  headlines  vhici; 
a  few  years  ago  would  have  been  act: 
cnly  for  eveuvS  of  major  importanct 
said:  “convict  woman  driver  of  uu. 
iNG  SCHOOLGIRL.”  Another ;  “15  jaiuj 
IN  heaviest  traftic  court  sessiom.* 

A  headline  over  4i  macabre  pictot 
of  a  IkkIv  lieing  shoved  into  a  refrigo. 
ated  vault  in  the  morgue  said  ‘Yoor 
Loved  Ones  May  Be  Next,”  and  be¬ 
neath  ; 

“This  picture  could  have  been  taka 
247  times  at  the  county  morgue  sir 
Jan.  1.  It  shows  Detroit’s  247t'a  tnl- 
fic  fatality,  .\lfonso  .Alfonsi,  WJ; 
Harper  avenue,  going  to  a  cold  nnlt 
in  the  Wayne  county  morgue  as  on- 
less  drivers  and  pedestrians  coMnn* 
needless  slaughter  on  city  streets.” 

Close-ups  of  accidents,  vktmt 
bloody  and  crushed,  in  ambulance  or 
on  operating  table,  backed  up  the  ^ 
troit  Times  drive. 

(Another  article  on  iiezivpaper  stftlj 
drix'cs  itill  appear  next  zccek.) 


N.B.A. 

Offers 


International  Pai>er  Company's  price 
IKjlicy,  recently  announced,  follows 


SERVICES 


to  Help  You  Reduce 
Circulation  Costs! 


CARRIER  First,  NBA  provides  the  most 
mQ  successful,  complete  system  of 


w%  carrier-training  ever  used  by 

newspapers  of  from  1,000  to  200,000  circula¬ 
tion,  It  embodies  the  best  proved  methods 
and  newest  ideas.  Includes  special  instruc¬ 
tion  in  sales  and  service,  novel  contest  plans, 
honor  awards,  promotion  ads,  and  numerous 
other  exclusive  features.  Many  leading  news¬ 
papers  are  building  circulation  and  advertising 
at  extremely  low  cost,  with  NBA  Service. 
You  can,  too! 


CARRIER  Second,  NBA  offers  sub- 

CIIDDI  ICC  sf^^ntial  savings  on  high 
SUrrLIEa  quality  carrier  bags,  boy 
merchandise,  contest  prizes,  route  records, 
collection  books  and  all  other  circulation 
supplies.  Our  central  location,  group  buying, 
and  large  stocks,  enable  us  to  quote  lower 
prices  and  make  quicker  shipments. 

Let  us  show  you  how  this  two-fold  service  will 
reduce  YOUR  costs,  save  time  and  increase 
revenue.  Write  today — no  obligation. 


NEWSPAPER  BOYS  OF  AMERICA,  Inc.,  INDIANAPOli 


Indix  lumbers  reported  by  Bureau  of  Business  Research 
Vnimstty  of  Pittsburgh.  Phototyaph  by  Luke  Swank. 


lip!  Up!  Up!  rliinb  the  index  figures  of  hiiHineiits  uetivity  in  the 
l*itt!»hiirgh  (iistriet,  must  vital  of  Aineriean  iiulustrial  empires. 
Inereased  prodiietion  .  .  .  ^ains  in  retail  ami  wholesale  trade  .  .  . 
aeeelerate<l  hanking  operations  ...  all  eontrihiite  to  the  mo¬ 
mentum  which  has  brought  business  operations  currently  to  a 
new  1-year  peak.  Advertising  in  Pittsburgh  is  paying  inereased 
tlividends  these  busy  days,  particularly  when  it  appears  in  The 
Press,  for  28  eonseeutive  years  First  in  Pittsburgh  in  advertising 
volume. 
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Hearst  newspapers 

carry  the  atmosphere  of 
speed  ....  interest  .  .  .  . 
|•fimovement  ....  action. 

For  advertisers  this  atmos¬ 
phere  creates  a  swifter 
pace  for  sales,  spnrs  adver¬ 
tising  results,  produces 
action,  speeds  profit. 
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Editor  &  P  u  b  I  i  s  her  for  o  v  v  ni  b  v  r  (K  1  .'i  o 


FIGURES  SHOW  HOW  BIG  FIRMS  GAIN 
FROM  FULL  USE  OF  ADVERTISING 

Milton  J.  Blair  of  J.  Walter  Thompson  Company  Cites  Statistics 
From  Food  Corporations — Holds  Advertising  Lowers 
Retail  Price 


El  l-  EC'T  1  \’  1\X  l-'SS  of  large-scale  ad¬ 
vertising  cxiKMulitiires  was  defended 
by  Milton  J.  Blair,  vice-president  in  the 
Chicago  office  of  J.  W  alter  Thompson 
Coniitany,  in  a  recent  address  given  be¬ 
fore  the  Chicago  Bnrehasing  Agents 
Association.  .\ir.  Blair's  snieject  was 
"The  Value  if  .\dvertising.” 

Mr.  Blair  cited  results  shown  by  lead¬ 
ing  grocery  prcKlncts  inannfactnrers  to 
illustrate  the  profit-niakng  cpialities  of 
advertising.  The  analysis  revealed  that 
the  cor]K)ration  with  the  largest  adver¬ 
tising  exiK'nditure  in  relation  to  sales 
volume  also  showed  the  largest  percent¬ 
age  of  profit  iH‘r  dollar  of  sales. 

“Advertising  creates  sales  volnine  and 
mass  production,  :md  lowered  manu¬ 
facturing  costs  result,''  he  said.  "Thus, 
itistead  of  increasing  the  itnce,  adver¬ 
tising  has  actually  lowered  the  price  yon 
would  pay  if  this  business  building  force 
were  not  employed.” 

Among  Mr.  Blair's  pointed  comments 
on  advertising  were  the  following: 

“Here  is  a  good  e.sample  c)f  the  way 
advertising  ojterates.  A  Hour  miller 
recently  used  a  full  color  page  in  a 
great  weekly  maga/.ine  to  advertise  a 
s|)ecial  layer  cake  which  bakers  every¬ 
where  would  make  and  sell  that  week. 
In  a  little  county  seat  town  west  of 
t.'hicago,  it  had  cost  the  miller  about 
$1.40  to  have  this  advertisement  go  into 
half  of  the  homes  in  that  town.  One 
of  the  local  bakers  decided  to  hake  this 
cake  and  put  it  on  sale  that  week.  He 
also  decided  to  advertise  it  itt  the  town’s 
weekly  newspajK’r.  This  advertisement 
cost  him  $2.50.  He  felt  that  he  would  sell 
more  layer  cakes,  take  in  more  dollars, 
and  make  more  nioiuw  by  advertising 
this  cake  than  he  could  if  he  did  not 
add  advertising  to  the  other  ingredients 
of  his  cake.  He  knew,  however,  that 
the  cake  would  still  have  to  he  attrac¬ 
tively  priced  to  sell  in  tpiantity  and  that 
his  advertising  cost  would  justify  itself 
onJy  if  it  helped  him  sell  a  k't  of  these 
layer  cakes  at  a  small  profit  iht  cake. 
The  combination  cif  a  .givnl  cake,  an 
attractive  price  and  advertising  worka! 
for  this  baker.  He  sold  this  sin-cial 
cake  to  almost  half  ot  the  families  in 
this  town.  His  customers  got  a  bargain, 
and  because  he  had  injornu'd  the  entire 
town  of  the  bargain  by  advertising  it 
his  small  profit  iter  cake  was  so  multi¬ 
plied  by  the  number  sold,  that  he  made 
a  greater  profit  than  he  would  have 
made  on  the  smaller  mimlKT  of  cakes 
he  could  have  stild  at  a  higher  price 
without  advertising.  .\dvertising  in¬ 
creased  the  cost  of  this  cake  one  cent. 
But  it  reduced  tlie  hrice  fen  cents. 

Since  grocery  products  constitute  the 
largest  classilication  of  advertising  ex- 
(tenditure,  a  review  of  figures  on  sales 
and  profits  of  grocery  product  manu¬ 
facturers  will  indicate  who  are  making 


HAVAS 

accurate 

WAR  NEWS 

The 

Authentic 

Story 

THE  HAVAS  NEWS  AGENCY 

383  Madlaon  Avanu* 

Naw  York 


profits  and  how  they  have  done  it. 
Ifuring  periods  of  price  Hnctnation — 
whether  they  lie  increases  in  prices  or 
declines — special  situations  may  cover 
up  the  effects  of  advertising.  In  recent 
yearft  Id.Kf  was  least  subject  to  price 
lluctuation.  I’or  that  reason  we  shall 
look  at  the  .sales  and  profits  of  leading 
companies  during  that  year,  .\mong  the 
big  i>rolit  makers  were  these : 


.Standard  Brands  .  .''l(i,4(M).()(KI 

('.eneral  b'oods  .  l‘J.4(Kt,0(HI* 

Procter  &  (iambic  .  22,210,(1(1(1 

The  Borden  Company _  21.7(KI(I(HI 

Xational  Dairv  PriKlncts..  2.1.90(1.00(1 
*  1929. 


“It  is  interesting  to  compare  profit 
figi.res  attd  sales  ligttres  to  deteimitie 
what  i>rofit  was  made  ott  i.ach  dollar's 
worth  of  merchaitdi.se  sold.  Standard 
Brands  led  the  list  with  BL.V  profit  out 


of  every  dollar  of  sales.  ( ietieral  I''o(k1s 
was  second  with  15.2c. 

Profit  f’cr  Dollar  of  Solos 

Sfattdard  Braiuls .  19.. 1 

(ietieral  FimkIs .  15.2 

Procter  5:  (l  imlile .  11.5 

Beeclmut  .  lO.S 

Borden  .  (>.2 

.Xational  Dairy  .  (>.4 

"\\  hat  part  does  atlvcrtising  play  in 
the  business  of  each  of  these  comiianies? 

"The  products  of  Standard  Brands  are 
all  sold  by  advertising  :  Fleiscbmann  s 
N'east,  Chase  vS:  Sanborn  Coffee,  ( Tia.-e 


vX  Sanborn  Tea,  U<iyal  Baking  Powder, 
Koyal  (ielatin.  The  only  product  in 
which  advertising  does  not  play  the 
major  part  is  yeast  for  bakers,  and  even 
this  is  supported  by  a  large  advertising 
camiKiign. 

"'1  he  (leiicr.'d  FikkIs  priKlucts  which 
are  advertised  include  -Maxwell  House 
C'offee,  Jcllo,  Baker's  Coconut.  Baker's 
Chocolate,  Swanstlown,  Post  Toasties. 
Postnm  (iraiK‘  Xuts.  .Ml  the  lieneral 
F'ikkIs  produvts  are  sold  iiy  ;idvertising. 

"The  advertised  Beechnut  pr.Mlncts 
are  iK-anut,  butter,  bacon,  chewing  gum, 
candy,  spaghetti  and  macaroni.  The 
I'crcentage  of  Beechnut  prfKlucts  sold 
by  advertising  is  not  nearly  so  great  :is 
in  .Standard  Brands  or  (ietieral  1'ikkIs. 

"Procter  vX  (iainble  has  Ivory  Soap, 
Ivory  .Soap  Flakes.  P  &  (i  Suaj),  Chipso, 
( ).\y»lol,  Crisco,  Camay.  But  in  addi¬ 
tion  to  these.  I’rocter  iX  (iamhle  lias  a 
number  of  unadvertised  products. 

"Borden  has  some  advertisetl  priKlucts 
— Borden's  Milk.  Borden's  Cheese — but 
a  smaller  itroportion  of  its  line  is  ad- 


vertised 

than  the  ones  above  it  ’ 

in  tbe 

list.  Tlie  same  is 

true  of  X; 

itional 
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•d  lint 

there  is 

a  large  part 

of  tbe  line 

vvbicli 

is  not  .-.1 

iild  l)v  adve 

rtising. 

“It  is 

interesting 

to  eoiniiare  tbe 

profits  and  advertising  exiienditnris  jK-r 

hundred 

dollars  of 

sales  for  each  o! 

these  companies. 
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♦  1929. 

"These  e.xamples  are  cited  merely  to 
establish  the  fact  that  those  coinpanie' 
who  have  a  lar.ge  )R*rcei’.tage  of  their 
volume  on  adverti.sed  merchandise  make 
an  excellent  profit  showing. 

".Xdvertisii'g  has  long  since  ceased  to 
!'e  the  exiierimental  and  haphazrird  art 
it  was  in  its  early  development.  Tech- 
ni(|ues  have  been  divelop.d  tbrongb  re¬ 
search,  exiR-riment  and  test  vvhiih  en¬ 
able  the  advertiser  to  know  his  markets, 
the  kind  of  peoitle  that  comprise  them, 
and  how  to  reach  tiieni  with  advertising 
at  the  low  unit  costs  I  have  cited,  and 
at  good  profit  results.  Fivery  detail  of 
the  physical  distribution  of  advertising 
to  our  .v0,(MKI.iKK(  families,  is  known  with 
an  e.xactness  that  .ipproaches  .scientific 
or  technological  techni(|ue. 

".\ltogether  1  think  it  can  be  said  that 
the  teclmi(|ues  in  the  vlistribution  of  ad¬ 
vertising  are  farther  advanced,  than 
are  the  techniviues  <if  distributing  gciods. 
.Advertising  no  longer  need  e-xjiend  6(! 
per  cent  of  its  effort  against  20  jver  cent 
of  its  sales  opiKirtimity,  but  distribution 
and  .sales  oiieratiotis  are  frei|uently  dis¬ 
covered  to  l)e  doing  jttst  that  nnecotiomic 
thing. 

"The  science  of  advertising  lies  in  its 
distributive  functions,  .and  the  art  of 
avlverfising  lies  in  its  creative  functions. 
The  creation  of  effective  ailvertising  will 
always  lie  an  art,  but  iiKlay  it  ■'  an  art 
which  is  assisted  and  directed  by  the 
developments  of  new  techiiii|ues  in  test¬ 
ing  copy,  in  determining  the  sales  effec¬ 
tiveness  of  different  copy  ainieals  so 
that  the  advertising  e.xpenditure  can  be 
placed  liehind  that  ap|<eal  which  in  test 
has  produced  the  most  business." 


MORGAN  IN  BERLIN 

(iene  Morgan,  L  hicaiio  Daily  .VitcJ 
staff  writer,  has  arrived  in  Berlin,  pre¬ 
paratory  to  taking  the  Moscow  jiost  as 
Daily  Xews  correspondent  in  Russia. 


HOILES  GETS  COAST  DAILY 

Publisher  and  Son  Buy  Santa  Au 
Register — Yould  Named  Editor 

tSfrrial  to  Ki.ituk  \  I';  mi  ishej) 

.S.vxT.v  .\x.\,  (.'al..  .\dv.  2.S— LW 
plete  control  <if  the  Snita  .lua 
islor  has  passed  to  R  ( '.  Hoiles  a^' 
his  son,  H.  C.  Hoiles,  who  announce 
the  purchase  of  the  .1.  Frank  liurkt 
interests,  reiKirtetl  to  haw  lieen  slighth 
more  than  one  half  of  the  proiiertv 

While  the  consideration  was  imt  an- 
nounced  publicly  it  wa^  riinuired  thjt 
Burke  received  S.I5(l.(iiH)  cash  and 
$1.5(MKH)  in  preferred  stock  for  his  sharr 
The  Hoiles  already  controlled  pie  re¬ 
mainder  of  the  paper. 

The  new  owners  immediately  pr(M 
moted  .Mason  Yould  innn  the  cih 
desk  to  editor.  Yould  has  lieen  with 
the  Register  11  years,  previously  hav¬ 
ing  been  on  tbe  Cliioano  liiter-0cea> 
Cliicaiio  .'I  iiioriraii.  Son  Franciuo 
C'liroiiirlr,  Omaha  Hoo  and  the  Boiu 
L  aDtal  Xoios. 

Purchase  of  tbe  Clo:is  (X.  M.)  Ert- 
iiiiui  Nc'oii'w-J  oil  null  by  Mr.  Hoiles  and 
his  son  was  announced  last  week.  Mr. 
Hoiles  owns  the  Hiuynis  (().)  Tdr- 
uraf'li-l'oriiiii.  and  was  formerly  pub¬ 
lisher  of  dailies  in  Lorain  and  Mans¬ 
field.  O. 


EDITORS’  MEMORIES  HONORED 

Mrs.  Don  R.  Mellett  and  her  four 
children  were  guests  of  honor  at  a 
banquet  of  Ohio  newsiiaper  men  and 
women  which  was  held  at  the  Ohio 
.State  University  in  Columbus.  N'ov, 
15,  when  the  name  of  .Mr.  Mellett  and 
that  of  John  McLean  (1785-1861), 
were  placed  in  the  Ohio  Xewspaptr 
Hall  of  F'ame.  Mr.  Mellett,  martyred 
editor  of  the  Canton  Xi'zvs,  was  ^o- 
gized  by  Charles  F'.  Morris,  who  was 
associated  with  him  on  the  Xews,  and 
Mr.  McLean's  life  story  was  Hii  ^ 
former  Secretary  of  State  Clarence  j. 
Brown,  now  owner  of  the  Lehaim 
ll'i'stcrn  Star  which  Mr.  Melon 
founded.  The  principal  address  of  the 
evening  was  deliveretl  by  (irove  Patter¬ 
son.  editor  of  tbe  Toledo  Hladc. 


TODAY’S  CENTER 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  (Antral 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  Wall  Street 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 

THE 

WALDORF-ASTORIA 

FAUK  AVE  •  4nH  TO  50TH  •  NEW  Y0« 


YOU  MUST  SEE  THE 


IN  ACTION 


A  picture  can  give  you  an  idea  of  what  the  All-Purpose  Linotype  looks  like,  but 
neither  pictures  nor  words  can  give  you  a  complete  idea  of  what  it  does. 

You  will  have  to  see  it  in  action.  The  A-P-L  is  not  like  any  other  machine.  It  has 
new  features  such  os  controlled  alignment  which  enable  it  to  do  things  no  other 
machine  can  do.  It  is  a  revolutionary  development  in  composing-room  opera¬ 
tion  . . .  and  yet  fits  so  well  into  established  routine  and  methods  of  working  that 
any  compositor  can  use  it  without  special  training. 

Moreover,  it  is  a  development  that  can  be  introduced  into  your  plant  gradu¬ 
ally,  and  need  not  represent  a  heavy  initial  investment. 

The  nearest  Linotype  agency  would  like  to  arrange  a  demonstration  of  the 
A-P-L ...  a  demonstration  that  will  open  your  eyes  to  new  economy  and  conve¬ 
nience  of  composing-room  operation. 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED.  TORONTO.  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 

LiNOTYPC  MEMPHIS  FAMILY 
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winter  up  to  worth  of  saw  logs, 
sells  around  $75  worth  of  cord  wood, 
sugars  around  $225  worth  of  maple 
syrup,  sells  milk,  eggs,  butter.  In 
summer  he  sells  around  $200  worth  of 
produce  to  tourists.  His  farm  gross 
is  around  $2,800. 

“In  any  case,  John  is  firmly  planted.” 
(How  many  promotion  men  can  say  as 


PASS  IN  REVIEW 


Oxen 

From  reading  about  factories  in 
Pittsburgh,  crowded  stores  in  Chi¬ 
cago,  the  teeming  millions  in  New  York, 
automobile  output  in  Detroit,  turn  to 
the  trade  paper  promotion  of  the  Ver¬ 
mont  Allied  Dailies  and  read  about 
oxen.  It’s  a  pleasant  change. 

The  copy  describes  John  Winchester, 
Vermont  farmer,  who  owns  and  oj^- 
rates  280  acres,  keeps  oxen,  nine  milk 
cows,  19  head  of  pasture  stock,  a  flock 
of  hens,  some  sheep,  cultivates  30  acres, 
works  80  as  pastime,  leaves  the  rest  of 
the  land  in  wood.  If  this  makes  you 
feel  like  dropping  the  newspaper  and 
advertising  business  wait  till  you  hear 
the  rest  of  it.  John  “draws  out”  every 


Monks’  team  who  won’t  be  properly 
panned  when  the  sports  writers  do  their 
stuff.  Not  that  those  newspaper  critics 
play  any  favorites.  Because  it  must  be 
admitted  that  Lou  Marsh,  .Andy  Lytle 
and  the  other  Star  boys  sure  know  how 
to  handle  a  big  game  on  the  typewriter. 
.And  you  folks,  who  just  don’t  seem  to 
get  ’round  to  these  sport  battles  in  per¬ 
son,  only  have  to  pick  up  a  Star  and 


niucn  )  ne  owns  inc  laim  diiu  me 
farm  owns  him.” 


Microscopic  Miratcles  / 


DAILY  STAR 


With  all  this,  John  is  no  fossil.  He 
graduated  from  an  agricultural  college. 
He  owns  a  Dodge  and  a  Ford  tractor. 
His  home  and  barn  equipment  are  mod¬ 
ern  and  well  kept.  His  son  and  daugh¬ 
ter  are  attending  college.  He  buys  and 
sells  for  cash,  has  money  in  the  bank. 
The  copy  may  sound  as  if  it  is  trying 
to  line  tired  advertising  men  to  become 
Vermont  farmers.  What  it  is  trying  to 
do,  of  course,  and  what  it  does  do 
successfully,  is  to  build  up  a  desire  to 
advertise  to  the  steady,  well-off  Ver¬ 
mont  farmers  through  the  Vermont 
dailies  which  they  read. 

It’s  interesting,  convincing  copy. 

*  *  * 

Toronto  Again 

The  Dai/y  Star  of  Toronto  breaks 
through  again  with  a  promotion 
campaign  that  has  freshness,  original¬ 
ity.  Object:  to  promote  its  various 
news  departments:  copy  slant:  humor¬ 
ous  runnning  headline  for  each  ad  in 
the  series,  “Microscopic  Miracles”:  art 
treatment:  cartoonish  and  funny:  typ¬ 
ical  sub-caption,  “No.  3 — Blood  test  of 
a  spare  player  whose  team  is  being 
whitewashed,  yet  the  fool  of  a  coach 
has  forgotten  to  put  him  in.” 

The  copy  for  ad  No.  3  goes  like 
this :  “Toronto’s  senior  grid  teams  were 
on  the  spot  today.  Up  at  the  stadium 
thousands  cheered  the  Blue  and  White, 
and  down  at  Ottawa  thousands  more 
the  Double  Blue.  Meanwhile,  ‘Half¬ 
back’  Hogan,  warming  his  favorite 
bench,  just  about  ‘passed  out’  every 
time  the  Larruping  Lions  walked 
through  the  Melancholy  Monks  for  an¬ 
other  touch.  But,  aw,  ‘Halfback’  .  .  . 
what’s  the  use  of  worrying?  You’re 
probably  the  only  man  on  the  whole 


enjoy  a  good  story  penned  so  vividly 
that  you’ll  almost  believe  you  were 
there... You  see,  these  Star  scribes  are 
outstanding  experts,  and  they  do  sling 
their  slanguage  in  a  style  that  jerks  you 
to  attention  like  a  rap  on  the  funny- 
bone.  And  then  there’s  the  exclusive 
‘Stoi>- Press’  news  found  on  the  front 
page  of  late  editions  of  the  Star,  giving 
you  that  one  extra  touchdown,  race  or 
inning.  So  why  hesitate?” 

The  layouts  won’t  please  most  art 
directors,  but  the  ads  get  attention 
just  the  same — and  they  are  different. 

«  *  « 

Food 

BR.AVELY  the  Evening  Bulletin  of 
Philadelphia  keeps  on  pounding  on 
the  home  theme,  “Philadelphia  is  the 
greatest  city  of  Homes  in  all  America,” 
it  says,  and  the  Bulletin  is  the  paper 
that  “nearly  all  Philadelphians  read.” 

For  these  reasons,  says  the  Bulletin 
in  this  ad  “Food  for  Thought”  there  is 


a  concentration  of  food  advertising  in 
Philadelphia  and  in  the  Bulletin :  so 
much  so  that  the  Bulletin  ‘carries  more 
national  advertising  on  grocery  and 
food  products  than  any  other  single 
newspaper  in  the  country,  daily  and 
Sunday  combined. 

.Allen  French. 

NEW  BUSINESS  WEEKLY 

News  Review,  a  Western  business 
weekly,  appeared  starting  Nov.  18, 
under  the  aegis  of  Ramsey  Oppenheim 
Publications,  San  Francisco.  News  Re¬ 
view  will  cover  current  news  of  the 
west  with  emphasis  on  Western  busi¬ 
ness  developments.  Subscribers  of 
IVestertt  Advertising  on  record  Nov.  1 
will  receive  News  Review  without  addi¬ 
tional  charge  until  the  expiration  of 
that  subscription.  Otherwise  the  annual 
subscription  price  is  $1  per  year,  the 
publishing  company  says. 


On  November  10,  1935,  the  Sun¬ 
day  Inquirer  carried  the  largest 
volume  of  paid  advertising  pub¬ 
lished  in  one  issue  of  any  Phila¬ 
delphia  newspaper  for  more 
than  six  years. 


15»9000  lines 

OF  PAID  ADVERTISING 


This  is  indisputable  evidence 
that  advertisers  recognize  the 
awakened  interest  in  buying  and 
the  result-producing  power  of 
The  Philadelphia  Inquirer. 


f*ftilabdpliia  llnquwr 


GREATEST 

M  O  R  IS  1  IS  G  NEWSPAPER 
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will  do  a  daily  short  comment  on  news  of  the  hour — by  wire — beginning 

- — —JANUARY  SIX — — 

Mrs.  Longworth  will  write  a  brief  daily  telegram,  distributed  from  New  York  overhead  every  night  for  release  the 
following  day,  in  either  morning  or  evening  papers. 

Mrs.  Longworth’s  lifelong  interest  in  and  knowledge  of  politics  and  world  affairs,  her  wide  acquaintance  with  the 
world’s  important  and  interesting  people,  her  brilliant,  analytical  mind,  and  her  ability  to  express  her  thoughts  in  a 
few  words,  are  qualifications  peculiarly  fitting  her  for  the  important  Job  to  which  she  has  been  elected. 

McNaught  Syndicate  has  been  looking  for  the  person  with  the  qualifications  for  this  task.  Literally  hundreds  of 
talented,  prominent,  and  even  eminent  persons  have  been  considered,  Mrs.  Longworth’s  qualifications  for  the  work 
have  seemed  to  the  Syndicate  to  be  outstanding,  marking  her  above  and  beyond  all  others  as  the  person  preeminently 
fitted  to  carry  on  the  Job  of  interpreting  important  news  in  a  daily  syndicated  dispatch. 

She  was  reared  in  the  White  House  and  among  world  leaders.  Her  father  was  President,  and  among  her  closest 
friends  have  been  the  men  and  women  who  have  made  and  are  making  history,  all  over  the  world. 

Her  husband  was  the  late  Nicholas  Longworth,  Speaker  of  the  House  of  Representatives,  and  a  leader  of  ^the 
political  life  of  his  time. 

For  years  the  comments  of  Alice  Longworth  upon  public  men  and  public  policies  have  been  quoted  wherever 
statesmen  have  gathered. 

The  first  dispatches  released  will  come  from  Washington,  where  Mrs.  Longworth  will  view  the  doings 
of  the  new  Congress. 


America’s  Most  Distinguished  Woman! 
Her  Talents  Are  National  Tradition 


Here's  what  Will  Rogers  said  of  her : 

I  sho’  do  know  Alice,  and  of 
all  the  “she”  political  minds  1 
have  ever  met.  Alice  has  forgot 
more  than  most  of  the  others 
know  put  together. 

When  you  meet  up  with  a 
mind  like  hers,  it  gives  you  a 
little  encouragement  for  the 
Nineteenth  Amendment. 

WILL  ROGERS. 


Samuel  G.  Blythe,  who  knows  his 
^  ashington.  says: 

My  experience  in.  and  knowledge  of  Wash¬ 
ington  goes  hack  for  forty  years  where,  as  a 
newspaper  correspondent  and  magazine 
writer.  I  have  known  all  the  princiF>al  actors 
in  that  marvelous  political  and  governmental 
show,  many  intimately,  and  all  with  sufficient 
acquaintance  to  estimate  their  capabilities. 

In  all  that  time  I  have  known  nobody  who 
possessed  a  more  acute  knowledge  of  all 
phases  of  the  complicated  life  of  Washington, 
political,  governmental,  social,  diplomatic, 
legislative  and  marginal  than  Alice  Roosevelt 
1-ongworth.  and  nobody  at  all  who  has  a 
keener  wit.  a  more  intelligent  conception,  a 
broader  background,  nor  a  more  sophisticated 
view  of  that  kaleidoscope.  She  is  a  clever 
woman,  a  discriminating  commentator,  an 
able  writer,  and  entirely  uninfluenced  by  the 
hokum  of  the  performance.  What  she  says 
about  Washington  will  be  what  the  truth  is. 
not  the  baloney. 

SAMUEL  G  BLYTHE. 


Here  are  a  few  of  the  many  newspapers  that  have 
ordered  the  Alice  Longworth  feature  in  advance  of 
first  release : 


Washington  Star 
Chicago  News 
Cincinnati  Times-Star 
San  Francisco  Chronicle 
Atlanta  Journal 
Salt  Lake  City  Tribune 


Seattle  Times 

St.  Louis  Star-Times 

Cleveland  News 

Fort  Worth  Star-Telegram 

Oklahoma  City  Oklahoman 

Nashville  Banner 


ALICE  LONGWORTH 


McNAUGHT  SYNDICATE,  Inc.,  TIMES  BLDG.,  NEW  YORK 
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NEW  YORK.  WEDNESDAY,  NOVEMBER  iT,  19S5. 
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h  Terror  to  Save 
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■Pie  Fuehrer  and  Ketchsc 
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**AN  IMPROPER  APPROACH* 


Memories  of  the  infamous  efforts  by  ad¬ 
vertising  agencies  representing  important 
medical  accounts  to  marshal  newspaper 
opinion  against  the  original  Tugwell  bill  are  recalled 
by  a  Chicago  Tribune  editorial  a  few  days  ago  re¬ 
buking  agencies  for  similar  moves  to  gain  newspaper 
support  for  a  measure  repealing  the  excise  tax  on 
Philippine  cocoanut  oil  used  by  soap  makers.  Cor¬ 
rectly,  the  Tribune  stamps  the  agencies’  action  as 
“An  Improper  Approach,”  and  warns  them  that  any 
support  so  gained  will  be  traced  to  its  source  and 
exposed  to  the  discredit  of  all  newspapers  and  all 
advertisers. 

With  the  merits  of  the  Guffey-Dockweiler  bill, 
the  measure  now  being  pushed  by  the  soap  manu¬ 
facturers  and  the  agencies  which  spend  millions  for 
them  in  advertising,  this  paper  is  not  concerned. 
They  will  be  developed  and  argued  in  proper  legisla¬ 
tive  channels  and  through  publications  having  a 
natural  interest  in  the  bill’s  objects.  We  are  con¬ 
cerned  that  any  advertiser  or  group  of  advertisers 
or  their  agencies  believe  that  their  purchase  of  news¬ 
paper  space  gives  them  the  right  to  ask  newspapers 
for  special  propaganda  pleading.  The  subject  has 
no  popular  interest  outside  of  cities  where  large  soap 
factories  operate,  and  even  there  is  of  primary  con¬ 
cern  to  few  readers.  It  is  a  safe  bet  that  the  reduc¬ 
tion  in  excise  tax,  if  attained,  will  not  be  reflected  in 
increased  wages,  decreased  prices  to  the  consumer, 
or  in  increased  advertising  for  the  publications  which 
prostitute  themselves  for  the  sake  of  favors  past  and 
to  come.  The  object  of  the  campaign  is  to  get 
enough  loose-thinking  editors  to  repeat  a  formula 
on  their  editorial  page  so  as  to  create  the  impres¬ 
sion  in  Congress  of  an  overwhelming  public  opinion. 

That  process  has  been  worked  threadbare.  The 
last  session  of  Congress  exposed  in  the  utility  bill 
investigation  the  hollowness  of  these  pressure  meth¬ 
ods.  Synthetic  public  opinion,  represented  in  a  cas¬ 
cade  of  telegrams  to  Congress  or  an  endless  river  of 
rubber-stamp  editorials,  is  prima  facie  evidence  of  a 
weak  cause.  It  is  a  gross  abuse  of  the  constitutional 
right  of  petition. 

The  Tribune’s  method  is  a  good  one — refuse  to  do 
the  dirty  work  and  tell  the  public  the  reason. 


A  writer  in  a  liberal  Japanese  magazine  de¬ 
clares  that  Tokyo  and  Osaka  have  too  many 
newspapers  and  that  few  of  them  are  profitable 
or  likely  to  be.  Most  American  cities  ha7'c  gone 
through  that  stage  since  1900. 


PARASITES  ON  RECOVERY 


RIAL 


That  I  may  publish  with  the  voice  of 
thanksgiving,  and  tell  of  all  Thy  wondrous 
works. — Psalms,  XXVI;  7. 


TOO  STRONG  MEDICINE 


People  who  recall  the  jamboree  of  radio  ad¬ 
vertising  that  decorated  the  closing  days  of  the 
1929  era  see  an  almost  certain  index  of  re¬ 
newed  prosperity  in  the  return  of  the  radio 
racketeers.  All  sorts  of  gyp  stunts  are  being 
worked  on  unwary  consumers,  according  to  Radio 
Today,  which  calls  on  honest  merchants  to  denounce 
the  crooks  and  forewarn  radio  purchasers  of  their 
menace. 

Most  of  the  crooked  merchandise  will  not  be  ad¬ 
vertised  in  newspapers.  Genuine  trade-marked  cabi¬ 
nets  will  be  loaded  with  loft-made  coils  and  tubes, 
the  latter  sometimes  trickily  coated  with  foil  to 
simulate  the  new  all-metal  tubes;  a  genuine  speaker 
or  a  genuine  chassis  will  be  hooked  with  enough 
phony  parts  to  double  the  dealer’s  profit,  swindle  the 
buyer,  and  give  a  reputable  manufacturer  a  black 
eye  he  docs  not  deserve.  Most  of  this  will  be  done 
on  the  side-street  radio  marts,  to  which  unbelievable 
bargains  posted  on  windows  draw  an  endless  stream 
of  the  gullibles.  The  newspaper  advertising  of  some 
firms  has  to  be  watched,  also,  for  the  price  structure 
of  the  whole  radio  receiver  industry  still  smacks  of 
the  Levant,  and  large-type  bargain  prices  have  been 
combined  in  advertising  with  illustrations  of  sets  to 
which  they  did  not  apply — as  readers  with  patience 
and  good  eyesight  might  learn  from  an  agate  note. 

Newspaper  advertising  can  be  used  to  check  this 
thievery.  It  should  be,  and  reputable  manufacturers 
should  be  willing  to  devote  space  and  money  to 
cleaning  up  their  retail  trade.  That  implies  the 
introduction  of  a  “negative”  note  in  the  copy,  pos¬ 
sibly  the  temporary  loss  of  some  sales,  but  it  may 
protect  both  the  trade  and  the  consumer  from  a 
repetition  of  the  misrepresentation  which  almost 
wrecked  the  radio  retail  business  six  years  ago. 


Mr.  EMIL  BRISACHER,  able  advertising 
agent  of  the  Pacific  Coast,  is  irritated  by 
the  pin-pricks  of  advertising’s  enemies.  He 
believes  that  the  medical  associations  and  others 
which  have  advocated  regulation  of  advertising  have 
been  actuated  by  considerations  of  profit,  that  they 
have  succeeded  in  creating  barriers  against  the  ad¬ 
vertising  of  dentists,  optometrists,  and  other  thera¬ 
peutic  groups  in  state  after  state,  and  that  their 
future  activities  are  likely  to  be  all-inclusive  in  the 
food,  drug  and  cosmetic  fields. 

To  curb  this  activity,  Mr.  Brisacher  proposes  a 
well-drawn  amendment  to  state  constitutions,  usually 
to  Article  I  of  the  Bill  of  Rights,  guardian  of  the 
rights  of  free  press,  free  speech,  and  free  assembly, 
etc.  The  amendment  would  forbid  the  regulation  or 
prohibition  of  advertising,  provided  that  the  adver¬ 
tisement  states  the  truth. 

The  medicine  is  too  strong.  Its  principal  effect 
would  be  to  substitute  for  the  present  sporadic  an¬ 
noyance  of  legislative  battles  a  constant  judicial 
fight  to  establish  the  truthfulness  of  advertising, 
and  it  would  probably  double  or  treble  the  fire  under 
which  advertising  is  now  suffering.  That  is  the 
principal  practical  objection,  and  it  is  enough. 

On  the  constitutional  side,  there  are  many  reasons 
why  this  amendment  should  not  be  considered.  The 
constitution  is  the  general  law  of  the  state,  and  its 
provisions  should  be  generally  applicable  to  all  citi¬ 
zens  or  for  the  benefit  ot  all  citizens.  Article  I,  as 
it  now  stands,  fulfills  that  qualification.  As  amended 
by  Mr.  Brisacher,  it  w'ould  attempt  to  extend  a 
sacrosanct  quality  to  advertising,  which  is  essentially 
a  commercial  enterprise  engaged  in  by  a  limited  por¬ 
tion  of  the  population.  Even  though  some  constitu¬ 
tions  have  been  amended  with  no  broader  or  worthier 
objectives,  it  is  to  be  doubted  that  the  ratification  of 
this  one  should  be  favored.  The  shyster  would  hide 
behind  it  safely,  establishing  the  legalistic  truth  of 
his  copy  by  careful  language;  the  honest  advertiser, 
with  unscrupulous  competitors,  would  spend  his 
working  hours  in  court. 

It  is  doubtful  also  that  a  state  constitutional 
amendment  would  be  effective  against  any  federal 
legislation  affecting  fo(xl,  drug,  and  cosmetic  copy. 
The  prudent  course  of  affected  manufacturers  and 
their  advertising  associates  would  be  to  work  for 
elimination  of  the  theoretical  and  impractical  parts  of 
this  legislation,  get  a  workable  bill  passed,  and  then 
adapt  their  products  and  practices  to  conform  to  it. 


With  recoi'ery  luirdly  started,  sotne  folks  are 
already  zi’orrying  about  the  next  crash. 


THERE  IS  NO  ANSWER 


F 


R.\N1 


of  th 


STUDENT  writing  a  journalism  theiij ,, 

crime  news  in  newsoaners  a«Wc 


A  crime  news  in  newspapers,  asks  our 

on  the  recently  reported  practice  of  U  ^  I 
(Ill.)  Post-Tribune,  which  has  kept  crime  new^  ■ 
Page  One  for  months.  “Can  such  a  policy  he  en¬ 
forced  by  the  average  newspaper  with  profit?”  isti,,  1 
question.  There  can  be  no  yes-or-no  answer. 

First — there  isn’t  any  such  thing  as  an  averj* 
newspaper.  Second  —a  newspaper  to  succeed  has  to 
reflect  the  economic  and  social  activities  of  the  coo- 
munity  it  serves,  and  of  the  people  who  produced 
The  Post-Tribune  is  published  by  gentlemen  with 


high  ideals  of  living  in  a  comparatively  small,  bg  l^' 
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generally  prosperous,  manufacturing  city.  It  is  jj, 
enough  from  metropolitan  centres  to  have  its  owt 
social  life — active  schools,  churches,  clubs,  fratenal 
organizations ;  it  is  small  enough  so  that  local  got- 
ernment  is  the  concern  of  almost  everybody  in  totni 
and  is  therefore  free  of  graft  and  alliance  witli 
crextked  business,  large  and  small. 

Its  industry  is  diversified  enough  and  fundamenta! 
enough  to  keep  the  large  majority  of  the  populabon 
steadily  employed,  removing  the  economic  pressan 
that  drives  toward  crime.  It  is  a  home  city,  widi 
an  occasional  crime  of  passion,  a  few  petty  hv- 
glaries  a  year  and  the  usual  police  court  sins. 

Without  disparaging  the  intent  and  execution  d 
the  Post-Tribune’s  subordination  of  crime  news,  n 
consider  its  policy  a  natural  one  for  the  paper  mi 
the  city.  It  can  undoubtedly  be  applied  in  nan) 
other  cities,  especially  under  non-competitive  condi¬ 
tions.  But  it  cannot  be  denied  that  crime  is  as  modi 
big  news  in  many  cities  as  it  is  not  in  La  Salle,  for 
reasons  that  need  no  elaboration,  and  that  news¬ 
papers  which  attempt  to  minimize  it  would  neglect 
their  function  and  pave  a  way  for  alert  competitke 


Delta  E 


California  Publisher  tells  State  Chamber  of 
Commerce  it  should  employ  auditors  to  infom 
public  of  tax  trends  and  dangers.  A  good  re¬ 
porter  will  soon  need  a  C.P.A.  degree. 
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SAFETY  CAMPAIGNS 

A  FEW  observations  after  examining  the  high¬ 
way  safety  campaigns  conducted  by  news¬ 
papers  in  recent  months.  Most  of  them 
display  a  broad  conception  of  how  the  press  can  best 
use  its  talents  to  reduce  the  slaughter  of  the  streets. 
Pictures,  on  the  whole,  are  well  selected — strong 
enough  to  shock,  with  gore  subordinate  to  poignant 
human  interest.  Some  newspapers  have  typed  local 
and  national  statistics  dramatically  and  related  them 
to  the  news  of  succeeding  days.  Many  have  put 
the  question  of  safe  driving  directly  ^fore  their 
readers  in  pledge  form. 

Criticism,  if  any,  might  be  leveled  at  the  attempt 
of  unskilled  writers  to  imitate  the  knockout  style 
of  J.  C.  Furnas  in  the  “Sudden  Death”  piece  which 
opened  the  campaign.  Few  succeeded — and  lack  of 
restraint  in  this  class  of  writing  is  likely  to  short- 
circuit  its  intended  effect.  Careful,  restrained,  writ¬ 
ing  is  essential  if  the  newspaper’s  part  in  making  the 
roads  safe  is  to  be  a  sustained  effort  and  not  a 
month’s  burst  of  enthusiasm. 


BALONEY  DOLLAR  SIGN 

WE  can’t  award  Mr.  Mencken  any  public  ser¬ 
vice  prizes,  bonus  for  human  interest  cf 
even  a  citation  for  a  good  idea  in  the  typo¬ 
graphical  proposal  he  put  forward  in  Baltimore  Eve¬ 
ning  Sun  for  Nov.  25.  Briefly,  he  agrees  with  ti* 

Hon.  Alfred  E.  Smith  that  the  American  dollar  is  a 
“baloney”  dollar;  he  argues  that  it  is  absurd  and 
disingenuous  to  designate  by  the  $  mark  a  piece  of 
currency  worth  only  59.06  cents  and  backed  by  ba 
15  5/21  grains  of  gold.  As  a  corrective,  he  desigiwi 
and  has  had  cut  by  the  Mergenthaler  Linotype  Qat 
pany  a  new  symbol — a  capital  B  with  two  vertical 
lines  cutting  it — the  B  for  baloney  and  the  vertical 
lines  as  memorials  to  the  old  dollar.  Without  benefc 
of  {>atent  or  copyright,  he  dedicates  the  whole  to  Im 
“unfortunate  country.” 

That  may  be  fun,  it  may  be  politics,  it  may  be 
even  a  contribution  to  the  decade’s  economic  follies. 

The  Brain  Trust  in  its  most  academic  mood  new 
prcxluced  anything  less  realistic.  Mr.  Mencken  bas 
lived  long  enough  to  have  seen  his  adored 
backed  by  25  8/10  grains  of  gold  fluctuate  in  its 
isower  to  buy  turkey  and  cranberries  over  a  200  per 
cent  range.  He  has  known  many  gcxxl  reporters 
who  considered  themselves  well  paid  with  35  of  these 
sacrosanct  dollars  a  week,  but  struggling  to  keep 
alive  a  few  years  later  with  75  of  the  same  allegedlr 
stable  dollars  for  the  same  amount  of  wewk  per- 
formed.  To  the  average  reader  of  the  Evening  Stsn.  1^^.^ 
and  of  Editor  &  Publisher,  the  baloney  dollar  looks  I 
and  smells  the  same  and  buys  as  much  food  aw 
shelter  as  the  “honest”  dollar  prcKured  for  tj® 
before  1933 — maybe  a  bit  more  in  spots.  To  the 
people  with  money  moving  around  the  world,  the 
gold  content  of  the  dollar  is  significant,  arid  thtf  I  Pres: 
silence  is  excellent  evidence  that  the  “baloney”  dc^  lexeci 
is  working  for  them  as  hard  as  the  old  dollar  (W  |  \Vi 
Promoting  distrust  of  the  nation's  money  is  ® 
only  effect  possible  from  the  general  use  of  ^ 
Mencken’s  “baloney”  symbol.  As  an  economic^ 
it  belongs  in  the  heap  of  discards  with  the  commw' 
ity  dollar  and  the  Cornell  pipe-dreams.  Probably  ** 
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don’t  know  any  more  about  money  than  I  font 


does,  but  with  several  million  other  speamens 


of  his 


beloved  homo  boobiens  americanus,  we  don’t  likt 
see  what  little  we  have  decorated  with  motley. 
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HUCKLE’S  SON  JOINS  IN  PUBLISHING 
CADILLAC,  MICH.,  DAILY 


PURELY  PERSONAL 


prank  E-  GANNETT,  publisher 
toi  the  Gannett  Newspapers,  will 
isit  Alfred  University  at  Alfred,  N, 
Y  Dec.  5  to  take  part  in  the  opening 
ni’the  lOOth  Founders’  Day  celebration 
oi  the  university.  Mr.  Gannett  will  be 
i)k  principal  speaker. 

(;ol.  Frank  Knox,  publisher,  Chicago 
Dtily  will  address  the  Women’s 
jj^blican  club  of  Worcester  County 
atWeester,  Mass.,  Dec.  13.  Mrs. 
Jlibel  C  Batchelder,  president  of  the 
clnb,  said  that  his  appearance  will  have 
i»  ^litical  significance. 

Piul  B.  Williams,  editor,  Utica  (N. 
V)  Daily  Press  will  address  the  Pi 
Driu  Epsilon  fraternity  of  Hamilton 
College  next  month  on  "Journalism  and 
Public  Affairs.” 

George  Morris,  asistant  publisher, 
iltmphis  (Tenn.)  Commercial  Appeal, 
spoke  Nov.  19  at  a  luncheon  of  the 
Memphis  Traffic  Qub  at  the  Hotel 
byoso. 


Recent  appointment  of  Earl  T.  F'ollowing  a  short  period  in  Chautau- 
Huckle,  son  of  T.  O.  Huckle,  pub-  qua  work,  he  again  entered  the  daily 

Usher  of  the  Cadillac  (Mich.)  Evening  field  and  in  1919  became  associated 

with  George  C.  Handy  on  the  i’psi- 
lanti  (Mich.)  Daily  Press. 

1  I  After  eight  years  there,  Mr.  Huckle 
JO  returned  to  Cadillac  1926  and  pur- 
chased  the  Evening,  News,  a  paper 
I  that  he  has  continued  to  build  up  dur- 

;  ing  the  past  decade.  He  a  believer 

fl  I  stable  newspaper  circulation  and  ab- 

hors  "mushroom”  promotions.  Pie 
himself  on  the  he 

never  had  a  newspaper  voting  or  guess- 
s  \  I,  nPiPi  circulation 

"Study  your  field  thoroughly,  then 


E.  T.  Huckle 


Col.  Henry  W.  Shoemaker,  Altoona 
(Pa.)  Tribune,  is  chairman  of  the  j- 
Christmas  Seal  drive  for  Pennsylvania. 

Governor  George  H.  Earle  is  honorary 
chairman. 

Fred  Fuller  Shedd,  editor,  Phila-  tjon^o 
ielpkia  Evening  Bulletin,  was  the  prin- 
cipal  speaker  at  a  joint  dinner  meeting  iqj 
oi  the  Temple  University  and  Phila- 
delphia  alumni  chapters  of  Sigma  Delta  Fra 
Chi,  at  Temple,  Nov.  21.  C.  H.  Heint-  (Ark. 
ileman,  editor  of  the  Coatesville  (Pa.)  Robin 
Kecord,  also  addressed  the  fraternity  D.  C. 
members. 

Vance  McCormick,  publisher,  Harris¬ 
burg  (Pa.)  Patriot  and  Neivs,  and 
George  Lamade,  publisher,  IV ilHamsport 
GrU,  appeared  before  the  committee  of 
legislators  investigating  relief  at  Har¬ 
risburg  Nov.  20  to  urge  continuation 

of  the  dole  and  centralization  of  _ , 

long-range  State-wide  program  in  the 
capital. 

Robert  V.  Peterson,  publisher,  IVe- 
tfoka  (Okla.)  Times-Democrat, 


and  Mrs.  Rutledge  are  parents  of  a 
daughter  born  Nov.  22  at  the  Lying-In 
Hospital,  Chicago. 

Roy  P.  Stewart,  advertising  solicitor, 
Blackivell  (Okla.)  Tribune  has  resigned 
to  join  the  Oklahoma  City  Chamber  of 
Commerce  where  he  will  be  in  charge 
IN  THE  BUSINESS  OFFICE  of  the  monthly  publication  of  that 

JW.  QUIGLEY,  vice-president  and  organization. 

•  general  manager,  Conneaut  (O.)  — - - - - 

any  became  a  deer  hunter  editqRIAL  ROOMS 

y  by  accident  while  motoring  near  Dans-  ^ 

ville,  N.  Y.,  last  week.  His  car  struck  l^RNEST  E.  LONSDALE,  managing 
and  killed  a  deer  on  the  highway  caus-  editor  and  Mp.  Judie  I^nsdale, 
ing  the  automobile  to  turn  completely  s'c^tety  editor,  both  of  the  Stoektori 

bas  around  in  the  road.  The  machine  was  (Cal.)  Independent,  Itit  on  an  extended 

•i^er  damaged  badly  and  the  occupants  nar-  leave  of  absence,  Nov.  21  w’hich  will 

jma  rowly  escaped  injury.  The  deer,  a  doe,  be  spent  in  Arizona  and  the  southwest, 

was  turned  over  to  the  county  home  Sam  Jackson,  formerly  Denver  Post 

Charles  Ryckman,  editor,  Fremont  nearby.  copy  desk  head,  assumed  the  managing 

Neb  )  Tribune,  is  a  patient  in  an  j.  m.  Blalock,  circulation  manager,  ^^'^or’s  desk  temporarily, 
mm  hospital  under  observation  of  and  Max  Bridges,  business  manager,  Hugh  J.  Lee,  city  editor,  Meriden 

lecialists.  His  ailment  has  not  been  of  the  .9/>ar/aM6wr<7’ (S.  C.)  Herald  and  (Conn.)  Record  recounted  his  experi- 

agnosed  as  yet  though  his  condition  Journal,  were  guests  at  the  last  meeting  ences  with  Admiral  Peary  in  the  ex- 

is  been  pronounced  not  serious.  Ryck-  of  the  Sjxirtanburg  Kiwanis  Club.  They  pedition  which  explored  Gree.iland  in 

an  won  the  Pulitzer  editorial  prize  introduced  by  Kiwanian  Charles  1893  recently  before  the  assembly  of 

1931.  Godfrey  advertising  manager  of  the  Feachers’^  College  of  Connecticut  at 

R.  T.  Baldwin,  editor,  Northville  Herald-Journal.  New  Britian. 

Mich.)  Record,  was  reported  recover-  £.  D.  Hood,  circulation  manager,  Sav-  H.  L.  Phillips,  capitol  reporter,  Sac- 

g  Nov.  19  after  undergoing  an  opera-  amtah  (Ga.)  Morning  News  and  Eve-  ramento  Bee,  recently  flew  to  Ft. 
xi  at  University  hospital,  Ann  Arbor.  Press,  was  elected  to  the  board  of  Worth,  Tex.,  in  a  special  chartered 


“Why  Not  Try 
God?”  and  “My 
Rendezvous 
With  Life” 


_L  HE  inmost  thoughts  of  one  of 
the  world’s  most  idolized  women — 
a  confession  and  a  message  charged 
movingly  with  inspiration. 

From  Miss  Pickford’s  two  best¬ 
sellers.  Prepared  for  newspapers  in 
two  series  of  six  short  articles — 
each  article  strikingly  illustrated 
by  the  eminent  American  etcher, 
Paul  Berdanier.  Fully  matted,  if 
desired.  For  immediate  release. 


Territories  closed  to  the  Akron  Times- 
I’resa,  Albuquerque  Tribune,  Birmingham 
Post,  Boston  Post,  Buffalo  Times,  Cin¬ 
cinnati  Post,  Cleveland  Press,  Columbus 
Citizen,  Denver  Rocky  Mountain  News.  El 
Paso  Herald-Post,  Evansville  Press,  Fort 
Worth  Press,  Halifax  Chronicle,  Houston 
Press,  Indianapolis  Times,  Knoxville 
News-Sentinel,  Haredo  Times,  Memphis 
Press-Sclmltar,  New  York  World-Tele¬ 
gram,  Oklahoma  News,  Orlando  Sentinel- 
Star,  Philadelphia  Bulletin,  Pittsburgh 
Press,  San  Diego  Sun,  San  Francisco 
News,  Schenectady  Union-Star,  St.  Louis 
Star-Times,  Tacoma  News-Tribune,  Toledo 
News- Bee,  Washington  Dally  News, 
Wheeling  News  &  Intelligencer,  Wilkes- 
Barre  Record,  Youngstown  Telegram. 


jWp  of  the  Pi  Beta  Phi  Alumnae  Club. 
He  was  introduced  by  Casper  S.  Yost, 
tditor  of  the  St.  Louis  Globe-Demo- 
mil  s  editorial  page. 

Y.  Morgan,  who  has  served  the 
art  hem  Neck  Neu's,  Warsaw  (Va.) 
than  56  years,  celebrated  his 
(0th  birthday  Nov.  21.  Mr.  Morgan 
K  a  former  president  of  the  Virginia 


For  samples  and  for  terms,  wire 
collect  to 
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Editor  &  Publisher  for  November  30,  1  935 


PERSONAL 

John  W.  Hammond,  for  20  years  1 
head  of  the  Macon  (Ga.)  Telegraph’s 

(Continued  from  page  27) 

Atlanta  news  bureau,  and  who  has  L 
conducted  the  “News  Views  and  Com¬ 
ments”  column,  has  ioined  the  reportor-  » 

to  join  the  desk  staff  of  tiie  Neiv  York 
Herald  Tribune,  Dec.  1. 

A1  Wolf,  spt)rts  writer  for  the  Otnaha 
(Neb.)  IV  or  Id- Her  aid  who  has  spent 
the  last  six  months  in  Los  .Angeles, 
Cal.,  on  a  leave  of  absence,  rejoins  the 
sports  staff  Dec.  1. 

Wendell  Bedichek,  who  recently 
joined  the  Abilene  (Tex.)  Reporter  and 
Nctvs  as  field  correspondent,  has  been 
named  night  telegraph  editor. 

Morris  E.  Swartz,  political  writer, 
Harrisburg  (Pa.)  Telegraph,  has  re¬ 
signed  to  become  custodian  of  the  Cap¬ 
itol  newsroom. 

Frederick  C.  Oeiinger  has  completed 
45  years  with  the  Stamford  (Conn.) 
Adz'ocate.  He  was  14  when  he  joined 
the  paper  and  saw  the  paper  change 
from  a  weekly  to  a  daily,  in  1892. 

Marvin  Thomson,  former  sports  edi¬ 
tor,  Knoxville  (Tenn.)  Journal,  and 
more  recently  on  the  news  desk  has  re¬ 
signed  to  join  the  sports  staff  of  the 
Omaha  World-Herald. 

Harry  Tucker,  veteran  Richmond 
(Va.)  Times-DLspatch  reporter  and 
conductor  of  the  “Main  Street’’  column 
of  that  paper,  is  confined  to  his  home 
by  illness.  During  his  absence,  Robert 
C.  Hariter,  financial  writer,  is  conduct¬ 
ing  the  column. 
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North  Miekigan  Avenue,  Telephone  Dearborn  6771, 
George  Brandenburg,  Correepondent ;  Pacific  Coast 
Bepresentatlres ;  Editorial:  Campbell  Watson,  lift 
Derby  Street,  Berkeley,  Cal.,  and  Ken  Taylor,  JlJf 
North  Hobart  BouL,  Loo  Angelea.  Adrertlilng:  Fen- 
ger-Uall  Co,,  Ltd.,  San  VSanclsco,  tS$  Mentgomarp 
Street;  Los  Angeles,  JlSl  3.  Broadtoay;  Seattle, 

iOOl  Second  Arenue. _ 

International  Year  Book  Number — Containing  citeu- 
latlons,  adrertlslng  rates.  News  and  Feature  Ser¬ 
vices,  Names  of  Editors,  Publishers,  and  Depart¬ 
mental  Executives  of  more  than  2,099  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 
newspapers  of  the  World — last  Saturday  in  January — 
"A.N.P.A."  numbers  lut  two  Saturdays  In  April — 
Advertising  Convention  number  first  Saturday  in  J  une — 
.Advertising  linage  records  in  March  and  August — 
Newspaper  rates  and  circulations  In  January  and  July — 
Market  Guide  containing  standardized  merchandising 
and  marketing  data  on  1,499  newspaper  markets 
third  Saturday  In  November — 

Size  of  type  page  8%  x  12  Inches — 168  agate  lines 
(12Ai  ema)  on  four  columns — total  of  672  agate 
lines  to  the  page — 

Largest  typo  page  In  the  business  paper  field — 
Display  advertising  rates:  transient,  75c,  per  agate 

line,  or  series  of  Insertions  as  follows: — _ 

Unea  1  6  13  26  52 

Size  Agate  Time  Times  Tlmea  Times  Times 

1  Page  672  3260  3225  3200  3190  3168 

M  Page  336  140  120  110  100  95 

M  Page  168  75  70  65  60  55 

M  Page  84  so  45  40  33  30 

Page  42  30  25  20  17  16 

The  single  column  forty-two  line  rate  maker  card  at 
a  coat  of  816  par  week  earns  as  low  a  rate  on  a 
SS-tlme  basis  as  any  other  schedule,  namely.  8168 
per  page:  895  half  page;  855  quarter  page. 
ClassUled  rates;  75c.  per  agate  lino  ons  time;  66c. 
ner  agate  Una  four  times. 

Situations  wanted:  5fe.  per  agate  line  one  time: 
49c.  per  agate  Him  three  times  (count  six  words  to 
the  Una). 

Subscription  rates:  By  mall  payable  In  advance 
United  States  and  Island  Pouesslons  84  per  year; 
Canada  84.59;  Foreign  85. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
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June  30,  1935 . 

10.225 
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1934 . 

9.359 

10.692 

1933 . 

8,796 
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1932 . 
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1931 . 

10.497 

11,569 

1930 . 

10,816 

12.216 

it 

1929 . 

9.878 

11.105 

ii 

1928 . 

8982 

10.223 

ial  Staff  of  the  daily  as  traveling  re- 
liorter. 

Miss  Margaret  Stewart,  former¬ 
ly  with  the  Yakima  (Wash.)  Morn¬ 
ing  Herald,  recently  joined  the  Pull¬ 
man  (Wash.)  Herald. 

Julian  A.  L.  Seaman,  music  editor, 
.Viw  York  Daily  Mirror,  and  Gloss 
Edwards,  a  writer,  were  injured  Nov. 
lO  on  tha  Crompton  Rd.,  Peekskill,  N. 
V.,  when  their  car  collided  with  an¬ 
other  machine. 

Fred  .-K.  Emery  of  the  United  States 
.\‘i'zvs  staff,  has  lieen  elected  president 
of  the  SiKiety  of  Natives  of  the  District 
of  Columbia. 

James  McDevitt  has  resigned  as  re¬ 
pot  ter  for  the  Boston  Daily  Record. 

Mark  McIntyre  of  the  Boston  Record 
rewrite  battery  has  .succeeded  James 
Crowley  as  night  picture  edtior. 

James  Towne,  formerly  of  the  Boston 
.hnerican  night  news  desk,  has  joined 
the  Boston  Record  copy  desk. 

Miss  Kathleen  Irby,  formerly  of 
Kosciusko,  Miss.,  and  a  graduate  of 
Mississippi  State  College  for  W'omen, 
is  now  society  editor  of  the  It'ynne 
(.Ark.)  Daily  Star-Progress. 

John  F.  H.  Mellen,  veteran  rewrite 
man,  Boston  Daily  Post,  is  recovering 
from  severe  injuries,  recently  suffered 
when  he  was  struck  down  by  an  auto¬ 
mobile  in  Dorchester. 

E.  Dee  Ingold,  Madison  (Wis.)  cor¬ 
respondent  of  the  Chicago  Tribune,  has 
tjeen  named  public  relations  director  for 
the  Works  Progress  administration  in 
Wisconsin. 

Cecile  Lane  has  returned  to  the 
Milzvaukce  IVisconsin-Xczi’s.  as  movie 
editor,  after  lieing  engaged  in  other 
activities  for  the  past  six  months. 

William  Norris,  former  columnist  and 
financial  editor  for  the  Milzvaukee  Sen¬ 
tinel,  has  returned  to  the  Sentinel  staff 
alter  an  absence  of  some  years.  In 
the  interim,  he  had  been  free  lancing. 

John  Bruce,  whose  “Skylines”  col¬ 
umns  is  a  daily  feature  of  the  San  Fran¬ 
cisco  Call-Bulletin,  and  Mrs.  Bruce  are 
on  a  three-week  vacation  in  Mexico  and 
Panama. 

Sam  Weil,  of  Buffalo,  has  become  a 
reporter  for  the  Buffalo  (N.  Y.)  Eve¬ 
ning  Nezvs. 

WEDDING  BELLS 

Kenneth  wilson  law,  classi¬ 
fied  advertising  manager,  Elmira 
(N.  Y.)  Star-Gazette,  to  Miss  Alma 
Durell,  Rochester,  N.  Y.,  at  Rochester, 
Nov.  24.  Mr.  Law  was  formerly  affili¬ 
ated  with  the  Democrat  and  Chronicle 
in  Rochester. 

Floyd  B.  Hilt,  editor,  Maroa  (Ill.) 
Nezjus-Times,  to  Miss  (Tleo  Shumaker, 
at  Niantic,  Ill.,  Nov.  3. 

Claire  Lewis  Onsgard,  news  editor, 
Stoughton  (Wis.)  Courier-Hub,  to  Miss 
Emma  Cornelia  Daley,  Oct.  26. 

John  Kimmie  Tuten,  of  the  Atlanta 
Cofistitution,  to  Mrs.  Julia  Lee  Mash- 
burn,  in  Atlanta  Nov.  18. 

Miss  Mary  Keane,  Jersey  City  (N, 
J.)  Jersey  Journal,  to  Thomas  A.  Mc¬ 
Grath,  Nov.  16  in  Jersey  City. 

Brian  Spinks,  Galveston  News  main¬ 
land  reporter,  to  Mrs.  Mary  McGarvey 
W(K)ds,  Nov.  9. 

Walter  H.  Hayes,  of  the  Roanoke 
(Va.)  World-News  staff,  to  Miss  Isa¬ 
bella  Rae  Mallory,  at  Roanoke,  Nov.  9. 

Miss  Mayme  Shaw  of  the  circulation 
department,  Greenfield  (O.)  Republi¬ 
can,  to  Wilbur  (D’Dell,  a  banker  of 
Greenfield,  Nov.  9. 

Miss  Anna  Marie  Egger,  of  the 
business  department,  Delaware  (O.) 
Gazette,  to  Garry  J.  Zimmer,  relief 
director  for  Delaware,  Nov.  20. 

R.  Russell  Allbaugh,  Omaha  repre¬ 
sentative  of  Arthur  Hagg  &  Assotn- 
ates,  publishers’  representatives,  to 
Miss  Frances  Maitla^  Mason  at  the 
latter’s  home,  Mexico,  Mo.,  Nov.  16. 


I  FOLKS  WORTH  KNOWING 

J  MAX  WELL  BEERS,  publisher  of 
•  the  Chemung  Valley  Reporter, 
Horseheads,  N,  Y.,  will  t^e  office  as 
mayor  of  Elmira, 
Jan.  1.  Horse- 
heads  is  a  suburb 
of  Elmira. 

Mr.  Beers  pur¬ 
chased  the  Horse- 
heads  weekly 
three  years  ago, 
after  serving  the 
Gannett  N  e  w  s- 
papers  for  ten  i 
years.  He  has  | 
worked  as  state  I 
editor,  drama  edi- 1 
tor  and  columnist  i 
J.  Maxwell  Bee*s  of  the  Elmira 
Star-Gazette;  as¬ 
sociate  editor  and  columnist  of  the 
Elmira  Advertiser,  and  associate  editor,! 
drama  editor  and  columnist  of  the  | 
Elmira  Telegram. 

Mr.  Beers  has  lived  in  Elmira  since 
he  was  three  years  old.  He  has  been 
active  in  civic  affairs,  serving  as  aider- 
man  on  the  city  council  16  years.  He 
organized  the  Elmira  Rotary  Club  and 
was  its  first  president.  He  is  a  trustee 
of  the  Mechanics  Savings  Bank  of 
I'.lmira. 

Bert  Fairbrother,  editor.  La  Jolla ' 
(Cal.)  Light,  to  Miss  Lee  McMath, 
Oct.  8,  at  A^uma,  .Ariz. 

PRESS  ASSOCIATION  NOTES 

LR.  LINDGREN.  of  the  Harris-i 
•  burg  bureau.  .Associated  Press  has  1 
resigned  to  join  the  administrative  staff 
of  the  office  of  .Attorney  General  Char-j 
les  J.  Margiotti.  Mr.  Lindgren  was: 
previously  with  the  .Associated  Press  in . 
Pittsburgh. 

William  W.  Tyler,  editor  of  the  Chat-  ', 
ham  (N.  Y.)  Courier  and  the  Rcnn- 
selaer  Courier  since  1928,  resigned  ef¬ 
fective  Nov.  25  to  become  a  Capitol ' 
Hill  reporter  for  the  .Associated  Press  i 
bureau  at  .Albany.  Clifford  Hodge  ofj 
Chatham,  succeeds  him.  | 

Jimmy  Helbert,  formerly  night  man-i 
ager  of  the  United  Press  bureau  in 
Memphis,  has  been  assigned  to  Jefferson 
City,  Mo.,  as  bureau  manager.  Brooks 
Smith  succeeds  him  in  Memphis.  James 
J.  Downing,  of  Carruthersville,  Mo., 
has  been  transferred  from  Jefferson 
City  to  fill  the  vacancy  in  the  Memphis 
bureau.  \'^alco  Lyle  remains  in  charge 
of  Memphis. 

Reed  S.  Dunham,  United  Press  night 
manager  at  Toledo,  has  been  trans¬ 
ferred  to  Cleveland  as  pony  editor. 

SPECIAL  EDITIONS 

Detroit  free  press,  Nov. 

24,  12-page  tabloid  section.  “Ne¬ 
cessities  and  Comforts  for  A’ our 
Home.” 

Omaha  (Neb.)  Daily  Tribune,  Ger¬ 
man  language  paper,  55th  anniversary 
edition  36  pages.  Nov.  24. 

IVaterbury  (Conn.)  Sunday  Repub¬ 
lican  and  IVaterbury  .American,  special 
automobile  editions  Nov.  17  and  18. 

Sheboygan  (Wis.)  Daily  Press,  12- 
page  special,  “Cheese  Day  Edition,” 
Nov.  9. 

Crookston  (Min.)  Daily  Times,  Nov. 
21,  15th  anniversary  edition.  58  pages. 

Sicz'ens  Point  (Wis  )  .Daily  Journal, 
12-page  “Shop  Early”  edition  Nov.  21, 
mercl^nts  calling  attention  to  the  wis¬ 
dom  of  early  (Thristmas  shopping. 

Waukesha  (Wis.)  Daily  Freeman, 
Nov.  22,  special  16-page  “Shop  Early 
Edition,”  also  announcing  Daily  Free¬ 
man- Waukesha  Merchant  Christmas 
Party  Dec.  23. 

Columbus  (Neb.)  Daily  Telegram, 
first  annual  automobile  show  number, 
16  pages,  Nov.  20. 

Milzvaukee  Journal,  Nov.  17,  Indus¬ 
trial  and  Trade  Review,  18  pages,  with 
first  and  last  pages  in  colors. 

Jersey  City  (N.  J.)  Jersey  J,oumal, 
Nov.  14,  20-page  “Bargain  Days”  sup¬ 
plement. 


Putting 

OUR  FOOT  I 
DOWN 

(INCH  BY  INCH) 


To  Trib  Alumnus 
Frank  A.  Vanderlip  ^ 

In  your  ubsorbing  aotobi- 
ography  you  nientioned  ihe  time 
when  you  were  the  generalio-  ^ 
siiiio  of  ihe  /iii'Mior.C  Guide  of  "“I 
ihe  Chicago  Tribune.  Yoor  jR 
recollections  sent  Our  Kecollee 
lions  Preferreil  to  a  new  high,  "q 
We  got  to  thinking  that  a  quon-  ~~j 
dam  conductor  of  this  financial 
department  who  went  on  to  "j 
make  good  in  a  lot  of  big  citiei 
would  be  interested  in  knowing 
that  the  feature  is  breaking  all  ^ 
records  for  mail  receipts.  Thu  j 
twenty-year-old  service  has  an-  T 
fwered.  with  care  and  in  detail,  j 
over  307.000  inquiries  from  _j 
readers.  Its  policy  of  covering  J 
iiivestineiit  problems  and  giving 
personal  replies  to  inquiries  re  j 
gardiiig  specific  securities  ha» 
made  Investors’  Guide  more  ^ 
popular  than  ever.  As  front  J 
pages  proclaim  three  million  ^ 
share  days,  bond  sales  soaring  _:j 
and  public  participation  in  the  i 
market,  more  and  more  news- 
papers  are  adding  this  time 
tested  feature.  Just  thought 
you’d  like  to  know  that  the  j 
good  work  is  being  carried  on.  _j 
Yours  sincerely.  4 

•  •  •  —4 

COMIX  STUFF  j 

If  our  own  Broadway  columniit  ~j 
Ed  Sullivan,  will  kindly  look  the  4 
other  way.  we’d  like  to  appropri- 
ate  his  Water  Under  the  Bridfo 
label  for  a  moment.  It's  this:  in 
1931  Dick  Tracy  was  the  only  de 
tective  strip  in  the  country.  Today, 
there  are  a  couple  more  than  sev¬ 
eral.  but  Tracy’s  still  tops.  .  .  . 
Terry  (of  Terry  and  the  Pirates): 
Please  note:  Your  he-man  pal  ^ 
beautiful  Normandie  are  whisperinf 
sweet  OOO’s  and  Gussie  doesn’t  like 
it.  Also  ask  Artist  Caniff  to  turn 
in  hia  next  releases  a  little  earlier.  , 
'The  suspense  is  terrific.  .  .  . 

Our  EavesdroppinK  Ear  sent  the 
followinK  to  Our  Tale-Tellinf 
Mouth:  (Place,  9th  floor  of  the 
News  Building).  “Thank  you.  Tiie 
color  work  on  our  comics  must  be 
well  done.  If  you’ll  notice,  etch 
artist  has  his  own  particular 
schemes  and  his  own  style  of  1^ 
terinB.  thus  insurinR  individuality 
in  these  important  details.”  .  .  • 
Harold  Teen  and  Shadow  are  tho^ 
selves  asrain.  Right.  Lillums  ie 
Kettinx  better. 

AGONY  ITEM  J 

FRANTIC  MOTHER:  H 
Janior’s  orneriness  is  gettinc 
yon  down  in  the  month,  read  — 

Gladys  Bevans’  “Parents  and  d 

Children”  column  and  get 
that  smiler  working  again. 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
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NEW  YORK 
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T^NEWSmii 


By  using  newspaper  color,  you  step  up  the 
efficiency  of  your  newspaper  schedule  far 
beyond  the  proportionate  cost  of  color. 


Authoritative  surveys  show  that  color 
boosts  readership  by  over  53%^  (see  foot¬ 
note).  But  the  color  premium  is  only  15% 
(or  less)  to  30%,  depending  on  position  and 
other  factors.  To  justify  itself  color  should 
increase  readership  by  15%  to  30%.  But 
since  the  increase  is  at  least  53%  color 
yields  a  23%  to  38%  Readership  Bonus. 


Therefore,  since  the  original  black-and- 
white  cost  is  the  same,  and  since  we  have 
subtracted  enough  readers  to  pay  for  the 
color  premium,  this  remainder — the  23% 
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gives  you  so  many 
our  advertising  dollar 
hef  ium  can  offer  you  the 
ra^  lout  costing  you  three 
tifl  e  color  appropriation. 
jasJ  isider  newspaper  color 
col  any  other  medium. 


Color  is  equally  valuable  in  run-of-paper, 
comics,  gravure,  and  magazine  sections.  It 
offers  Readership  Bonus  in  all  positions. 


BrrBGTlVBMESS  OF  COLOR 
GOMPRRBD  WITH  BLRGK  RMD  WHITE 


According  to  surveys,  color  increases  readership  from  50% 

to  150%,  and  in  some  instances,  300%,  400%  and  upwards. 

These  figures  are  based  on: 

1.  3,972,747  returns  from  2349  advertisements.  Color  outpulled 
black  and  white  by  53%.  Comparison  was  made  on  advertise¬ 
ments  of  similar  size  and  character.  Because  of  the  close  corre¬ 
lation  between  coupon  returns  and  readership,  these  figures  have 
been  used  to  indicate  the  readership  of  color  advertisements. 

2.  In  instances  where  advertisements  of  similar  size  and  character 
are  run  both  in  color  and  black  and  white,  dealers  invariably 
comment  on  the  color  insertions,  whereas  black  and  white  seldom 
receives  unsolicited  comments.  Color  registers  more  distinctly 
in  the  minds  of  the  dealers. 

3.  Mail  order  houses  show  overwhelming  evidence  in  favor  of  color. 
These  companies  have  a  completely  accurate  check  on  sales 
from  each  page  of  their  catalogues.  One  leading  company  cites 
an  instance  in  which  color  outpulled  “black  and  white”  by 
thirty  to  one.  Instances  of  fifteen  to  one  in  favor  of  color  are 
common.  Three  to  one  is  considered  a  normal  expectation. 


EXCELLENT  COLOR  COOPERATION 


NEWSPAPERS  OFFERING  YOU 

ADVERTISING 


CITY  AND  PAPER 

ALAMEDA,  CALIF.,  TIMES  STAR . 

BATON  ROUGE,  LA.,  STATE  TIMES . 

BATON  ROUGE,  LA.,  MORNING  ADVOCATE . 

BLOOMINGTON,  ILL.,  DAILY  PANTAGRAPH . . . . 

BUFFALO,  N.  Y.,  COURIER-EXPRESS . 

CHARLOTTE,  N.  C.,  OBSERVER . 

CHICAGO,  ILL.,  TRIBUNE . 

CINCINNATI,  OHIO,  TIMES-STAR . 

COLUMBIA,  S.  C.,  THE  STATE . 

COLUMBUS,  OHIO,  DISPATCH . 

COLUMBUS,  OHIO,  OHIO  STATE  JOURNAL . 

COUNCIL  BLUFFS,  IOWA.,  NONPAREIL . 

EL  PASO,  TEXAS,  TIMES . 

EMPORIA,  KANSAS,  GAZETTE . 


BLACK  BLACK  BLACK 

AND  AND  I  AND 

1  COLOR  2  COLORS  ,  3  COLORS 


ENID,  OKLA.,  EAGLE . 

ENID,  OKLA.,  NEWS . 

EVERETT,  WASH.,  HERALD . 

FORT  WAYNE,  IND.,  JOURNAL-GAZETTE . . . 

FORT  WORTH,  TEXAS,  PRESS . 

GLENDALE,  CALIF.,  NEWS  PRESS . 

HOLLYWOOD,  CALIF.,  CITIZEN-NEWS . 

JOPLIN,  MO.,  GLOBE . 

JOPLIN,  MO.,  NEWS  HERALD . 

MINNEAPOLIS,  MINN.,  TRIBUNE . 

MISSOULA,  MONT.,  MISSOULIAN . 

MISSOULA,  MONT.,  SENTINEL . 

MORGANTOWN,  W.  VA.,  DOMINION-NEWS. 

MORGANTOWN,  W.  VA.,  POST . 

MUSKOGEE,  OKLA.,  PHOENIX . 

MUSKOGEE,  OKLA,  TIMES-DEMOCRAT. . . . 
McKeesport,  pa.,  daily  news . 


NASHVILLE,  TENN.,  TENNESSEAN . 

NEW  ORLEANS,  LA.,  TIMES  PICAYUNE 

NEW  ORLEANS,  LA.,  STATES . 

OGDEN,  UTAH,  STANDARD-EXAMINER 
PEORIA,  ILL.,  JOURNAL  TRANSCRIPT. 
PONTIAC,  MICH.,  PRESS . 


MS 

■^4  colors 
ES 


SACRAMENTO,  CALIF.,  BEE . 

SAN  ANTONIO,  TEX.,  EXPRESS.. . 

SAN  ANTONIO,  TEX.,  EVENING  NEWS . 

SANTA  MONICA,  CALIF.,  EVENING  OUTLOOK.. 

SHREVEPORT,  LA.,  TIMES . 

ST.  LOUIS,  MO.,  GLOBE  DEMOCRAT . 

SUPERIOR,  Wise.,  EVENING  TELEGRAM . 

TORONTO,  CANADA,  STAR  WEEKLY . 

WASHINGTON,  D.  C.,  STAR . 

WILKES-BARRE,  PA.,  TIMES-LEADER . 

WICHITA,  KANS.,  BEACON . 


E  (Sat.) 


COMICS  MAGAZINES  COLOR 
GRAVURE 


E  (Sat.) 


E  (Sat.) 


E  (Sat.) 


E  (Sat.) 


E  (Sat.) 

E  (Wed.)  S 


This  week 


This  week 
E  (Sat.) 
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THIS  ADVERTISEMENT  IS  ONE  OF  A  SERIES  SPONSORED  BY 
THE  NEWSPAPERS  (above)  OFFERING  YOU  COLOR.  PREPARED 
COLLABORATION  WITH  FEDERAL  ADVERTISING  AGENCY. 
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NEWSPAPER  COLOR  IS  HERE/ 

Newspaper  color  is  here!  But  to-day  newspaper  color 
generally  means  Sunday  Color  Comic  Sections.  And  color 
comic  sections  mean  us!  Representing  newspaper  color 
comic  sections  is  our  exclusive  business. 

Our  representation  means  this  to  you.  The  adaptation  of 
color  to  newspapers  has  brought  a  highly  specialized 
problem  to  the  publisher.  It  requires  special  develop¬ 
ment,  special  preparation,  special  selling,  and  special 
mechanical  handling. 

Our  organization  takes  this  problem  completely  out  of 
your  hands.  We  have  lived  with  comic  section  advertis¬ 
ing  practically  since  its  inception.  Our  work  is  the 
development  and  sale  of  color  advertising  for  the  comic 
sections  we  represent.  And  it  is  also  our  business  to 
follow  a  campaign  through  every  step  after  the  sale  of 
space. 

Serving  our  publishers  in  this  capacity  we  developed  the 
plan  of  furnishing  full-page  printing  material  to  them  in 
magazine  plastic  mat  form.  This  has  very  decidedly  im¬ 
proved  their  color  registration  and  general  reproductions. 

In  solving  this  difficult  problem  everyone  has  benefited. 

It  is  a  definite  contribution  to  publishing. 

We  are  specialists  in  color  comic  section  advertising. 

Because  of  this  specialization  the  papers  we  represent 
enjoy  increased  revenue  from  their  comic  sections  with 
a  minimum  of  effort  and  cost  on  their  part. 

This  specialized  sersfice  has  proved  its  value  to  the  follow¬ 
ing  papers.  It  will  prove  its  value  to  you. 

COMIC  SECTION  ADVERTISING 

CORPORATION 

CHRYSLER  BUILDING  NEW  YORK 


Fla . Miami  Herald 

III . Aurora  Beacon  News 

Peoria  Star 

Springfield  State  Journal 

Ind . Anderson  Herald 

Fort  Wayne  Journal  Gazette 
Marion  Chronicle 
South  Bend  News-Times 
Terre  Haute  Tribune 

Md . Cumberland  Times 

Mich.. .  .Grand  Rapids  Herald 
N.  J . New  Brunswick  Times 


N.  Y. .  .  .  Brooklyn  Eagle 
Jamaica  Press 
Troy  Observer 

N.  C . Charlotte  Observer 

Ohio.  . .  .Athens  Messenger 
Lima  News 

Zanesville  Times  Signal 

Pa . Scranton  Scrantonian 

Wilkes-Barre  Independent 

S.  C . Greenville  News 

Te.xas.  .  .Dallas  News 

Fort  Worth  Star  Telegram 


W.  Va..  .  Beckley  Register 
Charleston  Mail 
Clarksburg  Exponent-Telegram 
Parkersburg  News 
Wheeling  News-Intelligencer 
Canada.  .Montreal  Standard 

STAUFFER  GROUP 

Neb . Grand  Island  Independent 

Kansas.  .Independence  Reporter 
Arkansas  City  Traveler 
Pittsburg  Headlight-Sun 
Okla . Shawnee  News-Star 
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INVASION  OF  PRIVACY  BY  DAILIES 
QUESTIONED  BY  NEWSPAPERMAN 

FeeU  Pictures  of  Innocent  Victims  of  Tragedies  Should  Not  Be 
Printed — London  Cauneramen  Aroused  Over  Competition 
by  Free  Lances 


By  JACK  PRICE 


IT  seems  that  pictorial  journalism,  the 
infant  member  of  the  newspaper 
family,  needs  a  little  fatherly  advice, 
according  to  the  following  letter  from 
Fulton  T.  Grant,  New  York. 

"Dear  Jack  Price, 

‘Congratulations ! 

"Your  gift,  like  Paris’  apple,  is  one 
for  stirring  up  controversy. 

"I  have  a  question  for  you  that  may 
stir  up  a  hornet’s  nest  .  .  .  not  that 
I  want  to  embroil  you.  To  what  ex¬ 
tent,  I  want  to  know,  should  photo- 
graders,  editors  and  publishers  be 
guided  d  their  human  feelings  and 
their  code  of  ethics  in  taking  and 
publishing  pictures  involving  the  misery 
of  innocent  humans? 

"In  other  words,  is  it  a  legitimate 
assignment  for  an  editor  to  send  out 
a  cameraman  to  ‘shoot’  women  and 
children  who  have  been  plunged  into 
grief  or  distress  through  no  fault  of 
their  own  and  whose  entire  lives  may 
be  damaged  by  unfavorable  publicity? 

“Remember  the  Judd  Gray-Ruth  Sny¬ 
der  case?  Murderer  Gray  had  a  wife 
and  daughter  living  in  East  Orange. 
God  knows  they  were  innocent,  were 
unaware  of  any  bond  between  Judd  and 
Ruth.  Now  just  how  ethical  was  it 
to  publish  their  pictures?  Was  it 
even  good  journalism? 

“That  may  be  an  extreme  case,  but 
there  are  common  ones.  Cameramen 
daily  burst  in  upon  families  stricken 
with  grief,  weeping  tears  of  agony. 
‘Sorry,  folks,’  they  offer  briskly,  ‘but 
we  gotta  get  your  pictures.  Hold  it, 
now.  Don’t  wipe  your  eyes.  Let  ’em 
see  you  cry.  That’s  right.  Click  .  .  .’ 

“Now  is  that  nauseating  or  is  it 
nauseating?  I  want  to  know.  My 
point  is  this.  Jack,  I  don’t  want  to  start 
trouble  but  I’ve  long  felt  very  deeply 
about  this.  I’m  in  favor  of  using 
photos  in  the  press  and  the  more  the 
better,  but  there  are  some  human  things 
in  this  life  that  I  have  always  supposed 
were  to  be  held  sacred,  and  human 
agony  is  one  of  them.  It’s  a  far  cry 
from  the  dog-biting  man  to  a  tear- 
stained  family  group  whose  father  has 
just  been  shot  by  a  gangster’s  bullet. 
Since  when  is  human  suffering  news, 
save  in  the  abstract?  My  cry  is  not  at 
all  against  news  photos  but  at  certain 
types  of  news  photos. 

‘‘You  have  my  permission  to  pub¬ 
lish  this  note  if  you  want  to.  It  ex¬ 
presses  the  feeling  of  a  newspaper  man 
of  15  years  standing,  and  I’m  willing 
to  bet  I’m  not  alone  in  feeling  this  way 
“Sincerely, 

“Fulton  T.  Grant." 
In  reference  to  Mr.  Grant’s  expres¬ 
sion  that  he  is  not  alone  in  his  feelings 
we  wonder  if  other  newspapermen  share 
them? 

*  «  * 

There  seems  to  be  quite  a  heated 
discussion  going  on  in  London  be¬ 
tween  the  professional  press  photo¬ 
graphers  and  amateur  free  lances.  In 
a  recent  issue  of  the  Newspaper  World 
of  London,  the  question  “Is  the  Amateur 
a  Menace’’,  is  evidently  being  taken 
seriously  by  the  news  cameramen.  The 
Photogs  are  not  worried  by  the  fact 
that  reporters  are  taking  a  picture 
now  and  then,  but  that  amateurs  are 
selling  pictures  which  their  papers  are 
buying.  Another  fear  held  by  the 
camera  lads  of  London  is  that  they  may 
be  dismissed  to  make  room  for  some 
good  amateur. 

At  least  the  boys  in  this  neck  of 
the  woods  are  not  worrying  about  the 
amateur,  their  chief  concern  is  that 
the  reporter  might  become  too  pro¬ 
ficient  with  the  camera.  To  our  know¬ 
ledge,  so  far,  there  has  not  been  one 
casualty  among  the  photographers 
here,  because  of  amateurs  or  reporters. 

From  a  statistical  standpoint  there 
are  thousands  of  amateurs,  more  tech¬ 


nically  i)erfect  than  most  of  the  pro¬ 
fessionals,  yet  they  have  not  menaced 
the  profession. 

Of  course  in  a  large  city  where 
liundreds  of  men  are  making  a  live¬ 
lihood  by  the  camera,  the  amateur 
free  lances  might  become  dangerous  if 
they  become  too  numerous.  Con- 


Enlarged  photo  of  candle  flame  used  in 
Portland  Sunday  Telepirnm  feature. 


ditions  are  such  however,  to  dissuade 
tlie  amateur  from  turning  professional. 
In  the  small  community,  because  of  the 
lack  of  the  professional  news  camera¬ 
man,  the  papers  in  some  cases  must  de¬ 
pend  upon  the  amateur  for  pictures. 
.Surely  there  can  be  no  opposition  by 
the  professional  in  these  circumstances. 
*  *  * 

The  Portland  (Me.)  Sunday  Tele¬ 
gram  recently  inaugurated  a  ‘‘Mys¬ 
tery  Picture’’  contest.  Each  week  a 
picture  of  some  common  ever>'day  ob¬ 
ject,  greatly  enlarged,  will  be  pub¬ 
lished.  A  few  hints  concerning  the 
identity  of  the  object  are  given  and 
the  writer  of  the  first  letter  received 
by  the  Telegram  giving  the  correct 
answer  receives  a  dollar. 

Stuart  Wood  Hodgdon,  is  making  the 
photographs  for  this  feature,  which  has 
i)een  running  14  weeks. 

*  *  « 


Photographers  who  are  ex¬ 
periencing  their  first  winter  with 
speed  plates  should  remember  that  the 
taster  the  emulsion  the  more  correct 
the  development.  There  seems  to  be 
a  tendency  to  over  develop  negatives 


200,701 

average  net  paid  daily  for  the 
year  ended  Sept.  30,  1935 
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exposed  in  poor  light.  More  damage 
is  caused  in  this  fashion  than  under- 
developing.  Over-developing  creates 
a  chemical  fog,  which  will  make  the 
plate  dense  and  grainy. 

It  is  advisable  to  use.  the  developer 
prescribed  by  the  maker  of  the  plate 
or  film.  If  the  negative  is  undertimed 
the  only  chance  to  save  it  is  with  in- 
tensifier,  depending  upon  the  tonal 
([uality.  If  the  plate  or  film  is  to  badly 
undertimed,  nothing  will  help. 

For  the  thin  negative,  where  possible 
if  enlargements  are  required,  chloride 
paper  is  recommended.  Naturally 
chloride  paper  is  slow  and  it  will  need 
a  longer  exposure.  If  the  enlarging 
light  is  not  intense  enough,  the  use 
of  the  extra  contrast  bromide  papers 
may  solve  the  problem.  Almost  all  the 
paper  manufactureres  are  making  bro¬ 
mide  papers  in  four  grades  sufficient 
to  cover  the  needs  of  the  average  news 
photographer. 

Another  winter  danger  to  the  pho¬ 
tographer  is  cold  water.  Developer 
will  not  act  as  desired  if  the  water  is 
too  cold.  The  temperature  of  the  de¬ 
veloper  should  be  about  65  degrees 
Fahrenheit.  If  possible  when  developing 
in  a  tank,  keep  the  tank  in  a  larger  box 
in  which  warm  water  is  allowed  to 
flow.  The  same  principle  may  also  be 
applied  where  the  developing  is  done  in 
a  tray,  except  that  the  developing  tray 
should  rest  in  a  larger  one  having  the 
warm  water  in  it. 

Inspect  the  lenses,  when  coming  from 
the  outside  cold  to  the  indoor  warmth, 
if  they  are  steamed  up,  clean  with  a 
soft  cloth  such  as  a  silk  handkerchief 
or  soft  tissue.  Coarse  cloth  must  never 
be  used. 


HEARST  PRIZE  FOR  CARTOQm 
$1,000  Offered  for  Beat 

of  “Tex  Collector’’ 

The  highlight  of  the  Nov.  19  a.,». 
of  New  York’s  practitioners  of^ 
“lively  arts’’  honoring  George  McMa* 
on  the  25th  anniversary  of  hh 
strip  “Bringing  Up  Father”  was  tht 
noundement  by  Joseph  V.  ComwiL 
president  of  King  Features  SyndS 
Inc.,  that  artists  of  the  nation,  ^ 
professional  and  amateurs,  were  in^ 
to  compete  for  a  $1,000  prize  offw 
by  the  Hearst  newspapers  for  theU 
cartoon  conception  of  “America’s  m 
annoying  bugaboo— The  Tax  CollecT- 

“Competitors,”  he  said  “should  suh* 
drawings  to  King  Features  Synii 
Inc.,  235  Eiast  45th  street.  New  Yj» 
City,  before  Dec.  15.  The  award  ri 
be  announced  before  Jan.  1st." 

The  intention,  Mr.  Connolly  said, is* 
‘‘unearth  a  character  who  will  b«xn 
a  symbol  as  typical  of  the  Tax  CoBj. 
tor”  as  the  Nast  figures  of  Uncle  Sa 
arid  the  Democratic  donkey,  Rog, 
Kirby's  Prohibitionist,  and  Homer  Dj. 
venport’s  figure  of  the  corpulent  Tna, 

TO  ENTER  DAILY  HELD 

The  Rosetfurg  (Ore.)  Times,  whp 
has  l)een  publishing  weekly,  will  eu 
the  daily  morning  field,  Dec.  2,  it  n 
announced  this  week.  Burt  Davis,  vk 
has  published  the  weekly,  will  be  jn*. 
Usher ;  Bert  G.  Bates,  formerly  md 
the  Roseburg  Neivs-Rezieiv,  will  bt 
managing  editor;  C.  M.  Sherrill,  b®. 
ness  manager,  and  Art  Davis,  ciroih- 
tion  manager.  The  new  daily  will  bt 
represented  nationally  by  Fenger-Hal 


Arrange  Now 

for 

MORE  CIRCULATION 
IN  1936/ 


Get  full  details  now  about  the  contest 
promotion  plans  ow  ned  and  offered  by 
Publishers  Service  Company,  Inc.,  the 
organization  whose  methods  and  results 
have  won  the  commendation  of  leading 
newspapers  the  country  over,  the  organiza¬ 
tion  that  uses  the  talents  of  such  outstanding 
artist-humorists  as  John  Held,  Jr.,  Peter 
Arno  and  others  in  order  to  insure  true 
reader-interest.  Write  or  wire  today  for 
information  about  Publishers  Service  self¬ 
financing  contest  plans. 


PUBLISHERS  SERVICE 
COMPANY 

INCORPORATED 

75  WEST  STREET  NEW  YORK,  N.  Y. 
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Hoe  Five-Unit  Multi-Color  Super-Production  Rotogravure  Press  with  Hoe  Reel  and  High-Speed  Paster 

The  new  Hoe  Super- Production  Rotogravure  Press  assures  the  maximum 
production  and  the  finest  quality  and  register  of  multi-color  rotogravure 
printing  at  15,000  to  20,000  cylinder  revolutions  per  hour,  equivalent 
to  30,000  to  40,000  papers  per  hour. 

Copies  of  newspaper  multi-color  rotogravure  work  done  at  these 
speeds  and  of  monotone  work  done  at  even  higher  speeds  will  gladly 
be  sent  on  request. 


MULTI-COLOR  ROTOGRAVURE  PRESS 


general  Officei  * 

gio  Cast  i^Slk  Street 

(at  East  River) 

cN,ew  'york  Gib)  • 
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OPTIMISM  SHOWN  IN  RETAIL  GAINS; 
STOCK  “BOOM”  IS  STIMULATING 

Third  Week  in  November  Much  Better  ThU  Year  Than  Last — 
Many  Delighted  at  Increase  and  Better  Feeling  Exists — 
Much  Material  for  Advertising 


and  Doulileday,  Doran  Bookshops,  Inc.,  so  by  the  University  of  Chicago  PrJ 
against  K.  H.  Macy  &  Co.  Books  sold  and  will  be  reviewed  in  due  time  J 
with  a  retail  price  stipulation  of  $1.50.  Euitor  &  Publisher.  Accordin.  3 
^  and  $3,  respectively,  were  retailed  this  biographer,  Mr.  Lawson  pers^J 
in  Macy’s  book  department  at  $1.31,  Chicago  merchants  to  price  articled 
$1.76  and  $2.64.  Macy  counsel  argued  99  cents  so  that  the  public  would  hag 


that  this  was  a  reasonable  differential  change  to  buy  a  1-cent  newspaper ; 
as  Macy’s  sold  for  cash  and  the  Double-  a  time  when  the  nickel  was  the  simiu 


day  bookshops  extended  credit.  The  coin  in  common  use  in  Chicago! 
judge  said:  “Our  fundamental  law  that  be  true? 


By  RICHARD  WEBSTER  judge  said:  Our  fundamental  law  that  be  truer 

For  the  first  half  of  November  1934  and  74  per  cent  above  1933,  same  must  be  changed  I^fore  such  an  act  -Behind  the  Show  Windows,"  | 
metropolitan  New  York  depart-  periods.  October  lagged  because  the  as  th.s  can  be  upheld.  .  The  use  Jeanette  Eaton  (I larcourt.  Bract 
ment  thic  .w.t  wore  coming.  of  loss  leaders  IS  to  attract  customers  Co.),  IS  full  of  general  mfornuti 


ment  stores  this  year  did  not  reach  the  new  models  were  coming, 
volume  of  last  year — by  4.7  per  cent  Daily  average  sales  of  | 
for  the  whole  Federal  Reserve  District,  stores  this  October  were 
by  2.8  per  cent  for  the  Northern  jersey  better  than  a  year  ago.  Tli 
stores  (with  their  sales  tax  just  re-  sales  this  year  were  aboc 
moved!),  and  by  5  per  cent  in  New  alxive  1934. 

York  and  Brooklyn.  The  aggregate  sales  of 


Daily  a\  erage  sales  of  grocery  chain  ^''d  is  no  more  destructive  of  competi-  about  many  types  of  goods,  their  orii 

stores  this  October  were  S'A  per  cent  tors  than  are  other  forms  of  adver-  process  ot  manufacture,  distributi, 

better  than  a  year  ago.  The  ten  months’  tising  that  attract  public  attention.  .  ^ .  grading  and  standardizing, 

sales  this  year  were  about  4  per  cent  The  act  does  not  even  proyicle  that  the  .  Textile  habrics  and  Their  Sd 


The  aggregate  sales  of  22  chains  and  ments  with  each  retailer. 


producer  shall  enter  into  similar  agree-  tion,”  by  Isabel  Wingate  (Pr 


Hall,  Inc.),  in  500-odd  pages  is 


But  the  third  full  week  in  November  two  large  mail  order  companies,  as  Cut-price  selling  of  loss-leaders  has  elaborate  book  of  great  value  as  a 


was  much  better  this  year  than  last  in  gathered  by  Merrill,  Lynch  &  Co.,  one  unusual  (if  not  absolutely  for  sales-training. 

practically  every  part  of  the  whole  were  almost  231  millions  this  October —  new)  angle  this  year.  It  has  led  de-  act  i’  *  i 
nation.  The  weather  was  colder  (with  or  11.7  per  cent  more  than  in  October  I'ftment  stores  into  the  sale  of  types  [  AbT  weeks  retail  news  colm^ 

a  day  or  so  exceptions,  especially  in  last  year.  For  the  ten  months  these  of  goods  hitherto  not  considered  suit  ^  4 

New  York)  and  holiday  buying  got  off  concerns  had  aggregate  sales  this  year  such  distributors  notably  losses  1  .5  over  1934,  Cctol«r  andl 

to  an  early  start.  In  tbe  East  total  of  $1,992,471,190-K)r  9.7  per  cent  more  razor  blades.  Heavy  promotion  on  mon  hs,  fail^  «  *‘’0^  that  Boston  i* 

sales  were  not  quite  so  good  as  a  year  than  last  year  same  period.  trade-marked  safety  razor  blades  has  e  10  mortis 

ago,  and  in  New  England  gains  were  For  the  tenth  four-week  period  in  produced  notably  in  Brooklyn,  very  and  that  New  \  ork  for  October 

slight  over  last  year  though  the  week  was  the  fiscal  year  of  Sears,  Roebuck  &  lar^e  volume-and  a  large  percentage  loss  of  Ij^r  cent.  The  table  read  as | 

slightly  ahead  of  the  week  before.  Dun  Co.,  Oct.  9  to  Nov.  5,  gross  consoli-  of  ‘^e  sales  were  to  women!  these  were  gams. 

&  Bradstreet  estimate  the  gains  in  other  dated  sales  this  year  were  the  largest  .  The  chain  drug  stores  then  tewk  up  ruir xrra  ctapp  r'UAkim 

sections  over  a  year  ago  as  follows :  since  1929,  and  20  per  cent  more  than  an  even  larger  way  than  befor^  CHICAGO  STAFF  CHANGES 

Middle  West  up  8  to  11  per  cent:  for  the  same  period  in  1934.  For  the  promotion  of  razor  blades.  Por  Recent  additicms  and  transfers  in ti* 
Northwest  10  to  17  per  cent:  South  ten  four-week  periods  of  the  fiscal  year  instance,  in  New  \ovk,  early  in  No-  Chicago  Daily  Times  news  departnng 
6  to  9  per  cent;  Southwest  8  to  10  per  (from  Jan.  30  to  Nov.  5)  the  increase  'ember  Liggett s  used  three  columns  have  been  announced  by  Louis  Rupp# 

cent;  and  Pacific  Coast  12  to  18  per  over  1934  was  24  per  cent.  advertise  managing  editor  They  are:  Jaw 

cent.  The  relatively  poor  record  in  In  Providence,  R.  I.,  five  pages  of  J.*'-,  Caldwell,  formerly  of  Chicago  Anufi 

the  East  and  in  New  England  brought  newspaper  advertising  were  used  to  an-  ■  •  •  50  for  98c.  with  a  money  back  icon,  night  picture  editor;  IVillad 

the  average  gain  for  the  whole  country  nounce  the  opening  of  a  remodeled  guarantee.  Irvin,  formerly  of  Chicago  Trihtu 

down  to  only  2  to  5  per  cent  in  com-  store— probably  a  chain  record.  ,  The  next  step  completes  the  cycle  radio  editor  under  the  name  Don  Fosn 

parison  with  the  preceding  week.  Com-  The  Chicago  Tribune  has  been  run-  from  trade-marked  loss-leader  to  prl-  and  Daily  Times  automobile  editori 


L.AST  week’s  retail  news  coln^l 
page  32,  in  a  table  of  gains  i^l 


these  were  gains. 


&  Bradstreet  estimate  the  gains  in  other  dated  sales  this  year  were  the  largest 
sections  over  a  year  ago  as  follows :  since  1929,  and  20  per  cent  more  than 


CHICAGO  STAFF  CHANGES 


Middle  West  up  8  to  11  per  cent;  for  the  same  period  in  193 
Northwest  10  to  17  per  cent;  South  ten  four-week  periods  of  th< 
6  to  9  per  cent;  Southwest  8  to  10  per  (from  Jan.  30  to  Nov.  5) 
cent;  and  Pacific  Coast  12  to  18  per  over  1934  was  24  per  cent, 
cent.  The  relatively  poor  record  in  In  Providence,  R.  I.,  fi\ 


parison  with  the  preceding  week.  Com¬ 
pared  with  a  year  ago  the  whole  coun¬ 


guarantee.  Irvin,  formerly  of  Chicago  Tribw 

The  next  step  completes  the  cycle  radio  editor  under  the  name  Don  Fos 
from  trade-marked  loss-leader  to  prl-  and  Daily  Times  automobile  editt 


ning  promotion  advertising  describing  brand  special.  It  had  been  made  John  Dretske,  formerly  of  Deln) 


try’s  volume  was  somewhere  between  the  modernization  programs  of  some  evident  that  there  was  a  huge  market  Tiwcj,  more  recently  rewriteman,  t 


a  slight  loss  and  a  gain  of  7  per  cent  of  its  prominent  retail  advertisers.  Be-  safety  razor  blades  in  department  ferred  to  assistant  picture  editor;  M. 


Though  the  first  returns  of  the  Lit-  sides  the  obvious  value  as  a  testimonial  ^ow  (in  three  colunins  on  Marberry,  formerly  in  sports  di 


erary  Digest  poll  on  the  New  Deal  to  the  newspaper’s  value  to  the  retailer, 
show  a  growing  dissatisfaction  with  this  promotion  tends  to  increase  gen- 


190  lines)  we  read:  “MACY’S  dis-  ment,  now  doing  rewrite ;  Harold Rm 


covers,  creates  and  introduce’s  a  Man’s  man,  formerly  of  Southtown  Ecoium 


some  of  the  Administration  policies,  eral  confidence— both  of  advertisers  and  ^have.”  Macy’s  Double  Edge  De  Luxe  rewrite:  Ned  Bush,  night  editor;  Rota 
and  though  Big  Business  (notably  the  of  consumers.  Any  story  about  retail  oiade  of  I  ennsyh'ania  steel,  Dunlop,  make-up  editor;  and  Edwaii 

utility  holding  companies)  and  Repub-  modernization  is  stimulating.  Sur-  to  a  ribbon  by  British  ‘  armor-  Dean,  formerly  of  the  Associated  Prw 

licaii  orators  are  firing  heavy  shot  at  prising  that  there  are  not  more  such  i  ®  Photographic  department 


the  President — still  there  seems  to  be  stories! 


10  for  39  cents.  “It  makes  you  think  lowing  new  reporters  have  been  ad 


a  better  feeling.  Perhaps  there  is  an  All  over  the  country  there  must  be  fhaving  with  a  thirty-dollar  George  Dusheck,  Lyman  Anderi 

actual  growth  of  confidence  as  a  result  material  for  advertising— if  not  for  British  badger  and  two-dollar  shaving  James  Kingham,  and  Roy  Barclay. 

of  more  outspoken  criticism.  Those  news!— in  increased  sales  as  well  as  ♦  *  *  nici  amomanc  mfft  ian 

that  believe  in  economic  planning  and  in  retailers’  investments  for  improved  -  mrir'D  a  duv  -  \r-  i  uklamuivians  ivitt  i  jaw  zj 


OKLAHOMANS  MEET  JAN. 


price  fixing  may  argue  that  this  gain  stores.  A  striking  example,  though  not  A  ol  \  ictor  Lawson,  Midwinter  meeting  of  the  OWslw 

in  spirit  is  short-sighted  and  necessarily  in  the  retail  field,  is  the  newspaper  ad-  .  publisher  of  tl^  Chicago  Pr«s  As^ciation  will  be  held  J 

entails  a  relapse  to  come — but  there  is  vertisement  of  Roval  Typewriters:  {(““y  written  by  Charles  H.  to  25  m  Oklahoma  City,  G.  W.  Ardi 

a  big  majority  delighted  to  see  right  “YOU  SAID  IT  IVITH  ORDERS!  tennis,  will  l>e  published  in  a  day  or  bald,  president,  has  announced.  . 
under  their  noses  a  real  increase  in  1934  .  .  .  You,  your  friends  and  com- 
volume  and  profit.  tietitors  bought  more  Royals  than  ever  1 1 


Dennis,  will  L»e  published  in  a  day  or  bald,  president,  has  announced. 


The  stock  market  boom — and  the  before  in  the  entire  history  of  the  corn- 


word  from  Washington  that  there  will 


In  the  first  10 


be  no  attempt  to  check  the  activity  months  alone,  Royal  sales  already  far 
on  the  Street — must,  for  the  moment  exceed  1934’s  (12-month)  ‘all-time’ 


anyway,  stimulate  all  business,  psychic-  high !’’  That  sounds  exactly  like  the 
ally  even  more  than  physically.  dozens  of  sales  comparisons  printed  on 

In  the  first  three  weeks  of  this  No-  this  page  every  week, 
vember  93  corporations  have  declared  '  ♦  ,  * 

extra  dividends,  58  made  back  pay¬ 
ments,  20  have  resumed,  and  25  made  Trade  acts  that  have 

initial  dividends.  Tx.  been  adopted  by  ten  states  headed 

For  the  long  run  it  is  a  good  sign  for  the  waste  basket?  The  New  York 


S 


YNDICAT 


F-E-A-T-U-R-E-S 
News  Coverage  &  Photo  Services 


Are  the  Fair  Trade  acts  that  have 
.  been  adopted  by  ten  states  headed 


(-Hir.\UO  NEWS  COVERAGE 


For  the  long  run  it  is  a  good  sign  for  the  waste  basket?  The  New  York  independent  correspondent  service  now  acrobatic  alphabet  co.ntest-a1;| 

.......  °.  ,  ,  °  . .  . _ 1 _ 1  _ l,.  available  here.  Exclusive,  dependable  cov-  sorblnx  ;;ame  for  youngsters.  May  bs  »sl| 

that  industry  is  gaining  faster  than  law  was  declared  void  in  a  decision  by  erage  guaranteed,  only  one  paper  signed  as  a  local  or  canned  feature.  EducatliJ 

retail  trade.  Automobile  shows  con-  Supreme  Court  Justice  Close  on  the  in  each  area,  special  assignments  and  and  entertaining,  junior 

tinue  to  report  great  increases  over  suit  of  Doubleday,  Doran  &  Co..  Inc..  ^^“‘“o'nabieVTtel-  syndicate,  sos  Fifth  Ave.,  NewJ^ 

UNIVERSAL  PRESS  ASSOCIATION  ODDITIES 

176  W.  Adams  St.  State,  0150.  Chicago. - - 


retail  trade.  Automobile  shows  con¬ 
tinue  to  report  great  increases  over 
a  year  ago — up  to  100  per  cent;  and 
larger  buying  for  railroads  also  helps 
the  steel  industry,  many  payrolls,  and 
ultimately  the  retailers. 

Some  more  definite  proofs  of  better 
days : 

State  Street  stores  in  Chicago  which 
had  not  averaged  more  than  a  10  per 
cent  gain  for  the  first  half  of  November 
jumped  to  a  15  or  20  per  cent  increase 
over  a  year  ago  for  the  third  week  of 
the  month. 

Retail  business  in  the  St.  Louis 
(Eighth)  Federal  Reserve  District  was 
12  per  cent  above  a  year  ago  and  gen¬ 
eral  business  may  be  as  much  as  20  per 
cent  better  than  in  1934  same  week. 

In  Atlanta  some  stores  report  the 
best  sales  since  last  December. 

From  September  to  October  employ¬ 
ment  in  retail  stores  in  New  York 
state  was  up  3.9  per  cent  and  payrolls 
were  up  3.8  per  cent — based  on  returns 
from  14,000  retail  establishments. 

In  October  new  passenger  automobile 
sales  were  8  per  cent  better  this  year 
than  in  1934  and  20  per  cent  above 
October,  1933.  For  ten  months  this 
year’s  sales  were  31  per  cent  above 
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For  any  Department  of 


NEWSPAPERS 

MAGAZINES 

ADVERTISING  AGENCIES 
NEWS  SERVICES 
SYNDICATES 
PUBUSHERS'  REP’S. 


INCREASE  CLASSIFIED  LINAGE  Now  ready  for  1936.  Syndicate*  write 

Our  copyrighted  Idea,  with  a  lot  ot  leg  F.  W’yatt,  510  MePheron  Ave.,  UmA  OtI 

work  and  good  copy.  *old  15.000  line*  of  - ^ — —  = 

claeslfied  for  THE  NEWS  the  last  four  NEW  YORK  CITY 

months.  85%  was  new  business.  Your  - - - 

paper  can  do  as  well.  Proof  for  the  ask-  WORLD'S  MOST  FAMOUS  NAMES:  W 

Ing.  Add  Linage  Adv  Service.  444  Madl-  street,  Broadway,  Park  Avenue, 

son  Ave.,  New  York,  or  P.  O.  Box  1181,  white  Way.  Times  Square,  furnish  theii 

El  Paso,  Texas.  for  "Uncle  Hiram  on  Broadway," 


COMICS  AND  STRII’S 


"CAP"  STUBBS  —  World's  Greatest  Boy 
and  Dog  Strip.  Also  Sunday  color  tab. 
half  and  full  pages.  In  over  100  news¬ 
papers.  Write  GEORGE  MATTHEW 
ADAMS  SERVICE.  444  Madison.  N.  Y.  C. 


and  Allied  Enterprises 


News — Publlcltv— Illustrative  Photo* 
ERIK  STYRLANDER 
Fort  Lee  8-04 10- J.  Fort  Lee,  N.  J- 
News  photoirrapher»<— please  contsci  . 
national  accounts.  _ _ 


MAUnS  HANDLED  CONDDENTIAUT 


NmtUmmlly  Systematised 


NO  CHARGE  TO  EMPLOYER  ■  = 


YOUR  DOG  AND  MINE — Popular  feature, 
all  dog  subjects.  Illustrations  optional. 

Frequency  as  desired.  Will  Judy  Pres*  Syn-  "AS  RELIGION  SEES  IT 

dlcate.  3323  Michigan  Blvd.,  Chicago.  52  distinguished  clergymen, 

— . — —  --  — -  - -  Catholic  and  Jewish,  write,  one  eMh 

HUMOR  700  words  on  timely  subject*  of 

_ _ — - -  ■  llglous  and  civic  Interest.  q,,vjes 

THE  HI'MOR  PARADE — Ordered  on  sight  samples.  N.  C.  J.  C.  New*  -  j 
by  The  Kansas  City  Star,  Cleveland  Plain  National  Religious  Syndicate, 


RELIGIOUS 


E  &  P  PERSONNEL  SERVICE 


1700  TlB*(8ldt.,Tla«  Sqasra,  N.Y.C 


Dealer  and  Milwaukee  Journal  because  Avenue,  New  York  City. 


•NEWS  CURIOS  OF  THE  WORLD.”  ^ 
script  of  100-word  exotic  stories  from 
ritory  ranging  Soviet  Arctic  to  the  CipM 
Now  ready  for  1936.  Syndicates  write.  JJ 


WORLD'S  MOST  FAMOUS  NAMES:  WU 
Street,  Broadway,  Fark  Avenue,  'j* 
White  Way,  Times  Square,  furnish  the®* 
for  "Uncle  Hiram  on  Broadway,"  »eeM 
letter.  Proceeds  help  spread  e"**** 
story  of  unpaid  navy  workers.  25c  weeKiJ 
.7  Hiram  Mann,  77  Wall  St..  'eM 


samples.  N.  C.  J.  C.  New.  y 

National  Religious  Syndicate,  289  r 


BRyant  9-30SS 


It's  a  weekly  half-page  that  contains  the 
best  of  the  nation’s  laughs  fresh  from  the 
pens  and  typewriters  of  America's  best 


SUNDAY  SCHOOL  LESSON.  A 
1,200  word.  Bible  story,  by  *  ‘% 


known  humorists.  Send  for  samples  and  vitalising  the  International  _ 


details.  Consolidated  News  Features,  280 
Broadway,  New  York.  N.  Y. 


for  samples  and  terms.  > 
Jr.,  Independence,  Missouri. 


What  Are  Your 
PEXXSYLVAXIA 
Merchandising 
Plans  for 

1936? 


AMOUS  “Pennsylvania 
Production”  marches  on 
to  greater  heights  as  1936 
draws  nearer.  All  condi¬ 
tions  foreshadow  a  further  series  of 
economic  advances  such  as  mark  the 
“closing  out”  of  1935.  And  every  in¬ 
dication  predicts  a  like-comparative 
gain  in  buying  power  thus  created  by 
millions  of  Keystone  State  workers. 

Hundreds  of  thousands  of  these  wage 
earners  are  working  at  newly  made 
jobs — partly  recruited  by  the  68 
major  Pennsylvania  industries  — 
partly  resulting  from  governmental 
^  WPA  projects. 

Steel  payroll  indices  have  gained  more  than  50  per  cent  over  a  year  ago.  Glass  pro¬ 
duction  sales  are  up  50  per  cent,  which  means  much  for  employment  and  earnings,  as 
the  Keystone  State  is  first  in  glassmaking.  Many  other  State  industrial  activities  also 
made  large  advances. 

Pennsylvania’s  newest  body  of  buying  power  makers  shows  182,790  workers  busy  on 
WPA  projects,  Nov.  1st,  1935,  with  many  more  thousands  to  be  employed  in  1936. 

What  are  YOU  doing  to  get  your  quota  of  this  new  consumer  spending?  '  |  3 

Whatever  you  may  do  regarding  your  1936  national  advertising  in  Pennsylvania — 
DON’T  NEGLECT  the  great  Group-Market  presented  here. 


You  can’t  afford  to — unless  you  are  willing  to  “pass  up”  what  most  national  mer¬ 
chandisers  reckon  as  sure-profit  sales 
territory,  which  correctly  describes 
this  major  “3,000,000  Alarket”  with¬ 
in  the  Commonwealth — and  consist¬ 
ing  of  12  trade  areas  and  15  import¬ 
ant  cities. 

The  24  leading  papers  named  on  this 
page — as  in  the  past  and  present — 
will  continue  to  be  the  main  con¬ 
tactors  of  this  market  in  1936.  “Ask 
any  National  Advertising  Repre¬ 
sentative”  why — or  apply  to  these 
papers.  Either  source  reveals  profit 
— facts  about  this  Group-Market 
which  “see-ahead”  advertisers  just 
CAN’T  ignore — for  the  coming  year. 


Circa- 
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..(E) 
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..(E) 
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..(E) 
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.045 
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..(E) 
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.05 
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..(E) 
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.04 
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(ME) 

11,447 

.06 
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;}(E) 
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.08 

.07 
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..(E) 
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.06 

.06 

fLebanon  News-Times . 

..(E) 

11,062 

.05 

.05 

(McKeesport  Daily  News . 

..(E) 

18,862 

.075* 

.065 

(MeadvUle  Tribune-Republican . 

(ME) 

7,763 

.05 

.05 

**Norristown  Times  Herald . 

..(E) 

13,734 

.09 

.07 

*Scranton  Times . 

..(E) 

50,817 

.15 

.14 

ttTowanda  Daily  Review . 

.(M) 

5,424 

.045 

.04 

ttt^arren  Times . 

..(E) 

7,990 

.05 

.05 

*** Washington  Ubserrer  and  Reporter. . . 

(ME) 

16,320 

.07 

.07 

*West  Chester  Local  News . 

..(E) 

10,092 

.05 

.05 

(Wilkes-Barre  Times  Leader . 

..(E) 

29,040 
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.08 
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(ME) 
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**A.  B.  C.  Pobluhen*  Statement,  April  1,  1935. 
ttPnbUeliera’  Affidavit,  April  1,  1935. 
i^Rate  »pliee  up  to  2800  lines. 

|A.  B.  C.  Publishers*  Statement,  June  30,  1935. 
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UR  OVN  VOQLp 

or  Letters 


technical  language  is  avoided.  This  one 
fact  makes  it  so  refreshingly  different 
that  it’s  worth  anybody’s  $17.50.  It  is 
astounding — the  ease  with  which  ab¬ 
struse  matters  are  made  plain.  Look 
up,  for  instance,  “relativity,"  and  get 
an  idea  of  Elinstein’s  theory  within  two 
or  three  minutes. 


point  of  view  of  its  value  to 
newspapermen. — G.  B.  S. 


wot^ 


A  BIOGRAPHY  of  James  Jml' 
Strang,  who  was  known 


“Moses  of  the  Mormons,"  writtnk 
O.  W.  Riegel,  head  of  the  L«  sj 
of  Journalism  at  Washington  ai?u  ^ 


Martin  MOONEY,  newspaper  re¬ 
porter  who  has  just  flown  East 
from  a  Hollywood  scenario  job  to  ap¬ 
peal  his  conviction  for  contempt  of  court, 
has  widened  his  stinging  indictment  of 
the  racketeer  in  his  recent  book, 
“Crime,  Incorporated,”  published  by 
Whittlesey  House  ($2.50). 

Mr.  Mooney  was  fined  and  sentenced 
to  imprisonment  for  refusing  to  reveal 
the  source  of  information  in  a  Ne7v 
York  American  expose  of  New  York’s 
policy  racket.  Now,  with  improving 
technique,  he  goes  on  into  the  broader 
hclds  of  crime,  treating  its  big  business 
aspects. 

Failure  to  pay  an  assessed  alimony 
brought  Mooney  into  his  first  contacts 
with  the  underworld  when  he  served 
jail  sentences  totaling  two  years  and 
met  crime  underlings  who  were  “taking 
the  rap”  for  higher-ups.” 

Gradually  the  reporter  met  the  “di¬ 
rectors”  of  what  Mooney  calls  “.Amer¬ 
ica’s  biggest  business”  and  gained  their 
confidence.  That  trust  he  has  consis¬ 
tently  refused  to  violate,  and  in  “Crime, 
Incorporated”  he  defends  the  reporter’s 
right  to  maintain  news  confidences  even 
against  the  curiosity  of  city  editor.s.  In 
his  book  Mooney  has  Actionized  from 
case  histories,  camouflaged  names  and 
dates  yet  emerged  with  a  startling  pre¬ 
sentation,  clear  and  cold,  which  merits 
the  praise  volunteered  by  John  Edgar 
Hoover,  director  of  the  Federal  Bureau 
of  Investigation,  in  a  letter  to  Reporter 
Mooney  which  is  reproduced  as  a  front¬ 
ispiece  to  “Crime,  Incorporated” : 

“...You  and  your  associates  who  are 
arousing  the  American  people  to  the 
gravity  of  this  menace  (racketeering) 
are  performing  a  public  duty  which  en¬ 
titles  you  to  the  praise  and  commenda¬ 
tion  of  not  only  those  who  are  directly 
eng^ed  in  the  law  enforcement  pro¬ 
fession,  but  the  thousands  of  men,  wo¬ 
men  and  children  of  the  country  as 
well,  who  have  suffered  from  the  de¬ 
predations  of  these  racketeering  enemies 
of  society . . .  ” — B.  C. 


The  characterizations  of  Theodore 
Roosevelt,  Woodrow  Wilson,  Her  bat 
Hoover  and  Franklin  D.  Roosevelt  are 
worth  any  editor’s  attention.  The  last 
named  seems  to  Mr.  Allen  “all  things 
to  all  men”  before  his  election,  who 
was  spurred  to  great  deeds  in  the  early 
days  of  his  administration,  and  more  re¬ 
cently  is  again  vacillating. 

“Lords  of  Creation”  contains  the  es¬ 
sential  facts  that  are  scattered  in  many 
other  books — collected,  analyzed  and 
intapreted  by  a  master.  As  you  read 
you  are  sure  Mr.  Allen  understands 
the  machinery  of  the  holding  company 
and  other  intricacies  of  high  finance — 
and  you  are  sure  too  that  his  condem¬ 
nation  of  them  is  not  spiteful  or  doc¬ 
trinaire. — R.  W. 


Second,  facts  are  presented  in  the  was  published  Oct  29  y 

•I  *  •_  .1  1  T.  fh*  PrAec  I  " 


least  possible  space  in  the  volume.  It  *  book,  dtled 


is  larger  than  other  one-volume  encyclo¬ 
pedias  simply  because  it  is  more  com¬ 
plete. 

Third — and  this  will  be  a  boon  to 
harassed  editors — the  articles  are  pre¬ 
pared  from  the  most  recent  authorita¬ 
tive  sources.  They  are  up  to  date. 

Fourth,  there  are  many  biographies 
of  contemporary  imi^rtance  in  the  en¬ 
cyclopedia.  These  include  many  that 
are  hard  to  And,  and  give  the  book 
added  value. 

Fifth,  the  editors  selected  clear,  mod¬ 
em  types  to  save  space,  and  to  be  easy 
on  the  eyes. 

There  are,  altogether,  over  5,(X)0 
American  biographies  included.  There 


of  Glory,”  is  the  second  by  Mr. 
in  the  past  year.  He  wrote  “Mi* 
for  Cliaos,”  a  story  of  propagandTSl 
fall.  “Crown  of  Glory”  tells  of  ik 
life  of  Strang. 


devoti 
the 

E inter.  H 
nal  Litho 
Habev  H 
tars  with  t 
pg  departn 
i'yckoff 


1  .  •  8,092  articles  on  American  geog- 

HE  new  Columbia  Encyclopedia  is  raphy,  and  1,101  on  American  history, 
a  newspaper  encyclopedia  for  news-  ; 

paper  men. 

For  this 


PAPER  MARKS  lieth  YEA| 

The  Little  Rock,  Arkansas  GasikEe'^aPPei 
on  Nov.  20  observed  the  116th 
versary  of  its  founding  by  the  I*” 
William  E.  Woodruff,  and  a  conm^ 
oration  program  was  presented  b;  4 
Cooperative  Club.  Brom  Ridley, 
vertising  manager,  described  its  denk^ 
ment  from  a  small  weekly  to  a  sew 
day  paper.  J.  N.  Heiskell,  editor* 
chief,  and  Fred  W.  Allsopp,  busia 
manager,  received  congratulaAon  lr« 
many  individuals  and  organizaAoo. 


one-volume  summation  of 
all  knowledge  borrowed  a  lot  from  the 
newspaper.  And  it  should  be  especially 
valuable  to  editors  accordingly. 

First,  the  volume  gives  reliable  in¬ 
formation  (there  are  errors,  of  course; 
but  only  a  very  few)  in  the  language 
of  the  daily  paper.  All  scientiAc  and 


Every  town  in  the  United  States  with 
a  population  of  over  1,000  is  included. 
If  Ethiopian  place  names  bother  you. 
many  of  your  worries  will  be  solved 
here.  Every  name  in  the  King  James 
version  of  the  Bible  is  found  in  the 
encyclopedia. 

In  the  last  analysis,  the  Columbia 
Encyclopedia  is  one  of  the  most  im¬ 
portant  of  reference  works,  from  the 


TELEGRAM  SWITCHES  TO  WW 

The  -Vew  York  IVorld-Teltjiit, 


Scripps-Howard  paper,  is  completiBgi. 
rangements  to  switch  its  four  (b^ 
newscasts,  two  of  them  market  repcA^ 
from  WMCA  to  WHN.  Recently  ikt  q 
paper  arranged,  on  a  reciprocal  bus 
for  two  general  news  periods  nionig 
and  night  in  addition  to  the  noooul 
afternoon  market  reports. 
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The  b<x>ks  advertised  below  (or  ANY  other  book,  new  or  old)  are  available 
to  EDITOR  Sb  PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less 
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when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

Order  your  Christmas  books  through  EDITOR  fit  PUBLISHER  BOOK 
MART.  We  will  mail,  at  no  additional  cost,  any  book,  anywhere  in  the  United 
States  or  Canada. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return 
the  proper  change.  Remit  the  stated  amoimt  by  cdieck,  P.  O.  money  order  or 
postage  stamps. 
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The  immoise  Anancial  and  cor¬ 
porate  expansion  between  the  de¬ 
pression  of  the  90’s  and  the  crisis  of 
the  30's,  why  it  ended  in  collapse  and 
what  the  collapse  meant,”  and  how  the 
present  Administration  program  has 
affected  Big  Business — ^that  is  the  am¬ 
bitious  theme  of  Frederick  J.  Allen’s 
new  book,  “Lords  of  Creation”  (Har¬ 
pers).  If  you  know  Allen’s  “Only  Yes¬ 
terday,"  you  have  sufficient  gturantee 
that  the  lata  book  is  interesting,  but 
no  basis  for  imagining  how  important 
it  is. 

Of  course  the  1936  campaign  may  be 
fought  on  some  accidental  or  incidental 
issue,  but  if  it  is  at  all  on  fundamen¬ 
tals — ^here  they  are  in  this  volume  in 
historical  perspective  and  without  bias. 
The  last  chapters  desaibe  the  New 
Deal,  its  virtues  and  failings,  and  what 
it  had  to  buck — ^the  grief  left  over  from 
Hoover’s  time  and  the  fresh  outbursts 
of  the  first  days  of  Roosevelt’s.  And 
the  earlier  chaptas  make  it  quite  clear 
that  our  depression  was  not  due  to  the 
World  War,  but  to  holding  companies 
and  pyramiding  and  jockeyed  specula¬ 
tion. 

The  story  is  made  easia  and  more 
intaesting  reading  by  the  biographical 
treatment  of  the  Morgans,  Insull,  Gian- 
nini,  the  Van  Sweringens,  C.  E.  Mit¬ 
chell  “the  salesman,"  and  many  otha 
Lords  of  Creatioa  The  personal  im¬ 
portance  of  these  men  is  not  exagger¬ 
ated.  Allen  makes  it  clear  that  ^ey 
wae  men  of  thdr  time— not  monstas 
or  Carlylean,  Nietzschean  heroes.  He 
tells  of  their  part  in  religion  and  so- 
dety  and  of  their  taste  in  art — collec¬ 
tion  as  a  form  of  speculation  1  His  two 
lists  of  ten  representative  men  a  gen¬ 
eration  apart  (1900-04  and  1925-28)  is 
worth  the  price  of  admission. 


^  Newspaper  Wrltlnx  and  Editinc,  by  w.  Q. 

Bleyer.  Thoroughly  up  to  date,  the  seoood 
/uX  Revised  Edition  gives  Just  the  information  and 
Illustration  material  the  beginner  needs.  493  pp. 

'Jf  lUus . $S.is 

Main  Currents  In  the  History  of  American 

SJournaUsm.  by  W.  u.  Bleyer.  To  give  the 
student  of  journalism  a  background,  the  atm, 
mm  throu^out  the  book,  has  been  to  select  those 
'fX  historical  threads  and  materials  that  have  a 
Pk  significant  bearing  on  the  present-day  situation 
In  American  Journalism.  Ulus.  474  pp.,  formerly 
M.00.  Now . SS.M 


pelUng  argument  against  those  who  advocate 
government  regulation  of  advertising.  Readable 

and  entertaining . St.dd 

“The  Reporter  and  the  News,”  a  praetleal 


SStX  RetalUnc  Ideas,  compiled  by  _ 

Lyons.  Successful  methods  used  In  neatly  awn  ' 
retailing  activity.  Can  be  used  In  the  advarthhi 
promotion  department  as  weU  as  by  local  i 
salesmen  and  users  of  space.  Cloth. 


'.83  i 


World  Marketlnc,  by  V.  D.  CkiUlna.  A  sow  < 

worir 


plete  guide  to  world  market  merehanrtldniisl  i 
selling  of  the  new  era . ItJI  . 


Luxon,'  Asst.  Prof,  of  Journalism,  Ohio  State 
University.  Excellent  text-book  for  a  beginner. 


This  6ook  covers  the  whole  field  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organisation  of  plant,  offlee,  circulation 
and  advertising  departments  to  the  formulaUon 
of  an  editorial  policy  for  service  to  the  com¬ 
munity.  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  success . tt-M 

Women  In  Journalism,  by  Genevieve  Jackson 
Boughnet.  A  guide  to  the  opportunities  and  a 
manual  of  the  technique  of  women's  work  for 

gaslnes . tt.M 

r,  by  E.  P.  Harris 


Octavo.  5flb  pages . MS.tt 

Newspaper  Desk  Work,  by  R.  M.  Neal.  .IS.M 
Practical  Exercises  in  Newswriting  and  Edit¬ 
ing,  by  D.W.  Miller . tX.X4 


Making  Advertisements,  by  R.  8.  Durum.  , 
Able  exposition  of  general  advertlring  teehya  | 


newspapers  and  magi 
The  Community  Newspaper, 
and  F.  H.  Hooke.  A  full  and  i  ^ 
tlon  of  the  principles  of  modern  Journalism  to 

the  needs  of  the  local  newspaper . SUM 

The  Country  Weekly,  by  Phil  C.  Bing.  Dis¬ 
cusses  the  Innumerable  problems  connected  with 
the  management  of  a  country  newspaper. . .  EI.M 
Principles  of  Journalism,  by  Casper  8.  Yost. 
A  study  of  Journalism  as  a  profession,  of  lu 

alms.  Ideals,  and  standards . gl.M 

Newspaper  Make-^  and  Headlines,  by 
Norman  J.  Radder.  'The  principles  and  practice 
of  newspaper  copy  heading  and  make-up.  .a.M 


Cloth. 

Newspaper  Advertising, by  JamesM.MsMws  ^ 
A  sales  presentation  using  "Better  Retsllm  , 
as  a  TTianiiai  Provides  a  deOnltc  formula  tom  | 
advertising  salesmen  to  more  sales . r 

CtfMrt  im  AdvertUlnCg  Arranced  and  t&m  i 
by  Aldao  JamM.  Tbia  la  a  aympodum  «  M 
advertising  business  written  especially  by  Us  M  ) 
known  leaders.  Every  aspect  of  sdvo 

covered.  677  pp . 

Advertlsinf,  Its  E^mnomlos.  Philosophy  isl  | 
TechnlqueTby  Herbert  W.  Hess.  A  book  wwU  , 
enables  the  reader  to  oomprehend  In  a  usw  , 
I  of  merchandising . ww 


volume  every  pha 


Special 

Brewer  Dictionary  of  Phrase  and  Fable 

(frequently  referred  to  as  the  Editor's  Handbook) 
standard  at  (7.50  price,  offered  here  at  (3.50. 

Ualf-moroooo,  1,440  pages,  over  14,000  references. 

Frank  U.  Vlsetelly.  Lltt.  D.,  says:  "Full  of  meat 
as  an  egg."  A  gift-book  not  to  be  overlooked.  * 

The  Law  on  Advertising,  by  dowry  Chapman. 

Thousands  of  questions  are  answered  In  this 
500  page  book.  This  book  was  Issued  In  1929  at 
(7.50.  We  offer  a  limited  number  while  they  last 

at . CI.M 

Add  25e.  to  cover  postage. 

American  Women,  edited  by  Durward  Howes. 

A  book  of  great  service  to  anyone  desiring 
Information  about  outstanding  American  women. 

Regular  price  (10.00.  Special  offer  to  news¬ 
papers  and  libraries . (8.M 

America’s  Young  Men,  edited  by  Durward  ALCCOlUltlllS 
Howes.  The  offlelal  Who's  Who  among  the  MewsDaner  Organisation  and  AeeeaaM 
young  men  of  the  nation.  Regular  price,  (12.50.  a  8  Van  U^thuysen  This  standard  tm> 
Special  price  to  newspapers  and  libraries.. 


Law  of  the  Press 

Newspaper  Law,  by  W.  W  Loomla  CWIi  (>B 
The  Law  of  Newspapers,  by  Arthm  A  Ciemia 
Complete  exposition  of  libel,  slander,  oontaan 
Cloth . •*'" 


JUST  OUT 

Forty  Years — Forty  Millions:  The  Career  of 
Frank  A.  Munsey.  by  George  Brett.  It  la  one  of 
the  most  dramatic  and  avaricious  stories  of  all 

Journalism  history . (S.M 

Freedom  of  the  Press,  by  George  Seldes. 
In  this  lively  and  fearless  book  a  veteran  news¬ 
paperman  tells  what  Is  wrong  with  our  press. 
He  exposes  the  force  working  against  our  free 
press  He  pulls  DO  punches . (X.7( 


Advertising 

Making  Millions  Bead  and  Buy,  by  William 
A.  Thomson.  New.  Expert  analysis  of  market¬ 
ing  through  newspaper  advertising.  Cloth. ((.M 
MUent  Merchandise  Man,  by  George  Levlnton. 
A  recent  new  publication  In  loose  leaf  form 
designed  to  serve  as  a  guide  for  retailers  and 
newspaper  advertising  salesmen.  Free  counsel 
service  Is  offered  for  aperlod  of  one  year  on  retail 
advertising  problems  to  newspapers . (1.88 


by  A.  S.  Van  Uenthuysen.  _ 

presents  hundreds  of  money-saving  sunsinm  ^ 
on  all  phases  of  publishing.  It  allows  yo»_y  | 
compare  your  own  policies  wlUi  tne  syij» 
methods,  forma  and  practices  of  other  enww  ; 
organisations.  544  pp,  Slse  7xI0li  Ina.gw^  < 


Circuiatioii 

Newspaper  District  ManagemenL^by  ^ 

Smith.  A  textbook  for  men  In  “  T* 

paper  carrier  salesmen.  Ill.  Cloth . • 

The  Paper  Boute,  by  Lloyd  Smith . ILW 
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(Obituary 

kiTARREN  C.  BROWNE,  76,  for 
VV  the  past  30  years  editor  and  pub- 
a,fr  of  the  Satiotial  Lithographer,  New 
died  in  the  Muhlenberg  hospital, 
Si  N.  J  NOV..22  lie  learned 
iT printing  trade  during  Ins  youth  in 
hitdonia,  N.  Y.  newspaper  office  and 
managed  and  edited  trade  jour- 
Bs  devoted  to  typography  among 
Cm  the  Buffalo  (N,  Y.)  Union 
i^,r.  He  became  owner  of  the  Na- 
|omI  lithographer  in  1905. 

Hauy  H.  Kihn,  33,  for  the  past  10 
jars  with  the  New  York  Times  audit- 
>;£  department  died  Nov.  22  in  the 
Hospital,  Brooklyn,  follow- 
hg  an  appendicitis  operation  two  weeks 

Taithik  Gledhill,  61,  publisher  and 
Lr,  Brisbane  (Cal.)  Sun,  weekly, 
u  Kov.  19  while  addressing  a  meet- 
^of  the  Brisbane  volunteer  fire  de- 
lirtraent. 

Charus  Maitland  Beattie,  77,  re- 
New  York  lawyer  and  former 
‘t-spaperman  died  Nov.  20  at  his  home 
Red  Bank,  N.  J.,  after  a  brief  ill- 
ks.  He  had  worked  for  the  New 
J^j  Herald  under  James  Gordon  Ben- 
fl  and  for  the  Sun  under  Charles  A. 

^  Hia.  He  studied  law  and  in  19(X)  was 
*•  Bitted  to  practice  in  New  York 
^  ate.  Mr.  Beattie  was  a  member  of 
}  t  New  York  Press  Club,  the  Silurians 
*  d  the  Caledonian  Society  of  New 
•s  rk. 

Satt  Waldo  Emerson,  56.  former 
“*|ominent  .Massachusetts  advertising  ex- 
tlive.  died  Nov.  19  at  Hanover,  N.  H. 
S(.m.  until  his  retirement  two  years 
was  a  director,  vice-president  and 
er  of  the  New  England  office  of 
Barton  Durstine  &  Osborn, 
to  Victor  Dewey,  founder  of  the 
■ord  ((3al.)  Journal  and  former  San 
SCO  newspaperman,  died  Nov.  15 
ita  Monica,  Cal. 

T  S.  CoiT,  35,  circulation  repre- 
tive  of  the  Seattle  Fost-Intelli- 
:er,  in  Eastern  Washington,  North- 
Idaho  and  Montana,  died  of  pneu- 
in  Spokane,  Wash.,  recently, 
several  years  he  was  with  Pic- 
I  Review,  before  joining  the  In- 
:encer  staff. 

[iutE.NCE  R.  Long,  46,  Sapulpa 
i.)  Herald’s  first  reporter,  died 
13  at  his  home  in  Tulsa  after  a 
1 1  i  illness.  Long  was  employed  as 
srter  on  the  Herald  when  it  was 

V  ^ihed  in  1914.  He  remained  with 
I  paper  about  two  years,  resigning  to 

V  I  the  oil  business  at  Tulsa. 

'  I  Ik.  Mary  A.  Thatcher,  mother  of 
■  lam  J.  Ttotchcr,  telegraph  editor, 

1  i  ten  Evetung  American,  died  Nov 
5  Rt  the  home  of  her  daughter,  in 
•ft  Chester. 

|eiTs  Bryant  Lane,  67,  former  as- 
■-^e  editor,  Buffalo  (N.  Y.)  Times, 

‘  wife,  Mrs.  H.  Eleanor  T.  Lane 
under  the  name  of  Kate  Burr 
he  Times,  died  Nov.  22  in  Buffalo. 
Lane  spent  10  years  practicing  law 
c  he  entered  the  newspaper  busi- 
as  an  editorial  writer  for  the  old 
ido  Enquirer  in  1901.  In  1902,  he 
the  Times. 

laiAM  D.  Mathews,  80,  retired 
^rrnan.  died  at  his  home  in 
nis,  Tenn.,  Nov.  20,  following  a 
attack.  As  a  young  man  he 
the  Frontier  at  O’Neill,  Nebr., 
afterward  moved  to  Stuttgart, 
where  he  was  editor  of  the  Free 
Later  he  went  to  Little  Rock 
c  he  became  editor  of  the  State 
>=  lean  for  four  years.  He  left 
piper  work  in  1901. 

^Es  Clayton  Harrison,  64,  for- 
.^^Eaph  editor,  Montgomery 
I  advertiser,  died  at  his  home 
Nov.  22  following  a  stroke  of 

LVilS. 

i^MAs  J.  Walker,  79,  feature 
^  for  newspapers  and  magazines 
-cmer  editor  of  publications  in  the 
““  wwt,  died  Nov.  19  at  St. 
«  the  home  of  a  daughter,  Mrs. 

Injuries  suffered  in  an 
ctale  accident  12  months  pre- 
were  factors  in  causing  death. 


He  was  one  of  the  first  newspaper 
artists  at  Kansas  City,  Mo.,  in  the  days 
when  drawings  for  reproduction  were 
made  on  chalk  plates.  Some  of  his 
writings  were  under  the  pen  name  of 
“John  Thomas  Jasper.” 

J.  Edward  Supple,  for  many  years 
district  man  in  Chelsea  and  Revere, 
Mass.,  for  the  Boston  Globe  died  last 
week  and  was  buried  Nov.  23  in 
Everett,  Mass.  He  is  survived  by  two 
brothers,  F.  J.  Supple  of  the  Boston 
Post  editorial  staff  and  Albert  of  the 
Boston  Daily  Record. 

James  Selkirk  Allan,  77,  who  had 
served  for  20  years  as  New  York  repre¬ 
sentative  of  the  English  magazine, 
Engineering,  until  his  retirement  two 
years  ago,  died  Nov.  24  in  New  York 
of  a  heart  attack. 

Francis  Atwater,  76,  who  founded 
and  published  the  Meriden  (Conn.) 
Daily  Journal  in  1884  and  published  it 
until  1913,  died  Nov.  25  at  his  home  in 
New  Haven,  following  a  three- week 
illness.  He  also  spent  some  time  in 
Havana  as  a  director  of  the  Red  Cross 
and  while  there  founded  the  Havana 
Post,  an  American  newspaper. 

Gus  OcHNER,  cashier  and  bookkeeper 
of  the  Philadelphia  Evening  Star,  a 
small  daily  newspaper,  was  found  shot 
to  death  in  the  basement  of  the  plant 
Nov.  25.  Police  said  the  case  was 


“apparently  suicide”  but  Robert  Louis, 
plant  superintendent,  said  he  knew  no 
reason  for  Ochner  to  end  his  life. 

Moses  A.  James,  Canada’s  oldest 
editor,  who  for  57  years  was  editor  of 
the  Bowmanville  (Ont.)  Canadian 
Statesman,  and  for  nearly  half  a  cen¬ 
tury  correspondent  of  the  Toronto 
Globe,  died  at  his  home  in  Bowman¬ 
ville  in  his  87th  year,  Nov.  22.  He  was 
born  in  Bradworthy,  England,  and  went 
to  Canada  with  his  parents  on  a  sailing 
vessel  when  he  was  three  years  old. 
After  teaching  school  for  a  number  of 
years,  in  1878  he  purchased  the  plant 
and  goodwill  of  the  Canadian  States¬ 
man.  He  edited  and  published  the  paper 
until  1919,  when  he  handed  over  the 
business  to  his  sons,  Norman  and 
George,  the  former  died  in  1929. 

Mrs.  C.  M.  Greenway,  Jr.,  35,  wife 
of  the  general  manager  of  the  Kalama¬ 
zoo  (Mich.)  Gazette,  died  Nov.  22  at 
Kalamazoo  following  a  major  opera¬ 
tion. 

Thomas  L.  Eastin,  46,  assistant  lo¬ 
cal  display  advertising  manager  of  the 
Loniszillc  Courier-Journel  and  Times 
died  of  heart  disease  Nov.  17  at  his 
home  in  Louisville.  Entering  the  em¬ 
ploy  of  the  newspapers  30  years  ago, 
Mr.  Eastin  was  successively  in  the  ac¬ 
counting  department,  assistant  cashier, 
and  manager  of  the  classified  advertis¬ 


ing  department  before  he  was  appointed 
to  his  last  post. 

KILLED  IN  AUTO  CRASH 

Monroe  Van  Gunten,  22,  son  of 
Henry  Russell  Van  Gunten,  director  of 
media  in  the  Chicago  office  of  Lord  & 
Thomas  Advertising  Agency,  was  killed 
Nov.  23  when  an  automobile  in  which 
he  was  riding  crashed  into  a  railroad 
train  near  (jhicago.  George  Clifford, 
22,  a  member  of  the  Chicago  American 
merchandising  department,  son  of 
George  Clifford,  Sr.,  former  Chica^ 
newspaperman,  more  recently  with 
Quigley  Publications  and  at  present  edi¬ 
tor  of  Swift’s  Merchandiser  at  Swift  & 
Co.,  was  critically  injured  in  the  crash. 
Both  young  men  were  former  Univer¬ 
sity  of  Illinois  students  and  were  en 
route  to  the  Illinois-Chicago  football 
game  at  (Thampaign. 


WILLIAM  L.  CROUNSE 

William  Livingston  Crounse,  74, 
formerly  head  of  the  Washington  bureau 
of  the  old  New  York  World,  and  in 
recent  years  associated  with  trade  as¬ 
sociations,  died  in  Washington,  Nov. 
21.  He  was  one  of  the  founders  of  the 
National  Press  Club,  and  became  known 
as  a  writer  in  the  Cleveland  Adminis¬ 
tration.  Mr.  Crounse’s  father  was  the 
founder  of  the  Washington  bureau  of 
the  New  York  Times. 


CRUCIAL  MONTHS  FOR  DEATHS 

FROM  AUTOMOBILE  ACCIDENTS 

■ 

As  go  November  and  December  records  of  street  and  highway 
accidents,  so  will  go  the  1935  account  of  casualties  on  the  streets  and 
highways  of  this  country. 

Deaths  for  ten  months  were  close  to  the  loss  of  life  for  the 
correspionding  period  last  year.  Only  by  November  and  December  show¬ 
ing  an  appreciable  reduction  can  this  year  end  with  the  notable  achieve¬ 
ment  of  an  improvement  in  automobile  accident  fatalities. 

But  if  November  and  December  should  happen  to  be  much 
worse  than  last  year — when  7,200  met  death — the  public  can  e.xpect 
another  year  of  mounting  casualties  from  automobile  accidents. 

Which  shall  it  lie? 

Only  the  united  will  of  drivers  and  pedestrians  to  “come  back 
alive”  can  determine  this  question.  Newspapers  throughout  the  country 
are  leading  the  onslaught  on  the  automobile  accident  problem.  The 
results  already  noted  prove  that  still  further  savings  in  life  and  limb  can 
be  effected. 


J^ultLlikad  in  ika  SJniataM  oj^  J^ukllc 

THE  TRAVELERS  INSURANCE  COMPANY 

Hartford  -  Connecticut 


J 
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AGENTS’  TACTICS  HIT 
IN  EDITORIAL 


CANNED  BEER  ON  COAST  AD  RADIOED  ACROSS  U.  S. 

Pabtt  GeU  Big  Return* — Acme  Drive  Church  Sc  Dwight  Rushes  Copy  to 


Plea  for  Aid  in  Repealing  Cocoanut 
Oil  Tax  Should  Not  Have  Come 
hy  Advertising  Channels, 

Say*  Chicago  Tribune 


in  Mid-December 

(.Special  to  Ebitos  &  PuSLisuu) 

San  Francisco,  Nov.  25 — Canned- 


Meet  Poison  Scare  tral  System,  Southern  Railway  Systn 

to  Editos  &  Publishes)  and  Seaboard  Air  Line  Railway  ^ 

San  hRANCisco,  Nov.  25— Urging  nouncing  the  new  “Florida  Sunbtaa* 


“FLORIDA  SUNBEAM”  CAMPaiqi 

Copy  broke  Nov.  27  in  a  joint  adm. 
tising  campaign  of  the  New  York  Cts 
tral  System,  Southern  Railway  Systn 


beer  advertising,  which  recently  reached  “f^uy  Baking  Soda  in  the  Original  Con-  air-conditioned  train  from  Chicago  D*. 
the  Pacific  Coast  in  releases  on  behalf  tamer,  Church  &  Dwight  Co.,  Inc.,  of  troit  and  Cleveland,  to  lioth  cwsts 
of  Pabst  Export  Beer,  is  scheduled  for  York,  rushed  an  advertisement  Florida.  The  campaign  is  handled  U 

a  new  nhase  in  mid-December  with  in-  ^  ^cinc  Coast  newspapers  last  week  the  New  \ork  ofiice  of  the  Capbl 


-  of  Pabst  Export  Beer,  is  scheduled  for 

The  Chicago  Tribune,  in  an  editorial  a  new  phase  in  mid-December  with  in- 


published  Nov.  22,  criticized  advertising  auguration  of  a  campaign  by  Acme  telling  of  tlie  safeguards  placed  about  Company.  The  “Florida  Sunbeam"  ii 

agencies  which  have  sent  letters  to  Beer,  a  product  of  the  California  Brew-  the  inanufacture  of  Arm  &  Hammer  begin  service  from  Chicago  and 

newspapers  asking  support  of  the  Guf-  ing  Association.  baking  soda.  The  copy  appeared  as  in-  on  Jan.  1;  from  Cleveland  on  Jan.  2 

fey-Dockweiler  bill  to  repeal  the  excise  Acme  will  be  the  first  Far-Western  vestigation  of  a  poisoned  baking  soda  and  northbound  from  Florida,  on  JanJ 

tax  on  non-edible  cocoanut  oil  produced  beer  to  adopt  a  can  as  an  added  con-  in  bulk  was  continued  by  city  offi-  - 

in  the  Philippines  and  used  in  this  tainer,  according  to  Emil  Brisacher  &  cials.  GETS  SWEET-ORR  ACCOUNT 

country  in  the  manufacture  of  soap.  Staff,  advertising  agency.  Acme’s  debut  pf-  J-  V-  Geiger,  city  health  director.  Effective  Jan.  1,  1936,  the  advertiw. 
The  Tribune’s  editorial  was  headed  “An  tins,  possibly  under  a  distinctive  was  in  charge  of  the  investigation,  gf  Sweet-Orr  &  Co.,  Inc.,  world’ll 

Improper  Approach”  and  pointed  out  name,  is  scheduled  for  Dec.  15.  Acme  was  quoted  in  the  copy  to  allay  any  manufacturer  of  work  clotheiri 
that  agencies  represented  national  ad-  ^aies  in  California  during  July  exceeded  suspicion  of  packaged  soda  which  might  handled  by  the  Frank  PresbreyfV 
vertisers,  many  of  whom  advertise  in  ^  million  gallons  and  were  accompanied  follow  the  bulk  sale  trag^y.  Fhe  ad-  New  York.  This  concmi  W 

the  Tribune.  The  Tribune  said:  ‘a  by  an  extensive  newspaper  campaign.  prepared  by  Dorrance  manufacturing  plants  and  shiuM 

newspaper  which  receives  some  or  all  ihe  reception  of  Pabst  “in  the  new  6:.Co.,  New  >ork,  was  sent  to  j,omts  in  Newburgh  and  WappiS 

of  Its  editorial  opinions  from  the  count-  i,a„jy  keglined  Tapa  can”  has  been  ban  Francisco  by  radiophoto,  appearing  Falls,  N.  Y.,  Pottstown,  Pa  and  iX 
mg  house  is  headed  for  the  boneyard.”  times  greater  than  the  expectancy,  Francisco  morning  newspapers  m.  jbeir  goods,  handled  through  iS 

Admitting  that  manufacturers  have  a  ^  learned  at  San  Francisco  offices  "ext  morning  and  in  afternwn  retailers,  embrace  uniforms  ovmN 
strong  case,  the  Tribune  took  issue  with  Premier  Pabst.  Advertising,  han-  newspapers  of  other  coast  cities  that  pants  and  shirts.  Jordan  L.  Mott  rt 
the  agencies  on  their  method  of  ap-  from  Chicago,  has  been  placed  ^  ^  ...  account  executive, 

proach,  asserting  “appeals  for  editorial  newspapers  on  the  Pacific  Coast.  The  Owl  Drug  Co.,  a  chain  drug  - 


the  Tribune.  The  Tribune  said:  “a 
newspaper  which  receives  some  or  all 
of  its  editorial  opinions  from  the  count¬ 
ing  house  is  headed  for  the  boneyard.” 

Admitting  that  manufacturers  have  a 


the  agencies  on  their  method  of  ap¬ 
proach,  asserting  “appeals  for  editorial 
support  coming  from  advertising  agents 
or  advertising  departments  carry  an 
implication  which  reflects  upon  all  con¬ 
cerned.  It  is  to  be  hoped,  therefore, 
that  the  letters  will  be  recalled.” 

Referring  to  the  importance  of  reader 
confidence  in  order  to  maintain  the 
newspaper  as  a  dominant  advertising 
medium,  the  editorial  continues: 


OLD  GOLD  THEME  EXTENDED  "y.  auvcruM.ig  m  oau  rran-  Establishment  of  the  Carroll  J  S« 

.tv  ui  B4  11  R  •  newswers  urging  purchase  Memorial  Lectures  in  Advertifi*! 

‘Double  Mellow  Copy  Bring*  Reply  drugs  from  drug  stores.  At  the  top  of  Harvard  Graduate  Schod 

e _ r* _ I  In#*  anv#*rticpm#*nt  5inn^nr#*n  IHa  fammic  .... 


The  Owl  Drug  Co.,  a  chain  drug 
store,  also  took  advantage  of  the  situa¬ 
tion,  placing  advertising  in  San  Fran- 


be  account  executive. 


SWAN  MEMORIAL  LECTURES 


from  Camel 

‘Double  Mellow”  Old  Gold  cigarettes. 


the  advertisement  appeared  the  famous  ^s  Adml^Utra^ 

‘^e  Advertising  Club  of^ostr?! 


I^UUUIC  ..ylCIiUW  »»T1*  1_  .  J  J  .  a  f  V*  iiai  tlK  Ul  XJUalOII 

after  having  advertised  in  33  cities  since  standards  are  your  protection.  memorial  to  Col.  Carroll  J.  Swaa 

y'E  .  ^  _ ~  _  1 _ I _ XT _  1^ _ I-  .  .  ^ 


Oct.  6  on  a  double-money-back  plan. 


“in  the  lonr  rursuch  a  res^^^^  will  advertised  in  large  space  in  New 

do  the  advUfsers  no  good  because  it  York  City  last  week,  headlines  an-  The  New  "^rk  State  Liquor  Author-  several  years,  was  announced  last 
will  make  it  more  difficult  for  them  to  nouncing  they  were  Now  on  sale  ,ty  has  ruled  that:  Resolved  that  Several  lectures  will  be  given  anmall). 

sell  their  wares.  In  the  short  run,  as  advertising  the  price  of  any  gREENLEAF  COMPANY  MOVES 

well  the  advertisers  stand  to  Inse  change,  but  the  copy  told  of  Using  un-  hquors  or  wines  must  also  set  forth  v.iir.r.rii.r.Ar  v-uivirAni  moves 

The’  nnnnnents  nf  the  Ciiffev-Dnrlfl  usually  fine  tobacco,  Ijought  two  years  in  connection  therewith,  the  net  fluid  The  Greenleaf  Company,  Boston,  jd- 
weiler  'hill tn  use  the  ilhistratinn  at  ago.  The  money-back  offer  Said :  contents  of  the  container  so  advertised  vertising  and  merchandising  counselkn, 


MUST  TELL  BOTTLE  SIZE 


a  leader  in  New  England  advertise 
circles  and  president  of  the  Boston  cUi 


well,  the  advertisers  stand  to  lose. 
The  opponents  of  the  Guffey-Dock- 
weiler  bill — to  use  the  illustration  at 
hand — are  not  asleep.  If  the  advertis- 


liquors  or  wines  must  also  set  forth  GREENLEAF  COMPANY  MOVES 
in  connection  therewith,  the  net  fluid  The  Greenleaf  Company,  Boston,  id- 
contents  of  the  container  so  advertised  vertising  and  merchandising  counselkn, 


“If  you  don’t  get  a  thrill  we’ll  pay  in  conspicious  type.  This  requirement  has  moved  from  216  Tremont  Streetto 

_  1 'll  _ \  n....  »  _ Cl..  . _ 11  _ _ J _ _ ...  'lO  _  c. _ 


intr  acencies  did  siKceed  in  brineine  tfie  bill  (twice  over).  Buy  a  pack  of  shall  apply  to  all  newspaper  advertising,  new  offices  at  20  Newbury  Street 
forth  a  flood  of  editorials  in  favor  of  Double-Mellow  Old  Golds  .  .  .  Smoke  magazines,  pamphlets,  placards  or  any  I'-.  Greenleaf  is  president ;  Charles  K. 


thp  hill  the  onnnsitinn  would  trace  ^0  of  the  cigarettes.  If  you  are  not  other  publications,  effective  December  Holcomb,  vice-president,  director  of  w- 
them  to  their  Tonree  and  would  not  convinced  that  it  is  the  finest  cigarette  IS,  1935.”  The  regulation  was  called  vice  and  radio;  George  R.  Dunham, 
fail  to  make  the  exnoimre  with  dpva«-  ever  smoked,  just  mail  the  wrapper  forth,  it  is  explained,  by  instances  where  treasurer;  David  S.  Garland,  Jr,  pnh 

tatinp  effect  Tnutead  of  advancintr  the  ‘''e  10  unsmoked  cigarettes  to  P.  buvers  had  been  attracted  by  an  ad-  duction  manager  and  art  director, 

clu^e  of  the  soa?Tndus^^^^^  Lorillard  Company,  Inc.,  119  West  40th  vertised  price,  only  to  find  that  the  - 

iak  would  he  more  Hkelv^’to  act  as  a  St.,  New  York  City,  and  we  Will  send  bottles  were  smaller  than  expected.  „ 


cause  of  the  soap  industry,  the  editor-  '-ompany.  me.,  ii:.  nvm 

ials  would  be  more  likely-  to  act  as  a  St.,  Neey  York  City,  and  we  will  send 
boomerang.  Anything  said  by  any  one  >’0“  ^"'’“'hepnee  you  paid,  plus 
on  behalf  of  the  bill  would  be  dis-  This  offer  expires  Jan.  1. 1936. 


counted  as  hired  testimony. 


The  advertising  brought  a  quick  re- 


GOODWIN  FURNITURE  SOLD 


lltv-va  os  nil  V-VA  LV9Vllll\JtlJ  .  If  n  T  1 1  t-  u.. _ The  federal  court  granted  the  trustee 

This  would  be  an  unfortunate  re-  P'>'  J-  iF  a^d  permission  to  sell  the  office  furniture 


i  nio  UK.  ait  uiiiv/i  vuiiat^e  *  v.'  •  '  .  _  \7,  ^1,  IJCIIUISMUU  lU  ^CIl  lllC  UUICC  lUlllUUM 

suit  because  the  manufacturers  appear  m  newspapers  of  N^v  York  and  Goodwin  Corporation,  now  seek 


to  have  a  strong  case.  They  concede  other  cities.  Reynolds  offered  to  re 


the  fundamental  principle  that  it  is  the  ^tiiid  purchase  price  of  Camel  Ciga^ 


ing  reorganization  under  Section  77- B 
of  the  bankruptcy  act,  at  a  hearing  in 


The 

JOSHUA  B.  POWERS 
ORGANIZATION 


iiiv,  f i.iai  II  lu  II.,.  - _  oi  uic  uaiiKiuuu-y  aci,,  di  a.  iicdiiiiH  iii 

duty  of  congress  to  protect  American  rettes,  plus  postage,  on  a  similar  p  an.  25.  Hearing  on  the  pro¬ 


farmers  from  Philippine  competition, 
but  assert  that  the  principle  is  not  in- 


FOUR-A  ISSUES  REPORT 


posed  contract  of  operation  of  the 


Section  C  of  “Market  and  Newspaper  Goodwin  Plan  under  the  auspices  of 


volved.  Vegetable  oils  produced  in  this  cj  jj  ..  Volume  IV  has*  just  been  ‘he  Churchworkers’  Broadcasting  Cor 

rniintrv  tVii*  enanmak-pre  «av  arp  not  otatlSlICS,  V  OlUme  1\,  lias  JUSX  ucen  _ _ . _ . 


country,  the  soapmakers  say,  are  not 
used  by  them  to  any  extent  and  will  not 


OiaLldlkL.9,  V  UiUlllG  *.  >  ,  iiaa  i/vvii  .  -vt  \r  1 

released  by  the  American  Association  of  por^on,  York  City,  was  con- 


used  by  them  to  any  extent  and  tyill  not  .  •  tinned  until  Dec.  9 

be  used  even  if  the  present  excise  tax  ertising  Agencies.  i  nis  section  _ 


remains.  Farmers,  they  add,  do  not 
benefit  from  the  sale  of  animal  fats 


deals  with  the  50  cities  in  the  United 
States  and  Canada  over  100,000  popula- 


soap.  If  the  manufacturers  ‘>on  for  which  A.B.C.  audit  reports 


TO  OPEN  OFnCE  IN  DALLAS 

Modern  .\rt  Studios,  Inc.,  of  Chicago 


can  prove  these  assertions  they  have  a  were  issued  for  periods  ended  Mar.  31,  arfd  New  York,  have  opened  a  branch 


represents  more  than  om 
hundred  important,  non* 
competing  publicalieni 
in  Latin  America,  is 
Europe,  in  Australia,  in 
South  Africa  and  in  dn 
Far  East. 


good  case  for  the  bill,  for  it  is  con-  The  cities  are :  Akron,  Birming-  office  in  the  Construction  Building,  at 

cerned  only  with  cocoanut  oil  from  the  ham,  Boston,  Bronx  (New^  York),  Dallas,  Tex.,  where  the  design  and  con- 
Philippines  which  has  been  denatured  to  Brooklyn,  Chicago.  Cincinnati,  Cleve-  struction  of  exhibits  for  the  Texas  Cen- 
render  it  non-edible.  land,  Columbus,  Dallas,  Dayton,  Detroit,  tennial  Exposition  will  be  handled.  E. 

“The  Filipinos  are  entitled  to  no  El  Paso,  Evansville,  Grand  Rapids,  W.  Calvin,  vice-president,  will  head  the 
favors.  The  provision  in  the  present  Hollywood,  Houston,  Jacksonville,  office  with  Ken  Holmes  in  charge  of 
law  requiring  our  treasury  to  transfer  Johnstown,  Kansas  City,  Kans.,  Kansas  architectural  designing, 
the  collection  from  the  cocoanut  oil  City,  Mo.  Knoxville  Little  Rock,  Los  ^ 

tax  to  the  Philippine  government  is  Angeles,  Memphis,  Miami,  Milw^kee, 

quite  indefensible.  The  islanders  asked  Oakland,  Omaha,  Ottawa,  Ont,  Pasa-  pa  pB 

for  independence  and  now  that  they  dena,  Pawtucket,  Pit^burgh,  ^rtland,  ^  M 

have  their  commonwealth  they  must  ex-  Ore.,  Providence,  Quebec,  Reading,  ^  y  • 

pect  to  pay  the  customarv  price  for  it.  Rochester,  Rockford,  Seattle,  South  .  ,  .  ,  j.-i 


JOSHUA  B.  POWERS,  Im. 

SIO  Esil  4lBd  Slrtsl  NtwyskOi 


London 

Bueno*  Aire* 


Pari*  8®** 

Rio  de  jtnein 


287,679 


pect  to  pay  the  customary  price  for  it. 


Their  present  effort  to  bribe  American  Bend,  Spokane,  Tacoma,  Tampa,  Tren- 
congressmen  with  a  free  trip  to  the  ton.  Union  City,  Wichita,  Windsor, 


orient  has  certainly  added  nothing  to  Ont.,  Winnipeg,  Yonkers. 

their  claim  upon  us  for  favored  treat-  INSURANCE  MEETII 
ment.”  . 


w«t  the  everase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mominj 
and  Evening  issues)  for  the  month  of 


NEW  YORK  AGENCY  NAMED 


INSURANCE  MEETING  DEC.  3 

Analysis  of  the  advertising  depart¬ 
ment  of  an  insurance  company,  and 


OCTOBER,  1935 


The  Gerber  Products  Company,  of  breakdown  of  its  budget,  will  be  dis- 


Fremont,  Mich.,  manufacturers  of  Ger¬ 
ber’s  A.  B.  C.  Strained  Vegetables,  has 


cussed  before  the  Insurance  Advertis¬ 
ing  Conference,  at  its  all-day  winter 


just  appointed  the  Federal  Agency,  tneeting  Dec.  3  in  the  Waldorf-Astoria 
New  York,  as  its  advertising  agency.  Hotel,  New  York  City.  The  speakers 


Plans  for  1936  advertising  are  now  "ill  be  John  R.  Holcombe,  Jr.,  and 


being  formulated. 


BEGINS  FOOD  SERVICE 


Kenneth  Miller,  of  Life  Insurance  Sale? 
Research  Bureau,  Hartford,  Conn.  This 
and  a  forum  on  direct-mail  advertising. 


This  represents  A  GAIN  OF  6,385 
OVER  OaOBER,  1934  .  .  . 
The  Sunday  Sun  circulation  averased 
19t,S16  per  Sunday  (or  October, 
1935 — a  gain  of  9,737  over  Octo¬ 
ber,  1934. 


Eaarylhing  im  Bmltimmrm 
Raaalama  Armmmd 


A  merchandising  service  for  food  led  by  P.  J.  Kelly,  of  Harry  Latz  Ser- 
manufacturers  and  their  advertising  vice.  New  York,  will  take  up  the  morn- 


agencies  has  just  been  announced  by  ing  session.  C.  L.  Landon,  vice-presi- 
Burton  G.  Kellogg,  president  of  thie  dent  of  J.  M.  Mathes,  Inc.,  New  York 


THE 


Morning  Evening 


SUN 

Sunriey 


Kellogg  Service,  Inc.,  New  York. 


agency,  will  speak  at  luncheon. 


"No  wonder  you’re 
—1935  Iowa  new  car 
80%  larger  than  1934. 
out  of  five  Iowa  new  '•oeeiittr 
read  The  Oes  Moine* 
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teCOND  YEAR  OF  REPEAL  BRINGS 
$16,000,000  FOR  NEWSPAPERS 

[lard  Liquors  Push  Up  Total,  With  Fastest  Gains  in  Secondary 
Cities — “United  Front”  Movement  Advances — Four-A 
Hears  From  Publishers 
By  ROBERT  S.  MANN 

advertising  of  luitted  for  membership  approval  at  the 
annual  meeting  Dee.  9. 

New  York  representatives,  at  their 
regular  meeting,  heard  the  present  sta¬ 
tus  of  plans  outlined  by  Raymond  11. 
McKinney,  of  J.  P.  McKinney  &  Son, 
chairman  of  the  committee  in  charge. 
General  agreement  was  expressed.  For¬ 
mulation  of  a  definite  program  is  left 
to  Mr.  McKinney  and  his  committee. 

Bureau  of  Advertising,  A.  N.  P.  A., 
which  is  vitally  concerned  with  the 
movement,  has  drawn  up  plans  showing 
how  it  could  expand  its  work  and  build 
a  broader  campaign  on  the  base  of  its 
past  experience,  according  to  William 
A.  Thomson,  director  of  the  Bureau. 
The  subcommittee  of  the  Committee  in 
Charge  of  the  Bureau  has  not  yet  been 
named,  and  the  plans  outlined  are  not 
to  be  disclosed  until  the  subcommittee 
lias  received  them  and  consulted  with 
representatives  of  other  organizations. 


lave  been  thoroughly  verified” — that 
consumer  research  has  been  extended  to 
the  spirit  world. 

Items  111  &  IV’ — Two  announcements 
from  a  Detroit  agency  telling  about  new 
accounts,  neither  of  which  tells  the  name 
of  the  advertiser. 

Does  anyone  wonder  that  we  enjoy 
our  mail? 


Huge  increases 

hard  liquors,  while  lieer  and  wine 
cr’.i'ing  tarely  held  its  own,  have 
,(il  the  secoiul  \  ear  of  repeal,  which 
end  next  week,  on  Dec.  5. 

\s  a  result  it  t"~”  be  estimated  that 
daily  newspapers  of  the  United 
Bti-s  will  have  taken  in,  from  beer, 
and  liquor  advertising,  somewhere 
(i  $16,000,000  by  reiK'al  date,  in 
|,mra't  with  about  ?10,000,000  in  the 
!  year  of  legal  liquor  selling.  This 
mate  is  admittedly  based  on  frag- 
i.tar>  figures,  since  compilation  of 
iipleie  linage  totals  would  be  a  big 
but  it  is  fairly  close. 

The  second  year’s  total  for  maga- 
.  will  be  nearly  $4,000,000,  while 
networks,  practically  closed  to  any 
race  stronger  than  beer,  will  not 
more  than  a  quarter-million.  What 
be  added  by  outdoor  ixisters, 
cl.ir',  car  cards,  direct  mail  and 
|her  media  can  only  be  a  guess.  Pos¬ 
hly  ^,000,000  would  be  in  the  neigh- 
..iiood  of  a  total  for  all  media.  A 
^  ago  the  advertising  chief  of  one 
the  biggest  liquor  firms  estimated 
fiOuOOOO  for  all  media  in  the  first 

f.  The  gain  of  something  over  50 
cent  can  be  traced  to  entrance  of 
houses  into  the  business,  offering 
new  brands  by  old  houses,  opening 
more  territory  to  the  business  of 
al  liquor  selling.  Under  the  circum- 
^ces  it  would  be  strange  indeed  if 
nertising  of  alcoholic  beverages  had 
shown  a  spectacular  gain  in  the 
a  12  months. 

«  *  * 

f.MLURE  of  beer  linage  to  show  a 
gain  may  be  due  to  its  earlier  start 
other  beverages,  and  possibly  to 
domination  of  so  much  of  the  mar- 
by  old  established  firms  that  had 
alive  during  prohibition.  Pos¬ 
it  indicates  an  opportunity.  Fig- 
tabulated  by  Media  Records,  Inc., 
93  cities  showed  that  in  the  first 
months  of  this  year  beer  linage 
only  3,653,009,  a  1  per  cent  loss 
the  3,^7,394  lines  in  the  first  half 
1934.  This  ratio  may  have  been 
ced  in  the  later  months  of  the  year, 
the  summer  season  and  announcc- 
its  of  beer  in  cans  came  along.  In 
same  six-month  period,  wine  linage 
347,569  lines,  a  drop  of  nearly  6 
cent  from  the  368,503  lines  in  the 
half  of  1934.  Hard  liquors,  how- 
,  jumped  93  per  cent,  from  7,583,- 
lines  to  14,632,857  lines.  For  al- 
olic  beverages  as  a  whole  the  linage 
was  60.1  per  cent, 
less  comp'lete  study  of  figures  for 
months  indicates  that  this  per¬ 
se  was  being  approximately  main- 
throughout  the  year,  also  indi- 
g  that  the  biggest  gains  were 
made  outside  the  metropolitan 
where  so  much  of  the  linage  was 
entrated  at  the  start.  A  group 
Jten  big  cities  throughout  the  nation 
meed  from  6,707.238  lines  in  nine 
hs  of  1934  to  9,599,037  lines  in  the 
^spending  period  of  1935 — a  gain 
;’•!  per  cent.  But  a  group  of  ten 
'™'sized  cities  stepped  up  from 
•291  lines  to  2,729,614  lines — a 
of  104.4  per  cent. 

*  *  * 

United  Front 

^UIET  work  continued  this  week  on 
i  the  movement  for  a  “united  front” 
J'owspapers  to  provide  a  well- 
leed  drive  to  sell  the  common 
*  of  all  newspaper  advertising, 
sfspaper  Representatives  Associa- 
of  both  New  York  and  Chicago 
'  tlw  matter  consideration  at  gath- 
P  Nov.  26,  and  the  Chicago  asso- 
authorized  appointment  of  a 
carry  forward  the  effort. 
Chicago  committee’s  report,  ac- 
^'t^Kcrald,  president 
i  Chicago  Association,  will  be  sub- 


Differentials 

PUBLISHERS’  replies  to  the  recent 
letter  on  rate  differentials  sent  out 
by  John  Benson,  president  of  the  .Vmer- 
ican  Association  of  Advertising  Agen¬ 
cies,  are  being  received  and  tabulated 
at  the  Four-A  headquarters  in  New 
York.  Matching  Mr.  Benson’s  state¬ 
ment  that  “the  menace  to  our  mutual 
interests  is  growing  acute,”  many  of  the 
replies  give  a  clear  indication  that  the 
writers  are  more  concerned  about  the 
matter  than  ever  before,  we  were  told 
this  week  by  Frederic  R.  Gamble,  exec¬ 
utive  secretary  of  the  Four-A.  While 
the  response  was  varied,  and  included 
sturdy  defense  of  the  differentials  by 
some  publishers,  the  tone  on  the  whole 
was  sympathetic,  Mr.  Gamble  said.  He 
cited  examples  of  publishers  whose 
newspapers  maintain  differentials  of  31 
to  96  per  cent,  but  who  expressed  con¬ 
cern  at  present  difficulties  and  told  of 
efforts  to  place  the  matter  before  their 
rival  publishers. 

Mr.  Benson,  back  from  a  business 
and  vacation  trip  to  the  Pacific  Coast 
and  Hawaii,  was  in  his  office  briefly 
this  week  before  departing  on  a  short 
visit  to  Washington. 


advertising  group  elects 

J.  Maxim  Ryder,  advertising  direc¬ 
tor  of  the  Nctu  Bedford  (Mass.)  Stand¬ 
ard-Times  and  Morning  Mercury,  was 
elected  president  of  the  New  England 
Daily  Newspaper  Advertising  Execu¬ 
tives  Association  recently  in  Boston. 
Other  officers  elected  are  Frank  S.  Hoy, 
Lexviston  (Me.)  Sun-Joumal,  vice- 
president;  Buell  W.  Hudson,  Woon¬ 
socket  (R.  I.)  Call,  secretary-treasurer, 
and  David  R.  Daniel,  Hartford  (Conn.) 
Times,  John  B.  Quinn,  Lynn  (Mass.) 
Item,  C.  E.  Dekker,  Manchester  (N. 
H.)  Union-Leader,  and  Donald  Davis, 
Springfield  (Mass.)  Newspapers,  direc¬ 
tors.  H.  Dorsey  Newson,  chief,  infor¬ 
mation  section,  federal  housing  admin¬ 
istration,  spoke. 

PLANS  $30,000  AD  BUDGET 

.\n  advertising  budget  of  $30,000  was 
tentatively  set  at  a  recent  meeting  in 
Seattle,  by  the  directors  of  Evergreen 
Playground  Association,  for  a  com¬ 
munity  advertising  project  supported  by 
cities  of  Seattle,  ’Tacoma,  Bellingham, 
Portland,  and  the  Canadian  communities 
of  Vancouver  and  Victoria.  The  new 
budget  will  be  for  national  and  Cali¬ 
fornia  newspaper  advertising  next 
spring  to  attract  1936  vacationists.  Sub¬ 
stantial  gains  in  tourist  travel  in  the 
Northwest  this  year  were  reported  at 
the  directors’  meeting  in  Seattle. 

CROWN  SPIRITS  CAMPAIGN 

Malcolm-Howard  Advertising  Agency, 
Chicago,  has  been  appointed  agency  for 
the  Crown  Spirits  Company  of  Chicago, 
and  is  preparing  a  campaign  featuring 
Old  Albany  and  Old  Rail  brands  of 
whiskies.  Copy  will  be  run  in  news¬ 
papers  throughout  the  Middle  West, 
South,  and  Far  West,  wherever  whole¬ 
sale  distribution  can  be  secured,  the 
agency  states.  Direct  mail  has  just 
been  released  to  the  licensed  whole¬ 
salers  in  the  forementioned  sections  in 
the  country,  showing  proofs  of  the  ads 
to  be  run  over  the  distributors’  names. 


AD  BASED  ON  CHINA  CLIPPER 

Departure  of  the  China  Clipper  from 
San  Francisco  Bay  for  Manila  via 
Hawaii  and  Midway  last  week  was  ac¬ 
companied  by  San  Francisco  area  re¬ 
leases  of  newspaper  advertising  by  the 
Standard  Oil  Company  of  California. 
The  copy,  seven  columns  by  17  inches, 
was  prepared  by  McCann-Erickson,  Inc. 
It  showed  the  modern  air  liner  super¬ 
imposed  over  a  picture  of  an  early 
clipper  ship,  with  text  telling  of  the 
use  of  Standard  gasoline  by  the  modern 
monarch  of  the  airways. 

BAXTER  OPENS  OWN  AGENCY 

Major  James  Baxter  has  announced 
the  formation  of  the  Baxter  Advertis¬ 
ing  Agency,  Ltd.,  with  offices  in  Mon¬ 
treal  and  'Toronto.  Major  Baxter,  who 
is  a  i>ast  president  of  the  Empire  Club 
of  Toronto,  recently  resigned  as  senior 
vice-president  of  McConnell,  Baxter  & 
Eastman,  Ltd. 

AMONG  ADVERTISING  MEN 

Thomas  j.  RYAN,  JR.,  has  joined 
the  New  York  office  of  Fletcher  & 
Ellis,  Inc.,  agency.  He  was  formerly 
with  the  Blackman  Company  in  New 
York. 

Kenneth  N.  Whatmore  has  been 
named  general  advertising  manager  of 
International  Silver  Company,  Meriden, 
Conn.,  succeeding  Sherman  F.  Johnson, 
who  has  retired  because  of  poor  health. 
Mr.  Whatmore  has  served  during  the 
past  year  as  director  of  International’s 
Sales  Service  Institute  in  Meriden. 

George  J.  Podeyn,  who  has  served 
N.B.C.  as  sales  executive  and  Pacific 
Coast  man.-iger,  and  who  later  was  man¬ 
ager  of  radio  promotion  for  Batten, 
Barton,  Durstine  &  Osborn,  has  joined 
the  New  York  office  of  Fuller  &  Smith 
&  Ross  as  radio  director. 

1.  S.  Randall  has  joined  the  merchan¬ 
dising  division  of  Blackman  Advertis¬ 
ing,  Inc.  He  was  formerly  sales  man¬ 
ager  for  the  Frosted  Foods  Division  as 
well  as  field  sales  executive  for  the 
General  Foods  organization.  Randall 
has  served  two  terms  as  president  of 
the  New  York  Sales  Executives’  Club. 
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News 

EADING  the  mail:  Item 
.  sheet  marked  “publicity  item”  from 
a  California  advertising  agency,  which 
begins,  “The  old  Biblical  saying  advis¬ 
ing,  ‘Put  not  your  old  wine  in  new 
bottles’  .  .  .”  Probably  the  writer 
was  thinking  of  that  equally  well-known 
Biblical  saying,  “Look  not  upon  the  wine 
when  it  is  greenish-blue.”  Or  possibly 
the  famous  Biblical  passage  about  turn¬ 
ing  wine  into  wat^r. 

Item  II — From  a  New  York  publicity 
firm,  evidently  on  behalf  of  the  Cuban 
National  Commission  for  Propaganda 
and  Defense  of  Havana  Tobacco,  an  in¬ 
terview  with  the  Cuban  consul-general 
which  quotes  him  as  saying,  for  immedi¬ 
ate  release:  “It  is  said  that  Amy 
Lowell,  the  poetess,  is  seldom  without 
her  light  brown  cigar.”  Proving — since 
the  printed  letterhead  says,  “The  facts 
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Properly  to  cover  this  great  State  you  muat 
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THE  DALLAS  MORNING  NEWS 
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FOOD 

MARKET 


Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent  above 
national  average. 


PHILA.  AGENCY  EXPANDS 

Expansion  of  the  Benjamin  Eshelman 
Company,  Philadelphia,  specialists  in 
outdoor  advertising,  to  include  a  com¬ 
plete  general  advertising  service  has 
been  announced.  James  J.  D.  Spillan, 
formerly  with  the  F.  Wallis  Armstrong 
agency  in  that  city,  has  joined  the  or¬ 
ganization  in  an  executive  capacity. 


HAS  ALTON  R.  R.  ACCOUNT 

The  Chicago  &  Alton  Railroad  has 
appointed  the  Chicago  office  of  Erwin, 
Wasey  &  Co.  to  place  its  advertising, 
effective  at  once. 
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CHICAGO  DAILY  HOST 
TO  1^00  WOMEN 

Tribun*  Stages  “Short  Course"  in 

Journelism  (or  Club  Workers — 
Told  What  News  Is  Acceptable 
and  How  to  Prepare  It 

iSptcial  $0  Kditob  <k  Pususass) 

Chicago,  Nov.  25 — Reporting  women’s 
news  was  tlie  general  subject  oi  a  two- 
day  press  conference  for  more  than 
1,2U0  presidents,  program  chairmen, 
and  publicity  chairmen  of  various 
women’s  organizations,  who  attended 
the  “short  course’’  in  journalism  held 
Thursday  and  Friday  afternoons  under 
the  auspices  of  the  Chicago  Tribune  in 
the  new  WGN  radio  building,  adjoining 
Tribune  Tower. 

As  explained  by  Miss  Ruth  De  Young, 
Tribune  woman’s  editor,  who  presided 
at  the  two  sessions,  the  fundamental 
purpose  of  the  conference  was  to  inform 
women’s  organizations  what  constitutes 
news  of  their  various  activities  in  the 
eyes  of  the  newspaper  editor  and  to  give 
them  helpful  hints  on  the  best  way  to 
submit  copy  for  publication. 

Originally  planned  for  but  one  day,  the 
conference  proved  so  popular  that  an 
extra  session  was  added. 

Following  a  word  of  welcome  from 
Philip  Maxwell,  those  attending  wit¬ 
nessed  a  motion  picture,  “Trees  to  Trib¬ 
unes.” 

Twelve  Tribune  writers  gave  short 
talks :  Edward  Barry,  music  critic ; 
Nancy  Cabot,  quilt  editor;  Sally  Joy 
Brown,  “A  Friend  in  Need”;  Helen 
Barlett,  etiquette  editor;  Phyllis  Ham¬ 
mond,  metropolitan  reporter;  Virginia 
Gardner,  reporter;  Eleanor  Nangle, 
beauty  editor;  Rhea  Seeger,  fashion  ed¬ 
itor;  Edith  Weigle,  interior  decoration 
editor;  Fanny  Butcher,  literary  editor; 
Mae  Tinee,  movie  critic,  and  India 
Moffett,  society  editor. 

Philip  Kinsley,  Tribune  staff  writer, 
concluded  the  speaking  program  with  a 
paper  on  ‘“rhe  il^ucation  of  a  Reporter.” 
His  remarks  were  based  on  first-hand 
experiences  gained  over  a  period  of  30 
years  of  reporting. 

WGN  radio  entertainment  concluded 
the  program.  Those  attending  the  con¬ 
ference  received  booklets  explaining 
rudiments  of  news  reporting. 


RE-ENTERS  DAILY  HELD 


Baltimore  Correapondent  Appear* 
Nov.  30  A*  German  Daily 

The  Baltimore  (Md.)  Correspondent, 
95  year  old  German  language  news¬ 
paper,  which  has  been  publishing  semi¬ 
weekly  since  1929,  will  re-enter  the  daily 
field  Nov.  30  as  an  evening  and 
Sunday  newspaper,  according  to  Val 
J.  Peter,  publisher  of  11  German 
language  newspapers  throughout  the 
United  States.  It  was  operated  as  a 
daily  until  the  World  War. 

•Ml  of  the  100  German  organizations 
and  societies  in  Baltimore  are  stock¬ 
holders  in  the  new  daily,  as  well  as  a 
number  of  individuals.  Mr.  Peter  is 
president,  his  sons,  ’Theodore,  vice-presi¬ 
dent  and  business  manager,  Bernard 
George,  treasurer  and  advertising  man¬ 
ner.  Hans  Raid,  formerly  of  the 
Cleveland  Waechter  und  Anceiger,  will 
be  editor.  Carl  J.  Peter,  the  eldest  son. 
is  in  charge  of  all  of  the  Peter  pub¬ 
lications  in  Omaha,  the  home  office. 
Two  other  sons,  Raymond  and  William, 
hold  executive  posts  on  the  Omaha 
Tribune. 

The  daily’s  plant  located  at  327  North 
Gay  Street,  has  been  enlarged  and  re¬ 
modeled  and  a  new  16-page  Duplex 
press  installed,  in  addition  to  stereotype 
equipment  and  two  Linotype  machines, 
making  a  battery  of  six  machines.  A 
staff  of  40  including  plant,  editorial  and 
advertising  employes  will  compose  the 
personnel. 


SPECIAL  STORE  EDITION 

In  connection  with  the  formal  open¬ 
ing  of  the  new  Super  Store  Nov.  22, 
the  Lawrence  (Mass.)  Daily  Eagle, 
and  Evening  Tribune  published  ten  full 
pages  of  advertising. 


G.  F.  MILTON  VISUAUZES 
TOMORROW’S  PAPER 

{Continued  jrom  page  7) 


spirit  in  the  editing  of  newspapers — 
covering  everything  in  the  easiest  way, 
tailing  to  go  beyond  press  relations 
counsel  and  publicity  departments. 

Eradication  of  this  spirit  would  not 
necessarily  entail  additional  expense,  he 
insists,  but  merely  a  different  emphasis 
on  the  expenditure  of  time.  With  19 
editorial  men  he  is  working  out  his  new 
technique  on  a  daily  paper  of  more  than 
35,(KH)  circulation.  But  to  that  indolent 
spirit  he  traces  many  of  the  newspaper 
ills  of  today  and  the  failure  to  catch 
up  with  the  full  scope  of  human 
endeavor  and  interest  at  the  present 
time. 

This  inertia,  he  points  out,  extends 
even  into  the  actual  mechanics  of  pre¬ 
senting  a  newspaper  to  the  public. 
Make-up  methods  have  resisted  ^ange 
when  change  is  necessary  adequately 
to  accommodate  a  changing  viewpoint 
of  the  reader  and  to  keep  in  harmony 
with  gradually  shifting  editorial  empha- 
sis. 

All  of  which  leads  up  to  his  original 
thesis,  developed  through  years  of  con¬ 
stant  inquiry  and  self-questioning,  that 
newspapers  are  lazily  lagging  behind  so¬ 
ciety  in  technique.  He  realizes,  he  says, 
that  the  gap  cannot  be  encomp^sed 
with  one  monstrous  hop,  but  he  believes 
that  wide-awake  publishers  are  begin¬ 
ning  to  see  the  necessity  for  evolution 
in  treatment.  Mr.  Milton  believes  that 
with  proper  perspective  the  press  of 
America  can  so  change  standards  and 
technique  as  to  become  a  more — rather 
than  less — integral  part  of  human  activ- 
ity. 

Summarized,  his  newspaper  of  the 
future  will  be  smaller,  in  content. 
Stories  will  be  brighter  and  judged  on 
a  basis  of  interesting  importance.  Em¬ 
phasis  will  be  on  significance:  Not, 
“What  is  TV  A  politically?”  but  “What 
is  its  importance  as  a  human  experi¬ 
ment  ?” 

His  city  room  will  be  filled  with 
bright  young  men,  grown  wiser,  per¬ 
haps,  and  striving  to  cover  the  entire 
field  of  human  relationships.  There  will 
be  the  stories  of  the  gas  station  opera¬ 
tor,  the  janitor  and  the  telegraph  mes¬ 
senger  boy. 

Mr.  Milton  says  he  doesn’t  know  just 
yet  how  to  get  them,  but  that  is  not 
keeping  him  from  trying. 


PROBING  SPEECH  BAN 


F.  C.  C.  Investigating  British  Censor¬ 
ship  of  Aloisi  Address  from  Geneva 

(.Special  to  Editos  &  Puslisbu) 

Washington,  D.  C,  Nov.  26 — In¬ 
quiry  into  the  cancellation  by  the  Brit¬ 
ish  Post  Office  Department  of  a  sched¬ 
uled  broadcast  by  Italian  Baron  Pompeo 
Aloisi,  has  been  instituted  by  the  Fed¬ 
eral  Communications  Commission. 

Letters  containing  numerous  questions 
have  been  sent  to  the  American  Tele¬ 
phone  Company,  the  Radio  (Corporation 
cf  America,  and  the  Colunioia  Brc-ad- 
casting  System.  The  action  is  respon¬ 
sive  to  a  resolution  proposed  by  Com¬ 
missioner  George  Henry  Payne.  Baron 
Aloisi  was  scheduled  to  speak  from 
Geneva,  Oct.  10,  and  the  address  was 
to  be  relayed  to  the  United  States 
through  the  British  system.  When  the 
hour  arrived  for  Aloisi  to  be  heard, 
.American  stations  announced  cancella¬ 
tion  by  the  British  government. 


WILL  ENTERTAIN  FIRST  LADY 

(Special  to  Editoi  &  PususKit) 

Washington,  D.  C.,  Nov.  26 — Mrs. 
Franklin  Delano  Roosevelt  has  accepted 
the  invitation  of  the  Women’s  National 
Press  Club  to  attend  its  Stunt  Party 
Dinner,  which  will  be  given  Monday 
night.  Mar.  2,  at  the  Willard  Hotel. 
Held  annually,  this  frolic,  by  and  for 
women  only,  is  attended  by  more  than 
300  guests,  including  many  who  have 
achieved  distinction  in  widely  varying 
fields.  It  compares  with  the  annual 
Gridiron  Club  dinner  staged  by  male 
correspondents.  Miss  Winifred  Mallon, 
of  the  New  York  Times  Washington 
bureau,  is  president  of  the  club. 


MRS.  HERRICK  RECOVERING 


Genevieve  Forbes  Herrick,  former 
Chicago  Tribune  staff  writer,  who  was 
seriously  injured  in  an  automobile  acci¬ 
dent  near  Santa  Fe,  N.  M.,  three 
months  ago,  arrived  in  Chicago  late  last 
week.  She  was  accompanied  by  her 
husband,  John  O.  Herrick,  former  Trib¬ 
une  Washington  correspondent.  They 
visited  at  the  home  of  Mr.  Herrick’s 
father.  Dr.  James  B.  Herrick.  Mrs. 
Herrick  is  reported  to  be  rapidly  re¬ 
covering. 


For  big  production  of  heads  and  ad 
display,  investigate  at  once  the  new 
Model  H  wide-magazine  Intertype 


COMPLAINTS 

pay  no  dividends 

EXECUTIVES,  no  less  than  me- 
chanics,  must  make  every  hour 
productive,  l  ime  spent  listening  to 
complaints  rarely  produces  any 
dividends  and  certainly  does  not 
inspire  the  hearer. 

AH  the  more  reason  for  making  your 
publishing  routine  as  nearly  proof 
against  complaints  as  possible,  not 
overlooking  that  smallest  item  of 
expense — the  Dry  Mat.  If  you  use 
Certifieds,  you  are  sure  of  uniform 
quality,  of  easy,  rapid  operation,  of 
unusually  fine  printing  quality  in 
plates. 

For  dependable  stereotyping,  rely 
on  Certified  Mats,  made  in  the 
U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y, 
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PHOTOGRAPHY 
YEAR  BOOK 


GUIDE  to  the  wofU'i 


camera  art. 


Never  before  has  so  ambitio* 
a  project  been  embarked  np*. 
The  actual  size  is  12)^  ins.  \if 
lOyi  ins.,  containing  464  pt|* 
with  over  1,700  examples,  80 
being  full  page  illustratioai,  tbi 
whole  weighing  no  leas  than  5  Ibi 
Not  only  does  the  book  proridi 
superb  examples  of  photognpUe 
art;  it  contains  hundrads  of 
illustrations  showing  how  pba 
tography  is  being  used  for  ooo- 
merce  and  industry, 
scienoe,  research,  etc. 


Great  photographers,  tuck  m 
Edward  J.  Steichen,  Hoot, 
Professor  Moholy-Nagy,  Lqtiti 
k  Hiller,  Shaw  Wildmaa,  Rslfk 
Kunfalvi,  Man  Ray,  Paul  WoW 
and  others  contribute. 


Not  merely  a  work  of  srtiiiic 
achievement,  but  a  record  of 
practical  utility  to  every  ass, 
present  or  potential  of  photo¬ 
graphic  illustration. 


PANORAMA 

Her*  indeed  is  eomcUiinf  for  twmrm 
who  ie  interested  in  photofnpluFi  hvi 
thoee  who  ere  involved  ia  tbs  imI 
edvsneed  forms  down  to  ths  iimIot 
who*  Kodek  in  head,  stsrta  os  fas 
first  photofrsphic  sdventers.  Hi 
psfes  of  this  book  ere  e  peasisas  d 
eccompliehment  crowded  witk  nr 
cestione  end  hints. 

FtH. 


REMARKABLE 

A  remerkeble  production.  Aasliw 


photofTSpbers  will  find  ia  tUi  yw 
book  e  very  competent  voids.  TW 
professionel  will  find  the  ystf  book  *1 
lesst  ss  vslasble*  fivinf  him  itim* 
Istioa  to  meny  new  ideas.  Tbs  nvt^ 
doction  end  printing  ere  both  sdnr»Ui 
throofboot  the  volume. 

Ttti0rt9i 


FASCINATING 

The  veriest  debbler  in  photopspto* 
or  the  expert  professionsl*  wiU  W 
this  s  veriteble  flood  of  BtuBsUtiw 
idees  end  en  ebundent  drssfbt  • 
beeuty.  You  ere  perfectly  mfc  ■ 
pattins  this  fescineting  coUsctice  ■ 
the  ex>ere  room:  your  foest  will  rtm 
in  it  —  end  it  ia  too  lerfs  to  w 
borrowedl  _  . 

— **Boclu  If  on  Shotdd  Road.  om$. 


This  is  s  thoroughly  op*to-<Uts  laj 
repressntstive  book*  of  intarasbrnii 


representative  book* 

•^ahn  #'  London  a  fRooklg,  Jnk 


Truly  remerkeUs  examples  of  lb* 


SEND  FOR  FREE 
ILLUSTRATED 
BOOKLET 


rhe  Publishers  ‘Photogr«pl»T’ 
48  Fetter  Lane,  Loodoo, E, C.4 
Telephone!  CENttsl9064 
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BUSHERSWARNED 
ON  CHILD  LABOR  BILL 

•'StiU  Br~f  Foisted  on  State  Legis- 
A.N.P.A.  Bulletin  Says 

_ Support  of  Wadaworth 

Measure  Urged 

Publishers  were  warned  of  the  prog¬ 
ress  of  the  proposed  “federal  control 
L  youth  amendment”  to  the  Constitu- 
uon  in  a  bulletin  issued  Nov.  20  by 
Ae  American  Newspaper  Publishers’ 
j^iation.  This  amendment  is  the 
fhild  Ubor  Amendment,  rechristened 
1,  the  A.N.P.A. 

The  amendment  was  described  as 
-empowering  the  Congress  to  prohibit 
ill  work,  labor  or  services  of  all  per¬ 
sons  under  18  years  of  age.” 

The  bulletin  pointed  out  that  the 
awidment  was  first  submitted  to  the 
stttes  for  ratification  11  years  ago,  and 
now  “is  still  being  foisted  upon  the 
Bate  legislatures  by  its  proponents.” 
The  proponents  have  succeeded,  the 
bulletin  said,  in  securing  ratification  by 
24  states,  ‘‘many  of  which  had  pre- 
dously  rejected  the  amendment  not 
once,  but  several  times.”  Pressure  is 
being  exerted  on  state  legislatures  by 
ibe  National  Child  Labor  Committee 
md  the  Department  of  Labor,  as  well 
as  persons  in  high  official  positions,  for 
atification  of  the  amendment,  it  was 
Bated 

Publishers  were  also  urged  to  sup¬ 
port  the  Wadsworth  Bill  providing  for 
a  limitation  of  time  in  which  states 
say  consider  a  constitutional  amend- 
nent  and  for  the  killing  of  a  proposed 
anendment  if  one-fourth  of  the  states 
ject  it 

The  bulletin  counselled  New  York 
fublishers  not  to  sign  a  pledge,  broad- 
ast  by  the  New  York  Child  I-abor 
Committee,  binding  them  to  observe  the 
rwspaper  boy  provisions  of  the  defunct 
aeaspaper  code  and  to  cooperate  with 
chool  officials. 

The  New  York  committee  was  criti- 
lamd  for  sending  out  a  newspaper  story 
jidling  of  the  death  of  two  boys  while 
Wivering  newspapers. 

I  “What  this  article  is  supposed  to 
kmonstrate,”  the  bulletin  said,  “is  pre- 
nmably  that  the  occupation  of  a  news- 
pper  boy  is  a  perilous  one.  By  the 
ame  token,  however,  the  story  of  20 
r  30  children  having  been  killed  or 
iijured  in  a  school  bus  while  on  the 
ny  to  school,  should  demonstrate  that 
Btcndance  at  school  is  a  perilous  pro- 
edure  that  should  be  abolished. 
“Undoubtedly  the  proponents  of  the 
Amendment  believe  the  proper  solution 
I  to  place  all  the  youth  of  the  country 
nder  the  control  of  a  government 
nreau  in  Washington!” 

BETTER  HOMES  EXHIBIT 

The  Atlanta  Georgian- American’s 
Jectrical  and  Better  Homes  Exposi- 
lon  opened  in  the  Atlanta  City  Audi- 
Drium  Nov.  18  for  a  14-week  “run.” 

1  score  of  major  businesses  supplying 
Bterials  and  equipment  for  the  home 
in  carrying  out  the 
kme  “Give  Mother  a  Holiday.”  Open- 
•g  of  the  exposition  featured  a  four- 
>y  “holiday  electrical  cooking  school.” 
ithcr  features  are  special  music  and 
presentations  daily,  and  the 
nrding  of  prizes  ranging  from  three 
ttomobiles  to  48  baskets  of  groceries 
w  a  large  amount  of  credit  on  home- 
^rovement  jobs. 


Derivational 

SERVICE 
Sydney  R.  Clarke 

Pre*kieat 

76,  Rue  dn  Petits-Champe 
Paris,  France 

P  3'*j«phooe,  Opera  66-27 
'^ala  Addraas,  Ricantalir,  Paria 

Travel  Expert* 

Naw  York  Repreaentative; 

■i  |LJ‘.H*°da»aoD  Company,  Ido. 

^  Now  York,  N.  Y. 
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SPONSORING  AVIATION  COURSE 

With  the  increased  demand  for  aero¬ 
nautical  knowledge  the  Rochester  (N. 
Y.)  Democrat  Sr  Chronicle  is  sponsor¬ 
ing  the  D-W  Flying  Ground  School 
Course,  which  is  government  approved. 
The  course  which  started  Nov.  12  will 
continue  for  25  weeks  and  has  an  en¬ 
rollment  of  100  persons.  Classes  are 
held  every  Tuesday  night  in  the  daily’s 
building  which  has  been  fully  equipped 
and  is  under  the  direction  of  M.  F. 
Steffen  of  Buffalo.  The  text  of  each 
lesson  is  published  in  the  Sunday  edi¬ 
tion  of  the  daily.  A  feature  of  the 
course  is  the  demonstration  flights  by 
Lieut.-Com.  Russell  Holderman,  pilot 
of  the  Gannett  planes,  in  the  daily’s  own 
ships.  The  newspaper  has  arranged 
under  terms  of  a  partial  scholarship 
whereby  it  assumes  half  of  the  fee  and 
the  student  the  other  half.  The  daily 
has  issued  identification  cards  and  in¬ 
signals  to  identify  its  students.  How¬ 
ard  Bloomfield  is  promotion  manager. 

$2.25  DIET  BEATS  REPORTER 

Fearing  menace  to  her  health  from 
an  assignment  designed  to  test  a  $2.25  a- 
week  food  diet  suggested  by  a  New 
York  charity  organization  the  Albany 
(N.  Y.)  Evening  News  on  Nov.  22 
withdrew  Peg  Steele  from  the  assign¬ 
ment.  Miss  Steele,  according  to  the 
newspaper,  lost  four  and  one-third 
pounds  in  four  days,  and  that  she  had 
found  too  much  “mushy  food  in  the 
diet,  the  starch  content  too  high,  in¬ 
sufficient  meat  and  that  refrigeration  is 
needed  to  keep  food  fresh.” 

300  CARRIERS  AT  BANQUET 

More  than  300  carriers  of  the  Cltar- 
leston  (W.  Va.)  Gazette  from  Kanawha 
and  Boone  counties  were  guests  of  the 
daily  Nov.  21  at  a  banquet  at  the  close 
of  a  circulation  drive.  The  winners  ate 
turkey  while  the  losers  were  fed  beans 
and  bread.  Thanksgiving  turkeys  and 
batskets  were  awarded  five  carriers. 
C.  H.  Roberts,  assistant  circulation 
manager  was  toastmaster.  A.  H. 
Pruett,  Jr.,  circulation  manager  was 
among  the  speakers.  Similar  banquets 
were  held  in  three  other  counties. 

WOOL  GAMBOL  DEC.  13 

With  wool  as  its  theme,  the  New 
York  Evening  Journal  and  the  New 
York  American  will  sponsor  the  Grand 
Wool  Gambol,  Dec.  13,  at  the  Waldorf- 
-Astoria  Hotel,  for  the  benefit  of  its 
Christmas  and  Relief  Fund.  A  score 
of  stage,  screen,  opera  and  radio  stars 
will  appear  on  the  program.  The  fund 
plans  to  provide  16,500  baskets  of  food 
at  Christmas.  Throughout  the  year  the 
fund  cares  for  destitute  cases  which  no 
other  charity  can  aid. 

CAPACITY  CROWD  AT  SCHOOL 

“Foods  on  Parade”  1935-1936  edition 
of  the  cooking  school  was  presented 
Nov.  19-22  under  the  auspices  of  the 
New  Bedford  (Mass.)  Standard-Times 
in  the  New  Bedford  theatre  to  capacity 
audiences.  Miss  Ruth  Chambers  was 
the  lecturer. 

A  PUBLISHER  COMMENTS  ON  I 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

- o - 

"W«  Imv«  mi  InertM*  of  lifly-tlx  hmdttd 
liiiM  of  local,  aad  Ihroofk  yoar  efforti, 
loftydiva  haaortd  lintt  of  aodltioiMl  no- 
lloaal  advtftMnt  ovai  lail  ytat’i  School"  . . . 

“To  lay  wo  arc  sratHlad  !•  poWnt  II  ailldly, 
and  I  oMara  yoa  K  woald  bo  a  plaatata  io 
racoaiaiood  HoaM  Ecoaoaiici  cookint 
ichools  io  aay  nawioapat."  .  .  . 

(Froai  a  Connecticut  Newspaper) 


ITa  gxsrmutet  tnul  dtUptrm  dtfimitt 
emtmU  ttf  addMmsl  nstimal  sdrttHdet 

HOME  ECONOMICS 
SERVICE  CORPORATION 

247  Peril  Avo.  Naw  Yeih 
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HELD  COOKING  SCHOOLS 

The  following  newspapers  conducted 
cooking  schools  which  were  attended  by 
overflow  crowds :  The  Detroit  Free 
Press,  Nov.  14;  St.  Louis  Globe-Demo¬ 
crat,  last  week;  Raleigh  (N.  C)  News 
Sr  Observer,  four  days  ending  Nov.  15 ; 
New  Bedford  (Mass.)  Standard- 
Times  and  Mercury,  four-day  school 
this  week,  and  the  Champaign-Urbana 
(Ill.)  Nezvs-Gazette  first  annual  school 
Nov.  12-15. 

NEW  NUMEROLOGY  FEATURE 

Mario  Features,  Inc.,  82  W.  Wash¬ 
ington  St.,  Qiicago,  is  offering  to  news¬ 
papers  the  feature  “What’s  Your  Num¬ 
ber,”  a  combination  art  strip  and  cou¬ 
pon  offer,  based  on  numerology.  L.  C. 
McCollum,  former  motion  picture  pro¬ 
ducer  and  author,  is  president  of  the 
corporation.  It  is  appearing  in  five 
newspapers. 

BOUTS  TO  AID  CHRISTMAS  FUND 

Eight  classes  of  fighters  will  compete 
in  the  Buffalo  (N.  Y.)  Express  Golden 
Gloves  amateur  boxing  tournament, 
Dec.  2-3  in  the  Broadway  auditorium. 
The  fights  are  being  held  for  the  daily’s 
Qiristmas  toy-fund.  An  automobile 
will  be  given  away  to  a  spectator  by  the 
daily. 

HELD  leth  ANNUAL  SCHOOL 

The  16th  annual  cooking  school,  spon¬ 
sored  by  the  Springfield  (Ill.)  State 
Register,  was  held  Nov.  18-21,  con¬ 
ducted  by  Mrs.  Bertha  M.  Harris,  w'ho 
has  been  in  charge  since  the  first  school 
was  held.  A  style  revue  was  presented 
in  connection  with  the  school. 

ADDS  “SCREEN  WEEKLY” 

The  Atlanta  Constitution,  with  its  is¬ 
sue  of  Sunday,  Nov.  17,  discarded  the 
magazine  supplement  it  has  issued  for 
many  years  and  introduced  “Screen 
Weekly”  in  its  place. 

RELEASING  NEW  FEATURE 

The  Des  Moines  Register  &  Tribune 
syndicate  is  releasing  a  new  cartoon 
page  ‘‘Bats  in  the  Belfry”  by  Frank 
Beaven.  It  is  being  released  in  full 
pages,  black  or  four  colors. 


25  BOYS  WIN  TURKEYS 

Twenty-five  turkeys  were  awarded  to 
Chicago  American  carrier  boys  this 
week  in  the  American’s  Thanskgiving 
turkey  contest  for  subscriptions  in  the 
suburban  area  surrounding  Chicago. 
The  territory  was  divided  into  four  sec¬ 
tions  and  the  boys  getting  the  most  13- 
week  subscription  orders  received  tur¬ 
keys.  Four  to  ten  boys  qualified  in  each 
section.  Those  who  did  not  get  up 
among  the  higher  brackets  received  five- 
jioiind  boxes  of  candy.  More  than  500 
l)oys  participated  in  the  drive,  st^ed 
under  the  direction  of  William  Hilliard. 

DAILY  HOTEL  PAPER 

A  daily  entertainment  listing  for  New 
York  City  is  now  being  distributed  in 
150  hotels  in  the  city.  The  publica¬ 
tion,  Daily  Doings,  is  distributed  by 
contract  with  the  Hotel  Association  of 
New  York  City  and  contains  compre¬ 
hensive  lists  of  all  museums,  theatrical 
productions,  movies,  art,  industrial  and 
floral  exhibitions,  and  a  calendar  of 
sporting  and  other  public  events.  A 
copy  is  placed  in  each  room  each  day. 

HELD  CANNING  CONTEST 

More  than  7,932  cans  were  entered 
the  first  annual  Buflopole  Canning  Con¬ 
test  sponsored  by  the  Buffalo  Polish 
Everybody’s  Daily,  which  closed  Nov. 
23.  Authorities  on  canning  awarded 
125  prizes.  The  contest  will  be  an  an¬ 
nual  event,  according  to  F.  B.  Rogger, 
business  manager. 

NEW  SYNDICATE  FORMED 

Field’s  Features  Syndicate  is  a  new 
organization  with  headquarters  at  570 
Seventh  Ave.,  New  York,  which  is 
handling  a  handicapper’s  service  and 
other  sport  features.  Charles  Field  is 
editor  and  Louis  I.  Hochstein  is  busi¬ 
ness  manager. 

NAMED  CIRCULATION  HEAD 

Howard  S.  Mark,  formerly  in  the  ad¬ 
vertising  department  of  the  Toronto 
Globe,  has  been  appointed  circulation 
manager  of  that  newspaper.  W.  B. 
Evans  has  been  named  his  assistant. 


1/  you  need 
circulation 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  MPER,  MmIM 
236  ExekMN  A«««m  Ckicato 


NO  OriAROE  TO  EMPLOYERS 


men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Byster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinoia. 


CLINE  ELEC.  MFC.  CO: 

Chicago;  211  West  Wocker  Drive 
Nevr  York:  220  East  42nd  Street 
Son  Francisco:  1st  Nat  I  Bank  Bldg 
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NEW  HAUPTMANN  EVIDENCE?  $2,000,000  SPENT  BY  SUNKIST 


Boston  Globe  Tells  of  Investigators  Record  Volume  of  Fruit  Moved  At 


WHAT  OUR  READERS  SAY 


Finding  Clues  in  Camp 

(Dy  telegraph  to  Editos  &  Publisher) 
Boston,  Nov.  27 — Despite  denials 


Increased  Return 

California-Arizona  citrus  industry. 


AN  APPRECIATION 


of  militant  camouflage,  propaganda  vwi 
sabotage.  **  SALE 

I  am  quite  sure  that  much  of  ti- 
promotion  copy  put  out  by  comptt^  CoB*ti‘“* 
papers  might  as  well  not  ha«'^  tc 


from  many  official  quarters  the  Boston  spendnig  more  than  $2,000,W  m  adver-  gf  1920  as  European  manager  vindictive  and  unethical  publishm*^  vJtionaf 

Globe  continues  today  to  cling  to  the  tising  in  the  year  ending  Oct.  31,  sold  York  Tribune  I  received  an  example  that  is  certainly  no  credit  h  whi 

spirit  of  its  copyrighted  story  of  Tues-  all-time  record  volume  of  10o,olo  artirU  frnm  HamlH  K.  5?rarhornuph.  the  Fourth  Estate.  ®  _ 


To  Euitmi  &  Publisher:  In  the  written.  At  any  rate  we  have 


an  article  from  Harold  E.  Scarborough,  the  Fourth  Estate. 


day  morning  in  which  it  was  said  that  carloads,  accorcHng  to  the  annual  re-  acting  as  a  publicity  agent  in  There  are,  in  every  case,  interests,  larly  coi 

investigators  for  the  Hauptmann  defense  Paul  b.  Armstrong,  general  Hpri^va  fnr  a  Red  Cross  or^nization.  facts  and  constructive  arcument.  a? 


have  uncovered  in  a  remote  camp  in  nianager  of  the  California  Fruit 
Ashby,  Mass.,  certain  clues  which  they  ers  Exchange.  Shipments  were  20,001 
think  may  assist  them.  cars  ahead  of  last  year,  and  return; 

Since  investigations  in  .\shhy  were  increased  $6,500,000,  the  delivered  car 


Geneva  for  a  Red  Cross  organization,  facts  and  constructive  arguments  ^ 


manager  ot  the  Calitornia  Pruit  t^o^  written  that  I  asked  him  should  and  can  be  presented  to  -lued  sw 

ers  Exchange  Shipments  were  20,000  London  to  discuss  the  profit  of  both  the  advertiser  and  Z  Som 

cars  ahead  of  last  year,  and  returns  possibility  of  joining  our  foreign  staff,  newspaper.  And  there  are  notable  a-  chmit  a 
increased  $6,500,000,  the  delivered  car-  later  he  was  my  assistant,  a  ceptions  to  the  above  indictment  Tbdf  hn  it  a 

^  reaching  $144,-  jjjond  youngster  of  23,  fluent  in  French  messages  reach  out  from  the  pnagi  [L  first  i 

• .  •  ,  j  •  and  German,  eager,  active,  clever — the  page  and  strike  a  new  note  that  is  noii 

The  investment  in  national  advertis-  has  all  the  qualifica-  refreshing  and,  mayhap,  they  poiaTb  a 


carried  out  in  great  secrecy  by  defense  ‘Oad  van 
detectives  the  pajier  had  anticipated  that  411,851. 
there  would  be  denials  from  federal  “The  i 


The  investment  in  national  advertis- 


refreshing  and,  mayhap,  they  poiatt) 


officials  who  had  no  knowledge  of  the  ''’K-  ’  th®  reixirt  states,  ‘was  5  cents  a  tJons  for  foreign  work  for  a  serious  a  more  wholesome  era. 


box  on  oranges,  10  cents  a  box  on  American  newspaper 


The  Globe  pointed  to  confirmation  ob-  lemons,  and  3  cents  a  box  on  grapefruit, 


tained  by  the  Associated  Press  from  a  addition,  when  the  marketing  prob 


Five  years  later  Scarborough  suc¬ 
ceeded  me  as  European  manager  of  the 


Hauptmann  investigator  in  New  York  of  the  bumper  Valencia  production  York  Herald  Tribune,  the  amal- 


Ray  E.  Mohlo, 

Circulation  Manager,  Colorado  Spiiui 
(Colo.)  Gazette  and  Telegraph. 


who  was  quoted  as  admitting  the  dis-  became  fully  apparent,  it  was  voted  to  gamation  having  taken  place  sometime 


covery  of  wood  used  in  the  kidnap  lad-  exj^nd  another  2  cents  a  box  on  the  ^gfore  my  recall  to  the  United  States  J*  BROWI^ONORED 


der  and  of  letters  believed  significant  by  entire  crop  of  that  variety. 


the  defense  at  the  Ashby  camp;  and  Including  other  Exchange  expenses. 


who  further  declared  his  conviction  that  fl'c  total  cost  of  marketing  and  adver 


ransom  money  has  turned  up  near  Bos¬ 
ton  since  the  Hauptmann  arrest. 


tising  was  4  per  cent  of  gross  sales. 


to  work  in  the  New  York  office.  He 
was  my  junior  by  just  enough  years 
for  us  to  call  each  other  “Harold"  and 
“Arthur"  and  to  maintain  a  lively  cor- 


The  Globe  did  not  express  an  opinion  since  1907  is  put  at  $21,642,277. 


Total  investment  in  Sunkist  advertising  respondence  through  the  years. 


American  journalism  is  robust,  vigor- 


as  to  the  value  of  the  defense  clues  .  The  report  points  to  vast  increases  virile — a  trifle  different  from  Brit- 


beyond  quoting  the  value  allegedly  m  production,  and  says  that  the  mdus-  jsh  and  Continental.  Scarborough  car-  usher  lor  years,  was  awarded,  Fri- 

placed  upon  them  by  defense  agents.  try  must  bend  every  effort  to  mcreas-  ried  on  for  ten  years  as  head  of  the  the  m^al  of  honor  of  the 

The  A.P.  also  carried  conflicting  state-  mg  consumer  demand,  as  the  saturation  foreign  service  of  one  of  America’s  Missouri  School  of  Journalism.  t  ,hp  « 

ments  by  J.  Edgar  Hoover,  chief  of  the  point  has  not  yet  been  reached.  great  newspapers.  What  he  lacked  in  The  award  was  announced  last  kij  Vnrlf  F 


Presented  Medal  for  Distinitii^  Institute, 
Public  Service  by  Miuouri  U. 

{Special  to  Editor  &  I’ublisbu)  vtll,  pres 
Columbia,  Mo.,  Nov.  25— For  “di.  I 
tinguished  public  service"  James  Wright  ^®tpor®ti 
Brown,  publisher  of  Editor  &  Pn.  ' 


USHER  for  23  years,  was  awarded  Fri- 1 
flav  Nov  22  thp  tnpHal  nf  hnn/w  /U»u  I  01  tuC  IH 


ments  by  J.  Edgar  Hoover,  chief  of  the  point  has  not  yet  been  reached 

Federal  Lureau  of  Investigation,  and  - 

others.  Mr.  Hoover  denied  the  appear-  COURT  FAVORS  PAPER 

ance  of  ransom  money  in  Boston.  (By  telegraph  to  Editor  &  Publisher) 

The  tip  which  formed  the  basis  for  Tallahassee,  Fla.,  Nov.  27 — J.  M. 


great  newspapers.  What  he  lacked  in  The  award  was  announced  last  May,  |  York-  F 
robustness,  in  aggressiveness,  in  punch  but  not  presented  until  last  week  who  j  market  i 
he  supplemented  with  celevemess,  with  Mr.  Brown  was  in  Columbia  to  attod  |  jen 
keen  insight,  with  feeling  for  the  a  meeting  of  the  cornmittee  named  by  j  ^  Ma 
subject  which  he  was  presenting.  His  the  University  of  Missouri  to  arrai^t  j  5jpfis  „£ 
dispatches  attracted  as  much  attention  for  a  permanent  memorial  to  the  lae  I  hmhnni* 

-I _ 1  ,1 _  .i;j  -4  1 _  t _  IV,  .1  .L.  tapnoiic 


the  Globe  story  resulted  from  the  alert-  Lee,  state  comptroller,  had  supreme  dispatches  attracted  as  much  attention  for  a  permanent  memorial  to  the  hie  I  taohom 

ness  of  an  ex-copy  boy,  Samuel  B.  Cut-  court  instructions  today  to  pay  $1,660.70  abroad  as  they  did  at  home.  He  knew  Dr.  Walter  Williams,  president  of  the  jjyeral 

ler,  who  after  several  years  training  on  to  the  Schofield  Publishing  Co.,  In-  his  way  around ;  he  was  perhaps  a  bit  university  and  dean  of  the  Missouri 

the  city  desk  had  recently  been  sent  to  verness,  Fla.,  for  publication  of  the  en-  contemptuous  of  those  who  cut  corners,  school  of  journalism  from  the  time  of  its 


the  Fitchburg  district.  He  became  tire  delinquent  tax  list  of  Citrus  county,  sensationalized  the  news,  made  stories  founding  in  1908  until  his  recent  dtatb. 


aware  of  mysterious  comings  and  goings  Because  of  a  resolution  of  the  Florida  when  there  was  no  story, 


in  Ashby  and  reported  the  meagre  facts  Press  Association,  most  newspapers 
to  his  city  editor.  Alfred  J.  Monahan  agreed  not  to  publish  the  entire  list. 


The  group  discussed  various  mtmcml 


Scarborough  wrote  me  from  the  projects  submitted  by  a  number  of  jfiiliatioi 


of  the  city  staff  was  assigned  to  the  as  it  would  cost  the  state  $500,000  for  It  was  the  letter  of  a  gentleman,  a  man 
story,  traced  the  activities  back  to  their  advertising  land  upon  which  delinquent  unafraid,  a  man  who  could  makfe  mis- 
origin  and  obtained  from  one  agent  a  tax  certificates  already  were  held.  The  takes,  but  could  not  abandon  basic 


partial  admission  of  the  facts.  The 
Boston  A.P.  bureau  although  conduct¬ 
ing  an  investigation  of  its  own  to  date 
has  reported  the  story  as  developed  by 
the  Globe,  crediting  the  newspaper. 


steamer  on  which  he  made  his  last  trip,  sources.  ag 

It  was  the  letter  of  a  gentleman,  a  man  Definite  action  on  the  Williams  Me-  Nov.  23 
unafraid,  a  man  who  could  makb  mis-  morial  was  postponed  until  further  in-  in  Cinci 
takes,  but  could  not  abandon  basic  formation  concerning  one  of  the  projects  interchar 
principles.  He  was  a  mixer  where  news  has  been  secured,  according  to  Deir  facturers 


tax  certificates  already  were  held.  The  takes,  but  could  not  abandon  basic  formation  concerning  one  of  the  projects  interchar 
court,  however,  ruled  this  agreement  principles.  He  was  a  mixer  where  news  has  been  secured,  according  to  Dor  facturers 
was  no  defense  against  providing  for  is  made ;  he  was  not  a  play-boy.  He  Frank  L.  Martin  of  the  school  of  joar-  dising  co 
publication  of  the  lists  and  sustained  was  a  firm  friend,  but  not  a  boisterous  nalism,  chairman  of  the  committee  No  Falkner 
the  Schofield  company’s  right  to  pub-  companion.  His  supply  of  limericks  announcement  of  the  nature  of  the  continue: 


lish  the  full  list  at  the  direction  of  wcmld  have  rivaled  those  that  President  planned  memorial  will  be  forthcombig  quarters 


JOHNSON  ASKS  TO  JOIN  GUILD 


county  officials. 


Wilson  offered.  He  knew  American  until  late  in  the  year, 


Former  NRA  Chief’s  Application 
Arousea  Conflict  In  Unit 

(By  telegraph  to  Editor  &  Publisher) 
Washington,  Nov.  27 — An  applica- 


Mr.  and  Mrs.  Brown  were  guests  of  ' 


tion  by  Gen.  Hugh  S.  Johnson  for  other  junior  members  of  the  Chicago 


American  Newspaper  Guild  member¬ 
ship  precipitated  a  fight  within  the 
Washington  correspondents’  chapter  to- 


GIVES  BIRTHDAY  DINNER  CTant^o/w^hiS*  except  shipiSty.'°\  ,  J- J^v,  1 

William  Kennedy  McKay,  veteran  venture  to  rank  him  among  the  oest  JouriaHsnf*S^tudents*^As'^^ 

Chicago  newspaperman  and  at  present  American  correspondents  of  the  present  Y  pany^  Cl 

Chicago  correspondent  for  the  New  York  century.  _ _  pany,  Ir 

Nezos,  was  host  to  the  copy  boys  and  Arthur  S.  Draper.  cddatcc  r-ni  ninu  iinuirr 

other  junior  members  of  the  Chicago  Chestertown,  N.  Y.  CELEBRATES  GOLDEN  JUBILu 


Nent’S,  was  host  to  the  copy  boys  and 


Tribune  editorial  staff  at  a  turkey  din¬ 
ner  given  in  honor  of  his  birthday,  Nov. 
16,  at  the  Corona  Cafe  in  Chicago.  In 


DESTRUCTIVE  PROMOTION 
To  Editor  &  Pubushek:  Your  edi- 


_ _  pany,  Ir 

CELEBRATES  GOLDEN  JUBILEE 

The  New  England  Woman’s  PrtM  city;  D 
Association  celebrated  its  Golden  Jiri-  geles ;  5 
lee  Nov.  20  at  the  Hotel  Statler,  Bos- j  Walker 


was  the  question  of  appointment  of  Rob¬ 
ert  S.  Allen,  columnist,  to  advise  with 


these  young  men  can  anticipate  “com¬ 
fortable  livelihoods,  and,  if  they  make 
the  most  of  their  opportunities,  careers 


I  know  of  no  industry^  where,  in  surviving  member  of  the  original  found- i 


T^I  •  ,  .  “  ■  ,  -  llic  llicrst  Ui  LllCll  LUlllUCS. 

Johnson  on  the  situation.  If  Johnson  of  distinction  and  even  affluence  i: 

^  his  claim  journalism  or  other  lines  of  activity.’’ 

to  membership  as  a  columnist,  and  face  _ 


airing  of  the  anti-labor  charges  hurled 
today,_  he  will  be  allowed  to  take  the 
initiative.  No  vote  was  taken  at  the 
guild  meeting,  which  was  in  the  nature 
of  an  advisory  session. 


GRANTED  RADIO  LICENSE 

(By  telegraph  to  Editor  &  Publisher) 


spite  of  the  many  cooperative  associa-  ers  The  organization  was  founded  by  «  3,4 
tions  abounding  therein,  less  of  a  spirit  six  newspaper  women  in  18W  in  the  dw  sair 
of  fairness  and  good  sportmanship  pre-  Boston  Herald  building,  in  an  cSort  Jo  stati; 
vails  than  is  reflected  in  the  promotion  recognition  for  women  in  the  wly-O 

methods  employed  by  competing  news-  newspaper  world.  Miss  Winslow  is  the  Total  r 
papers  clamoring  for  the  space  buyers’  only  surviving  member  of  the  founders,  «nounti 
dollars.  It  is  only  in  extremely  rare  ^hich  included  Mrs.  Marion  A.  wth  4( 


guild  meeting,  which  was  in  the  nature  Washington,  Nov.  27— The  Pampa  cases  that  competing  businesses  in  other  g^ide  Boston  Post;  Mrs.  Salley  Joy 

of  an  advisory  session.  (Tex.)  Daily  News  was  granted  a  lines  resort  to  such  onerous  comparisons  vVhite  Boston  Herald ;  Miss  Est^e  M  «  mcr 

-  license  today  for  a  radio  station,  1310  and  odious  contrasts,  as  a  foundation  fjatch’  Boston  Gl^be;  Miss  Grace  Weld  tent,  a: 

OPPOSE  SIX-DAY  WEEK  100  watts,  daytime  broadcasting,  for  their  own  claims  to  preeminence.  Soper Boston  Journal;  and  Mrs.  o' 

The  Newspaper  Guild  of  New  York  Sheboygan  (Wis.)  Press  was  But  this  sort  of  thing  is  far  too  ci^on  g^y^^t  Wheeler,  of  the  Kansas  Cih  Jotal  i 

was  called  upon  Nov  26  bv  its  Neru  gf^nted  an  extension  to  full  time  broad-  among  newspaper  publishers.  Qaims  journal.  ft' 

Kor*  casting,  formerly  shared  with  WROK.  and  counter-claims  arc  hurled  across  ^.145 

seek  a  meeting  wi*  William^  Randolph  The  commission  sustained  the  examiner’s  X"  PUBLISHER  MARRIES  5^’)^ 

Hearst,  “looking  toward  retention  ^of  ^VgrSted^TS  fihXs’  mlStt^^^  Lincoln  O’Brien,,  publisher  ^  the 

photo?apWcTiI^rtmen7CfThes?tSo  newal  of  a  license  whidi  had  been  held  of^Roberf Lincolfo’Li^^^^ 

newspapers,  and  a  guarantee  that  other  “P  <:o“isting  ho^  of  Its  progenitors.  ?L  Sed  Sa  es  Tariff  ( 

departments  now  enjoying  the  five-day  of  rebroadcasting  news  and  sports  re-  Lol  these  ^ny  ye^s,  have  the  ad-  married  in  Cambridge,  Mass.,  Nov.  Was 
week  shall  not  be  molested.’’  The  units  26  to  Miss  France  ’Torki  Eliot,  grg  >“‘erna 

“condemned”  the  management  of  the  been  pledged  to  Truth  in  Advertising^^  errand-dauphter  of  the  late  Charlei  W-  “vestif 

papers  “in  establishing  the  six-day  week  FRANKLIN  C.  BROOKS  —a  fine  doctrine  for  the  other  fellow,  pi;  .  nresident  of  Harvard  University'  ^Pani 

_ _ ..f  - u:.  J-  -jo  r— _  But  how  about  an  iniection  in  our  ^noi,  presiaeni  oi  ndrv«u 


piiuiugrapnic  aeparimem  oi  tnese  two  - 7 - 7, - .  ; - ■. '  . — 

newspapers,  and  a  guarantee  that  other  alleged  violation  consisting 


departments  now  enjoying  the  five-day  of  rebroadcasting  news  and  sports  re¬ 
week  shall  not  be  molested.’’  The  units  ®ti*rs. 


“condemned”  the  management  of  the 
papers  “in  establishing  the  six-day  week 
for  employes  of  the  photogray^ic  de¬ 
partment.” 


FRANKUN  C.  BROOKS 


Franklin  C.  Brooks,  39,  for  more  an  injection  *“0^  The^’bride*  is"a  ^daughter  of  Pro^-  ^ 

lan  vi-ari  o  nf  Tiid  Me,.,  own  arm.  Half-truths  are  falsehoods  a  Nortl.an^?“  ti  the 


One  almost  feels  that  the  sniping  and  _  lommi 

guerilla  warfare  of  the  no-man’s  land  DroDrcciuxe  nfw  PAPER 

of  the  publishing  business  prior  to  the  REPRESENTS  NE 

control  that  has  been  forced  upon  the  George  B.  David  Company  .w  ,  ^  n  192; 

industry  by  space  buyers  through  the  appointed  national 

Audit  Bureau  of  Circulations  tes  new  morning  newspaper, 

merely  been  transferred  to  the  division  (Pa.)  Public  Press.  lockd 


partment.”  than  ten  years  a  member  of  The  New  Haii-irams  ^e  laisraooos 

■  York  Daily  News  staff,  died  in  Presby-  result  of  their  statement 

SCHUE  HURT  AS  CAR  SKIDS  terian  Medical  Centre,  New  York,  Nov.  •»  nusleading  or  confusing. 

Harold  F.  Schue,  business  manager  26.  Bom  in  Colorado,  son  of  the  late  One  almost  feels  that  the  sniping  and 
and  co-publisher  of  the  Liberty  (N.  Y.)  Representative  Franklin  Brooks,  he  re-  guerilla  warfare  of  the  no-inan’s  land 
Register,  and  a  graduate  of  the  Syra-  ceived  an  A.  B.  from  Brown  Univer-  of  the  publishing  business  prior  to  the 
cuse  University  school  of  journalism,  sity.  He  served  in  the  A.  E.  F.  as  a  control  that  has  been  forced  upon  the 
was  badly  injured  Nov.  22  when  the  lieutenant.  His  newspaper  career  be-  industry  by  space  buyers  through  the 
automobile  in  which  he  was  riding  gan  on  the  Oklahoma  City  News,  where  Audit  Bureau  of  Circulations.  . 
skidded  in  a  flurry  of  snow.  he  was  city  editor  for  five  years.  merely  been  transferred  to  the  division 


when  the  net  result  of  their  statement  “/s.  samuei  a.  nnoi  o  j  I 

is  misleading  or  confusing.  After  a  wedding  trip  the  couple 

.  r  I  .u  .  .L  _ J  Side  in  Athol.  r-  . 
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SALES  CHIEFS  ORGANIZING 

CoBititution  for  National  Federation 
to  Be  Submitted  Soon 

The  Committee  uii  Organization  of  the 
\ational  Federation  of  Sales  Execu- 
.‘ives  which  liad  its  beginnings  in  a  New 
York  meeting  several  weeks  ago,  has 
nearly  completed  drafting  of  a  constitu¬ 
tion  and  program,  which  will  be  sub¬ 
mitted  soon  to  the  charter  members  for 
their  approval.  The  committee  will  also 
^mit  a  slate  of  officers  and  directors 
who  if  approved  will  hold  office  until 
the  first  annual  convention,  planned  for 
Edgewater  Beach  Hotel,  Chicago,  next 
year.  A  dozen  well-known  executives 
have  been  addc*d  to  the  list  of  charter 
members. 

The  committee  at  its  first  meeting  a 
fortnight  ago  elected  Raymond  Bill, 
editor  of  Sales  Management,  as  chair¬ 
man,  and  Bernard  Lichtenberg,  formerly 
vice-president  of  Alexander  Hamilton 
Institute,  as  secretary.  Other  members 
of  the  committee  are:  Saunders  Nor- 
vell,  president  of  Ingersoll  &  Norvell; 
J.  C.  Aspley,  president,  the  Dartnell 
Corporation,  Chicago;  W.  V.  Hallow, 
general  sales  manager,  the  Dr.  Pepper 
Company,  Dallas;  .Allen  Zoll,  president 
of  the  International  Association  of  Sales 
Executives;  Kenneth  Goode,  president 
of  the  Sales  Executive  Club  of  New 
York;  Frank  M.  Surface,  director  of 
market  research  for  Standard  Oil  of 
New  Jersey,  and  president  of  the  Ameri¬ 
can  Marketing  Society,  and  Merrill 
Sands,  general  sales  manager  of  the  Dic¬ 
taphone  Corporation,  who  is  active  in 
several  sales  executive  organizations. 


CONTINENTAL  NETWORK 

The  Continental  Agency  Network,  an 
affiliation  of  eleven  independent  adver¬ 
tising  agencies,  held  its  annual  meeting 
Nov.  23  and  24,  at  the  Netherland  Plaza 
in  Cincinnati.  Such  questions  as  the 
interchange  of  market  data  for  manu- 
f^rers  and  on-the-ground  merchan¬ 
dising  cooperation  were  discussed.  John 
Falkner  Arndt  &  Co.,  of  Philadelphia, 
continues  for  another  year  as  head¬ 
quarters  agency  with  the  following 
members :  .Anfenger  Advertising  Agency, 
Inc.,  St.  Ix)uis ;  Brewer-Weeks  Com- 
pany,  San  Francisco;  Daken  Advertis¬ 
ing  Company,  Seattle;  Fensholt  Com¬ 
pany,  Oiicago;  Hughes.  Wolff  &  Com¬ 
pany,  Inc.,  Rochester.  N.  Y. ;  Larchar- 
Horton  Company,  Providence,  R.  I.; 
uPorte  &  Austin,  Inc.,  New  York 
City;  Dan  B.  Miner  Company,  Los  An- 
geles;  Scott-Telander,  Inc.,  Milwaukee; 
Walker  &  Downing,  Pittsburgh. 


ROTO  LINAGE  INCREASE 

Newspaper  rotogravure  advertising 
P*i^ober  showed  an  increase 
^-50,480  lines,  or  53.7  per  cent,  over 
me  same  period  a  year  ago,  according 
to  statmics  released  this  week  by  Kim- 
fcrly-aark  Corporation,  Neenah,  Wis. 
lotal  roto  linage  for  October  this  year 
hnes  as  compared 
mth  4^,309  lines  in  October,  1934. 
national  linage  again  led  the  way  with 
m  increase  of  193,176  lines,  or  76  per 
“nt,  as  compared  with  a  57,304  line 
^n,  or  27  per  cent,  in  the  local  field, 
lotal  national  roto  linage  in  October 
mourned  to  447,321  as  compared  with 

ViOiAB  r  Local  roto  totaled 

lines  last  month,  contrasted  with 
•12,164  in  October,  1934. 


TO  PROBE  BONFILS  TAX 

{Special  to  Editor  &  Publisher) 

,  D.  C.  Nov.  26— Th 

enal  Revenue  Bureau  is  preparing  t 
TCstigate  an  alleged  income  tax  dis 
^ancy  of  $350,000  in  the  1928  retur: 
Ilf  Bonfils,  publishe 

ifsiU  Post.  This  comes  as 

t  of  testimony  on  two  occasions  i: 
futility  probe  of  the  Federal  Trad 
which  charged  that  Bonfil 
j.  ved  $3M,000  from  the  Standard  O 
it  Jersey  for  changim 

f J"  the  editorial  policy  of  the  Pos 
CftinJj  *  Denver  gas  franchise  for  th 


PUBLICITY  DEFENDED 


Department  of  Agriculture  Says  Its 
Releases  Are  Helpful,  Factual 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  26 — The 
first  “New  Deal”  response  to  the  cam¬ 
paigns  which  have  been  initiated  by 
members  of  Congress  to  restrict  press 
burcau.s  of  governmental  departments, 
came  this  week  in  the  annual  report  of 
M.  S.  Eisenhower,  director  of  informa¬ 
tion  for  the  Department  of  Agriculture. 

"The  Dejiartment  of  Agriculture,”  he 
said,  “was  able  to  show  what  has  al¬ 
ways  been  true — that  its  information 
was  not  propaganda  in  the  malodorous 
sense  of  that  term,  nor  publicity  in  the 
usual  commercial  sense;  rather  that  its 
information  is  factual,  useful,  and  de¬ 
sired  by  thousands  of  editors  and  the 
public.” 


NOMINATE  ’36  OFFICERS 
Walter  Doney,  Chicago  representa¬ 
tive  of  the  Texas  Press  League,  Inc., 
has  been  nominated  for  president  on  the 
regular  ticket  of  the  Newspaper  Repre¬ 
sentatives  Association  of  Chicago.  Other 
officers  nominated  for  the  election  to  be 
held  Dec.  9  are:  W.  W.  Ross,  Wil¬ 
liams,  Lawrence  &  Cresmer,  vice-presi¬ 
dent;  John  W.  Cullen,  Jr.,  John  W. 
Cullen  Co.,  secretary ;  and  H.  E. 
Scheerer,  Scheerer,  Inc.,  treasurer.  The 
following  directors  have  also  been  nomi¬ 


nated:  Palmer  Terhune,  DeLisser,  Boyd 
&  Terhune,  Inc.,  for  two-year  term; 
John  J.  McConnell,  J,  P.  McKinney  & 
Son,  and  John  T.  Fitzgerald,  Reynolds- 
Fitzgerald,  Inc.,  for  one  year. 


TWO  SMYTHES 

J.  Henry  Smythe,  Jr.,  Disclaims 
Knowledge  of  Edward  James  Smythe 

Two  Smythes  having  been  described 
by  new'spapers  as  slogan-writers,  J. 
Henry  Smythe,  Jr.,  founder  of  “Frank¬ 
lin  Day,”  believes  he  is  being  confused 
with  Edward  James  Smythe.  J.  Henry 
was  “Slogan  Man”  in  1924  at  Repub¬ 
lican  National  Committee  headquarters. 
In  1904  he  became  known  as  “The 
G.  O.  P.  Megaphone  Man,”  when  with 
megaphone  and  flag  he  led  the  cheering 
when  Theodore  Roosevelt  was  nomi¬ 
nated  for  President. 

Edward  James  Smythe  is  executive 
secretary  of  an  organization  listed  on  its 
letterhead  as  the  Federation  of  Inde¬ 
pendent  Republicans.  Both  New  York 
and  Washington  have  been  headquar¬ 
ters.  Edward  James  Smythe  is  con¬ 
ducting  an  international  anti- Jewish 
propaganda  campaign,  according  to  re¬ 
cent  notes  in  New  York  newspapers. 

J.  Henry  Smythe,  Jr.,  of  New  York 
City,  asks  Editor  &  Publisher  to 
make  it  plain  that  he  is  not  Edward 
James  Smythe,  is  not  related  to  him 
and  has  no  knowledge  of  his  activities. 


NICOLAI  IN  DAYTON,  O. 

Lawrence  G.  Nicolai,  who  recently 
lias  been  associated  with  the  adminis¬ 
tration  of  the  petroleum  code,  has  re¬ 
turned  to  newspaper  work  as  advertis¬ 
ing  manager  of  the  Dayton  (O.)  Jour¬ 
nal,  recently  purchased  by  L.  B.  Rock. 
Mr.  Nicolai  was  formerly  11  years  with 
the  Hearst  organization,  as  assistant 
publisher  of  the  Washington  (D.  C.) 
Times  and  Herald,  advertising  director 
of  the  Mihvaukee  Wisconsin  Neivs,  and 
advertising  director  of  the  Baltimore 
Ncios.  Previously  he  was  general  man¬ 
ager  of  the  Indianapolis  Times,  and  has 
served  with  the  Chicago  Daily  News, 
Milwaukee  Journal,  Seattle  Post-Intel¬ 
ligencer,  Los  Angeles  Express,  Nezv 
York  American  and  Chicago  Hcrald- 
Lxaminer.  His  last  newspaper  connec¬ 
tion  was  as  promotion  manager  of 
the  Columbus  (*0.)  Dispatch,  where  he 
v/as  employed  four  years. 


TEXAS  GROUP  NAMES  MEISTER 

{Special  to  Editor  &  Publisher) 

San  Antonio,  Nov.  26 — H.  D.  Meis- 
ter,  publisher  of  the  Yoakum  Herald, 
was  elected  president  of  the  Texas  Edi¬ 
torial  Association,  which  held  its  24th 
annual  convention  at  Edinburg  last  week. 
Mr.  Meister  succeeds  J.  L.  Tally  of 
Goliad.  Fort  Davis  was  picked  for  next 
year’s  meeting.  Henry  Hurr  of  Colum¬ 
bus  and  Carl  White  of  Port  Arthur  were 
named  first  and  second  vice-presidents. 


ALL  ADVERTISERS  START  WITH 
THE  SAME  CLEAN  SPACE! 


But  some  knotc  what  to  put  into  that  space  and  some  have  yet  to  learn 


3 

MONEY 
MAKING 
IDEAS  FOR  ALL 
INTERESTED 
IN 

NEWSPAPER 

ADVERTISING. 


That  is  one  of  the  vitally  important  subjects  treated  fully  in  "Making 
Millions  Read  and  Buy,"  the  book  by  Wiliiam  A.  Thomson  that  the 
advertising  world  is  now  discussing. 

Thomson  thinks  newspapers  are  the  first  medium,  but  that  copy  and 
illustration  constitute  the  most  vital  problem  of  the  newspaper  adver¬ 
tiser.  He  gives  his  readers  the  benefit  of  many  valuable  conclusions 
based  on  intimate  experience  in  a  great  chapter  called  "Copy." 


WHO’S  TO  BLAME  WHEN 
PICTURES  DON'T  PRINT  WELL? 

"Not  I,"  says  the  advertiser. 

"Not  I,"  says  the  agent. 

"It  must  have  been  the  engraver.  Maybe  it  was  the  newspaper." 

Guess  againi  The  trouble  started  when  the  artist  began  to  draw  or 
the  photographer  began  to  focus  his  camera. 

Do  you  want  the  real  solution  of  this  daily  mystery? 

If  you  do,  send  for  a  copy  of  "Making  Millions  Read  and  Buy." 

A  SUCCESSFUL  SALES  TALK  IS 
NEVER  A  DEBATE! 


YOU  WILL 
FIND  AT  LEAST 
30  MORE 
IN 

“MAKING  MILLIONS 
READ  AND  BUY” 

by  WILLIAM  A.  THOMPSON 

260  PagM,  2S  Full  Pag.  Illustrations. 
Handsamoly  Bound  and  Printed,  $3.00 

Send  for  your  copy  today 


Even  novices  realize  the  truth  of  this  statement,  but  to  avoid 
debates,  every  sales  talk  must  anticipate  the  answers  arising  in  the 
prospect's  mind.  Forcefully,  logically  and  interestingly,  every  step 
from — why  people  read  newspapers — to  why  advertisers  should  use 
newspapers — is  comprehensively  covered  in  "Making  Millions  Read 
and  Buy." 

EXAMINE  THE  BOOK  FREE— USE  THIS  COUPON 


EDITOR  &  PUBLISHER  COMPANY 
TIMES  BLDG.,  NEW  YORK,  N.  Y. 

Seed  m.  lor  txanlnatien,  on.  copy  of  “MAKING  MILLIONS  READ  AND  BU)^“ 
by  Williai.  A.  Thomson,  $3.00  postpaid.  Nv.  days  aHnr  raeaipt  of  lha  book,  I  will  sand 
yoa  my  ramManca  or  ratwn  lha  book.  OR— 4  prafar  to  pay  cash  in  advance.  Enclosed 
Is  my  ramittanca  for  $3.00  Spaciel  ralas  In  lots  of  3,  5,  10  or  mora. 

iVomo . State . 

Addrett . City . 

Bueinest  Connections . 

_ _ ^1 


EDITOR  &  PUBLISHER  ■  -  ■  Times  Bldg.,  New  York 


dealers  each  signed  up  to  use  50  inches  had  to  be  presented  in  person  at  tia 
during  the  sales,  each  ad  to  be  uniform  News  office  by  the  boy  or  girl 
in  size.  tiser,  and  had  to  contain  Us  or 

Volume  of  business,  according  to  Mr.  name,  address  and  age.  Parents  natt. 
Schwartz,  more  than  doubled  previous  ally  accompanied  many  youngsters  n 
linage.  the  News  want  ad  counter. 

Fairfax  3131  is  the  telephone  number  •  •  * 

of  the  Post  classified  department.  And  T  .\ST  week,  Macy’s  department  stm 
so  the  immaculately  attired  young  lady  •La  placed  this  ad  in  the  PiAUc  Notitt 
donor  of  crisp,  new  dollar  bills  was  pro-  column  of  the  New  York  Timet: 
■noting  the  .sale  and  the  want  ad  de-  “marv  roe — If  you  are  through  tW 
liartment  at  the  same  time.  ping  at  Macy’s  please  return  to^ 

Twice  daily  in  front  of  the  Post's  husband.  I  arn  still  living  at  the  a» 
downtown  advertising  office  she  ap-  address,  or  will  meet  you  at  Macy'i 
l)eared  in  the  rumble  seat  of  a  cabriolet.  John." 

She  asked  five  questions  each  morning  The  name  of  Mary  Roe  used  btni 
and  afternoon  and  presented  a  dollar  fictitious  because  the  nan*  actall; 
to  the  first  person  correctly  answering  used  in  the  Times  ad  was  though  ^ 
each  question.  Her  questions  required  be  also  fictitious  by  the  Macy  ad  4. 
quotation  of  slogans  which  had  ap-  partment.  but  a  few  days  later,  a  toa 
])eared  in  the  display  ads  of  the  co-  citizen  explained  to  Times  executhu 
operating  auto  dealers.  A  typical  query  how  she  had  been  embarassed  as  1 
was,  "What  does  (name  of  dealer)  say  result  of  “John’s”  purported  notken 
about  the  man  from  whom  you  buy  a  her. 
car?’’ 

Answer:  “I'ully  as  important  as  the 
car  you  buy.” 


CHRISTMAS  GIFT  PROMOTION  PLAN 
DIRECTS  READERS  TO  ADS 


Brooklyn  Eagle  to  Conduct  Annual  “Treasure  Hunt”  in  Its  Listing 
of  “Suggestions” — Houston  Post  Dramatizes 
ClassiEed  Telephone  Number 
By  L.  PARKER  LIKELY 

A  MONTH  from  now,  several  hun-  Only  two  pijints  in  the  contest  rules 
dreds  of  Christmas  gift  specials  are  different  from  usual, 
will  have  dutifully  served  their  purpose  “1.  .\nswer  seven  simple  questions, 
in  attracting  the  annual  linage  bulge,  one  each  day,  l)eginning  Sunday,  Dk. 
will  have  well  served  advertisers  in  15,  appearing  in  the  ‘Christmas  Gift 


CONNELL  TO  BEAUMONT 

Henry  W.  Connell,  for  eigto  yan 
classified  manager  of  the  S’om  Antim 
Express  and  Evening  News,  Iw  «. 
signed,  and  on  Dec.  1  will  bccosi 
classified  manager  of  the  Bemme 

.  -  . -t  » 

ceeded  by  Walter  Lehman,  who  In 
been  classified  manager  of  the  Delhi 
Times- Herald.  Connell  is  vice-prai4a 
of  the  .Association  of  Newspaper  Gasi¬ 
fied  .Advertising  Managers. 

48-PAGE  SUPPLEMENT 

The  Chicago  Herald  and  Examim 


1  will  bccoai 


RECENT  rriday  issue  _  _ 

Indianapolis  News  contained  six  Enterprise  ond  Joum^.  He' will  bT 
pages  of  classified  in  an  eight-page  sec-  .... 

tion  on  {leach  newsprint.  George  A. 

Saas,  News  classified  manager,  stated 
that  the  novelty  was  quite  startling  to 
readers  and  created  much  favorable 
comment  among  advertisers. 

The  News  has  also  been  publishing 

free  want  ads  for  children  from  6  to  _ _ 

16  years  of  age.  Although  the  offer  has  published  a  48-p^e  tabloid  supplcan 
expired  at  this  time,  from  two  to  three  Nov.  22,  featuring  Prudence  Ptizif'i 
columns  of  copy  were  published  daily,  holiday  issue  of  recipes  and  roenm.  ‘Ik 
Ads  were  limited  to  those  things  used  front  and  back  covers  and  two  iUisiit- 


Scene  while  “Miss  Fairfax  3131”  of  the  Houston  Post  gave  away  ?1  bills  during 
tenth  annual  Red  Tag  sale  of  used  cars. 


Supplies  and  Equipment 


obtaining  shares  of  the  “giving  trade”, 
and  will  be  relegat^  to  places  in  the 
historical  sun  of  just  another  year. 
Nothing  then  will  remain  mortal  except 
the  ghostly  hand  at  the  throat  of  the 
collection  manager. 

And  so,  instead  of  discussing  various 
angles  after  Christmas,  it  is  possible  to 
now  reveal  the  (Girismas  plan  that  will 
be  used  in  December  by  the  classified 
department  of  the  Brooklyn  Eagle. 

Irving  E.  Panoff,  recently  app'unted 
manager  of  the  Eagle  undisplay  depart¬ 
ment,  has  consented  to  submit  his  forth¬ 
coming  campaign  in  advance,  and  since 
it  is  different  from  the  majority  of  gift 
specials,  it  may  well  afford  some  papers 
an  opportunity  similarly  to  profit. 

*  *  * 

Based  on  the  theory  that  everything 
else  in  December  consists  of  Santa 
Claus,  fir  trees  and  holly  wreaths,  the 
Eagle  campaign  is  built  around  a 
“Treasure  Hunt”  reminiscent  of  peg- 
legged  pirates  of  Spanish  lore.  In  fact, 
all  the  promotion  copy  depicts  two  cf 
the  outlaws  digging  up  an  old  iron  chest 
from  a  sandy  b^ch  dotted  with  palms. 

The  Eagle  campaign  will  not  start 
in  the  paper  until  Sunday,  Dec.  15,  al¬ 
though  promotion  will  appear  earlier. 
Advertisers  will  run  under  the  head¬ 
ing  “Christmas  Gift  Suggestions”  for 
seven  days  beginning  the  ISth.  In 
other  words,  the  gift  feature  of  the 
Eagle  will  be,  but  one  week  in  duration, 
but  professional  and  public  interest  will 
be  at  a  high  pitch  during  the  shorter 
period. 

Teasers  of  the  “Treasure  Hunt”  illus¬ 
tration  will  be  scattered  through  the 
paper  from  the  9th  to  the  12th.  A  full 
page  announcement  will  appear  on  the 
13th  and  the  15th. 

These  pages  simply  announced  the 
contest  and  describe  it  as : 

“All  for  Fun!  Fun  for  All!  A  Prize 
Contest  Oiock  Full  of  Fun.  Simple. 
No  Trickery.  No  Guess-work.  No 
Letter-writing.  Accuracy  Counts.  Join 
tlie  Fun— a  Feature  of  ‘Christmas  Gift 
Suggestions’  ”. 

Balancing  the  pirate  cut  in  the  upper 
half  of  the  page  announcement  is  a  large 
box  headed.  “99  Prizes  totaling  $350.” 
The  first  is  $50  and  the  last  ones  are  $2 
each  for  75  contestants. 


Suggestions'  pages  m  the  Want  .Ad 
Section  of  the  Brooklyn  Daily  Eagle. 

“2.  W'rite  your  answers  on  the  blank 
which  will  be  published  on  the  ‘Christ¬ 
mas  Gift  Suggestions’  pages  on  Satur¬ 
day',  Dec.  21.  Etc.” 

.A  footnote  on  the  promotion  page 
states : 

“This  contest  has  been  established  as 
an  annual  event,  to  tie  in  with  the 
Yuletide  spirit.  In  entering  the  contest, 
you  will  be  able  to  spend  an  enjoyable 
few  hours,  with  perhaps  a  chuckle  or 
two  thrown  in.  At  the  same  time  you 
will  become  acquainted  with  the  many 
Christmas  Gift  Suggestions  offered  by 
tiie  merchants  who  make  this  contest 
ixissible.” 

*  *  * 

The  Eagle  classified  charge  rate  for 
nine  insertions  is  37c  per  line.  (Al¬ 
though  the  contest  runs  but  seven  days, 
a  Oiristmas  greeting  ad  and  a  New 
Year’s  Day  message  are  hooked  on  to 
make  the  nine  insertions.)  But,  by  pay¬ 
ing  cash  in  advance,  the  advertiser  is 
given  a  rate  of  25c  per  line  per  day, 
which  is  the  normal  weekly  rate.  All 
copy  was  sold  on  a  cash  basis  last  N*w  Tvk  OCc*. 
year,  and  subsequent  collections  worries  ClHcat*  Oku... 
were  nil. 

The  questions  asked  will  vary,  but  are 
to  be  arranged  so  that  each  contestant 
must  absolutely  read  every  ad  during 
the  week.  Last  year  12,000  entries  were 
received  by  the  paper,  so  the  poten¬ 
tialities  of  a  guaranteed  readership  loom 
important  in  sales  solicitations. 

*  * 

Page  Miss  Fairfax 

Good  reason  there  is  why  “Miss 
Fairfax  3131”  was  the  most  popular 
young  lady  on  the  downtown  streets  of 
Houston,  Tex.  early  this  month,  she 

WAS  GIVING  AWAY  ONE  DOLLAR  BILLS. 

It  all  came  about  in  connection  with 
the  Houston  Post’s  annual  Red  Tag 
Sale  of  used  cars  which  was  started 
ten  years  ago,  and  Maurice  S.  Schwartz, 
classified  advertising  manager,  says  it 
is  now  one  of  the  most  popular  clas¬ 
sified  features  of  the  paper  among  the 
auto  dealers. 

The  sale  ran  for  a  week.  The  Post 
distributed  the  necessary  red  tags  and 
window  posters  to  dealers  and  carried 
promotion  in  its  pages.  Co-operating 


Rebuilt  Presses 


Fot  Everything  Electric 
Se*  General  Electric 


SCOTT  24  and  32-paie  Preatca,  aUo  Modern 
Multi-Unit  and  Straight  Unit  Prctsnt  la 
variona  capadtiea. 


The  cemflete  G-E  line  enthln 
yon  to  entrust  tm  manofac- 
rarer  with  the  oodiviiU 
responsibility  for  every  eln- 
trical  reqairement  of  the 
modem  pressroom. 

For  particolars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


HOE  32-pase  4-deck,  40-i)atc  Simplex,  Z-type 
Unit  Snper-epeed  Octnple  with  Kohler  Reels. 


COLOR  PRESSES 


HOE  12  Couple  “Universal  Unit”  Color  Press, 
all  couples  reversible.  Prints  (rom  K'  thick 
stereotype  or  electrotype  plates  aiainst  bard 
packint.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  site  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Avatlahlt  jor  early  delivery 


WALTER  scon  &  COMPANY 


eunBAi.9Bizcnac 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

C«bU  Addrsss  NKNSCO-Wmmsmv 
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15,000  EXTRA  COPIES  SOLD 

Special  Edition  Cnrriee  115,< 
000  Line*  of  Paid  Space 

\t  a  rate  20  per  cent  lower  than 
standing  open  rate,  and  with  no  out- 
.1  ..Iiing  force,  the  Phoenix  (Ariz.) 
and  Gazette  carried  115,000 
advertising  in  the  1935  Arizona 
*"^,ource  Edition  published.  Nov.  17. 
^H)ut  of  the  full  edition,  including 
iijOU  extra  copies,  was  accomplished 
<iore  the  paper  went  to  press. 

Full-page  illustrations  served  as  title 
ages  for  the  various  resource  sections 
^  every  phase  of  Arizona  develop- 
3cnt  was  covered,  the  management  lay- 
K  down  the  restriction  that  there 
Muld  be  “not  one  line  of  individual 
Men',  no  news  exchanged  for  adver- 
^ng,  no  cuts  to  tickle  individual  pride, 
^(iTthing  covered  irrespective  of  ad- 
^nising  derived." 

\fter  the  136-page  edition  was 
■nnted,  cash  prizes  ranging  up  to  $25 
.-or  letters  of  appreciation  received  by 
residents  from  those  to  whom 
■v  sent  the  edition  were  offered. 

:v  ten-day  offer  at  39  cents,  including 
Tt  preceding  papers  and  clinmxed  by 
pt  resource  edition,  was  credited  with 
[iking  the  sell-out  possible. 

W.  W.  IGiorpp  is  general  manager 
the  Republic  and  Gazette. 

JOHN  NELSON  McKlM 

John  Nelson  McKim.  74,  former 
.  riident  of  A.  McKim,  Ltd..  Montreal 
licnc)-,  and  one  of  the  best-known  ad- 
mising  men  in  Canada,  died  Nov.  22 
home  in  Montreal,  following  a 
Iriei  illness.  Mr.  McKim,  who  retired 
1921,  went  to  Montreal  as  a  young 
ia  and  entered  the  advertising  busi- 
At  different  times  he  was  treas- 

631x1  vice-president  of  his  brother’s 
the  A.  McKim  Agency.  Upon  the 
of  his  brother,  Anson  McKim,  in 
17,  he  became  president  of  the  agency. 

WILUAM  PROHME 

William  Prohme,  48,  former  news- 
apennan,  died  Nov.  2Z  in  Honolulu, 
in  in  Brwklyn,  N.  Y.,  he  served  as 
itorial  writer  and  assistant  managing 
itor  of  the  San  Francisco  Examiner, 
signing  in  1923.  During  the  Chinese 
ibdlion  in  1927  he  was  head  of  ^e 
^se  Nationalist  press  bureau  at 
iankow. 


R.  S.  McCORMlCK 

Robert  S.  McCormick,  64,  for  more 
an  25  years  a  special  representative 
ith  John  W.  Cullen  Company  and  its 
(td«essor,  Robert  E.  Ward  Company, 
ilishers’  representatives,  died  in  Chi- 
<0,  Nov.  following  an  operation. 
*  is  survived  by  his  widow,  one 
nghter  and  two  sisters. 


EDITOR  &  PUBUSHEf 
Outified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

>  TbM  —  PM-  line 
1  TimM  —  .4S  pv  IhM 

all  other  classifications 

(Cash  with  Order) 

I  Time  —  .75  par  line 
4  runes  —  .M  par  lias 
Count  six  words  to  the  line 

forms  close  THURS.  NOON 

Ff  charfod  at  same  rata  per 

■  as  earned  by  frequency 

Minimum  space,  thiW  Iii 
r.^Ur  A  Publisher  reserves  the  ri*h 
puy,  edit  or  reject  any  copy. 


Public  Notice 


J  paper  been  studied  by  a  ski 
afraid  to  tell  you  v 
^  •  II  have  had 

■  ®*IPcated  eye  pick  your  p: 

“Pieces  In  a  decade,  you  are  gc 
out  you  probably  do  not  knov 
,  T  *’*ek’s  file  of  your  home  edl 
WUI  show  you  some  ways  in  wl 

Bmprovements.  No  charge. 

report  and  send  me  a  check 
b  and  I  am  not  looking  fc 
L'me  connection.  EDITOR 
iR  will  vouch  for  me.  A- 
Publisher. 


Newspaper  Brokers 


|«  v' *?.h"**  mergers,  dailies  and  week- 
k 'AA»«i Intelligent,  ener- 
*viiia  Felghner  &  Mapoles, 

‘u  Birre®  p’a 


Newspaper  Brokers 


Desirable  Weeklies,  priced  from  5100,000 
to  55,000,  about  one-third  cash;  balance, 
reasonable  terms.  Earning  dividends 
from  6  to  18%  after  paying  expenses  In¬ 
cluding  salary  of  owners.  J.  B.  Shale, 
Times  Building,  New  York. 

Exclusive  afternoou  newspaper; 
also  weekly 

M.  C.  Moore,  Beverly  Hills.  Calif. 


Newspapers  Wanted 


Have  Buyers  With  Money  for  email  and 
large  dallies.  Prefer  Ohio,  Indiana,  Iowa 
Uther  states  considered.  Absolutely  con¬ 
fidential  contacts.  Qu'.ck  action.  Wllhslm 
&  Holm,  1827  Lawrence  N.  E.,  Waiblnglon, 
D.  C. 


Will  purchase  small  city  dally  In  New 
Jersey  only.  What  have  you  to  offer? 
A-171,  Editor  &  Publisher, 


Circulation  Promotion 


For  good  newspapers,  this  27-year-old  in¬ 
stitution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWB  CO..  Occl- 
dental  Bldg..  Indianapolis. _ 


Bonded  Campaigns  Succeed  —  Hudson  De 
I'riest  &  Associates  World's  Record  Clr- 
culatlon  Builders.  244  Fifth  Ave..  N.  Y.  C. 
Newspaperdom'sLeadlngClrculationBullders 

Morrison  Plan 

"The  Plan  That  Pays  and  Proves  It" 
Write  the  John  P.  Morrison  Company, 
4  th  hr..  Shops  Bldg.,  Des  Moines,  Iowa. 


Foreign  Publicationa 


Out-ut-Town  Newspapers  Boohs 

Foreign  Magasineo  Periodicals 

SCHULTZ  NEWS  AGENCY 
112  W.  44th  St..  N.  Y.  C.,  MEdallon  3-9061 


Multignphiag  nnd  Mimeographing 


Quick  Service — Quality  Work 

Century  Latter  Co. 

126  W.  46th  St.  BRyant  9-2277 


_ Photo-Lithograpliing _ 

No  Cuts  Noodod.  lllustrata  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  51.60  per  100;  20c  additional 
lOO'a  Passantlno,  260  W.  49tb.  LO-6-7644. 


Radio  Stations 


Publishers:  Can  assist  you  financially, 

legally  and  technically  on  matters  per¬ 
taining  to  new  and  operating  radio  sta¬ 
tions.  Address  Box  A-139,  Editor  A 
Publisher. 


_ Syndicate  Features  Wanted _ 

Syndicate  Featuree  Wanted:  Have  you  a 
feature  now  appearing  In  more  than  one 
newspaper?  Send  clippings,  not  aketebea 
Oive  full  details,  terms.  Material  returned 
If  requested.  A-17S.  Ekiltor  St  Publisher. 

Artists-Featnro  Writers — Ws  can  use  out¬ 
standing  featurss  worth  syndicating. 
Copyright  or  register  Ideas  before  sub¬ 
mitting.  FEATURE  SALES  SYNDICATE, 
612  No.  Michigan  Ave..  Chicago. 


Help  Wanted 


Advertlaing  Salesmen 
Opening  up  large  number  of  special  adver¬ 
tising  features  on  dally  newspapers  In 
all  parts  of  country  necessitates  Increasing 
our  working  sales  forces  in  many  cltlei. 
Unusual  opportunities  for  real  salesmen  to 
cash  in  on  returning  prosperity  who  Join 
us  now  with  sincere  desire  to  apply  their 
ability  and  put  forth  best  efforts.  Pref¬ 
erence  given  to  men  with  special  page, 
special  edition  or  newspaper  local  display 
selling  experience,  but  will  train  few  men 
with  good  sales  records  in  other  fields. 
Liberal  commission  basis,  permanent  em¬ 
ployment  on  good  propoaitlons.  Every  co¬ 
operation  and  opportunity  for  advance¬ 
ment  In  largest  organization  of  its  kind  in 
America  given  good  men  as  their  ability 
and  capacity  for  work  will  command. 
Best  of  references  required.  Address  im¬ 
mediately  Thomas  W.  Briggs  Company, 
Columbian  Mutual  Tower,  Memphis,  Ten¬ 
nessee. 


IF  you  SEEK 
A  NEWSPAPER  JOB- 

1.  THREE  40-wotd  "tituslion"  ids  in  EDITOR 
A  PUBLISHER. 

S.  A  3-sionlh  labteription,  or  extension,  lo 
EDITOR  A  PUBLISHER. 

3.  Rcfiibation  with  E  A.P  Personnel  Servlet 

lor  six  months. 

4.  Piepwslion  by  us  ol  100  photo-lilho  bol- 

Icdns  about  your  quslillesiions  and  cx- 
periunec  with  your  snapshot  includtd 
thsrson.  Thess  ws  send  lo  ntwspaptrs 
RCtdini  a  man  oi  your  abilities. 

DRAFT  an  ad  now  il  yon  tru  suckinf  a  ntws- 
paper  connsetion,  and  send  it  to  us  with 
$5.00  check  or  money  order,  to  cover  all 
the  above  services.  A  rcsisiration  blank 
will  then  be  sent  to  you.  A  rtasonsbic  ad¬ 
ditional  pareentste  charge  will  be  made 
when  and  il  a  position  is  securtd  through 
our  strviccs. 

E&P  PERSONNEL  SERVICE 

L.  PARKER  LIKELY,  Mgr. 

1700  Times  Bldg.,  Times  Square,  N.  Y.  C. 


Help  Wmnted 


Classified  manager,  western  city  above 
300.U00  population;  above  25;  man  with 
proved  ideas,  able  to  plan  and  carry 
through  campaigns;  capable  of  selling 
major  accounts,  writing  promotion;  suc¬ 
cessful  in  handling  telephone  girls  and 
street  men.  Consider  man  from  smaller 
fields.  Send  fullest  details,  sample  of  pres¬ 
ent  section,  any  available  samples  of  spe¬ 
cial  sections,  promotion;  state  minimum 
salary,  etc.  A-184,  Editor  &  Publisher. 


Editor  for  mid-west  weekly  paper  going  to 
small  towns  and  rural  sections.  Not  a 
farm  paper  but  something  similar  to  maga- 
xine  sections  of  large  metropolitan  Sunday 
papers.  Must  have  had  some  small  town 
newspaper  experience.  Write  fully  of  your 
experience.  R.M.U.,  Editor  &  Publisher, 

N.  Y. _ 

Editorial  Writer — Eastern  Pennsylvania 
newspaper  In  city  of  76,000  desires  an 
editorial  writer  of  more  than  the  usual 
ability.  Address  Box  A-191,  care  EDITOR 
&  PUBLISHER,  stating  age,  experience, 
salary  expected  and  submit  samples  of 
editorial  work. 


Situations  Wantetl 


Advertising  and  news  man.  now  adver¬ 
tising  manager  of  weekly,  wants  work 
with  Western  paper.  Formerly  reporter 
and  rewrite  man  with  Scrlpps-Howard. 
Able  to  sell  ads  and  write  snappy  news 
atorles.  University  graduate.  Married, 
28.  A-189,  E&P  Personnel  Service. 

Advertising  Manager,  General  Manager, 

experienced  since  1922,  college  graduate, 
present  position  advertising  manager  five 
years,  Protestant,  excellent  director  of  per¬ 
sonnel,  good  mixer,  32,  good  credit,  experi¬ 
enced  both  editorial  and  business  aides; 
looking  tor  further  opportunity.  A-169, 
E  A  P  Personnel  Service. 


American,  at  present  advertising  director 
of  largest  newspaper  In  Buenos  Aires,  at 
liberty  January  1st,  seeks  connection  In 
field  where  eight  years'  experience  in  Latin 
American  advertising  and  knowledge  of 
Spanish  will  be  useful.  Excellent  refer¬ 
ences.  Will  be  in  New  York  early  Decem¬ 
ber.  Address  J.  A.  McNeil,  cars  La  Naclon, 
383  Madison  Avenue,  N.  Y. 


Back  from  Orient  where  I  spent  seven 
years  as  rewrite  man,  copy-reader,  corre¬ 
spondent.  Have  traveled  around  world 
three  times,  know  International  conditions 
well,  especially  in  Far  East.  One  time 
English  instructor,  high  school  principal. 
Desire  desk  Job  with  reputable  newspaper. 
Best  references.  A-181,  E&P  Personnel 
Service. 


CIrrnlatlon,  10  yean’  exporlence.  Activo 
worker  In  all  branches.  Distributing — 
Promotion  and  all  general  newspaper  cir¬ 
culation  activities.  Age  28  years.  Salary 
reasonable  to  needs.  Willing  to  prove 
value  as  deciding  factor,  A-161,  E&P 
Porsonnel  Service. 


Clrrnlation  Maaager,  age  39.  Held  two 
positions  on  well-known  New  York  State 
and  Pennsylvania  dallies  during  past  13 
years;  7  years  as  city  circulator  on  one. 
and  6  years  as  Circulation  Manager  In  Pa. 
Merger  causes  changes  now.  Location, 
Immaterial.  Now  In  East.  Moderate  sal¬ 
ary.  A-169,  E&P  Personnel  Service. 


City  Editor.  Sports  Editor,  assignments, 
married  man.  36,  with  16  years  expert - 
encs  dlvtdod  between  three  concerns  on 
both  large  and  small  dallies.  Willing  to 
go  anywhere.  Will  consider  business 
management  of  small  dally.  Excellent 
reference.  Salary  commensurate  with 
living  conditions.  A-190,  E&P  Personnel 
Service. 


Col-Jour-Grad.  Editor  weekly  year. 
Consider  partnership.  Best  of  ref. 
M.  R.  Miller,  S.  Euclid,  Ohio. 


Desk  or  street,  fast  and  accurate  copy 
reader.  Qualified  to  handle  any  desk.  12 
years'  experience  Includes  four  with  Press 
association.  Prefer  town  of  60,000  to  100.- 
000  in  east  or  middle  west.  32,  married, 
one  child.  State  salary.  A-182,  E&P, 
Personnel  Service. 


Economist,  40,  college  graduate,  experi¬ 
enced  in  market  research,  sales  analysis, 
consumer  surveys,  merchandising,  and 
agricultural  territory  economics,  price 
movements  and  psychology,  seeks  connec¬ 
tion  where  his  Intensive  technical  knowl¬ 
edge  can  be  applied.  Prefer  farm  com¬ 
munity  paper  or  chain  or  magazine.  Ex¬ 
cellent  health.  Reasonable  salary.  A-160, 
E&P  Personnel  Service. 


Editorial — Age  35;  15  years  as  deskman, 
rewrite,  features,  and  reporter  on  New 
England  dailies.  Including  Boston  and 
smaller  papers.  Temperate  and  steady. 
Give  full  time  to  Job;  not  fussy  about 
long  hours.  Know  rural  viewpoint.  Want 
any  one  of  above  positions,  or  editor  of 
good  weekly.  525  provided  opportunity 
looks  bright.  Can  also  handle  proofroom 
and  makeup.  A-167,  E&P  Personnel 
Service. 


Feature,  Promotion,  Syndicate  Editor — 
Four  years  Scrlpps-Howard,  three  years 
Hearst;  now  in  weekly  field,  wants  news¬ 
paper  syndicate  editing  Job.  Available 
January.  A-166  E&P  Personnel  Service. 

Parisian  resident,  stylist,  12  years  experi¬ 
ence  as  writer  and  artist — newspapers, 
magazines,  syndicates.  Entree  to  all  show¬ 
ings.  Available  to  American  publisher  or 
syndicate.  Beauregard,  14  rue  Stanislas, 
Paris  6.  France. 


Publicity  Director  at  large  university  de¬ 
sires  newspaper  or  publicity  position,  loca¬ 
tion  no  objection.  Experience — 3  years 
reporter-feature  writer  with  metropolitan 
daily;  4  years  college  publicity;  2  years  ad 
copy  writer  and  hotel  promotion  agent. 
30.  with  no  family  ties.  A-175,  E&P 
Personnel  Service. 


SituAtiong  Wanted 


Kepoi'ter,  desk  mam,  now  foreign  corre¬ 
spondent  group  flrat-clasa  newspapers;  age 
27;  married,  one  child;  wants  position 
small  or  middle-sized  dally  with  modest 
salary  and  opportunity  learn  other  phases 
newspaper  publishing.  Versatile.  Report 
within  two  weeks.  Change  desired  be¬ 
cause  growing  responsibilities.  A-162.  E 
&  P  Personnel  Service. 


Reporter.  35.  married,  with  fourteen  year* 
newspaper  experience.  Eight  years  on 
Chicago  dally,  six  on  desk  of  dally  in 
Chicago  suburb  of  30,000.  Seek  immediate 
connection  with  daily  or  will  consider 
trade  Journal  position.  A- 177,  B  &  P  I'er 
sonnel  Service. 


Sports  writer — Three  years'  experience  on 
niidwestern  dally.  Can  do  features, 
straight  news,  columns  and  desk  work. 
Have  done  all  of  these  for  paper  by 
which  now  employed,  llave  good  back¬ 
ground  in  sporting  field.  University  grad¬ 
uate.  Married.  Will  go  anywhere.  A-15T. 
E&P  Personnel  Service. 


Wouiun  assistant,  24,  single.  University 
graduate  In  Journalism.  Have  experience 
as  reporter,  society  editor,  feature  writer, 
office  experience.  Wants  position  with 
weekly  or  small  dally.  Prefer  Illlnole  or 
Indiana.  Will  do  any  kind  newspaper 
work.  A-178,  E&P  Personnel  Service. 

Woman  I'roofreader  seeking  change.  Over 
10  years'  experience  news  and  ad  reading. 
A  thoroughly  competent  loyal  employe 
wishing  to  get  nearer  home  state  of  Ohio. 
Member  Typographical  Union.  Can  fur¬ 
nish  excellent  references.  Been  on  present 
Job  seven  years.  A-156,  B  &  P  Personnel 
Service. 


Young  man  with  college  edncatlon  wants 
position  on  small  newspaper  to  learn  busi¬ 
ness  from  bottom  up.  Salary  no  object. 
Reply  to  4220  RosehUl  Avenue,  Cincinnati. 
Ohio. 


Newspapnr  Mndunist 


Moving,  erecting,  dlamantUng — Pressroom 
and  stereotype  equipment.  Call  BE  3-696T. 
H.  Ammon  &  Co.,  95  Cliff  St..  N.  T.  C. 


Mecbanicnl  Equipment  for  Sale 


Unusual  bargain  awaits  the  printer  Inter¬ 
ested  In  the  following  monotype  equip¬ 
ment,  all  In  first-class  condition;  thrso 
composition  casters,  serials  8914,  8922  and 
8923,  each  equipped  with  AC  pot  and  mo¬ 
tor,  two  each  of  8,  10  and  12-polnt  molds, 
and  one  14-point  mold;  four  66-em  stylo 
D  keyboards,  with  full  complement  of 
keybars,  keybanks  and  stopracks.  Will 
sell  as  lot  or  separately,  but  In  latter 
case  only  If  a  caster  and  a  keyboard  are 
taken  in  combination.  Supt.,  Shopping 
News,  5309  Hamilton  Ave.,  Cleveland.  O. 

7- 0  Mieble,  high  serial,  with  Dexter  suc¬ 
tion  pile  feeder  and  extenalon  delivery. 
No.  1  MIehle,  39  x  53  bed — fine  for  high 
class  publication  or  newspaper  work; 

8- page  Duplex  fiat-bed  Web  Press;  No. 
20  Vandercook  Proof  Press;  Scott  dry  mat 
roller;  7  Calculargraph  time  clocks 
Send  for  current  list,  'Thos.  W.  Hall  Co., 
Stamford.  Conn. 


24-page  Duplex.  General  Electric  drive, 
complete  stereotyping  equipment,  scorcher, 
borer  with  automatic  clamp,  router.  Ga¬ 
zette.  Berkeley,  California. 

Llnotypee — 1,  5,  8,  11,  13,  19,  25.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO..  413  Lafayette  St.,  New  York  City. 


Rebuilt  Llnotypee,  Intertypes,  Monotypes, 
all  models.  I.arge  stock  matrices,  moulds, 
etc.  I’ayne  &  Walsh  Corp.,  189  Lafayette 
St..  New  York  City. 


MechAuical  Equipment  Wanted 


steel  storage  cabinet  for  full  page  news¬ 
paper  forms.  Tenafly  Printing  Co.. 
Tenafly,  N.  J. 


Wanted — One  double-page  form  truck, 
height  3814  Inches;  must  be  In  good  con¬ 
dition.  Write  A-183,  Editor  &  Publisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
1J6  John  Street,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  St..  N.  Y. 


Newspaper  Supplies 


stereotype  and  PieMroom  Snppliee — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 
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In  the  absence  of  Mr.  Pcio  in  the  Onent,  toe  are  pleased  to  present  as  this 
week's  guest  condwtor  of  '“Shop  Talk  at  7  hirty 

MRS.  WALTER  FERGUSON 


Columnist,  Scrippt-Howard  Newspapers 


POLITICIANS  make  wars,  butntw, 
Ijapers  make  war  heroes.  1/^ 
back  through  the  tiles  of  I9I7tlg^ 
finds  that  the  boys  who  went  sold 

F  you  are  ever  in  the  neighborhood  get  drunk  on  Saturday  night,  you  could  mellow  about,  especially  if  the  election  to  France  furnished  most  of  the 


Looking  back,  it  seems  rather  over¬ 
drawn  and  foolish,  until  I  recall  tlie 
lace  of  the  high  school  janitor’s  widow 
as  she  left  with  a  dozen  extra  copies 
to  send  back  to  his  folks  in  Minnesota. 
I  am  not  so  sure  then  that  the  custom 
was  altogether  silly. 

In  this  respect,  it  is  useless  to  deny 
that  we  were  somewhat  partial  to  paid- 
up  subscribers,  and  faithful  party 
workers.  While  the  upright  Democrat 
never  received  our  commendations  wlien 
alive,  since  we  continually  deplored  his 
lack  of  political  judgment,  and  his  in¬ 
clination  to  evil  ways,  even  he  was 
given  the  liveliest  praise  when  he  had 
departed  this  earth.  After  all,  one 
Democrat  less  was  something  to  feel 


alter  our  return  home  to  write  the  r- 
mng  essay.  All  day  long  we  toiled 
dicuoiiary  and  ttiesaurus— we  wrote  ^ 
revised,  and  revised  and  wrote  m 
mglittall.  Vou  can  believe  it  or  w 
lor  It  does  sound  rather  like  an 
.Alger  tale,  but  the  check  came  a 
later — the  most  beautiful  cheat 


saw,  perforated  and  inscribed  with  m 
ink.  i  hat  was  the  high  moment  of  ov 


lives,  although  we  did  not  know  it  th& 
since  one  must  have  youth  to  tatted 
full  flavor  of  success. 


of  Palo  Pinto,  Texas,  be  sure  to 
stop  in  at  the  office  of  the  Star.  En¬ 
tering  its  doorway,  you  walk  into  a 
real  old-fashioned  country  printing 
shop,  the  kind  which  was  once  a 
familiar  landmark  in  every  small  town, 
but  is  rarely  seen  these  days.  What’s 
more,  its  Owner,  Editor,  and  Publisher, 
Mary  Whatley  Dunbar,  is  a  young 
woman  of  considerable  beauty,  charm 
and  intelligence.  Meeting  her  will 
make  your  visit  worth  while.  She  was 
born  in  Palo  Pinto.  Her  marriage  to 
a  Canadian  took  her  to  the  province  of 
Quebec,  where  she  helped  her  husband 
publish  a  small  newspaper  until  his 
death  several  years  ago.  Nostalgia  for 
her  homeland  sent  her  South  again. 
There  she  bought  the  Star,  and  now, 
living  with  her  parents  in  the  house 
where  she  was  bom,  she  is  a  happy, 
independent  business  woman. 

Everybody  in  Texas  newspaper 
circles  knows  Mary  Dunbar,  not  only 
because  she  has  a  way  of  digging  up 
valuable  historical  facts  about  the  state, 
but  because  she  is  a  nice  person  to 
know.  The  men,  as  well,  respect  her 
business  ability,  since  she  has  proved 
money  is  to  be  made  in  running  a  coun¬ 
try  newspaper  minus  modern  ma¬ 
chinery.  There  is  nothing  newfangled 
about  her  shop,  just  as  there  is  nothing 
newfangled  about  the  town  in  which  it 
is  located.  Mary  Dunbar  figured  out 
that  in  a  hamlet  without  a  railroad,  the 
newspaper  could  get  along  without  a 
linotype.  Two  printers,  the  oldest  press 
now  in  use  in  Texas,  and  a  balanced 
budget — these  are  the  main  assets  of 
the  Palo  Pinto  Star.  That  part  of  the 
Fourth  Estate  with  which  its  editor  is 
concerned  is  now  called  the  Rural 
Press,  for  the  Country  Printing  Office, 
with  such  few  exceptions,  has  almost 
disappeared.  When  the  linotype  sales¬ 
man  began  calling  at  the  crossroads,  a 
newspaper  age  became  history.  Its 
flavor  is  only  to  be  recaptured  when  one 
happens  upon  such  peaceful  villages  as 
Palo  Pinto. 


count  on  him  Monday  morning,  that  is, 
if  he  remained  in  town. 

Something  of  the  poet’s  dreaminess 
enveloped  him;  he  wore  the  air  of  a 
deposed  princeling,  yet  steadfastly  re¬ 
fusing  to  speak  of  his  past.  Even 
under  the  influence  of  the  most  potent 


for  county  commissioners  was  immi¬ 
nent. 

To  the  old  time  country  editor  the 
dead  were  inviolate.  Before  all 
funerals,  the  muse  was  invoked  only 
for  kindly  tributes. 


for  the  home  town  editors  of  the  peS? 
Parents  and  relatives  basked  in  tja, 
reflected  glory  and  enjoyed  it,  I  dj,, 
say,  quite  as  much  as  the  ^lec^ile  vinn 
Mr.  Richard  .Aldington  castigate*  in  his 
novel  "Death  of  a  Hero.”  They  caw 
every  week  to  the  office,  the  father*  ad 
mothers,  bringing  their  brief  pmn|fd 
letters  from  sons,  some  of  whom  thej 
were  never  to  see  again — and  what  gnnd 
copy  those  letters  made!  No  readw 
material  was  ever  so  popular  at  the 
hastily  scrawled  non-committal  notes 
from  the  trenches.  It  was  rather  like 
getting  messages  from  Mars. 

The  most  insignificant  incidenti  of 
their  lives  were  immortalized  in  prut 
The  capture  of  a  German  helmet  as 
recorded  by  Bill  Jones  himself  was  the 
occasion  for  headlines.  Hustled  off  as 


^^E  used  to  sit  up  nights  with  the 


folder.  Of  all  the  temiicramental, 
stubborn,  downright  devilish  pieces  of 
machinery  1  have  ever  liad  dealings 
with,  that  folder  was  the  worst. 

When  first  installed  it  was  a  curios¬ 
ity  and  wonder  to  the  town;  little  boys 
going  home  from  school  on  Spring  after¬ 
noons  would  poke  their  heads  in  at  the 
door  to  gaze  upon  it.  On  press  days, 
if  it  worked,  crowds  of  loafers  would 
drift  over  from  the  hotel  veranda  to 


comment  upon  its  tricks.  It  was  a  bcxin  they  were  to  a  tragic  interlude  and  per- 


Mrs.  Walter  Ferguson 


Along  with  this  disappearance 
•  went  that  delightful  personality, 
the  Tramp  Printer,  whose  kind  we 
shall  probably  never  see  again.  Like 
the  ancient  minnesinger  he  fulfilled  cer¬ 
tain  functions  peculiar  to  his  time  and 
does  not  fit  into  the  modern  scene. 

The  typical  Tramp  Printer  was  a 
combination  of  eccentric,  mystic,  and 
hobo,  with  a  strong  dash  of  that  quality 
which  made  Marco  Polo  stand  out 
from  the  medieval  throngs.  Apparently 
blessed  with  a  sixth  sense,  he  usually 
arrived  when  a  rush  ord^r  for  500  en¬ 
velopes  had  upset  the  ord  nary  schedule 
of  press  day  and  it  looked  as  if  “The 
Esteemed  Competitor”  might  beat  us  to 
the  mails. 

I  remember  Jim  best.  He  was  a 
master  workman  as  well  as  something 
of  a  troubadour,  bringing  us  gossip 
from  scores  of  small  shops  and  tall 
tales  from  far-off  cities.  His  conversa¬ 
tion  was  spiced  with  metropolitan 
phrases  and  the  latest  thing  in  slang, 
and  his  juicy  anecdotes,  from  which 
I  was  rigidly  excluded,  kept  the  men 
doubled  up  with  laughter.  They  wel¬ 
comed  Jim  as  those  bored  by  living  in 
isolated  castles  must  have  welcomed 
the  wandering  minstrels  of  long  ago. 

A  magician  at  the  cases,  a  wizard 
at  make-up,  Jim  could  do  anything, 
even  to  writing  good  copy  when  neces¬ 
sary,  and  although  he  never  failed  to 


corn  whiskey,  his  tongue  never  be¬ 
trayed  him. 

Nights,  the  light  would  glow  late  in 
the  back  office.  It  would  be  Jim  with 
a  Inittle  and  pencil  turning  out  verses, 
and  very  good  verses  they  were,  too. 
which  the  editor  printed  on  the  front 
page.  Indeed,  in  our  town  Jim  was  a 
great  favorite,  partly  I  supiiose  because 
he  was  a  mysterious  figure,  and  mys¬ 
tery  always  spells  romance.  He  had 
sad  eyes,  a  half-sneering,  half-tender 
mouth  and  weary  way  of  walking,  as 
if.  having  been  everywhere,  there  was 
no  need  to  take  concern  about  future 
destinations. 

Sometimes  he  would  stay  with  us 
for  months.  But  it  was  unwise  to 
think  of  him  as  a  fixture,  for  one  morn¬ 
ing  you  would  go  down  and  there 
would  be  a  note.  He  had  gone.  Only 
the  old  man  who  kept  the  peanut  stand 
on  the  corner  had  told  him  goodbye  as 
be  strolled  toward  the  railway  station 
at  dawn. 

It  was  the  way  Jim  left  for  good. 
I  often  wonder  what  became  of  him, 
and  of  all  the  other  tramp  printers  who 
used  to  be  so  numerous  in  the  land. 
Wherever  they  are,  may  God  rest 
them  1 


^^NOTHER  regrettable  disappearance 


to  our  sidewalk  philosophers  too,  who 
saw  in  its  whims  a  resemblance  to  cer¬ 
tain  local  characters  noted  for  their 
eccentricities. 

In  good  mood,  it  worked  like  a  charm. 
But  about  every  third  Thursday  it  took 
a  sulking  spell.  Something  vicious, 
vengeful,  Satanic,  would  come  over  it. 
With  the  snarl  of  an  angry  beast  it 
pounced  upon  the  papers,  wringing, 
twisting,  tearing  them  to  shreds  and  no 
amount  of  tinkering  diverted  its  rage. 

For  hours,  the  foreman  would  squat 
before  it,  examining  its  insides,  alter¬ 
nately  coaxing  and  cussing,  loosening 
this,  tightening  that,  but  its  behavior 
remained  the  same.  We  sent  for  the 
electrician,  the  plumber,  the  blacksmith 
— no  use — only  one  thing  was  to  be 
done;  everybody  from  the  Boss  to  the 
Office  Devil  must  pitch  in  and  fold  the 
pajiers  by  hand. 

Tlien  the  following  Thursday,  none 
having  touched  it  in  the  meantime,  we 
would  approach  the  Folder  once  more, 
apprehensive  and  suspicious.  Long 
since  we  had  discovered  that  where  it 
was  concerned,  it  was  best  to  expect 
the  worst.  The  moment  came.  Ginger¬ 
ly  the  first  paper  was  made  ready  for 
the  experiment,  though  the  traces  of 
last  week’s  havoc — bits  of  mangled  pulp, 
mute  mementoes  of  the  struggle,  lit¬ 
tered  the  floor  beneath,  giving  us  little 
hope  for  success.  The  force  gathered 
round,  and  bets  were  laid  on  the  out¬ 
come. 

Then  I  would  turn  my  eves  away  so 
as  not  to  witness  the  destructive  scene; 
the  familiar  noises  began;  humming  of 
electricity;  rattle  of  papers;  the  gnash¬ 
ing  of  the  folder’s  great  teeth  as  they 
fastened  upon  them ;  then  a  great  unani¬ 
mous  sigh — for  the  sheets  went  running 
through  it  smooth  as  okra  sliding  off  a 
spoon.  Folded  precisely,  they  would 
emerge  without  a  tear  or  jab.  So,  for 
one  more  press  day  the  dratted  thing 
was  on  its  good  behavior. 


haps  ignominious  death,  thousands  of 
our  stolid  farm  lads  were  given  the  edi¬ 
torial  accolade,  although  sooner  or  later 
they  must  all  have  recognized  it  for 
what  it  actually  was — a  suIxonscU^ 
desire  for  good  copy  and  increased  dr 
culation. 

Unhappily  many  editors  themselvc? 
did  not  know  that  until  it  was  too  lat 
when  they  woke  up  to  find  they  hai} 
been  fooled  and  in  their  turn  had  foe' 
their  readers. 

One  sees  them  now,  the  men 
were  once  the  boys  who  went  to  war, 
and  who,  returning  to  the  hosannahs  c 
home  folks,  felt  they  would  be  heroe^ 
forever.  They  are  plowing  com,  derlc 
ing  in  little  stores,  or  typing  in  dia 
offices.  In  the  main  they  have  forgived 
us  for  our  part  in  the  big  swindle-ii^ 
most  cases,  they  would  be  surpri^ 
hear  it  so  spoken  of — but  here  is  ond 
newspaper  person  who  has  not  forgott™ 
her  tumble  to  propaganda,  nor  ever  will| 
I  trust. 


'^HOUSANDS  of  incidents  surgeint(j 


the  mind  as  it  turns  back  to  th^ 
time  when  the  chronicling  of  *’'*”1* 
a  small  town  was  high  adventure  ThI 
procession  of  days  passes,  days  of  hapj 
piness,  work,  work,  fear,  disapprant- 
ment,  and  achievement.  It  was  alL 
part  of  life,  and  no  life  could  have  b«^ 
better. 
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from  newspapers  is  the  old  time 
Obituary.  It  was  something  more  than 
that;  it  was  an  eulogy,  whose  composi¬ 
tion  mustered  into  service  all  the 
adjectives  in  the  editorial  vocabulary. 
You  never  see  such  writing  nowadays. 
Death  has  become  merely  statistical, 
with  only  great  men  meriting  front¬ 
page  attention. 


'’J'HE  greatest  Thrill  of  Achievement, 


bar  none,  came  to  us  at  the  begin¬ 
ning  of  our  life  as  owners  of  a  coun¬ 
try  newspaper.  We  were  newly  mar- 


Society  Matron  Says  Picturs  Ussd 
Ad  Was  Unauthorwd 

A  suit  for  $50,000  damages, 
illegal  use  of  her  photograph,  was  me 
this  week  in  Manhattan  Supreme  Coffl 
by  Mrs.  Marie  Beatrice  Wright,  sown 
prominent  matron,  against 
Herbert,  doing  business  as  HerM 
Photos. 

She  charges  a  photo  of  her  was  us( 
without  her  permission  on  a  ctf  oj 
advertising  Kreml,  a  product  for  J; 
treatment  of  baldness  and  diseases  ot 
scalp.  She  said  her  likeness  ^ 
along  with  that  of  a  baldheaded  ^ 


ried,  and  poor — Oh,  very  poor !  The  Mrs.  Wright  asserted  trat  “J*. 

state  press  association  was  to  meet  in  a  tisement  impli^  that  she  neeoeo 

city  150  miles  away,  and  its  chamber  product  advertised.  ur  (rht  d§ 

of  commerce  had  offered  a  prize  of  $50  In  September,  1934,  M«.  wr^^ 
The  humble  was  not  so  neglected  in  for  the  best  essay  on  their  town  by  any  dared  in  her  affidavit,  she  broijs 
other  times.  Nobody  was  so  obscure  visiting  editor.  We  determined  from  junction  proceedings  and 
that  he  failed  to  receive  a  magnificent  the  first  to  have  that  money — we  needed  against  R.  B.  Semler,  Inc.,  .  j;j 

send-off  into  the  hereafter.  We  gave  it  so  much,  it  was  incredible  it  should  Wasey  &  Co.  Later,  she  expl^»  _ 

our  dead  excellent  recommendations  to  not  be  ours.  learnt  that  Herbert  Photo* 

St.  Peter;  their  virtues  were  acclaimed, 
and  their  vices  remembered  against  drawn 

them  no  more,  at  least  in  the  papers.  we  settled  down  one  bright  Sunday  present  action. 


ot  be  ours.  learnt  that  Herbert  Photo* 

After  a  three  days’  visit,  and  an  over-  posed  to  have  sold  her  photo  to 
rawn  bank  account  to  pay  expenses,  Wasey,  and  as  a  result  commence 


I 


